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BRITISH-FRENCH IN SEX BATTLE 





Rating Mainland Acts as Foreigners, 
Puerto Rico Union Moves Vs. Hotels 


By AL DINHOFER 
San Juan, Feb. 7. 
Puerto Rican Assn. of Actors 
and Technicians (PRAAT), which 
succeeded in forcing recognition 
from the San Juan Drama Festival 
(initiation plus 2% of salaries of 


all Equity members), last week 
turned its attention to the San 
Juan-Condado hotels. The island 


union demands Puerto Rican en- 
tertainers be given a one-for-one 
place in the spotlight with “Ameri- 
cans.” 

Rafael Tirado, executive secre- 
tary of island union said the union 
does not seek a rigid system gov- 
erning nightclub acts, but only 
“equality of acts” or “a fair bal- 
ance” between “imported” and 
island talent. 

Under such a system, hotels in- 
eluding the Caribe Hilton, San 
Juan Intercontinental, La Concha, 
Conado Beach, and the Dorado 
Beach, which use mainland talent, 
would have to revamp their enter- 
tainment budgets and formats. 

Tirado pointed out, though, that 
a hotel would not necessarily have 
to balance its New York acts with 
San Juan performers in the same 
show 

“One week might be devoted 
mostly to American performers, 
while another week the show could 
be Puerto Rican,” he anticipated. 

The use of Puerto Rican emcees 
and lighting technicians, he said, 
might be included in figuring the 
number of PRAAT members. 

Initial negotiations between the 
island union officials and _ the 
Puerto Rico Hotel Assn., are sched- 
uled for this week. 


PRODUCER, DIRECTOR 
AUDITION EACH OTHER 


Hollywood, Feb. 7. 

Jose Ferrer’s deal to direct “The | 
Chapman Report” for Richard-| 
Zanuck at 20th-Fox involves a two- 
week peried during which Ferrer 
and scripter will block out the} 
property, scene-by-scene. 

If, at the end of the two weeks, 
Ferrer and Zanuck agree on pic’s 
concept, Ferrer will direct. 


















A Tough Ma Perkins 
Hollywood, Feb. 7. 

Frank Sinatra’s Essex Pro- 
ductions, prepping its mul- 
tiple-feature program for 
United Artists release, is blue- 
printing a possible teleseries 
tabbed “International House.” 

Series would be located in 
Frisco, revolving around a 
troubleshooier who operates a 
nitery. 


Bway Undersells 
Of-B’way With 
Twofered Hits 


It’s getting so it costs less to see 
a play on Broadway than off-Broad- 
way. A number of Main Stem en- 





tickets to boost dwindling attend- 
ance, are in the unusual position of 
charging less for tickets than many 
off-Broadway productions. 

Seven of the 29 shows now on 
the boards are circulating discount 
ducats, which usually permit the 
purchase of tickets at about half 
the regular b.o. price. The cut- 
rate gimmick is generally limited 
to the Monday-Thursday perfor- 
mances when regular prices also 
prevail for those without exchange 
tickets. 
are distributed in such a way as 
not to conflict with normal b.o. 
patronage. 

Exchange ticket patrons, how- 
ever, can now see shows with such 
stars as Ethel Merman, Maurice 
| Evans, Laurence Olivier and An- 
| thony Quinn at prices ranging to a 
top of about $3.50 for a straight 
play and around $4.25 for a musi- 
cal. The weeknight top for 
straight plays and musicals off- 
Broadway averages around $3.90 
and $4.50, respectively. 

The Broadway productions, 
which currently have discount tick- 
ets in circulation, include “Becket,” 
in which Olivier and Quinn co- 
star; “Gypsy,” in which Miss Mer- 
(Continued on page 102) 





tries, using two-for-one exchange | 


The trade-in pasteboards | 





NOW STANDARD 
EXPORT ARTICLE 


By VINCENT CANBY 


British features are getting 
sexier and sexier. At least that ap- 
pears to be the case, studied from 
a vantage point 3,000 miles away. 
It is to be noted that British show 
biz is easier on sex generally, 
tougher on American-type “vio- 
lence” 

Starting with the Academy 
Award-winning (for actress Simone 
Signoret) “Room at The Top,” U.S. 
screens have been seeing more and 
more candid views of tangled Brit- 
ish love lives than perhaps at any 
time in the past, at least, more 
and more of this sort of frank 
drama which has been of a gen- 
erally high quality. Many of the 
boxoffice films from France are 
erotic, of which “Breathless” is the 
newest example. 

Following hot on the heels of 
“Room at The Top,” there have 
been such pix as “Expresso Bongo” 
and “The Entertainer,” all three 
of which are Continental Distribut- 
jing releases this side. Upcoming 





jnow is another highly regarded 
|drama in the same vein, “Saturday 
|Night, Sunday Morning,” also to 
|be handled by Continental. In ad- 
dition to which, American Interna- 
|tional will be sending out Robert 
Siodmak’s “The Rough and The 
|Smooth,” a psychological drama 
with a sexy twist, both in the plot 
and star Nadja Tiller. 

Commuters to London report too 
that the newest Dirk Bogarde- 
John Mills starrer. “The Singer, 
Not The Song,” will steam up a 
few projectors this side, if shown 
uncut. 

Interesting angle is that until 
now, the British seem to have re- 
lied almost solely on bright so- 
phisticated comedy, supplemented 
by an occasionally brittle who- 
dunit or two, to tap the U. S. 
market. Now they are shipping us. 
along with Alec Guinness, Peter 
Sellars and Terry Thomas, that 
sort of frankly probing adult 
drama which could be manufac- 
tured here under existing Produc- 
tion Code rules. 

Whether or not all the films are 
equally good. or equally serious, 
may be beside the immediate 
point The films are helping to cre- 
ate a new image for British pic- 





_|ture industry in the U.S. market. 





H'wood Studios Off Hook; Kill Bid 
To Tax Them Millions on Indie Prod’n 





Samurai on Fade? 
Honolulu, Feb. 7. 

Samurai (classical ‘“west- 
ern”) films are beginning to 
lose their appeal in Japan, 
according to Shiro Kido, pes- 
ident of the Federation of Film 
Industries of Japan and for- 
mer head of Shochiku Motion 
Picture Co. 

“Chambara (Samurai) pic- 
tures are slowly losing their 
appeal in Japan,” he said. “We 
at Shochiku are concentrating 
on films which portray life 
and conditions in modern 
Japan.” 


Cafe Producer 
Gets $3.50 For 
Each Customer 


Las Vegas, Feb. 7. 

Barry Ashton, now 33, possibly 
the most active producer of cafe 
floor shows extant, has a preceden- 
tal deal with the New Frontier here 
starting March 30. He'll be com- 
pensated at the rate of $3.50 per 
head for each patron attracted to 
its Venus Room by his shows. 
Ashton pays all costs for cast of 35 
plus orchestra of 12. He pays the 
advertising costs. Frontier collects 
the food and drink tabs. 

Ashton intends to budget 
shows at $17,000 weekly. 
terms were negotiated by William 
Morris and his personal rep Wolfe 
Kochmann with Warren Bayley, 
Frontier boss. 

Ashton was 





formerly of 





the 
His 


the | 
dance team of Ashton & Allan /champion 


Hollywood, Feb. 7. 

California State Board of Equall- 
zation has reversed tax ruling pro- 
posal which would have cost Hol- 
lywood studios many millions an- 
nually. The proposal, now kill 
was a sales and use tax on a 
independent film production, the- 
atrical or television, done in stu- 
dios whether or not studios had a 
financial stake via partnership or 
bankrolling. 

Industry was alerted te the 
threat by an actual assessment of 
this sort last April 22, and since 
then it had been fighting back. 
Richard Nevins, member of fourth 
district, state board of equalization, 
revealed the state had formally 
adopted an interpretation which 
relieves studios of burden of pay- 
ing sales and use tax unless an 
indie production is an out-and-out 
rental of facilities or services to 
an indie to which a studio is not 
in any manner linked financially. 

Further, new interpretation clari- 
fies just what constitutes taxable 
and exempt items, an issue which 
has been cloudy in past. Amount 
of savings to Hollywood from 
equalization board ruling becomes 
apparent from history of fight. 

Last April 22 Warner Bros. was 
notified of proposed sales tax as- 
sessment of $1,761,860 including 
penalties and interest, covering 
period from July, 1955, to March 
31, 1959. Assessment was predi- 
cated on theory that all so-called 
indie activity at Warners was de- 
void of financial or other particl- 

(Continued on page 102) 


IF JERSEY GOVERNOR— 
LOST TO CULTURE? 


Washington, Feb. 7. 





Rep. Frank Thompson Jr. (D- 
N. J.), culture’s most outspoken 
in Congress may be 





which broke up when his partner |leaving. Thompson confirms he’s 
married Jed Harris. He's been/|under pressure by New Jersey 
doing production numbers at Flam- Democrats to run for governor this 
ingo for some years. |year. He probably will. 

He also produces shows playing He doesn’t have to resign his 
the Statler and Bimbo’s, San Fran-| House seat to make the race, but 
cisco; and shortly starts staging for | would quit if elected in November. 
Deauville, Miami; International |Thompson has been the House au- 
Hotel, Puerto Rico; and Golden,|thor and principal Capitol Hill 
Reno. This in effect, makes Ash- pusher of virtually every bill ad- 
ton producer of more nitery shows |vancing cultural pursuits for the 
than anyone else. \last several years. 







JOE LEVINE’S BIGGEST 





VALENTINE FOR SHQOW BIZ! 
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‘Originality’ 2d Fiddle to ‘Politics’: 


Taps Raps Oscar's 


Song-Picking Ways 





Hollywood, Feb. 7. 

Oscar-voting procedures of the 
Academy of Motion Picture Arts 
and Sciences,.annually under at- 
tack by various industry elements, 
again have been belabored—this 
time by Joni Taps, Colpix Records 
topper and staff producer for 
waxery’s parent company, Colum- 
bia Pictures. 

Taps claims that current voting 
setup used by the music branch of 
Acad is undoubtedly biased since 
they're more interested in playing 


“friendly politics” with one an- 
other rather than judging an 
“original motion picture song” by 


its true merit. 

His verbal lashing at members 
ef the music branch of the Acad 
was fused by fact that “Because 
They're Young,” title tune of the 
Col pic, wasn’t one selected among 
the ten currently under considera- 
tion for the “best film song” award. 

Taps contends that his dissatis- 
faction over the results thus far is 
not prejudiced by fact that 
“Young” was a tune from his 
stable. “Even if it wasn’t one of our 
songs I would feel the same way,” 
said the vet music man. His feeling 
is that the song was a natural 
favorite, as was the film, and 
should have at least been in con- 
tention and certainly chosen over 
some of the songs selected. 

Taps says that he knows of in- 
stances where one Acad member 
calls another and tells them how 


Picker’s Temp HQ 


Eugene Picker who resigned 
recently as president of Loew’s 
Theatres Inc., has opened a tempo- 
rary office in Manhattan at 711 
Fifth Ave. with a new phone. 

‘His personal connection will be 
revealed “later,” he states. 


Mardi Gras ‘Fades’ 


Racial Tension 


New Orleans, Feb. 7. 

Mardi Gras ‘gaiety, rated a major 
civic asset there, is gathering tra- 
ditionally for the whoopdedo be- 
tween now and next Ash Wednesday 
(15) when Lent begins. Behind 
scenes jis the less-than-amusing 
spectre of race tension over school 
integration. Every effort of the po- 
lice and municipality to preserve 
“good feeling” has been ordered. It 
will not be the first year, in recent 
times, that cautiors have been 
| taken. On earlier occasions the goal 

was to restrain white comment 
| along the parade route when Negro 
units passed. 

Mardi Gras is a big industry in 
| New Orleans and keeps thousands 
of float builders, costume design- 
ers, mask makers, artists, seam- 











=e 
PAUL ANKA 
Salutes the magnificent achieve- 
ment of Mr. Joe Levine, an out- 
standing success aitained by 
superb showmanship, and joins his 
associates and other friends in ex- 
tending compliments and best 
wishes. 


Brooklyn Italian Rap 
At Music Hall Revue 
And ‘Where Boys Are’ 


The Italian Historical Society of 
Brooklyn, with John W. La 
Corte, publisher of the English 
language monthly, ftalian Ameri- 
can Review, acting as spokesman, 
[nee addressed a general complaint 
ta the Radio City Music Hall re- 











to vote. “This certainly can’t be! stresses, and others busy for a/specting the “Viva L’Italia” stage 


considered a legitimate way to 
choose a song, can it?” he asks. 
When queried as to whether he 
was planning on lodging an official 
complaint, he said no. “I can't 


whole year. As soon as one Mardi 
Gras is over, work starts imme- 
diately on the next. 

City and chamber of commerce 
estimate that more than $5 million 


rectify the situation, nor will they | is spent in New Orleans at Carnival 


change the song-selections. All I 
can hope for is that they give a 
better account of their judgment in 
the future awards” said Taps. 
Taps believes that the best songs 
should be selected on a basis on 
their impact on the general public. 
He maintains that the theatregoers 
are the most honest barometer in 
the world, and their reaction to 
films and songs should be taken 
into consideration. Especially, as 
he puts it 
chosen came out of left field.” 
The 10 songs now being voted 
upon by Acad music branch to 
gelect five as actual nominees are: 
1. “Ballad of the Alamo” (Alamo) 
2. “Cimarron” (Cimarron) 
3. “Facts of Life” (Facts of Life) 
4. “Faraway Part of Town” (Pepe) 


5. “Greenleaves of Summer”. 
(Alamo) 

6. “Lachamson @’Orpee” (Black 
Orpheus) 


7. “My Heart Was An Island” 


“some of these songs | 


|time each year. Principal benefi- 
ciaries are hotels, night clubs, res- 
|taurants, bars, souvenir § shops, 
| theatres and shopping centers. 
Night spots, especially those along 


psseneranng St. in the historic French 


Quarter, have embellished their 
shows for the season. For over a 
week now their cash registers have 
been singing a merry tune as early 
|arrivals crowd the street each 
night. 

Thousands of visitors are already 
| here. Carnival began with the offi- 
cial opening of Twelfth Night, Jan. 

Carnival krewes (private clubs) 
are organized for and pump thous- 
ands of dollars into their individual 
balls and parades each year. Some 
| 20 of the 60-odd krewes stage glit- 
| tering street pageants of 15 or 
more floats. Balls have been esti- 
|; mated to cost upwards of $10,000 
'each, though krewes keep pretty 
| secret about outlay. Each organiza- 
| tion has 100 to 200 members, who 
| are voted on much the same as in 
Some 


(Swiss Family Robinson) |any lodge or fraternity. 


7 | , 
8. “Never ” | citizens belong to several krewes. 
Gn Sentay” Glover On | The chief official of the organiza- 
tion is the captain. He is respon- 
sible for the enormous details of 
the parade and balls, themes of 
both, costumes, etc. 


Sunday 


8. “The Second Time Around” 
(High Time) 


10. “Semebedy” (CinderFella) 
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| show there. Finding fault with the 
| imported talent,sas doing little for 
| the prestige of the homeland, the 
| arresting criticism is madg that 
| many Italian-Americans were 
coaxed into the house to see a film, 
“Where the Boys Are” (Metro) of 
which they morally disappproved. 

The letter, addressed to Russel 
V. Downing substantial excerpt: 

“We of the Italian Historical 

ciety of America and the Italian 
American Review, together with 
| representatives of the Italian Gov- 
jernment and Italian American 
}committees, attended your per- 
|formance which presented “Viva 
| LiItalia!” (in celebration of the 
Italian Centennial Year) and the 
|CinemaScope Production “Where 
the Boys Are.” 
“It is with deep regret that we 
| have to express a negative opinion 
in reference to both the above, 
sentiments which we believe, re- 
iflect the opinions of the majority 
who have seen this stage and film 
show. 

“We fail to see why this Centen- 
nial Year Celebration had to be 
tied in with this particular hazy 
film which is below the usual 
| standards of RaGio City Music Hall 
jand portrays Americans in such a 
bad light. American youth cer- 
tainly deserve a better focus be- 
cause the majority do not act and 
display themselves in such a way. 

“With reference to the stage 
show, while we all love Puccini's 
music, we fail to see what relation- 
| ship it has with the historical event 
| of Italy’s Unification. We believe 
lthat Verdi’s music would have 
|been more appropriate. In addi- 
ition, the 30 artists imported from 
| Italy, faited to present an adequate 
j Portrayal of Italy’s culture or tra- 
ditions, whether it be of yesterday 
or today.” 











IT’S RAINES IN SPAIN 


U. 8. Publicist te Madrid for 
‘The Oldest Confession’ 


Madrid, Feb. 7. 

Halsey Raines, formerly with 
Metro publicity in Manhattan, is 
due here at end of week to become 
location press agent on the United 
Artists release, “The Oldest Con- 
fession” due to roll Feb. 20 at 
Estudios Sevillas. Cast is headed 
by Rex Harrison and Rita Hay- 
worth. George Marshall is direct- 
ing under producer James Hill. 

“Confession” which deals with 
art thieves in the Prado is the 
first of the three novels written 
by. that fugitive from United Art- 
ists and Madrid itself, Richard 
Condon, now residing in Mexico. 

Since beginning his internation- 
al chores Raines has worked on 
Carol Reed’s “Our Man in Ha- 
vana,” Stanley Donen’s “Surprise 
Package,” Car] Foreman’s “Guns 








|of Navorone” and Victor Saville’s 
| “Greengage Summer.” 


Reducmg ‘Variety to a Rag 


By KITTY DONER 


Los Angeles, Feb. 7. 


I read last issue, “Her Serene Highness still reads Vanity to 


keep in 


touch with show biz.” Well so do a lot of us out here in 


California. Devotion to the old rag by Grace Kelly, turned 
princess, is nothing compared to some retired troupers now per- 
forming at Bullock’s emporium. Here is what happens to the copy 


of Variety I purchase weekly 
through: 


on the stand when I've read it 


Priscilla Waldmaz, also of Bullock's. 

Ted Weldman (Ted & Al Waldman, blackface harmenica turn) 
eer & Audrey (vaude standard that was) 

ae eter (Guy & Pearl Megley, dance team) 

Harry Bussey (Bussey & Case, jugglers) 


T ; 


o-—= 
Art Freeman (Earl & Michelle, teeter-totters) 


To— 
Ned (Clethes) Norton (Keith 


To— 
Ben Smith, blackface turn. 


straight man) 


If the copy is in condition for mailing it is then wrapped and 
sent to Toledo to Jimmie Valdare, now 93, who used to do a bi- 


cycle act. 





(Kitty Doner, who supplied the 
lining vaude and Winter Garden 


above “Route,” was long a top- 
revue male impersonator, in the 


big money. For many years she was stager at the Rory, N. ¥. Ted 


Doner and Rose Doner, her siblings, were also success 


—Ed.) 


troupers. 





Snow Empties Theatres, Cafes; 
Cancel Banquets, Concerts, Acts 


Broadway the past weekend was 
morgue-like ... or, put it this way: 
show business was taken for a 
sleigh ride. Boxoffice grosses were 
off up to 75% from normal at the 
victure houses, hurt by cold and 
snow for the past month. Night 
clubs and the hotels were, for the 
most part, badly hurt, the excep- 
tions being the spots such as the 


Copa (Jimmy Durante) and Basin | 
which got, 


Street (Peggy Lee) 
crowds despite all hazards. 

Among the storm casualties were 
the Saturday (11) seidel night for 
Mischa Elman at the Lambs’ Club, 
which was called off, and the ankle 


of Vivan Rivkin, slated for a Friday | 


night at Town Hall, who'll play 
her engagement wearing a cast. 

Radio City Musie Hall, which 
seats 6,200, would have been day 
off at the museum last Saturday 
(4) had it not been for a theatre 
party crowd of 400 from Pennsyl- 
vania. 

Other first-run film houses were 
hollering blue murder. 

Neighborhood picture theatres 
have been playing to near empty 
houses, ditto at the Long Island, 
Westchester and New Jersey sub- 
urbs. Being unable to use their 


| for cancellations. A ticket broker 
echoed the same thought. 

| The ticket dealers, handling both 
(legit and film features, 
| have been taking a shellacking in 
instances where favored charge ac- 
count customers are involved. They 
| get the rebates. But the edict te 
|new clients for the most part is 
| the same: Either use the tickets or 
| lose the money that has been paid. 
| Film distributors, whose rentals 
are determined by theatre gross, 
obviously found the persisting sub- 
| freezing temperatures and repeat- 
| ing snow a blow. Outstanding ex- 
ample was Fred J. Schwartz, presi- 
dent of the independent Valiant 
Films. 

Valiant was a particular victim of 
|timing. This company’s “Angry 
| Silence” opened Dec. 12 at Man- 

hattan’s Sutton Theatre’ where, 
any kind of break at all, the rentals 
would amount to $75,000 to $100,- 
000. But because of a blizzard, the 
| rentals will not exceed the ad 


| costs for a six-week run. 

| “Young One” at New York's Vic- 
toria opened Jan. 18 amidst another 
big storm. And on Jan. 25 “Mania” 

| bowed in 46 spots day-and-date 

| with another climate outbreak and 

| sub-zero mercury. 

| N.Y’s Mayor Robert Wagner 


cars, the customerg weren't coming broadcast a message Saturday that 
out. | the city was “in a state of emer- 

The Arctic weather conditions, gency,” and private automobiles 
which are described as the worst) moving on the streets would be 
in 80 years, are rough on legit, too, ticketed unless they could prove a 
off course. One theatre operator| case. This kept many potential 


said he’s never had so many calls 





customers at home. 
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Suddenly Films 


Who started it? Ed Sullivan? 


Back to Clowns 


European circus stars are getting a lot of exposure on the big 
theatrical screens of the U. S..Three new pix, scheduled for release 


here within the next six months, all feature continental Bi 
atmosphere and performers. Films include Continental 


Top 
strib- 


uting’s “Hippodrome,” Joe Levine’s Warner release, “Bimbo The 
Great,” and Robert L. Lippert’s “The Big Show,” for 20th-Fox 


release. 
In addition to which, one of 
cultural exchange films handled 


the most successful of Russian 
here last year was Paramount's 


“Circus Stars,” featuring the great performers of the Russian 
circus. American International Pictures also did its share with its 
May, 1960 release, “Circus of Horrors,” made in England and 


Germany with continental circus performers 
For decades U. S. distribs were leary 


master showman C. B. DeMille 


rominently displayed. 
circus until the 
showed the way in 1952 with his 


$12,800,000-grosser (domestic), “The Greatest Show on Earth.” 


Allied Artists also turned a nice 
Big Circus.” 





Ally Columbia and 


By GENE ARNEEL 


Columbia and British Lion Films 

have teamed up to form British 
Lion Columbia, which will jointly 
handle the sales of both the Ameri- 
can company and the British gov- 
ernment-controlled outfit in the 
United Kingdom and Ireland. Al- 
liance has the endorsement of 
Britain’s Board of Trade, accord- 
ing to Mo Rothman, exec v.p. of 
Col International. 
..New British Lion Columbia, 
said Rothman, will mean an “ex- 
panded and more ef?.cient sales 
operation for both organizations,” 
and thus provide a greater service 
to independent producers. 

It was last year that Col and 
Paramount merged distribution fa- 
cilities in Canada and the results 
of this, from the standpoints of 
economy and efficiency, have been 
upbeat all the way. 

Rothman underlined that both 
Col and British Lion will continue 
to operate independently in financ- 
ing and acquiring distribution 
rights to features. 

Joint managing directors of the 
new company are Kenneth N. Har- 
greaves and David Kingsley, who 
have similar posts with Col and 
B-I, respectively. Other directors 
are Col’s Mike Frankovich and 
B-L’s John Boulting. 

This new phase of the one-world 
concept will see B. L. C. operating 
from Col’s present offices in the 
provinces, with the headquarters 
to be at B-I’s space in London's 
Broadwick House. Col will continue 
to maintain its production business 
on its Wardour St. site. 

Functioning of Col and B-L un- 
der the new alliance is to begin 
at the end of March. 

It’s noted that both Col and B-L 
will continue to run their own sep- 
arate ad-pub departments and Col’s 
policy of making most of its Brit- 
ish production at the Sheperton 
Studio will be extended. 


1961 Start For 
Film Shares Okay 


Motion picture stocks on the 
New York Stock Exchange started 
the new year off well. Prices for 
the film companies as a group in 
January jumped 7.3% over the 
December quotations. December 
had been 3.5% ahead of November, 
and November was up 10.3% 
over October. 

The upward trend thus is con- 
tinuing, varying as to percentage 
points from month to month, but 
nonetheless upward. 

Most robust climb on the big 
board was made by 20th-Fox, up 
$5.50 per share and hitting a high 
of $47.3742. Paramount went up 
$4 per share, Metro up $2.87, 
Loew's up $2.25 and Warners up 
Tic 

Of the leading stock groups, 
those which lost ground in Janu- 
ary were a small minority—for the 
most part it was a plenty bullish 
market. The few losers included 
broadcasting and listed in this 
group is American Broadcasting- 
Paramount Theatres, which went 
down $1.8752 per share. 





profit with its 1959 release, “The 





For Handling in Both Lands 





Love & French Women 


Ed Kingsley, prexy of Kings- 
ley International, which has 
already lined up Brigitte Bar- 
dot’s “La Verite” for release 
here, also has acquired an- 
other of the current Parisian 
moneymakers, “La Francaise 
et L’Amour” (Love and the 
French Woman). 

Film is told in seven epl- 
sodes, each one done by a dif- 
ferent director, and is based 
on the French counterpart to 
the U. S.’ Kinsey Report. 


Bilgrey: Chicago 
Case Re-Hearing 
To Be Requested 


Felix Bilgrey, general counsel 
for Times Films Corp., has “de- 
|finitely decided” to petition for a 
rehearing before the U.S. Supreme 
Court of Times’ case vs. the city 
of Chicago’s film licensing statute. 
Court last Monday .(23) handed 
down its five-to-four decision up- 
holding the right of a licensing 
board to view a picture before 
granting a licence. h 

Bilgrey Friday (3) reported that 
he’s now at work on the petition, 
but won't be .ready to reveal its 
contents until day of filling A 
petition for rehearing must be filed 
within 25 days of the date the 
original decision is handed down. 
This would put the deadline on 
Times’ action Feb. 17. For the 
Times petition to be accepted by 
the court, at least one of the jus- 
tices who concurred in the major- 
ity opinion would have to vote for 
the rehearing. 

While nothing has been decided 
as yet, it seems quite likely that 
the Motion Picture Assn. of Amer- 
ica, which participated in the pre- 
sentation before the Supreme 

{Continued on page 64) 


Universal-Decca Win; 
L. Lawrence Can’t Peek 
And Must Defray Cost 


Appellate Division of N.Y. State 
|Supreme Court unanimously re- 
| versed the order of a lower court 
entered Oct. 6, 1960 granting Lud- 
wig (Ludy) Lawrence the right to 
examine before trial Universal, 
Decca Records, and Milton R. Rack- 
mil, president of both companies. 

Lawrence, owner of a large block 
of U preferred shares, brought a 
stockholders derivative action 
charging irregularities in the man- 
agement of the companies. The Ap- 
pellate Division’s decision was 
based “on the law, on the facts and 
the exercise of discretion.” Costs 
were assessed against Lawrence. 











| 








LOGAL AUTONOMY 
BUTN.Y, RULES 


How much local autonomy is 
left in 20th-Fdx’s locally autonom- 
ous domestic (U.S. and Canada) 
distribution setup, inaugurated a 
a little less than two years ago by 
the late Alex Harrison, when he 
was general sales manager? 
Question was being asked by 
exhibs and other distribs this week 
in the wake of the formal an- 
nouncement Friday (3) that com- 
pany has “realigned” its field ad- 
pub force into market areas, in- 
stead of the “traditional branch 
concept.” 

As originally envisioned under 
the local automony concept, each 
one of the company’s 38 domestic 
branch mangers was to have had 
his own ad-pub man, though in 
actual practice there were never 
more than 24 such field men in 
action at one time. 

Under new plans company will 
have 16. and, interesting to note, 
these men will now be getting 
their salaries from the home office, 
instead of branch bosses who pre- 
viously could hire and fire. Also, 
it would seem, under the re- 
alignment the field ad-pubbers will 
be working more closely under 
supervision of homeoffice and ad- 
pub veep Charles Einfeld, who 
made the announcement of the 
changes Friday. 

Says Einfeld 

According to Einfeld, decision 
to realign was made follow- 
ing a survey of the previous field 
set-up which showed that there 
were many “overlaps” in regard 
to regional tastes and in the cover- 
age afforded by radio, tv and news- 
papers. Thus, it was felt that a| 
smaller force, more intelligently 
deployed around the _ country, 
might do a more effective job. 

Company’s survey, said Einfeld, 
“developed an increased aware- 
ness of the flexibility of regional 
borders” which are not neces- 
sarily geographic. 

No matter what (nor how valid) 
the reason for the realignment, 
this change, coupled with the ap- 
pointment last September of a 
“gales cabinet” to faciliate liaison 

(Continued on page 62) 


Varied Guesses On 
[A’s New Wages 
& ‘Small’ Pix 


Hollywood, Feb. 1. 

Estimated cost increase of In- 
ternational Alliance of Theatrical 
Stage Employe and basic union 
scales for indie producer making 
“small” pictures is relative, de- 
pending on who you are tatking to. 

Al Zimbalist, who made “Baby 
Face Nelson” for $250,00, of 
which $165,000 was cash, believes 
tilt on “Valley of the Dragons” 
will swivel at 8%. 

Realizing he will be verbally 
spanked by some producers, Zim- 
balist argues, “Producers must be- 
come real business men and set- 
tle down to nipping corners, mak- 
ing less mistakes and buckle down 
to time-and-money-saving econom- 
ics.” 

Disliking use of word “low” for 





British Lion Finds a Formula 
For US. Distrib’n: Start Small, 
Handle Some, Farm Out Others 





20th’s Field Staff 


Under 20th-Fox's newly “re- 
aligned” field ad-pub setup, 
the following men, under 
the supervision of exploitation 
director Rodney Bush, wil’ 
cover territories inclading the 
exchanges indicated: 

Phil Engel, Boston, 
Haven, Albany. 

Hal Marshall, Philadelphia, 
Washington. 

Ralph Buring, Pittsburgh, 
Buffalo. 

Manny Pearson, Cleveland, 
Cincinnati. 

Jerry Berger, St. Louis, In- 
dianapolis, Memphis. : 

Chick Evans, Kansas City, 
Omaha, Des Moines. 


New 


Sol Gordon, Chicago, De- 
troit. 

Louis Orlove, Milwaukee, 
Minneapolis. 

Jimmie Giilespie, Dallas, 
Oklahoma City. 

Jerry Rafshoon, Atlanta, 


Charlotte. 

Ed Hale, Jacksonville. 

Frank Jenkins, New Orleans. 

Pete Bayes, Denver, Salt 
Lake City. 

Helen Yorke, San Franciso, 
Seattle, Portland. 

Eddie Yarbrough, Los 
Angeles, and Sam _ Glasier, 
Toronto. 


Counsels Exhibs 
To Join Battle 


Vs. Bluenoses 


Heretofore, it’s usually been a 
producer or a distributor who has 
initiated test cases against censor- 
ship laws, but now, whenever the 
opportunities arise, exhibitors 
“should join wholeheartedly in the 
good fight,” according to Herman 
Levy, general counsel for the 
Theatre Owners of America. 

In his Case Digest on the recent 
U.S. Supreme Court decision in the 
Times Film-City of Chicago case, 
Levy this week said it is to be 
hoped that the industry will at- 
tempt to have additional censorship 
cases heard by the Supreme Court, 
to the end that an additional 
Justice will join with the minority 
“and thus make the current minor- 
ity position, the law of the land.” 
Exec was referring tc the five to 
four decision by which Times Film 
lost its case. 

“The only comfort to be taken 
from the decision,” said Levy, “is 
that four Justices (two more than 
in any other industry censorship 
case) were prepared to grant to the 
motion picture industry the full 
privileges of the First and Four- 
teenth Amendments” 


Los Angeles County Tax 
Deadline (Mar. 6) Again 
Slowing Production 


Hollywood, Feb. 7. 














small budgeters, indie producer 
prefers “craftsman-like” label as 
more apropros. 

“The greatest craftsmen in the | 
world are right here in Holly- 
wood,” he applauded. He contends | 
each card-holder is worth his pay- | 
uppage, for “their importance to a | 
film is not always measured in dol- 
lars and cents. It’s their efforts on | 
the screen and that’s what counts.” 
This includes sound, lighting and 
other facets not always discernible 
to public. 

Much depends on 
genesis of material. 








(Continued on page 60) 


With the forthcoming March 6 
Los Angeles County tax deadline 


ducers have scheduled only eight 
films to roll during this month. It's 


octet of pix will be pushed back 
beyond the taxable date. 
Among the sheduled February 


and “Confessions of an 
Cpium Fater,” Allied Artists; 
“Notorious Landlady,” Columbia 
Pictures “Dreams for Sale,” “Dead- 
lock,” Paramount; “Marines, Let's 


Marines,” 


story and|Go,” 20th-Fox, and two indies for | Wall 
Zimbalist | UA release—“Once A Thief” and been high on the inherent values 


“Judement at Nuremberg.” 


+ Lion International, the foreign 


distribution arm of British Lion, 
appears to have found the formula 
‘for the successful marketing of 
British pictures in the U. S. mar- 
ket. British firms have long com- 
plained that their produci has been 
stuffed off here. The Rank Organi- 
zation, through its ill-fated Rank 
Distributors of America, attempted 
to remedy the situation, but the ef- 
fort went down the drain as the 
company tried to set up a too-elab- 
orate distribution organization. 

Working on a modest, flexible 
basis, Lion International seems to 
have come up with the modus op- 
erandi geared to the demand of 
British films in the U. S. During 
1960, B-L enjoyed one of its most 
successful years in the U. S. with 
such pictures as “I'm All Right, 
Jack,” “The Angry Silence,” “The 
Entertainer,” “Expresso Bongo,” 
and “Man in a Cocked Hat.” 

British Lion adopted a two-fold 
approach in marketing its pictures 
in the U. S. In instances where it 
feels it can make a satisfactory dis- 
tribution deal, it immediately turns 
the picture over to an American 
company to handle the states-side 
distribution. However, in cases 
where it believes that the distribu- 
tion guarantee is inadequate, Lion 
Internationa] launches the U. S. 
distribution on its own via a re- 
cently-organized U. S. distribution 
subsidiary, Lion International Inc. 
This organization, headed by Mi- 
chael Bromhead, who is also in 
charge of all @f the British Lion’s 
activities in the U. S., works out 
of a small office in N. Y. The en- 
tire staff consists of Bromhead and 
@ secretary. 

‘Jack’ Gave Clue 

The company’s experience with 
“I'm All Right, Jack” best demon- 
strates the U. S. operation. Con- 
vinced it had a potential hit in 
| “Jack,” British Lion turned down 
| offers from U. S. distributors on 
ithe ground that the guarantees 
| were too low. It gambled on open- 
jing the picture in New York on its 
|}own and was prepared to do its owa 
booking in at least six key cities. 
| “Jack” was set for Norman Elsom’s 
| Guild Theatre in Rockefeller Cen- 
jter and Lion International pro- 
| vided the coin for the opening cam- 
|paign. On the basis of the enthu- 
| Siastic notices of the N. Y. film 
jeritics, “Jack” was an immediate 
}suecess. U. S. distributors who 
failed to make even a reasonable 
| offer previously were now making 


(Continued on page 58) 


407,887 Warners 
Shares Bought In 


After setting out to buy in 300,- 
000 shares of its own common 
stock, or possibly more, Warners 
|wound up _ purchasing 407,887 
shares. Invitation to tender the 
stock was made to stockholders on 
Jan. 9 with the specific proviso 
that the purchase price would not 

be in excess of $55 per share. 

In disclosing the tender move, 
| WB put the figure at 300,000 shares 
| but added that perhaps more than 
this amount would be bought in. It 
seemed surprising in some quarters 
+that more than 400,000 shares were 
submitted by investors and pur- 
chased by the corporation. 

Payments for the tendered stock 








|Only weeks away, Hollywood pro- were begun Monday (6) by the Mor- 


gan Guaranty Trust Co. 
Warner common shares on the 


|expected that even some of the New York Stock Exchange hit a 


new high of $54.3742 last week on 
the eve of closing of the books on 
the company’s invitation to tender 


| starters are “Reckless, Pride of the the issue at $55. 


The trading value has been go- 
ing up for some time, from a low 
| of $37.3744. 
| Also high, at $47.37%42, from a 
low of $30, was 20th-Fox. Certain 
Street professionals have 


in 20th for some time. 
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Skouras Has 


Found Secret 


That Unlocks Family Films’ Flavor 


Family films need not be all 
treacle—the kind of surgery bon- 
bons which might do well with 
the afternoon trade but die during 
the evening performances, 
Skouras, producer of one of 20th- 
Fox's most ambitious 1961 releases, 
the upcoming “Francis of Assisi,” 
said in New York Friday (3). 
“Francis,” of course, also can be 


termed a “family” film in the 
Skouras sense in that it is designed 
to have appeal for a wide-range 
age category. 


Skouras, son of 20th-Fox prexy 
Spyros P. Skouras, paid tribute to 
the kind of product which excite’ 
the moppet trade, but pointed out 
that this was not necessarily “fam- 
fly” product, since a lot of it would 


bore both teenagers and adults. 
Metro. he suggested, during its 
“heyday in the late thirties and 
forties’ knew the secret of what 


constitutes real family films with 
their series of bright, breezy musi- 
cals and comedies such as the 
Hardy Family series. 

He also indicated that he thought 
that the subject matter available 
to the producers who attempt fam- 
ily films might be a@ good deal 
more varied than some_ people 
realize. For one thing, family films 
need not be limited to comedies 
(refer to ‘“Francis”). The whole 
family reads, or at least has access 
to, the daily newspaper, he pointed 
out, and. the newspaper, with the 
exception, perhaps, of some of the 
wilder tabloids, treats almost 
every subject under the sun, and 
in fairly good taste. 

Thus, he reasoned, family films 
should be judged, not so much by 
subject maiter, as by point of view 
and taste. 

Having wound up shooting the 
final scenes of “Francis” several 
weeks a:o (in Sardinia), Skouras 
was pausing in New York a week 

(Continued on page 64) 


Coronado Joins 
Festival Crowd 


Hollywood, Feb. 7. 

Latest American city to blue- 
print an “International Film Festi- 
val” is Coronado, Cal., where 
fteven-day event will be held next 
Oct. 8-14. 
screened in the ballrcom of the 
Hotel del Coronado, with other 
events such as seminars with di- 
rectors, writers and actors also to 
be held. 

According to Don Larsen, 'pro- 
ducer of festival, “The Coronado 
International is best described as 
an invitational opportunity for the 
industry to display its finest wares 
te the public and those filmakers 
interested in the general advance- 
ment of the motion picture.” 


30-MINS.-SHORTENED 








‘ALAMO’ OUT IN MARCH 


United Artists’ hardticket policy 
on “The Alamo” terminates in 
March when a whole flock of book- 
ings, utilizing a shorter version of 
the John Wayne film, will be 
launched in the southwest. The 


general release version will be 30) 


minutes shorter than the 192-min- 
ute original. 

UA does not plan a fast playoff 
of the picture, but will follow an 
area by area semi-saturation tech- 
nique. There will be many dates 
in the south and southwest during 
Easter week, but the bulk of the 


big action on the picture will come | 


during June, July and August. 
Actually this pattern is the one 

originally advocated by UA, but the 

distribution firm decided to test 


the reserved-seat route on Wayne's | 


insistence. In some situations the 
picture is reristering nice b.o. re- 
tults as a hardticketer and these 
engagements will be continued if 
business holds up. In _ addition, 
there may be a number of addi- 
tional hardticket runs, although the 
picture will be available for gen- 
eral release. 

UA has discovered, despite the 
anti-hardticket campaign of most 
exhibitors, that there is a hard 
core of theatremen who prefer to 
exhibit the picture in this manner. 
UA has decided to give these the- 
atremen ‘he herdticket dates un- 
der certain circumstances. 
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WILDER ON ‘ONE, TWO, THREE’ 


Legit Run Forces Delay of ‘Irma 
La Douce’ 


Munich,Feb. 7. 

“One Two Three,” a modernized 
version of Ferenc Molnar’s comedy 
by Billy Wilder and I. A. L. Dia- 
mond, will be filmed here staring 
|in May, with exteriors to be shot in 
| studios here and exteriors in Ber- 
lin. The picture marks the return 
to pix of Arlene Francis, who in 
|recent years has been a busy tv 
personality. 
| Originally Wilder, who is produc- 
ing and directing the film for 
United Artists release, had planned 
to make the film version of “Irma 
La Douce” first, but the long Broad- 
way run of the latter prompted 
him to push the starting date of 
|“One Two Three.” 
| The cast in addition to Miss 
Francis so far includes James Cag- 
ney, Horst Bucholz, and Leon 
| Askin. 


Schwartz: Distrib 
Need Continuity Or 
Face Exhib Balks 


A continuity of releases is the de- 
mand placed upon distributors, and 
| the indie distrib, too, has just got 
; to be mindful of it. Fred J. Sch- 
| wartz, head of Valiant Films, made 
| the point in a private interview 
last week. 

Schwartz, formerly president of 
Distributors Corp. of America, and 
onetime head of the Century Thea- 
tres chain in New York, related 
| that theatreowners are anxious to 
| know about the product immedi- 
ately at hand, of course, but also 
insist upon knowledge of what's 








RON SILVERMAN TO 
MARK ROBSON’S SIDE 


Hollywood, Feb. 7. 

Ron Silverman, DAILY VARIETY 
staffer for 
Red Lion Films Feb. 20 as as- 
sistant to producer-director Mark 
Robson. 

Robson just inked a three-year 
deal with 20th-Fox under which 
his unit will produce a number of 
major films, first of which to be 
“The Inspector.” Silverman will 
function in all phases of produc- 
tion. 


Decca Stock Off 
On Profit-Taking 


Month of January was a superior 
ore for most issues on the New 
York Exchange — and this same 
month sprouted a peculiarily in the 
| form of Decca Records, which took 
a loss. 
| Record company, which owns 
| more than 84% of Universal, was 
| among the five leading percentage 
| gainers in 1960. And then comes 
January and Decca fell $9 per 
share. Trading price is now at the 
| $34.50 per share level. 
| Making the drop especially enig- 
| matic is the fact that U last week 
had a profit to report of $6,313,517, 
up from $1,031,066, 

No one could ask for anything 
;more and, to repeat, U is tucked 
j in very substantially in the Decca 








| 


' 


| corporate fold. Also, the vast U 
|earning upbeat had been antici- 
pated in Wall Street circles. 

| So why the slide in Decca price? 
| Guesswork downtown Manhattan 
; is that investors, who bought in at 
the early right time, sold out for 
the quick profit-taking advantages. 





‘WB Quarterly: $1,773,000 
Equals $1.16 Per Share; 


ast three years, joins |’ 





Warners this week reported a/ 


‘net profit of $1,773,000, or $1.16 
|per share, for the last three 


| coming, perhaps, six months hence. | months ended Nov. 26. This com- 
| And they prefer to deal with a) pares with $1,753,000 for the cor- 
| film company that can assure a| responding period the year pre- 


Feature films will be, 


|ready flow of pictures. This exhib 
attitude makes it tough for the re- 
leasing agency that has a feature 
only on sporadic occasions. 

Schwartz recalled that when he 
| was running DCA, and was aware 
| of the theatremen’s likes, he en- 
| tered into a deal with the Scranton, 
| (Continued on page 62) 





; Vious. Thus there was a gain of 
| 1.13° in the new quarter. 

| - Net current assets as of last Nov. 
| 26 amounted to $59,403,060, includ- 
ing $34,852,000 in cash and Gov- 
ernment securities. Net current 
assets the prior year were listed at 
$46.951,000, including $19,482.000 
in cash and Government securities. 








Hollywood, Feb. 7. 

New concept of producing more 
and more features for hard-ticket 
sales for groups, benefits and fund- 
| raising entities has opened up new 
era in exploitation, George Sidney, 
, producer-director, anticipated yes- 
terday. Merchandising and advance 





It’s not matter of getting one's 
name in a column any more; it’s 
hard sell from completion of script 
to actual showing, 
wants to come out on top today. 

Sidney visualizes bright new 
youngsters coming into biz and spe- 


cializing in promotion geared for) 


advance-priced pix. Cost for out- 
side promos undertaking new ap- 
proach can be written into produc- 
tion fiscal sheets and would pay off 
in end, he strongly feels. 

| Specialists would benefit indie 
| sroducers more than _ studio-con- 
tractees, in his opinion. If such an 
| Organization could do the job as it 
should be done, Sidney sees no lack 
of work for it. “I think producers 
would welcome it. 

“Today we must get the ultimate 
| buck out of everything we do and 
‘we have to be on our toes to at- 

tract it.” He reminded. “There's a 


selling must be tied in one egg,! 
from inception to release of pix. | 


if producer | 


Today's Era of Revived/New Angles 


Charity Tie-Ins Looming Factor In Multiplying 
Hard-Ticket Releases 


| big area for a new kind of business 
of this type.” He forsees this pro- 
gressive step as affinitive-to expect- 
ant $10,000,000 and $15,000,000 
grossers. 

“Pictures can't be handled like 
sausages. The auto industry, for 
one, doesn't do it and there are 
many more industries that push 
constantly for new selling and mer- 
chandising approaches. Why not 
the film biz?” 

Producer-director, looking ahead, 
predicts bright new fellows will 
pick up specialty cue shortly and 
make something of it. 

Specialists are not entire solu- 
tion in Sidney's mind. With pro- 
ducers, as partners, taking more 
active interest in every phase of 
pic instead of just producing it, he 
favors getting into field, meeting 
exhibs for reactions and selling ap- 
proaches. 

“If you've got the merchandise, 
it's a wonderful thing. Today the 
public gets mediocrity for free; it 
doesn’t have to pay for it. When it 
comes to multi-million dollar at- 
tractions the added sell from start 
to end is as vital to the picture as 
| every ingredient in it.” 
| As soon as “Pepe” dates are set, 
| Sidney takes off for Washington, 
Boston, Chicago, Philadelphia, Lon- 
don, Paris and Tokyo. He’s already 
| been in the swim of openings in 
Miami Beach, Gotham and Beverly 
Hills, 








New York Sound Track 


“A tribute to Sol Schwartz” by his friends in the film industry will 
be held in the form of a testimonial luncheon at the Waldorf-Astoria 
on Feb, 24. Schwartz resigned recently as president of RKO Theatres 
to join Columbia Pictures as a vice president and member of the top 
management team. 

Spyros P. Skouras, 20th-Fox prexy, to London last week to confer 
with producer Walter Wanger and director Joseph Mankiewicz re 
“Cleopatra” and other 20th projects set to shoot abroad. Returned over 
the weekend .. . Ralph Hetzel, exec veep of the Motion Picture Export 
Assn., left for London Sunday (5) on first leg of his trip to West Africa 
to study market potential for U. S. films there. S. Frederick Gronich, 
manager for the Mediterranean area, will accompany him south-of-the- 
equator. 

John Wayne’s “The Alamo” has been placed in the “specially valu- 
able” category by the German Film Evaluation Board. This citation 
offers theatre tax exemptions . . . French producer Jacques Bar, who 
will make a number of pictures for Metro, arrived in N. Y. from the 
Coast after conferring with studio chief Sol C. Siegel. Maurice Silver- 
stein, first v.p. of Metro International also returned from the Coast 
after participating in these talks . . . Herman King, of the King Bros. 
to N. Y. to confer with Metro officials on release plans for “Gorgo 
... N. Y.’s Cinema Lodge of B'nai B'rith will mark the 75th birthday 
of humorist Harry Hershfeld at a special meeting at the Hotel Astor 
on Feb. 21. Attorney Louis Nizer will participate in the ceremonies 
kudoing Hershfeld . . . Martin H. Poll to the Coast to confer with 
Paramount execs on his production of “The Iron Men.” 


Robert Fave-Le Bret, head of the Cannes film fest, here to look at 
“Exodus” with an eye to inviting it to participate in the upcoming May 
affair ... A broken collarbone prevented Sophia Loren (sustained in 
Madrid while there for “El Cid”) from flying in from Europe for the 
premiere of “The Millionairess’ here tomorrow (Thurs.) . . . “Modigliani 
of Montparnasse” follows “Make Mine Mink” at the Baronet .. . Julie 
London recording title song of 20th’s “Sanctuary.” 

George Pal bought film rights to Philip Wylie’s scifi novel, “The 
Disappearance,” for $75,000. to follow “The Wonderful World of the 
Brothers Grimm” on his indie slate . . . Stanley Donen will film Elliot 
West’s “Passport” under his indie banner . . . Bud Yorkin and Norman 
Lear purchased Murial Resnick’s romantic comedy, “The Girl in the 
Turquoise Bikini,” and currently are negotiating an releasing deal... 
Cameraman Franz Planer set “Angels Without Paradise” for his first 
indie, to be lensed in Switzerland late this vear. 

Story in Variety recently concerned the meeting in Madrid, hosted 
by “El Cid” producer Samuel Bronston, of worldwide distribution and 
merchandising execs who have become aligned with the picture. De 
tails were given in a telephone call from the Spanish capital to a 
VARIETY man in New York. It went fine except that names of individu- 
als and companies in certain instances were not too clear as to spelling 
—and so it was decided to await the mailed copy which provides the 
nomenclature as follows: , 

Steve Broidy, president of Allied Artists; Sanford Abrahams, AA's 
publicity-advertising director; Norton Ritchey, chief of Allied Inter- 
national; Great Britain's Rank Film Distributors, represented by John 
Fairbairn; Italy's Dear Films, represented by president Robert Hag- 
giag, and Dear’s distribution head, Lee Kamern. Also, Theo Simon and 





Assets Total $59,403,000 | Albert Wolf, representing Melior (Belgium); S. A. Sassoon, Zeev Gid- 


|ron and @ack Matalon of SAS International Film (Israel); Jaime VaHe 


and A. Faio of Astoria Filmes (Portugal); W. Van Ewyk and Paul Kyzer 
(Holland); Hans Meier (Switzerland); Armand Rubin (France); and 
Antonio Perez Lopez and Juan Perez of Filmayer S. A. (Spain); George 
Gunn of Technicolor Ltd., London. 

James E. Perkins, president of Paramount International, confirmed 
the appointment of Jerry Juroe as the new ad-pub director, as exclu- 
sived in last week's issue . . . Ed Harrison, distributor, says the Presi- 
dent and Mrs. Kennedy will attend the Washington showing of “World 
of Apu” at the Dupont Theatre, Washington, Feb. 16 .. . Buena Vista, 
this being the Walt Disney distribution subsidiary, is figuring on a hot 
property in “Portugal,” from the vaults ... Alan Pakula and Rebert 
Mulligan, indie producers, got the rights to Harper Lee’s novel, “To 
Kill a Mocking Bird’. . . Format Films, animated pic outfit from out 
Hollywood way, is canvassing exhibs on the desirability of shorts on 
the program . . . Raoul Levy left N. Y. Friday for Rome, was back 
Monday, the trek having been to clear the rights for “Marco Polo”... 
Vivien Leigh made a trailer asking British theatre-goers to support 
the Royal Film Performance of current year... Jerry Pickman named 
distributor chairman of the Brotherhood Campaign via National Con- 
ference of Christians & Jews. Max Youngstein is the amusement in- 
dustry’s national chairman. 

Ed Kingsley, prexy of Kingsley International, in Los Angeles for the 
openings of his “Ballad of A Soldier” and “League of Gentlemen”... 
MPEA veep Griffith Johnson, currently in Europe, plans to do some 
more negotiating with officials in Spain re a new U. S.-Spanish film 
pact . . . Exclusive International Films has acquired U. S. rights to the 

(Continued on page 64) 


L. A. to N. Y. 


Edie Adams 
Spring Byington 
Hans Conreid 
John Farrow 
Joan Fontaine 





U. S. to Europe 
Frederick Brisson 
Tony Chardet 
Sol Hurok 
Christopher Plummer 
David Opatoshu 


Robert Pik Abel Green 
Michael Rainer Ernie Kovacs 
Amos Vogel Marty Lewis 
Jesse H. Martin 
Europe to U. S. Budd Rogers 
Mel Torme 


Al Burnett 
Comedie Francaise 
Elizabeth Flickenschildt 
Lew Grade 

Ullrich Haupt 
Caro] Hellman 
Marcel Hellman 
Val Parnell 

Ralph Pressburger 
Dimitri Rondiris 
Leon Roth 
Werner Ruhnau 
Maximilian Schell 
Hiram Sherman 
Antje Weisgerber 


N. Y. to L. A. 
Irving Feld 
Stan Greeson 
Bernard L. Hyman 
Bernard Levy 
Lee Magid 
Ralph Martin 
Edwin Miller 
Arnold Moss 
Della Reese 
Howard St. John 
John Williams 


John Van Dreelen 
Joseph R. Vogel 





German Star Quits 


Country Over Salary 
Frankfurt, Feb. 7. 

Latest German star to desert 
the country in protest against the 
German producer distributor maxi- 
mum salary scale is Gerd Froebe. 
He played 13 roles last year. 

The German industry recently 
established a pay scale for German 
actors, with the top category get- 
ting about $25,000 per role. Froebe, 
who had earned as high as $18,750 
per part, found himself in the 
$12,500 bracket. He explained that 
with the declining income he could 
not continue in West Germany, 
and has moved to France to play 
in French pix. 

Froebe follows Curd Juergens, 
who turned producer in order not 
to be caught up by any salary 
rules. 
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UNDECIPHERE 





Indirect Aid to ‘Classifying? 


Could be a rhubarb at the Motion Picture Assn. of America 


because of the U. S. Supreme 


ee censorship on films as being Constitutional. 


Court’s decision which sustains 
Fear is that 


ocal community groups, in trying to set up censorship panels, 
will in many situations lay emphasis on the alleged need for the 
classification of features as being suitable for adults alone, or 


children too. 


MPAA is against such classification. Organization feels that a 


producer, setting out to make a 


picture only for adults (with an 


awareness of classification) would go too heavy on strong material. 
He would feel himself justified in the knowledge that the kids are 
to be barred. MPAA is afraid that said producer might go over- 


board. 


On the other hand, there are some filmmakers aligned with 
MPAA, directly or indirectly, who are on the side of classification 


for the professed reason that it 
exposed to adult film fare. 





will mean that children are not 








TOA Hints Self-Regulation Plan: 
- Classification, Play Code Pix Only 


Dallas, Feb. 7. 

A broad hint of the policy Thea- 
tre Owners of America will advo- 
cate for industry self-regulation 
of pictures to avoid censorship 
from outside forces is contained 
in an address which TOA prexy Al- 
bert M. Pickus has prepared for 
delivery here tomorrow (Wed.) to 
the annual convention of the Texas 
Drive-In Theatres Assn, 

Reviewing the pressure that the 
film industry and particularly thea- 
tres have faced recently because 
of the content of films, Pickus said 
there appears to be two channels 
by which to attack the problems. 
One, he said, would be _ the 
strengthening of the effectiveness 
of the Production Code in Holly- 
wood by making it unprofitable for 
a producer to market his film with- 
out a code seal. The other would be 
to place the responsibility for the 
viewing of pictures by children 
directly on the parents. 

Although Pickus did not spell 
out the exact details of TOA’s pro- 
posal, now under study by a com- 
mittee for presentation at TOA’s 
March board meeting in Washing- 
ton, it appears that the exhibitor 
organization will ask all theatres 
voluntarily to by-pass all pix which 
do not have a code seal and also 
for the introduction of a system of 

(Continued on page 66) 


Ethical Points Posed In 
‘Circle of Deception’ As 
Decency Legion Bother 


Legion of Decency, Roman 
Catholic reviewing group, has 
given a “separate classification” to 
20th-Fox’s upcoming “Circle of 
Deception,” World War II espion- 
age drama. Other pix given this 
LOD treatment in last year or so 
include “Suddenly Last Summer” 
and “Anatomy of a Murder.” 

Legion gives the separate classl- 
fication to films which, though not 
“morally offensive in themselves, 
require some analysis and explana- 
tion as a protection to the un- 
informed against wrong interpre- 
tations and false conclusions.” 

Decency group says the film 
poses multiple problems about war- 
time morality “such as the de- 
ception of the innocent, the recom- 
mendation of lethal pills, the use 
of sex as a weapon, etc.,” and 
though it doesn’t attempt to justt- 
fy “such immorality,” poses issues 
with required “maturity of judg- 
ment.” 


$30,000 LOAN SETTLED 
FOR $500 BY GARLAND 


Los Angeles, Feb. 7. 

Warner Bros.’ $30,000 suit against 
Judy Garland and Sid Luft over a 
loan of that amount given couple 
Aug. 4, 1954, was settled out of 
court by Jack L. Warner for $500. 

WB prexy claimed he lent coin 
to the Lufts so they could vacation 
in Europe and publicize actress’ 
starrer, “A Star Is Born.” Miss 
Garland and her husband asserted 
they had expected to return money 
from picture profits, but there 
weren't any. 














ee 


Tix Tax Tally 


Washington, Feb. 7. 

U.S. Treasury anticipates 
brisker b.o. trade next year. In 
the outgoing Eisenhower Ad- 
ministration’s budget, admis- 
sion tax receipts for the fiscal 
year beginning next July 1 are 
estimated at $38,000,000 — an 
increase of $2,000,000 over the 
current year. 

Actual take from the levy 
uring fiscal 1960 was $34,- 
494,000. 


Skouras Keynoting 
K.C. Show-A-Rama 


Kansas City, Feb. 7. 

Spyros Skouras, the 20th-Fox 
chief, is slated for the keynote ad- 
dress at the fourth annual Show-A- 
Rama of the United Theatre Own- 
ers of the Heart of America to be 
held March 7-9 at the Hotel Con- 
tinental here. 

Skouras will set the tempo for 
a registration expected to top the 
500 mark with exhibs and indus- 
tryites coming in from upwards of 
30 states. Last year’s registration 
topped 500 for an all-time high 
despite one of the season’s worst 
snow storms covering most of the 
exchange area. 

More than 70 displays already 
are set for the spacious fourth 
floor trade. show, according to 
W. W. Barritt, Wichita, UTO presi- 
dent. He said co-chairmen of the 

(Continued on page 64) 








COUTH'S SECRECY 
TILL SUPREME 


By ROBERT J. LANDRY 


The film business is “great” in 
Dixie—so they say! 

The mimeograph machines, and 
even the teletypes, emit many a 
grateful note, many a wistful boast. 
But nobody in Dixie, almost lit- 
erally nobody, ever supplies a fact 
or a figure. Dixie handouts about 
business being “great” cannot be 
researched, corroborated, pinned 
down or related to comparative 
data. The South’s “great” business 
is not a datum point but an adjec- 
tive. The story is all headline and 
no text. 

This curious—because so wide- 
spread—regional refusal to spell 
out its pride in success with the 
rest of show business is nothing 
new. For going on 40 years the 
South has been the least-reported, 
most secretive segment of the 
American film industry. 

Even in the “Northerniz-d” city 
of Miami the pattern remains. 
Mitchell Wolfson’s Wometco cir- 
cuit, a publicly-held compzny, re- 
leases the corporate facts as re- 
quired by law but is mute on how 
individual houses fare. Wometco 
feared spotlighting poor profit sit- 
uations might draw constru<:tion of 
rival theatres nearby. Florida State 
Chain, the rivals, take similar clam- 
like pose. 

Of course it must be acknowl- 
edged that among the non-commu- 
nicators in the South are theatres 
controlled in Manhatian. Nor is it 
likely that any theatre ts built, or 
not built, on a basis of published 
figures. Interstate’s Raymond P. 
Willie when asked by Dailas cor- 
respondent Bill Barker if its poli- 
cy was a directive from AB-PT in 
N. Y. said this was “partly” true. 
Meither Interstate nor Trans-Texas 
ever reveal weekly attendance 
though each occasionally plants a 





local press item about business 
being hefty, but never giving 
figures. 


Semantics 

The situation is prettily summed 
up by Variety’s stringer in Nash- 
ville, Red O'Donnell: “Have been 
told by owners and operators that 
they do not object to furnishing 
academic reports—viz, good, fair, 
poor, etc., but otherwise compare 
themselves to merchants who do 
not publicize their grosses or 
profits.” 

Charles R. Sanders Jr. reports 
from Columbia, S.C., that theatre 
operators in that area “intend to 
stick to their silent policy.” He 

(Continued on page 66) 
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‘Suzie’ So Good at Fox, Atlanta, 


Wilby-Kincey Almost 


Gives Facts 





Sprinkle With Data 
Hollywood, Feb. 7. 
Realizing the importance of 
analyzing the present-day mar- 
ket, Roger Corman has estab- 
lished a statistical and mar- 
ket research department for 
his distribution arm, The Film- 
group, and assigned Carlena, 
Pratt, former Union Bank fi- 
nancial analyst, to head it. 
Purpose is to analyze exhibi- 
tion and audience surveys on 
Filmgroup product. Miss Pratt 
will work with distribution 
v.p. Skip Regan and exchange 
operations director Margaret 
Urevich. 


U's ‘62-63 Pitch: 
More of Biggies 


Having completed the program 
of pictures‘for 1961 release, con- 
sisting of 10 studio-made or fi- 
nanced pictures and 14 pictures ac- 
quired from outside sources, Uni- 
versal has started the production 
of entries for the 1962-63 releasing 
year which starts next Nov. 1. 

Prexy Milton R. Rackmij told 
a sales executive conclave in N.Y. 
this week that the company has 
currently in production five pic- 
tures slated for 1962-63. He in- 
dicated that the company will be 
releasing a greater percentage of 
potentially big boxoffice produc- 
tion than during 1960. He said that 
U will have at least 10 big pictures 
in production during the 1961 cal- 
endar year. The program, he said, 
would involve “the greatest pro- 
duction investment in terms of dol- 
lars ... that has ever been com- 
mitted by our company.” 

Echoing Rackmil's enthusiasm, 
sales v.p. Henry H. “Hi” Martin 
called attention to the strong line- 
up and the impressive boxoffice 
names that will appear in the U 
offerings. Martin _ especially 
stressed the lineup scheduled for 
— during the second half of 


PHILLIPS WITH TAPLINGER 

Franklyn Phillips has joined 
Robert S. Taplinger Associates as 
head of the public relations firm's 
Coast office in Beverly Hills. 

Phillips is a vet in the industrial 
promotion field and at one time 
was a publicist at Warners. 











Presidents of Allied, TOA Meet 
Feb. 16 and Merger Theme Perks 


A scheduled Feb. 16 luncheon 
meeting in New York between 
Marshall H. Fine, the new presi- 
dent of Allied States Assn., and 
Albert M. Pickus, president of The- 
atre Owners of America, is certain 
to touch off new speculation of 
the possibility of a merger between 
the two exhibitor organizations. 

While the two organizations 
have worked together on occasion 
in the past on certain projects, the 
chances of an amalgamation were 
always summarily ruled out, espe- 
cially during the period when board 
chairman and general counsel 
Abram F. Myers, now retired, dom- 
inated the affairs of Allied. With 
Myers off the scene, the oppor- 
tunity for a merger or the forma- 
tion of a new overall national ex- 
hibitor organization, has bright- 
ened considerably. 

TOA is making effort to down- 
beat the merger possibilities. 
Pickus said the labelling of the 
meeting as a summit conference 
“is unfortunate,” since it only rep- 
resents “an informal, get-acquaint- 
ed social meeting.” 





Leaders of both TOA and Allied 
have long advocated the establish- 
ment of one national exhibitor 
group, but certain members of Al- 
lied invariably feared that they 
would be swallowed up in TOA 
and that their needs differed from 
those of the large chains which 
they consider to dominate TOA. 
However, TOA has gone to great 
pains to stress that 60% of its 
membership consists of individuais 
who own and operate single thea- 
tres. 

One of the leading TOA pro- 
ponents of a single exhibitor or- 
ganization has been S. H. (Si) Fa- 
bian. Edward Lider, head of Inde- 
pendent Exhibitors of New Eng- 
land, a former Allied unit; has also 
pushed the idea recently. 

The present dissension in Allied, 


which saw Indiana Allied resign|of one exhibitor trade association 
from the national organiation, with if it will benefit theatreowners, in- | 
other units expected to follow suit,|itiated the meeting with Pickus. | 





bility of joining TOA. The Alliance 
circuit has enrolled its theatres in 
TOA, although it retained its mem- 
bership in the Indiana Allied unit. 
Dues Delinquents 

While Allied has been experienc- 
ing tough times, including delin- 
quences in dues payments, TOA 


has strengthened its membership | 


a great deal during the last year. 
If a merger takes place between 
Allied and TOA, it’s doubted that 
the organization will continue un- 
der the TOA banner. It’s consid- 
ered more likely that a new na- 
tional organization, perhaps utiliz- 
ing the structure and even the 
name of the umbrella American 
Congress of Exhibitors, will 
emerge. 

Fine, who has Indicated that he 
is not dead set against the idea 


Atlanta, Feb, 7. 

It takes a bit of boxoffice doing 
for a motion picture to stay more 
than two weeks at Fox Theatre, 
5,000-Seat Wilby-Kincey flagship 
here, Three-week runs are excep- 
tional and when Warner Bros.’ 
“Auntie Mame” ran up to a five- 
week record, it was considered fan- 
tastic management figured the 
mark would never be surpassed. 

They reckoned not, however, with 
the drawing power of. William 
Holden and Nancy Kwan in Para- 
mount’s “The World of Sune 
Wong,” which exploded into the 
blockbuster category. Two weeks 
in a row theatre advertised a start- 
ing date (in newspaper space and 
radio and television spots) for 
Walt Disney’s “The Swiss Family 
Robinson.” Twice they were forced 
to draw down when “Suzie’s” pull 
} just would not diminish. 

Just the same, Ray Stark's 
“Suzie” will be leaving as of Fri- 
day (3) but not until she has racked 
up a new record, 37 days at the 
Fox. 

For reasons, which have never 
been clear to Variety Atlanta 
showmen, like those in New Or- 
leans, Dallas and other Dixie 
metropoli will never spell out their 
success stories. They distinguish 
between degrees of prosperity only 
in their adjectives: Translate 
“great” to mean “okay” and the 
scale of values falls into focus. In 
the case of “The World of Suzie 
Wong,” the film version came inte 
town on tail of the legit version, 


which had four  near-capacity 
houses at $5 at the 2,000-seat 
Tower. That. made the burg 


peculiarly “Suzie”-conscious, 


Our Man Amos Vogel One 
Of Jurors at Oberhausen; 

Seventh annual International 
Short Film Festival will be at Ober- 
hausen, West Germany, this week 
(Feb. 6-11). 

Jury is chiefed by John Grier- 
son from Britain and Robert Favre 
Le Bret from Cannes Festival. 
Members include an American 
member, Amos Vogel, director of 
Cinema 16, largest of the U.S. film 
societies. 

Others judging: 

Bert Haanstra (Director from 
Holland); Jergen Roos (Director, 
Denmark); Lindsay Anderson (Di- 
rector, Britain); Eduard Hofman 
(Director, Czechoslovakia); P. M. 
Atamanow (Director of Cartoon 
Films, USSR); Prof. Jerczy Toep- 
litz (President of the International 
Federation of Film Archives and 
Director of the Polish Film 
Academy). 


BOARD CONFIRMS ALL 
WARNERS’ ECHELON 


Jack L. Warner, president, and 

all other officers of Warner Bros., 
were reelected by the board at a 
;meeting last week. 
Slate also includes Ben Ka!men- 
|son, exec v.p.; Herman Starr, Wolfe 
|Cohen, Steve Trilling, Edmond L. 
|DePatie, William T. Orr and James 
iB. Conkling, v.p.’s; Herbert Fres- 
ton, secretary; Thomas J. Martin, 
| treasurer; Walter Meihofer, con- 
jtroller and assistant treasurer; 
Harland E, Holman, assistant treas- 
|urer; Roy J. Obringer and Howard 
| Levinson, assistant secretaries, and 
|Freston & Files, general counsel. 














Catholic Showmen’s Mass 
San Francisco, Feb. 7 
Catholic Entertainment Guild of 


is believed to be providing the in-|“Perhaps through our conversa-| Northern California will hold its 


centive for the merger talks. The tion,” he wrote the TOA chief, | eighth 


annual Holy Commun‘on 


N. E. unit pulled out of Allied last | “might even develop a possibility | Mass at St. Patrick’s Church, Feb, 
year in a fight that saw it in oppo-| whereby some of our present dup-| 19, with Monsignor Vincent F. Me- 
sition to the Indiana group. The | lications of efforts might be avoid-/|Carthy, chaplain of the Frisco Va- 


New Englanders have delayed com- | ed, now or at some future date, ef- | riety Club, celebrant of the mass. 


ing back although the present re-|fecting a mutual savings for us 
gime is one that it favors. The Hoo-| both, again to the advantage of; be held at Sheraton-Palace’s Com- 
siers have been weighing the possi-ithe theatreowners everywhere.” 


Post-communion breakfast will 


istock Room. 
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Snow Hobbles Hub Biz But ‘Misfits’ 
Bris’: $21,000, Exodus’ Pre-Sold 286, 
Faily’ Fair 116, ‘Ship’ Good 136 





Boston, Feb. 7. + 


Third storm bepped Boston with 
328 inches of snow Saturday (4), 
dropping grosses to disappointing 
low levels and causing an esti- 
mated $250.000 loss at b.o. Desert- 
ed streets on the biggest biz day, 
Saturday, caused exhibs to moan. 
Despite all this, the new opener, 
“Misfits” at the Orpheum, still 
looms smash. 

Holdovers‘ were spotty. “Exodus” 
testifies to value of pre-selling 
with capacity gross, but the Saxon 
Theatre in the seventh is not ac- 
tually filled, ducat holders getting 
exchanges for later date. Storm 
sloughed “Swiss Family Robinson” 
in second at Metropolitan as it 
did “Wack‘est Ship in Army” at 
the Memorial, also second. 

A message from the governor 
asking peopie to “stay home” was 
the climax of the worst Saturday 
experienced by Boston exhibitors. 
Hub was further crippled by can- 
cellation of all flights, behind 
schedule train service, sluggish 
sireet car service and practically 
Do auto traffic. 

Estimates for This Week 

Aster (B&Q) (1,170; $1.80-$3)— 
“Spartacus” (U) (15th wk). Storm 
dipped to $6,500. Last week, 
$9,000. 

Beacon Hill (Sack) (678; $1.50)— 
“Tunes of Glory” (Lope) (7th wk). 
Offish $5,000. Last week, $7,000. 

Capri (Sack) (900; $1.80-$2.20)— 
“Ben-Hur” (m.o.) (7th wk). Drop- 
ping to $4,500. Last week, $7,590. 

Bosten ‘Cinerama, Inc.) (1,254; 
$1.20-£2.65)—“Cinerama Holiday” 
(Cinerama) (reissue) (12th wk). 
Poor £4500. Last week, $7,000. 

Exeter (Indie) (1,376; 90-$1.59) 
—Virgin Spring’ (Janus) (6:h 
wk). Fifth week snow . struck! 
$6,000. Lest week, $5,500. 

Gary (Sack) (1,277; $1.25-$2.50) 
—‘“Alamo” (UA) (7th wk). Puny 
$5.000. Last week, $8,500. 

Kenmore (indie) (700; $1.50- 
$1.75)—“Ballad of Soldier” (Un- 
jon) ‘2d wk). Snowstruck $7,500. 





Last week, $12,500. 

Memorial (RKO) (3,000; 60-$1.10) | 
— \Jhackiest Ship in Army” (Col) | 
(2d wk). Snow trimmed gross down | 
to $13,000. Last week, $26,000. 

Metrepelitan (NET) (4,357; 70-! 
$1.10\—“Swiss Family Robinson” | 
(BV) (2d wk). Snowblitzed $11,000. | 
Last week, $25,000. | 

Orpheum (Loew) (2,900; 90-| 
$1.50)—“Misfits” (UA). Big  $21,-! 
000. Last week, “Facts of Life’ | 

‘Continued on page 8) 


Misfits’ Sock $16,000, 
Seatile; Family’ 146, 34, | 
Ben-Hur’ $7,500 in 53d 


Seattle, Feb. 7. | 
First-run biz still is very good | 
here currently, helped by some} 
new, strong fare and great hold-| 
overs. Pacing the field is “The Mis- | 
fits,” rated wow at Coliseum.; 
“Spartacus” still is good in seventh | 
at Musie Box while “Swiss Family 
Robinson” looks great in third at 
Music Hall. “World of Suzie Wong” 
shapes good in sixth Paramount 
round. 
Estimates for This Week 
Blue Meuse ‘Hamrick) (738; 
$1.50-$3)—““Ben-Hur” (M-G) (53d! 
wk). Great $7,500. Last week,! 
$7,200. 





Broadway Grosses 


Estimated Total Gress 


This Week ‘ $467,300 
(Based on 29 theatres) 
Last Year $561,625 


(Based on 26 theatres) 








Tisfits’ Tall 146, 
Cincy; Boys 9146 


Cincinnati, Feb. 7. 

Cincy film biz looms cozy this 
week in face of crippling weather. 
“Misfits” is top newcomer, rating 
big take at Palace, but “Swiss Fam- 
ily Robinson” holds as main line 
bellringer in sock second stanza at 
Keith’s. ‘Where Boys Are” shapes 
good as hardy third-weeker at flag- 
ship Albee. “Behind Great Wall” 
looks lukewarm in Capitol switch 
from reserve-seat to grind policy. 


Hard-ticketers “Spartacus” and! 


“Alamo” continue without com- 
p'aint, former being especially 
sturdy at Grand. - 
Estimates for This Week 
Albee (RKO) (3,100; $1-$1.50)— 
“Where Boys Are” (M-G) (3d wk). 
Good $9,500. Last week, $12,500. 
Capitol (‘SW-Cinerama) (1,400; 


$1-$1.25) — “Behind Great Wall’ | 


(Cont). Slow $3,000. Last week, 
“Cimarron” (M-G) (5th wk), $6,500. 
Current film stays fer second 
week. 

Esquire Art (Shor) (500; $1.25)— 
“Never On Sunday” (UA) (3d wk). 
Tall $3,Q00. Same last week. 

Grand (RKO) (1,300; $1.75-$2.75) 


—‘“Spartacus” (U) (7th wk). Sturdy | 


$9.000. Last week, $9,500. 

Guild (Vance) (300; $1.25)— 
“Please Turn Over” (Col) (7th wk). 
Fancy $1,700 after $1,800 sixth. 

Hyde Park Art (Shor) (500: 
$1.25) — “School For Scoundrels” 


| (Cont) (7th wk). Fair $1,000. Last 


week, $1,200. 

Keith’s (Shor) (1.500; 90-$1.25)— 
“Swiss Family Robinson” (BV) (2d 
wk). Great $14.000 on heels of 
$18,000 preem, tops here for quite 
a spell. 

Palace (RKO) (2.600: $1-$1.25)— 
“Misfits” (UA). Big $12,000. Last 
week, “Go Naked In World” (M-G) 
$7,500. Y 

Twin Drive-In (Shor) (600 cars: 
west side, 90c)—‘“Facis of Life” 
(UA) and “Fugitive Kind’ (UA) 
(subruns). So-so $3.000. Last week, 
“Cinderfella” -(Par) and “Tarzan 


Magnificent” (Par) ‘subruns), 
$2,000. 

Valley ‘Wiethe) (1.200: $1.50- 
$2.50) — “Alamo” (UA) (7th wk). 


Fairish $5,000. Last week, $5,500. 


Wishits’ Whopping 306, 
Frisco; ‘Gold’ Okay 116 


San Francisco, Feb. 7. 

First-run trade is booming here 
this round, with “The Misfits” 
rated whopping at Warfield. “Gold 
of Seven Saints” looms only okay 
at Paramount while “Behind Great 
Wall” is lofty in second at St. 
Francis. “Swiss Family Robinson” 
is fine in third at the Fox. “World 
of Suzie Wong” still is potent in 
seventh at Golden Gate. 

Estimates for This Week 

Golden Gate ‘RKO) (2,859; 
$1.25-$1.50)—"'Suzie Wong” (Par) 
(7th wk). Potent $13,000. Last 
week, $13,500. 

Fex (FWC) (4,651; $1.25-$1.50) 
—‘‘Swiss Family Robinson” ‘(BV) 
and “Raymie” ‘BV) (3d wk). Fine 
$11,000 or over. Last week, $17,- 
500. 

Warfield (Loew) (2,656; $1.25- 
| $1.50)\—“Misfits” (UA). Huge $30,- 
1/000. Last week, “Where Boys Are” 
(M-G) (5th wk), $6,000. 

Paramount (Par) (2,646; $1.25- 
| $1.50)\—“Gold Of Seven Saints” 
|(WB) and “Louisiana Hussy” (WB). 
Okay $11,000. Last week, “Blue- 
print For Robbery” (Par) and 
“Foxhole In Cairo” (Par), $11,000. 
; St. Francis (Par) (1,400; $1- 
$1.50)—“Behind Great Wall” 
| (Cont) (2d wk). Good $8,000. Last 
| week, $11,000. 
| Orpheum (Cinerama, Inc.) (1,456; 
| $1.75-$2.65)—“Seven Wonders Of 











| World” (Cinerama) (re-issue) (6th 
|wk). Okay $13,000. Last week, 
| $13,500. 

United Artists (No. Coast) (1,151; 
| $1.75-$3.50)—"Spartacus” (U) (7th 
| wk). Sock $17,000 after $18,000 
| last week. 

| Stagedeor (A-R) (440; $1.25- 
| $1.50)—“Tunes Of Glory” (Lopert) 
(4th wk). Powerful $8,000. Last 
; week, $9,000. 

Vogue ‘S.F. Theatres) (364; 
$1.50)\—“Virgin Spring” (Janus) 
|(7th wk). Oke $3,200. Last week, 
$3,200. 
| Presidio (Hardy) (774; $1.25- 
| $1.50)—“Porgy and Bess” (Col) 
(reissue). Fair $3,000. Last week, 
“Sunset Boulevard” (Par) and 
| “Touch Of Larceny” (Par) (re- 
issues), $2,000. 

Corenet (United California) 
(1.250; $1.50-$3.50) — “Ben-Hur” 
(M-G) (59th wk). Dandy $13,000. 
Last week, $14,000. 


SNOW SLAPS TORONTO: 
SULIE” ‘GRASS’ HOT 


Toronto, Feb. 7. 

Snowfall and midweek cold 
weather dented biz of newcomers 
here this round. “World of Suzie 
Wong” is pacing the city. But 
“Fever in Blood” looms sad. Third 
frame of “Grass Is Greener” at 
Loew’s shapes torrid. 

“Never On Sunday” shapes big 
in second at the Towne. “Spar- 
tacus” holding with big take in 
seventh stanza, same as sixth week. 
“Ben-Hur” still is great in 60th 
session at University. 











Pitt’s Bliz Bops Biz But ‘Misfits’ 
- Lofty $18,000; ‘Family’ Loud 146, 3d 


Pittsburgh, Feb. 7. 
One of the worst storms in Pitts- 


burgh history last Friday (3) crip- 


pled business and caused major 
headaches to nearly every area 


cinema. However, “The Misfits” is | $7 


Coliseum (Fox-Evergreen) (1,870; | clicking at the Penn with a lofty 


$1-$1.50)—" Misfits” (UA) and “Op- 


take likely. The Stanley is not 


eration Bottleneck” (UA). WoW) complaining about the big takings 
$16,000. Last week, “Goliath and|in third week for “Swiss Family 


Dragon” (FF) and “Wizard of} 
Baghdad” (20th), $6,700. | 

Fifth Avenue (Fox-Evergreen) | 
(2,500; $1-$1.50)—“‘Can-Can” (20ti) | 
(2d wk). Return on popscale run. | 
Okay $6,500. Last week $8,700. H 

Music Box (Hamrick) (739; $1.50- 
$3)—“Spartacus” (U) (7th  wk).| 
Good $7,000. Last week, $8,700. | 


Robinson.” 

All houses figure they lost a 
couple of thousand dollars over the 
past week. Especially hard hit was 
“Flaming Star” at the Fulton while 
the Gateway, playing “The Plun- 
derers” is rated especially dismal. 

Both “Spartacus,” in seventh 
round at the Nixon, and “The 


Musie Hall (Hamrick) (2,200; $1-| Alamo,” also iz seventh at the War- 


$1.50)\—“Swiss Family Robinson” 


ner are down to okay to fair fig- 


(BV) (3d wk). Great $14,000 or near. | ures. However, “Spartacus” still is 


Last week, $17,400. i 
Orpherm ‘Hamrick) (2,600; $1-| 
$1.50) — Shuttered. Last week, 


in the chips. 
Estimates for This Week 
Fulton (Shea) ‘1,635; $1-$1.50)— 


“Fever in Blood” (WB). In 6 days, | “Flaming Star” (20th). Slow $5,000 


$3,200. 
Paramount 


or less, but holds a second. Last 


$1.50)\—“Plunderers” (AA). Dismal 
$3,500 or close with preview Sat- 
urday night of “Look in Any Win- 
dow” a little help. Last week, 
— - Go - Round” (20th), 


Nixen (Rubin) (1,700; $1.50-$2.75) 
— “Spartacus” (U) (7th wk). 
Sloughed by storm along with 
other theatres but will get okay 
$7,000. Last week, $9,000. 

Penn (UATC) (3,300; $1-$1.50)— 
“The Misfits” (UA). Considering 
the bliz, this looms as strong win- 
ner and should hit lofty $18,000. 
Last week, “Go Naked in World” 
(M-G), $8,000. 

Squirrel Hill (SW) (834; $1.25)— 
Make Mine Mink” (Cont) (5th wk). 
Still okay with around $2,800. Last 
week, $3,500. 

Stanley (SW) (3,700; $1-$1.50)— 
“Swiss Family Robinson” (BV) (3d 
wk). Holding up strongly at staunch 
$14,000. Last week, $23,200 or 
ahead of first week. 

Warner ‘SW) (1,513; $1.25-$1.80) 





(Fox - Evergreen)! week, “Grass Is Greener” (U) (6th| —“Alamo” (UA) (7th wk). Looks 


(3.000; $1-$1.50)—“Suzie Wong” | wk-5 days), $4,000, but landed near-| mild $6,500 or close after $8,000 
ly $50,000, nifty for run. 
Gateway (Associated) (2,100; $1- 


(Par) (6th wk). Good $6,500. Last | 
week, $8,300. 


}for sixth week. “Exodus” (UA) 
jopens March 8, 








After succession of blizzards, 
Estimated Total Gress - end. Result is that mainstem 


e 9 

D.C. Okay; ‘Misfits’ Wham $20,000; 

oe y; b 
‘Family’ 226, Spartacus’ Sock 156 
this city was showing some signs 
of getting used to it only to be hit 
This Week ..... $2,098.400 trade is still below par. Rouser 
(Based on 21 cities and 217 this session is “Misfits” which 


Washington, Feb. 7. 
Key City Grosses 
ee by another snowstorm last week- 
theatres, chiefly first runs, in shapes to hit a wow take at Keith’s 








cluding N. Y.) in first round. 
. Last Year ....... $2,614,925 “Swiss Family Robinson” at two 
-(Based on 24 cities and 244 Stanley Warner situations looms 
theatres.) ; socko in second. “World of Suzie 
SS —| Wong” is hep in seventh at the 





Town. “Spartacus” shapes smash 
in third at the Warner. “Go Naked 
in World” looms so-so in second 
| week at Palace. 


Misfits Wow 186, ‘:-rsis.t™=* *' 


| 
“7p | Ambassador - Metropolitan (SW) 
a. 0 (1,490; 1,000; 90-$1.49) — “Swiss 
9 Family Robinson” (BV) (2d wk). 


Socko $20,000. Last weck. $25.000. 
Omaha, Feb. 7. Apex (K-B) (940; 90-$1.25) — 
Cold weather continues here but |}«Gen Della Rovere” (Cont) (4th 
biz holds up amazingly well,|/ wk) Okay $3,000. Last week, 
topped by “The Misfits,” which | $3 999. 
looks sensational in three heouses| Capitol (Loew) (3,426; $1-$1.49) 
none of them more than 1,234|_ «village of Damned” (M-G) (2d 
seats. “Three Worlds of Gulliver” | wx) Hot $14,000 after $22,000 
is rated strong at the Omaha. | opener. 
“Swiss Family Robinson” looms Keith’s (RKO) (1,850: $1-$1.49)— 
hefty in seventh round at State. “Misfits” (UA). Wham $20.000. Last 





tes for This Week week, “Facts of Life’ (UA) (6th. 


Admiral, Chief, Skyview (In-/ wk), $6,000. 
die) (966; 1,234; 1,122; $1)—‘“Mis-| gaeArthur (K-B) (900: $1.25)—~ 
fits’ (UA) and “Five Guns t0|“Make Mine Mink” (Cont) (7th 
Tombstone” (indie). 
$18,000. $4,200. 

Omaha (Tristates) (2,066; $75-$1), Omtarie (K-B) (1,240; $1-$1.49)— 
—‘3 Worlds of Gulliver” (Col) and |“Grass Is Greener” (U) (6th wk). 
“Desert Attack” (Indie). Strong! Fair $3,500. Last week, $3,900. 
$9,000. Last week, $5,000. | Playhouse (T-L) (458; $1-$1.49)— 

Orpheum (Tristates) (2,877; 75- | “Lovers” (Indie) and “Hiroshima, 
$1)—“Gold of Seven Saints” (WB).|Mon Amour” (Zenith) (reissues) 


Weak $8,000. __ | (4th wk). Fair $3,000. Last week, 
State (Cooper) (743; $1)—Swiss | $4,500. 
Hefty $5,000. Last week, ditto. “Go Naked in World” (M-G) (2d 
wk). So-so $9,000. Last week, 
Mpls Milder, Biz Hot; Plaza (T-L) (276; $1-$1.80) — 

| $2,900. 

. , ' 
Mi | Towm (King) (800; $1.25-$1.49)— 
sfits Sockeroo 176, te" Wong” (Par) (7th wk). 
Minneapolis, Feb. 7. 

Return of more moderate weath- | Trans-Lux (T-L) (600; $1.49- 
er together with advent of two) ¢) 39)—“Wackiest Ship” (Col) (7th 
erbit here this chapter. The socko Uptown (SW) (1,300; $1.25-$2.25) 
newcomers are “World of Suzie|—“Alamo” (UA) (7th wk), Meek 
fits,” boffo at Orpheum. Hard-| Warner (SW) (1,440; $1.49-$2.25) 
ticket “Exodus” also continues at |—‘Spartacus” (U) (3d wk). Smash 
at Academy. 

Only other fresh loop entry is 
Pair of potent holdovers are “Swiss . ) 

Family Robinson,” still wooing big e . G, 
familybiz in seventh K.C.; Gold’ Bright 7 
opher, and “Please Turn Over,” ’ 
modest in second at Worid. ‘wo ‘Family Great 106, 3d: 
hotsy in seventh round at Uptown| ‘Town has a sturdy outlook with 
and “Never on Sunday,” nice in! some newcomers and virile hold-, 
Estimates for This Week wow at Roxy. “Gold of Seven 

Academy (Mann) (947; $1.75-| saints” looms good at Paramount. 
SRO weekend holding this at! third week is unusuall 

: i y strong at 
mighty $16,000 after $18,000 last | the Uptown-Granada combo. “Can- 

Century (Cinerama, Inc.) (1,150;| pjaza Also stron “ ” 

se cewes one : s g are “Exodus 
$1.75-$2.65)—"Cinerama Holiday” | a¢ Empire and “Cimarron” at 
Fair $7,000. Last week, $7,500. 
Gopher (Berger) (1,000; $1-$1.50) Estimates for This Week 
Capri (Durwood) (1,260; $1-$2.50) 
(7th wk). Still capturing major | —‘“Cimarron” (M-G) (3d wk). Nice 
share of family trade. Hefty , $10,000. Last week, $11,000. 

Lyric (Par) (1,000; 85-$1)—“Sav- | $3)—“Exodus” (UA) (7th wk), Okay 
age Innocents” (Par). Fairish | $14,000; holds. Last week, same. 
(20th) (2d wk), $5,000 at $1.25 top.| —“Please Turn Over” (Col) (7th 

Orpheum (Mann) (2,800; $1-| wk). Steady $1,400. Last week, 
Gable draw booming this to socko| Midland (Loew) (3,500; 75-$1)— 
$17,000 or thereabouts. Last week, | Closed Feb. 1 after 34 years as a 
$6,500. ing alley. Last week, “Go Naked 

St. Louis Park (Field) (1,000;| in World” (M-G) and “Operation 
(6th wk). Healthy $2,800. Last | finale. 
week, $3,000. Paramount (UPI) (1.900; 75-$1) 
“Suzie Wong” (Par). Smasheroo| Good $7,000 or near. Last week, 
$20,000. Last week, “Marriage-Go-| “Fever in Blood” (Par), $4.500. 
$1.25 top. “Can-Can” (20th) (3d wk). Fast 

Suburban World (Mann) (800; | $6,000. Last week, $6,500. 
die). Lusty $5,000. Last week,| “Suzie Wong” (Par). Handsome 
“Dreams” (Janus) (2d wk), $2,300. | $13,000; stays. Last weck, ‘Grass 
“Facts of Life” (UA) (7th wk). Uptewn, Granada ‘(FMW-NT) 
Strong $3,500. Last week, $4,000. | (2,043; 1.217; $1-$1.25) — “Swiss 
“Please Turn Over” (Col) .2d wk).| Fancy $10,000; may hold. Last 
Modest $4,500. Last week, $7,000. ' week, $14,000. 














family Robinson” (BV) (7th wk).| Palace (Loew) (2,390; $1-$1.49)— 
$14,000. 
‘Suzie’ Huge at $20,000, Wii" Bin??e2 i Lat vec 
Hearty $8,000. Last week, $8,000. 
smash pix will shoot trade into! wk). Nice $5,500. Last week, ditto. 
Wong,” gigantic zt State, and “Mis- | $5,500 or near. Last week, $6,500. 
near-sellout pace in second round | $15,000. Last week, $17,700. 
“Savage Innocents,” fair at Lyric. ‘Suzie’ Wham $13,000, 
family biz in seventh week at 
nabe longruns are “Facts of Life,” Kansas City, Feb. 7. 
sixth week at St. Louis Park. | overs. “World of Suzie Wong” is 
$2.65)—"Exodus” (UA) (2d wk).|~ «swiss Family Robinson” in 
wees Can” is pleasant third week in the 
(Cinerama) (reissue) (7ih wk). Capri. 
—‘Swiss Family Robinson” (BV) 
$7,000. Last week, $8,000. Empire (Durwood) (1,280; $1.25- 
$5,000. Last week, “Flaming Star” Kimo (Dickinson) (504; 90-$1.25) 
$1.25)—“Misfits” (UA). Monroe- | Same. 
“Sword and Dragon” (Valiant),| Major first-run. To become bowl- 
$1.25)—“Never on Sunday” (Lope) | Bottleneck” (Indie), light $4,000 
State (Par) (2,200; $1-$1.50)—|—“Gold of Seven Saints” ‘WB). 
Round” (20th) (2d wk), $8,000 at| Plaza (FMW-NT) (1,630; $1.24)— 
$1.25)—“Left, Right, Centre’ (In-| Rexy (Durwood) (850; $1-$1.50)— 
Uptown (Field) (1,000; $1.25)—)|Is Greener” (U) (6th wk), $4,500. 
World (Mann) (400: 85-$1.50)—| Family Robinson” (BV) (3d wk). 





Sensational| wk). Nice $3,500. Last week, | 
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LA. Better; Misfits’ Mighty $49,000, 
‘Cold’ Good 166: ‘Suzie’ Smash 186, 
‘Exodus’ Sock 256, ‘Spartacus 16/56 


Los Angeles, Feb. 7. 

L.A. first-runs are picking up a 
bit this week, sparked by brilliant 
returns for “The Misfits,” which is 
heading for a wow $49,000 or near 
in five theatres. “Gold of Seven 
Saints” looks like good $16,000 in 
three houses. “Ballad of Soldier” 
shapes nice $6,000 at Music Hall. 
“Angry Silence” is rated okay $4,- 
000 at Vogue, all openers doing 
well, 

Among regular __holdovers, 
“World of Suzie Wong” still is 
leading with smash $18,000 in 
eighth round at Chinese. “Exodus” 
is pacing the hard-ticket pix with 
$25,000 for seventh frame at Fox 
Wilshire. 

“Spartacus” is rated slick $16,- 
500 in 16th session at Pantages. 
“Ben-Hur” shapes boff $19,500 in 
63d round at Egyptian. “Pepe” still 
is strong at $20,000 in sixth stanza 
at Warner Beverly. 

Estimates for This Week 

State, Pix, Wilterm (UATC-Prin- 
SW) (2,404; 756; 2,344; 90-$1.50)— 
“Gold of Seven Saints” (WB) and 
“Last Rebel’ (Indie). Good $16,- 
000. Last week, State, “Goliath 
and Dragon” (AI), “Three Blondes 
in His Life’”’ (Indie) (2d wk), $2,500. 


Pix with Los Angeles, “Naked 
Jungle” (Par), “Elephant Walk” 
(Par) (reissues), $11,500. Wiltern 


with Warren's, Loyola, Hollywood, 


“Fever in Blood’ (WB), “Three 
Worlds Gulliver’ (Col) (m.o.) 
(Wiltern), “Mating Time” (Indie) 
(reissue) (Warren's), “Up Peri- 
scope” (WB) (reissue) (Loyola, 
Hollywood), $15,500. 

Beverly, Baldwin, Orpheum, 


Hollywood, Loyola (State-Metro- 
politap-FWC) (1,150; 1,800; 2,213; 
756; 1,298; 90-$2.40)—‘Misfits” 
(UA) and “Operation Bottleneck” 
(Indie). Wow $49,000 or near. Last 


week, Beverly, “Sundowners” 
(WB) (6th wk—3 days), $2,400. 
Baldwin, “Butterfield 8” (M-G) 


“Dark at Top of Stairs” (WB) (5th 
wk), $6,500. Orpheum with Hawaii, 
“Mighty Crusaders” (Fal), “Tiger 
Bay” (Indie), $7,800. 

Vogue ‘FWC (810; 90-$1.50)— 
“Angry Silence” (Indie). Okay 
$4,000. Last week, with Hillstreet, 
“Song Without End” (Col), “Past 


Is Showing” (Indie) (2d _ wk), 
7,600 
Music Hall (Ros) (720; $1.85- 


$2.25)—“‘Ballad of Soldier” (Un- 
ion). Nice $6,000. Last week, “En- 
tertainer” (Cont) (5th wk—6 days), 
$3,100. 

Hillstreet, Hawaii (Metropolitan- 
G&S) (2,752: 1,106; 90-$1.50)— 
“Black Shield of Falworth” (U) 

(Continued on page 8) 


‘Misfits’ Giant $21,000, 
Denver; ‘Spartacus’ 106 


Denver, Feb. 7. 

Trade is holding very well here 
eonsidering the number of extend- 
ed-runs around. Big newcomer is 
“The Misfits,” which shapes wham 
at Paramount. “Swiss Family 
Robinson” still is solid in seventh 
Towne session. “Spartacus” shapes 
sock in third Aladdia stanza. “Can- 
Can” looms trim in third at the 
Centre on moveover. 

Estimates for This Week 

Aladdin (Fox) (900; $1.25-$2.50) 
—‘Spartacus” (3d wk). Sock $10,- 
000. Last week, $11,500. 

Blue Bird (Fox) (700; $1)— 
“Carry on Nurse” (Gov) (m.o.) (2d 
wk). Oke $1,700. Last week, $1,800. 

Centre (1,270; $1-$1.45)—“Can- 
Can” (20th) (m.o.) (3d wk). Trim 
$10,200. Last week, $9,000. 

$1.25- 





Denham i iIndie) (800; 
2.50'\—‘‘Ben-Hur” (M-G) (43d wk). 
ig $8,000. Last week, $8,200. 
Denver (Fox) (2,432; $1-$1.25)— 
“Wackiest Ship” (Col) (3d wk). 
Good $9,000. Last week, $11,500. 
Esquire (Fox) (600; $1)—‘‘Please 
Turn Over” (Col) (7th wk). Oke 
$1,800. Last week, $2.100. 
Orpheum (RKO) (2,690; $1-$1.25) 
—‘“Where Boys Are” (M-G) and 
“Five Guns Tombstone” (U) (4th 
wk). Fair $6,000. Last week, $6,500. 
Paramount (indie) (2,100; 90- 
$1.25\—"The Misfits” (UA). Wham 








Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net; ie., 
without usual tax. Distrib- 
utors share on net take, when 
playing percentage, hence the 
estimated figures are net in- 
come. 

The parenthetic admission 
prices, however, as indicated, 
include U. S. amusement tax. 


Misfits’ Mighty 
$22,000, Det. Ace 


Detroit, Feb. 7. 
Another great week is in pros- 
pect for the first-runs currently. 
“Misfits” is wham at the Palms, 
lone newcomer, “Wackiest Ship in 








Army” looks hotsy in third sailing | 


at the Michigan. 
gon,” aided by saturation tv spots 


above estimates, moves into a big 
second week at Fox. 

“Where Boys Are” shapes sturdy 
in second week at the Adams. 
“World of Suzie Wong” is going 
great in seventh week at the Grand 
Circus. F 

Estimates for This Week 

Fox (Fox-Mich) (5,000; 75-$1.49) 
—‘“Sword and Dragon” (Valiant) 
and “It Takes a Thief” (Valiant) 
(2d wk). Great $15,000. Last 
week, big $25,000, over hopes, for 
best gross in some time. 

Michigan (United Detroit) (4,000; 


$1.25-$1.49) — “Wackiest Ship” 
(Col) and “Passport to China” (Col) 
(3d wk). Hotsy $17,000. Last 
week, $19,000. 


Palms (UD) (2,961; $1.25-$1.49)— 
“Misfits” (UA). Smash $22,000. 
Last week, “Savage Innocents” 
(Par) and “Last Rebel” (Indie), 
$12,000. 

Madison (UD) (1,408; $1.50-$3)— 
“Spartacus” (U) (14th wk). Swell 
$14,000. Last week, $14,500. 

Grand Cireus (UD) (1,400; $1.25- 
a are Wong” (Par) (7th 
wk). reat $15,000. 

a Last week, 

Adams (Balaban) (1,700; $1.25- 
re an Boys Are” (M-G) 

wk), ig $12,000. 
affine zg $ 0. Last week, 

United Artists (UA) (1,667; $1.25- 
$3)—“Ben-Hur” (M-G) (51st wk). 
Wham $12,000. Last week, $12,300. 
Music Hall (Cinerama, Inc.) (1.208: 
$1.20-$2.65)—"Seven Wonders of 


a oe (reissue) (6th 

wk). ood $12,000. L 

310.800, ast week, 
Trans-Lux Krim  (Trans-Lux) 


(1,000; $1.49-$1.65)—“Please Turn 
Over” (Col) (3d wk). Oke $3,500. 
Last week, $4,000. 

Mercury (UM) (1,465; $1.25-$1.49) 
ot E. Greener” (UD) (6th 
wk). $5,000. Las 
one. t week, 


SNOW CRIMPS PROV.; 
‘MISFITS’ MILD 76 


Providence, Feb. 7. 

A heavy snowstorm flattened 
city and is ruining biz for first- 
runs. In greatly reduced takes, 
“The Misfits” is leading town with 
a modest session but okay consid- 
ering. “The Sundowners” at Ma- 
jestic is slow in second. “Wackiest 
Ship in Army” also is off to meek 
takings in second at Strand. 

Estimates for This Week 

Albee (RKO) (2,200: 65-90)—- 
“Marriage-Go-Round” (20th) and 
“Shakedown” (20th) (2d wk). Mild 
$4,000. First was $6,500. 

Elmwood (Snyder) (724: $1.50- 
$2.50) —“‘Ben-Hur” (M-G) (33d wk). 
Moderate $5,500. Last week, sanie. 

Majestic (SW) (2,200; 65-90)— 
“Sundowners” (WB) (2d wk). Slow 
$4,000. First week. $9,000. 

State (Loew) (3,200; 90-$1.50)— 
“Misfits” (M-G). Low $7,000 with 
usually heavy Saturday limited by 





$21,000. Last week, “Fever in| Storm to total of 400 patrons. Last 
Blood” (WB) and “Four Desperate | Week, “Can-Can” (20th) (2d wk), 
Men” (Cont), $10,500. $8,000. 

Towne (Indie) (600; $1-$1.45)—| Strand (National Realty) (2,200; 
“Swiss Family Robinson” (BV) (7th | 65-90'—“Wackiest Ship” (Col) and 
wk). Solid $8,000. 


$9,000 


Last week, | “Hell is City” (Col) (2d wk). Meek 


$4,000. First was $8,000. 


“Sword and Dra- | 








L’ville Lags in Snow 
But ‘Suzie’ Sharp 86; 
‘Boys’ Hep $11,500, 2d 


Louisville, Feb. 7. 

Recent snowstorm here made 
this “Gateway to the South” re- 
semble New England‘ and points 
north. Pix which opened Thurs- 
day (2), played to empty houses, 
as snow and icy streets brought 
most all activities to a standstill. 
Traffic was soon resumed, however, 
and many downtown houses report 
nice takes, which would have been 
considerably bigger except for the 
severe snowstorm. “World of Suzie 
Wong” will be boff at the Ken- 
tucky. “Legions of Nile” and 
“Desert Attack” at the Rialto 
looks drab. “Swiss Family Robin- 
son,” in third at the Ohio is solid 
“Where Boys Are” in second week 
at United Artists still is solid. ‘“‘Go- 
Naked In World” at the Brown is 
modest. 

Estimates for This Week 
Brown (Fourth Avenue) (1,100; 


60-$1)—“Go Nakec In World” 
(M-G). Moderate $5,000. Last 
week, “Please Turn Over” (Col) (2d 
wk), $4,000. 


Kentucky (Switow) (900; 75-$1) 
—“Suzie Wong” (Par). Boff $8,000. 
Last week, “Battle Hymn” (U) and 
“Away All Boats” (U) (reissues), 
$4,000. 

Mary Anderson (People’s) (900; 


which boosted first week grosses | 22 S)— ‘Bramble Bush” (WB) and 


“A Summer Place” (WB) (reissues). 
Modest $4,000, Last week, “Fever 
In Blood” (WB), $3,500. 

Ohio (Settos) (900; 75-$1.25)— 
“Swiss Family Robinson” (BV) (3d 
wk). Solid $9,000 or near after 2d 
week’s $11,000. 

Rialto (Fourth Avenue) (3,000; 
60-$1)—“‘Legions of Nile” (20th) 
and “Desert Attack” (20th). Drab 
$5,000 or close. Last week, “Esther 
and King” (20th), $5,800. 

United Artists (UA) (3,000; 75- 
$1.25)\—“Where Boys Are” (M-G) 
(2d wk). Sock $11,500 after $15,000 
opener. 


Misfits’ Big 126, 
Balto; ‘Exodus’ 76 


Baltimore, Feb. 7. 

Exhibitors were fighting snow 
again this week. Despite this con- 
tinuing battle, biz is on the brighter 
side. “The Misfits,” only new item, 
looms big at Stanton. “Swiss 
Family Robinson” is strong in third 
week at the New and “Exodus” is 
holding nicely in eighth frame at 
Mayfair. 

“World of Suzie Wong” {is solid 
in seventh at the Charles. “Wack- 
iest Ship in Army” is nice in third 
at the Hipp while “Please Tunr 
Over” is warm in fourth at the 
Little. “Spartacus,” hit hard by 





snows of recent weeks, looks better | 


at Town where in third session. 
Estimates for This Week 

Aurora (Rappaport) (367; 90- 
$1.50) —“Can-Can” (20th) (rerun) 
(3rd wk). Oke $1,500 after $1,700 in 
second. 

Charles (Fruchtman) (500; 90- 
$1.50)—“Suzie Wong” (Par) (7th 
wk). Good $5,500 after $6,000 in 
sixth week. 

Cinema (Schwaber) (460; 90- 
$1.50)—“Virgin Spring” (Janus) (2d 
wk). Good $2,500 after $3,200 
opener. 

Five West (Schwaber) (460; 90- 
$1.50)—“Tunes of Glory” (Lope) 
(7th wk). Steady $2,000 after same 
in sixth. 

Hippodrome (Rappaport) (2,300; 
90-$1.50)—“Wackiest Ship’ (Col) 
(3d wk). Good $6,000 after $9,500 
in second 

Little (Rappaport) (300; 90-$1.50) 
—‘Please Turn Over” (Col) (4th 
wk). Oke $1,800 after $2,000 in 
previous week. 

Mayfair (Fruchtman) (750; $2- 
$2.50)\—“Exodus” (UA) (8th wk). 
Sturdy $7,000 after same in sev- 
enth. 

New (Fruchtman) (1,600; 90- 
$1.50)—“Swiss Family Robinson” 
(BV) (3d wk). Strong $9,000 after 
$11,000 in second. 

Playhouse (Schwaber) (460; 90- 
$1.50)\—“‘Never on Sunday” (Lope) 
(12th wk). Nice $2,000 after same 
last week. 

Stanton (Fruchtman) (2.800; 90- 
$1.50) —‘‘Misfits” (UA). Big $12,000. 
Last week, “Marriage Go-Round” 
(20th), $5,000. 

Town (Rappaport) (1,125; $1.50- 
$2.50) —“Spartacus” (U) (3d_ wk). 
Fine $9900 after $10,500 in previ- 
ous week, 


Already hit by the coldest 
weather of the year. last week, 
Broadway film biz was beaten to 
its lowest February level in years 
by a 24-hour storm which left 
more than 17 inches of snow last 
Friday-Saturday. High winds, 
which accompanied the near-bliz- 
zard, whipped matinee trade to 
the vanishing point, and theatres 
failed to recover during the eve- 
ning. There was an improvement 
Sundty, but the bliz is ruining 
the week for most houses. The 
mayor’s edict against using pleas- 
ure cars hurt as did the general 
transportation snafu. 

Despite all the elements, “The 
Misfits” looks to wind its initial 
session at the Capitol with a sock 
$75,000. Oddly enough, about $24,- 
000 of this total came the first two 
days. Aside from this pic, and, of 
course, “Exodus,” still capacity in 
current (8th) round at the Warner, 
all films were sharply clipped. 

An outstanding example is the 
Music Hall, with “Where Boys 
Are” and stageshow, which looks 
only $95,000 or less in third ses- 
sion. It was down about $40,000 
from the second week even in the 
first four days. ‘“Can-Can” looks 
to slump to fair $14,000 or less 
in seventh round at Palace. 

“Marriage-Go-Round” looks lean 
$14,000 or under in fifth and final 
stanza at the Paramount. “Grass Is 
Greener” shapes mild $11,000 in 
seventh round at the Astor. It was 
the same ail the way down the 
line. 

“Swiss Family Robinson” is 
slipping to fair $7,000 or close in 
current (7th) frame at the Em- 
bassy and even less at the arty 
Normandie. “Young One” looks 
dull $5,000 in third at the Victoria. 

Estimates for This Week 

Astor (City Inv.) (1,094; 75-$2)— 
“Grass Is Greener” (U) (7th-final 
wk). This stanza winding tomorrow 
(Thurs.) looks like fair $11,000 
after $21,500 for sixth week. “Facts 
of Life’ (UA) opens Friday (10), 
|day-dating with Beekman. 
| Capitol (Loew) (4,820; $1-$2.50) 
—“The Misfits’ (UA) (2d wk). 
|Initial session finished yesterday 
(Tues.) soared to big $75,000 or 
| near. Holding, naturally. In ahead, 
'“Butterfield 8” (M-G) (11th wk), 
$16,500, but winding a very big 
extended-run. 





Criterion (Moss) (1,520; $1.50- 
1$3,50\—‘“Pepe” (Col) (8th wk). 
|Seventh round completed last 


night (Tues.) was modest $21,000 
jor close after $34,000 for sixth. 

| DeMille (Reade) (1,463; $1.50- 
| $3.50)—“Spartacus” (U) (18th wk). 
| This round ending today (Wed.) is 
heading for okay $17,000 after 
$24,500 for 17th week. Stays. 

Embassy (Guild Enterprises) 
(500; $1.25-$2)—“Swiss Family 
Robinson” (BV) (7th wk). Current 
stanza finishing tomorow (Thurs.) 
looks like fair $7,000 or near after 
$13,000 in sixth. Stays. 

Palace (RKO) (1,642; 90-$2.50)— 
“Can-Can” (20th) (8th wk). Seventh 
frame completed last night (Tues.) 
was good $14,000 or near after 
$20,000 for sixth week. 

Forum (Moss) (813; 90-$1.80)— 


$2)—“‘Marriage-Go-Round” (20th) 
(5th-final wk). This stanza ending 
temorrow (Thurs.) is slipping to 
light $14,000, lowest here in 
months after $25,000 for fourth. 


day (10). 


Boys Are” (M-G) with stageshow 
(3d wk). Down sharply to slow 
$95,000 or close for week ending 
today (Wed.). Second week, $137,- 
000, not quite as good as hoped 
for. Holding fourth round. Storm 
sloughed biz some $40,009 in first 
four days as compared with like 
period in previous week. 


—‘The Alamo” (UA) (16th 
The 15th round finished last night 
(Tues.) was light $13,000 or near 
after $16,000 for 14th week. Holds 
until March, at least. 


—“Ben-Hur” (M-G) (63d wk). This 





stanza ending today (Wed.) is head- 


Record Snowstorm Bops Bway Biz, 
But ‘Misfits’ Socko $75,000; Hall, 
With Boys'-Stageshow Of to 956 





| 


|—“Ben-Hur” 
| Modest $1,500. Last week, $3,000. 


Rivoli (UAT) (1,545; $1.50-$3.50) | 


State (Loew) (1,900; $1.50-$3.50) | 
—‘“Please Turn Over” (Col) (24 
| wk). Oke $2,000. Last week, $3,500. 


Lf 
‘ 
, 


ing for okay $25,000 or close after 
$30,000 for 62d week. Stays on, 
natch! 

Victoria (City Inv.) (1,003; 50-$2) 
—“Young One” (Valiant) (4th wi). 
Third week finished last night 
(Tues.) was dull $5,000 or close, 
Second was $13,600. 

Warner (SW) (1,813; $1.50-$3.50) 
—“Exodus” (UA) (8th wk). This 
week ending tomorrow (Thurs.) 
still is capacity $54,000, same as 
seventh session. Stays, of course,, 
with seats mow being requested 
through late this year. 

First-Run Arties 

Baronet (Reade) (430; $1.25-$2) 
—‘Make Mine Mink” (Cont) (8th 
wk). The seventh round finished 
Sunday (5) was good $6,000 after 
$7,500 last week. Stays. 

Fine Arts (Davis) (468; 90-$1.80) 
—"“Breathless” (Films Around 
World). Opened yesterday (Tues.). 
In ahead, “Big Deal” (UMPPO) 
(11th wk), mild $3,500 after $6,300 
for 10th week. 


Beekman (R&B) (590; $1.20- 
$1.75)—“Virgin Spring” (Janus) 
(13th wk). The 12th week ended 


Sunday (5) was fair $5,500 after 
$6,800 in llth round. “Facts of 
Life” (UA) opens Friday (10), play- 
ing*day-date with Astor. 

Fifth Ave Cinema (R&B) (250; 
$1.25-$1.80) — “Home Is Hero” 
(Show) (3d wk). Seeond round 
ended yesterday was slight $1,800 
after $2,200 opener. “Virgin 
— (Janus) (m.o.) opens Friday 
(10). 

55th St. Playhouse (Moss) (253; 
$1.25-$2)—“Don Quixote” (M-G) 
(3d wk). This session ending to- 
morrow (Thirs.) looks like good 
$5,200, after $7,000 for second. 

Normandie (TL) (592; $1.25- 
$1.80)—“Hand in Hand” (Col), 
Opened Monday (6). In ahead, 
“Swiss Family Robinson” (BV) (6th 
wk-6 days), slow $3,800. 

Little Carnegie (L. Carnegie 
(520; $1.25-$2)—“Tunes of Glory” 
(Lope) (8th wk). Seventh rou d 
ended Monday (6) was bangup $12,< 
500, after $14,500 for sixth week. 

Guild (Guild) (450; $1-$1.75)— 
“Two-Way Stretch” (Lion) (3d wk). 
Second frame ended Sunday (5) 
was big $13,000, after great open- 
ing week at $18,000. 
| Murray Hill (R&B) (565; 95- 
$1.80)—“Ballad of Soldier” (Union) 
(7th wk). Sixth round finished Mone 
day (6) was solid $9,000, after 
$11.600 for fifth week. 

Paris (Pathe Cinema) (568; 90< 

(Continued on page 8) 


‘Misfits’ Paces St. Loo, 
236; ‘Spartacus, 96, 7th 


St. Louls, Feb. 7. 

Standout here in this very spotty 
session is “The Misfits,” which 
shapes great at State. Another 
nowie, “Gold of Seven Saints” 
looks sad at the St. Louis. “Spar- 
tacus” is rated big in seventh 
round at Esquire. 

Estimates for This Week 

Ambassador (Arthur) (2,970; 66- 

90)—“Marriage-Go-Round” (20th) 





(2 . 
“3 Worlds of Gulliver” (Col) (8th | $14 ggg. M2” 7-000. Last_ week, 
wk). Looks like dull $3,500 in 5|" ayolo Art (Grace) (700: 90- 
days after $13,500 in seventh.|¢)95) _ “Never On Sunday” 
“Wackiest Ship” (Col) opens this | (ope), Mild $1,500. Last week, 
week. “Picni ” rn 
wx. cunt (AB-PT) (3685: $1- Py on Grass” (Indie) (3d wk), 


,000. 

Esquire (Schuchart-Levin) (1,800; 

$1.25-$2.50)—“‘Spartacus” (U) (7th 

wk). Big $9,000. Last week, $12,000. 
Fox (Arthur) (5,000; 60-90)— 

“Can-Can” (20th) (2d wk). Off te 





“Millionairess” (20th) opens al be > $9,000. Last week. $20,000. 
Radio City Music Hall (Rocke- | ¢9.99)—“Swiss Famil te 
“ y Robinson 

fellers) (6,200; 90-$2.75)—“Where | (Ry) (24 wk). Fancy $14,000. Last 


1 


Loew’s Mid-City (Loew) (1,1605 


week, $19,000. 
State (Loew) (3,600; 60-90)— 
“Misfits” (UA). Great $23,000. Last 


| week, “Go Naked in World” (M-G) 


and “Operation Bottleneck” (In- 
die) (2d wk), $7,000. 

Pageant (Arthur) 
(M-G) 


(1,000; 60-90) 
(7th wk) 


St. Louis (Arthur) (3,800; 60-90) 


wk).|—“Gold of Seven Saints” (WB) 
land “Tiger Bay” (Indie). Sad 
/$9.000. Last week, “Fever in 


| Blood” (WB) and “Four Desperate 


Men” (Cont), $12,000. 
Shady Oak (Arthur) (760; 60-90) 





VARIETY | 





W 


End Biz in Seasonal Decline; 


‘Mark’ Good $10,000; ‘Lace’ Sockeroo 
126, 2d; ‘Sundowners’ Hotsy 206, 3d 





London, Jan. 31. 

The seasonal dip in b.o. receipts 
was in evidecne at most first-runs 
last week, though business was at 
a fair average level. Sole new- 
comer was “The Mark,” good $10,- 
000 at Carlton. At the Leicester 
Square Theatre, “Midnight Lace” 
looks sock $12,000 in second. “Cir- 
cle of Deception,” in second at 
Rialto, okay $5,800. ; 

Among the holdovers, “The Sun- 
downers” shapes fancy $20,000 in 
its third Warner stanza and “Never 
On Sunday” continued great at 
London Pavilion in 10th session. 

“La Dolce Vita” looms handsome 
$18,700 in seventh day-dating at 


wk). Socko $25,000. Last week, 


$30,500. 

Four Star (UATC) (868; $1.25-$2) 
—“Where Boys Are” (M-G) (7th 
wk). Wow $6,000. Last week, 
$7,200. 

Hollywood Paramount (State) 
(1,468; $1.25-$3.50) — “Cimarron” 
(M-G). Started seventh week Sun- 
day (5) after good $6,800 last week. 

Chinese (FWC) (1,408; $2-$2.40) 
—"“Suzie Wong” (Par) (8th wk). 
Rich $18,000. Last week, $20,300. 

Fine Arts (FWC) (631; $2-$2.40) 
—"Never On Sunday” (UA) (1ith 
wk). Smash $9,000. Last week, 


the Columbia and Curzon. “Singer | $9,700 


Not the Song” looks neat $10,000 
fn its fourth round at Odeon 
Leicester . Square. 

Estimates for Last Week 

Astoria (CMA) (1,474; $1.20- 
$1.75)—“Alamo” (UA) (14th wk). 
Steady $10,000. 

Carlton (20th) (1,128; 70-$1.75)— 
“The Mark” (20th). Likely good 
$10,000 or near after $6,100 in 
opening four days. 

Casine (Indie) (1,155; $1.20-$2.10) 
—*"South Seas Adventure” (Robin) 
(69th wk). Okay $12,800. 

Columbia (Col) (740; $1.05-$2.50) 
—"“La Dolce Vita” (Col) (7th wk). 
Hefty $10,600. “Pepe” (Col) fol- 
lows. —- 

Curzon (GCT) (500; 70-$1.70)— 
“La Dolte Vita’ (Col) (7th wk). 
Fine $8,190. 

Dominion (CMA) (1,712; $1.05- 
$2.20) “South Pacific’ (20th) 
(146th wk). Fancy $15.800. Theatre 
chalked up its 2,000,000th patron 
this round. 

Empire (M-G) (1,700; $1.05-$2.80) 
—‘“Ben-Hur” (M-G) (58th wk). 
Stout $21,000. 

Leicester Square Theatre (CMA) 
(1.375: 50-$1.75)—‘“Midnight Lace” 
(U) (24 wk). Heading for socko 
$12,000. First was $14,200. 

London Pavilion (UA) (1,217; 70- 
$1.75)—"‘Never On Sunday” (UA) 
(10th wk). Great $12,500. 

Metropole - Victoria (CMA) (1,- 
410; $1.05-$2.20)—“Spartacus” (U) 
(9th wk). Steady $11,400. 

Odeon Leicester Square (CMA) 
(2.200: 70-$1.75)—“Singer Not The 
Song” (Rank) (4th wk). Neat $10,- 
000, or near. Previous week was 
$10,700. “No Love for Johnny” 
(Rank) follows Feb. 9. 

Odeon Marble Arch (CMA) (2,- 
200: 70-$1.75) — “Wackiest Ship” 
(Co!) (3d wk). Fair $5.600. Second 
was $6,100. “Take Giant Step” 
(UA) bows Feb. 2. 

Plaza ‘Pay) (1,902; 70-$2.10) — 
“Suzie Wong” (Par) (7th wk). Cur- 
rent run winding with okay $8,400. 
Sixth was $9,000. “Breath of 
Scandal” (Par) preems Feb. 2. 

Rialto (20th) (592; '70-$1.20)— 
“Circle of Deception” (20th) (2d 
wk). Steady $5,800. First was 
$7,400. 

Ritz (M-G) (430; 70-$1.75)—“But- 
terfield 8” (M-G) (6th wk). Okay 
$3,900, slightly better than pre- 
vious week. “Where Hot Wind 
Blows” (M-G) bows Feb. 2. 

Studio One (Indie) (556; 50- 
$1.20)—“Swiss Family Robinson” 
(Disney) (9th wk). Sturdy $5,300. 

Warner (WB) (1,785; 70-$1.75)— 
“Sundowners” (WB) (3d wk). Hefty 
$20,000. Second was $23,800. 


LOS ANGELES 


(Continued from page 7) 
and “All That Heaven Allows” (U) 
(reissues). Slow $5,700. 
Warren’s (B&B) (1,757; 90-$1.50) 
—-“Fever in Blood” (WB) and 





“Mating Time” ¢Indie) (reissue) (2d | 


wk). Dull $1,900. 
Los Angeles (FWC) (2,019; 90- 


$1.50)—“‘Naked Jungle” (Par) and | 


“Elephant Walk” (Par) (reissues) 
(2d wk). Dim $3,500. 

El Rey (FWC) (861; 90-$1.50)— 
“Elmer Gantry” (UA) (reissue) (2d 


wk). Light $3,300. Last week, 
$3,600 
Iris FWC) (825; 90-$1.50)— 
“Apartment” (UA) (reissue) (2d 
wk). Nice $4,400. Last week, 
$5,200. 


Crest (State) (750; $2)—“Psycho” | 


(Par) (reissue) (2d wk). 
$4.000. Last week, $6.S90. 

Warner Beverly (SW) 
$1.50-$3.50) — “Pepe” (Col) ‘6th 
wk Lush $20,200. Last week, 
20,000. 

Fox Wilshire (FWC) 
$1.80-$3.50)—"Exodus” (UA) (7th 


Warner Hollywood (Cinerama 
Inc.) (1,389; $1.20-$2.65)—“‘This Is 
Cinerama” (Cinerama) (reissue). 


Started 15th week Sunday (5) after 
hep $13,000 last week. 

Carthay (FWC) (1,138; $1.75- 
$3.50)—“Alamo” (UA) (15th wk). 
Light $10,000. Last week, $10,300. 

Pantages (RKO) (1,513; $1.80- 
$3.50)—“Spartacus” (U) (16th wk). 
Happy $16,500. Last week, $16,800. 

Egyptian (UATC) (1,392; $1.25- 
$3.50)—“‘Ben-Hur” (M-G) (63d wk). 
Big $19,500. Last week, $20,000. 


Philly Blitzed by Biz 
Albeit ‘Exodus’ Giant 
386; ‘Misfits’ Big 196 


Biz is being blitzed here this 
session by the blizzard over the 





Most  first-runs were 
empty Saturday matinee, but im- 


Despite this, several newcomers 
are doing okay. “Exodus” shapes 
capacity $38,000 or close opening 


shapes very sturdy on initial round 
at the Randolph though obviously 
hurt badly by the storm. Same is 
true of “Where Boys Are,” on 
opener at the Viking but still doing 
fine biz. “Spartacus” held very 
well in the face of the elements to 
turn in another solid session in 
14th week at Goldman. “Swiss 
Family Robinson” is rated lively 
in second at the Midtown. 
Estimates for This Week 

Arcadia (S&S) (536; 99-$1.80)— 
“Suzie Wong” (Par) (7th wk). Still 
okay at $7,500 or near after $13,000 
last week. 

Boyd (SW) (1,563; 
“Exodus” (UA). Initial week looks 
to get mighty $38,000, with one 
extra show. Giving rebates for 





get in because of storm, these be- 
ing good for later shows. 

Fox (Milgram) (2,200; 99-$1.80)— 
“Grass Is Greener” (U) (7th wk). 


Last week, $8.000. 
Goldman (Goldman) (1,200; $2- 


Okay $9,000 or close after $11,000 
last week. 

Midtown (Midtown) (1,000; 99- 
$1.80)—“Swiss Family Robinson” 
(BV) (2d wk). Holding remarkably 
well with lively $11,000 or there- 
abouts. Opener was $25,000. 

Randolph (Goldman) (2,500; 99- 
$1.80)—“The Misfits” (UA). Head- 
ing for big $19,000 or over, not so 
bad considering weather. Last 
| week, “Fever in Blood” (WB) (2d 
wk), $6,500. 
| Stanley (WB) (2,500; 90-$1.80)— 
|“Wackiest Ship” (Col) (3d wk). 
Fine $9,000. Last week, $14,000. 

Stanton (SW) (1,483; $1:40-$2.25) 
—‘Cimarron” (M-G) (6th wk). 
| Down to mild $4,500 after $6,000 in 
| fifth. 





| Studio (Goldberg) (483; 99-$1.80) | 


|—“Love in City” (Indie) and 
|“Naked Holiday” (Indie). Amazing 
| $7,000. 

Trans-Lux (T-L) (500; 99-$1.80) 
—“Never On Sunday” (Lope) (10th 
wk). Still okay at $4,800 after 
$6,000 last round. 

Viking (Sley) (1,000; 99-$1.80)— 
“Where Boys Are” (M-G). Heading 


| grosses here recently. Last week, 
$5,500. 


World ‘(R&B-Pathe) 
$1.80)—“Virgin Spring” 


(449: 99- 
(Janus) 


‘last week. 


BOSTON 


(Continued from page 6) 
(UA) and “Five Guns to Tomb- 
stone” (Indie) (3d wk), $11,000. 
New Fenway (Indie) (1,350; 90- 
1.50)\—“World of Apu” (Indie). 
Nothing much at $3,000. Last week, 
“Carry On Nurse” (Gov) (rerun), 


$2,000. 

P: (NET) (2,357; 70- 
$1.10)—“Suzie Wong” (Par) (7th 
wk). Holding stoutly despite snow 
at $6,000. Last week, $12,000. 

Pilgrim (ATC) (1,900; 60-$1.10) 


Thief” (Indie) (2d wk). Frigid 
$4,000. Last week, $7,500. 

Saxon (Sack) (1,100; $1.50-$3)— 
“Exodus” (UA) (7th wk). Presold 
$28,000. Last week, same. 

State (T-L) (730; 75-$1.25)— 
“Sunlovers’ Holiday” (Indie) and 
“Girl on Run” (Indie). Okay 
$7,500. Last week, “Girls Marked 
Danger” (Indie) and “Behind 





Closed Shutters” (Indie) (2d wk), 
$4,000. 





‘Spartacus’ Lusty 106, 
Port: ‘Exodus’ 126, 3d 


Portland, Ore., Feb. 7. 
Big news here currently is 
“Spartacus,” lofty at Broadway 
with hard-ticket policy. “Exodus” 
moves into a third hotsy inning at 
Music Box. “Swiss Family Robin- 
son,” in third frame at Paramount, 
still is lusty. “Grass Is Greener,” 
other newcomer at Fox, shapes big. 
Estimates for This Week 
Broadway (Parker) (983; $1.50- 
$3)—“‘Spartacus” (U). Tall $10,000. 
Last week, “Plunderers” (AA) and 
“Unfaithfuls” (Indie), $2,900. 
Fox (Evergreen) (1,600; $1-$1.49) 
—‘"Grass Is Greener” (U) and 





weekend, taking a heavy toll on! 
Saturday, prize day at the wickets. | Steady $12,000. Last week, $13,200. 


virtually | 


proving some at night and Sunday. | 


stanza at the Boyd. “The Misfits” | 


$2-$2.75)— | 


ticket purchasers who could not! 


Not so bad considering at $5,000. | 


$2.75)—“Spartacus” (U) (14th wk). | 


“Shakedown” (U). Big $9,000 or 
near. Last week, “Fever In Blood” 
(WB) and “Goddess of Love” 
(20th), $4,600. 

Music Box (Hamrick) (640; $1.50- 
$3)—“Exodus” (UA) (3d wk). 


Orpheum (Evergreen) (1,536; $1- 
$1.49)—“Can-Can” (20th) (2d wk) 
| at popscale. So-so $5,000. Last 
| week, $5,700. 


| Paramount (Port-Par) (3,400; $1- 


| $1.50)—“Swiss Family Robinson” 
(BV) and “Mysteries of Deep” (BV) 
| (3d wk). Loud $13,000. Last week, 
| $22,300. 





BROADWAY 


(Coniinued from page 7) 

| $1.80)—“General Della Rovere” 
| (Cont) (12th wk). The 11th session 
| finished Sunday (5) was sock $6,500, 
after $8,900 for 10th. 

} Plaza (Lopert) (525; $1.50-$2)— 
|“Never On Sunday” (Lope) (17th 
' wk). The 16th round ended Mon- 
|day (6) was fine $11,000, after 
$17,000 for 15th week. 

68th St. Playhouse (Leo Brecher) 
(370; 90-$1.65)\—“Don Quixote” 
(M-G) (3d wk). This round ending 
tomerrow (Thurs.) is heading for 
fast $6,000, after $8,000 for second. 

Sutton (R&B) (561; 95-$1.80)— 
“League of Gentlemen” (Kaye) (3d 
wk). Second session finished Mon- 
| day (6) was smash $14,000, after 
$18,000 opener. 

Trans-Lux 52d St. (T-L) (540; $1- 
$1.50)—“Wackiest Ship” (Col). 
; Opens - today (Wed). In ahead, 
“Grass Is Greener” (U) (7th wk-5 
days). Okay $4,500 after $8,000 for 
sixth full week. 

Trans-Lux 85th St. (T-L) (550: 
$1.25-$2) — “Marriage-Go-Round” 
(20th) (5th wk-6 davs). Looks to 
hold at oke $4,000, after $5,590 for 


fourth full week. “Left, Right, 
Center” (Indie) opens tomorrow 
(Thurs.). 


World (Perfecto) (390: 90-$1.80) 
—‘‘Summer of Happiness” (Times) 
and “Live in Peace” (Jacon) (re- 
issues) (2d wk). This frame winding 
up tomorrew (Thurs.) looks to hit 
good $6,500, after $10,000 for 
opener, a record for reissues here. 





Rod Toups Retiring 
New Orleans, Feb. 7. 
Rodney D. Toups, manager of 
Loew’s theatres here since 1921, re- 
tired Wednesday (1). Toups joined 
|the Loew’s organization in 1919. 
He was named manager of the 


chain's Crescent theatre In 1921] MINS. 


}and in 1926 was made manager of 
| Loew’s State, first deluxe pix and 


| vaude house in the south. Frank 


Busy | for fine $12,500, one of the best | Henson, former manager of Loew’s 


} theatres in St. Louis, Atlanta, Bos- 


(1.316; “Flaming Star” (20th) (2d wk),|ton, Kansas City, Akron and New 


| Haven, succeeds Toups as manager 
here. 


| Toups said he has numerous hob- 


(1.990:!| (6th wk). Good $2,600 after $3,000 | bies and interests to keep him occu- 


| pied, 





* 





Suiper’s Ridge 


Brisk, businesslike low-budget 
lewer-berth war drama. Will 





—“Mania” (Indie) and “It Takes Glemen 


Resourcefulness and talent went 
into the making of this modest war 
picture, proving anew that the 
quality of a product need not be 
determined by the extent of pro- 
duction funds. “Sniper’s Ridge,” to 
be sure, has its dramatic limita- 
tions, but it is a snappy action- 
combat item, certain to appeal to 
the tastes of masculine audiences, 
and absorbing enough to its fringe 
‘psychological ramifications to keep 
anyone attentive through its crack- 
ling 61-minute span. _ The API 
through 20th-Fox release will make 
a strong lower-berth program 
booking. 

Tom Maruzzi penned the screen- 
play, which is a little fuzzy around 
the motivational edges ‘a forgive- 
able failure considering the obvi- 
ous aim to keep it taut) but tangy 
and true in terms of its trench- 
line dialog. Yarn deals with an in- 
cident on the front lines in the 
final hours before cease fire in the 
Korean War. Principals are a neu- 
rotic captain (John Goddard) and 
a rebellious, war-weary corporal 
(Jack Ging) overdue for rotation. 
In spite of the imminence of truce, 

eaptain orders a dangerous 
last-minute patrol. However, patrol 
action is averted when the captain 
accidentally sets foot on a “bounc- 
ing Betty” mine and freezes on the 
spot (bouncing Bettys explode 
when you step off the plunger). He 
is rescued by Ging, who is serious- 
ly wounded in the process. The 
ending has a let’s-wrap-it-up-quick- 
ly aspect, but the conclusive mine 
sequence is suspenseful and nerve- 
tingling. 

The film, taut, swift and engross- 
ing, is a credit to producer-direc- 
tor John Bushelman. Under his 
crisp guidance, the acting is un- 
usually firm and businesslike. God- 
dard is a standout. Ging exhibits 
clearly that he’s a young actor with 
a bright future. Other solid key per- 
formances are fashioned by Stan- 
ley Clements, Douglas Henderson, 
Gabe Castle and Allan Marvin, and 
support is efficient. 

Strong additional aids are Ken 
Peach’s lenswork and Carl Pier- 
son’s editing. Art director John 
Mansbridge has made a game at- 
tempt to make California resemble 
Korea. Richard La Salle’s music 
is a bit too busy in spots. Tube. 


Geld Of The Seven Saints 


(Warnerscope ) 





Absorbing western adventure 
drama along the order of 
“Treasure of Sierra Madre.” 
Weak ending dilutes overall 
flavor, but pic answers a b.o. 
need for good medium-budg- 
eted westerns. 





Obviously figured the time is 
ripe and the public is ready for 
another adventure drama in the 
tradition of “Treasure of Sierra 











: 
: 





Walker and Roger Moore. 
the sagebrush fever hit tv, 
has been a diminishing sup- 
of well done westerns in the 


»y iera, | moderate budget classification for 


the theatrical market. This produc- 
tion plugs the gap nicely, and its 
boxoffice should refiect that value. 

A strong screenplay by producer 


one Freeman and Léigh Brackett is the 


firm foundation upon which the 
picture remains erect and engros- 


Henderson | sing until its disappointingly shaky 


conclusion. Working with a novel 
by Steve Frazee, they have penned 


ee some frisky dialog and constructed 


several gripping situations. Walker 
and Moore are cast as trapping 
partners who strike it rich and 
are chased persistently over the 
sprawling desert and through crag- 
gy hill country by several maraud- 
ing parties who have one thing in 
common—total disdain for the 
golden rule. In the end, as in its 
unforgettable predecessor to the 
screen, nobody wins but everyone 
grins at the common misfortune. 
In the desperate battle for the 
booty,-the gold is washed away 
down some churning rapids. 

Unlike “Treasure,” this film lays 
a golden egg through the uncon- 
vincing mature and transparent 
spirit of the climactic laughing jag, 
for the gold did not corrupt these 
heroes as it did the gentlemen of 
“Sierra Madre.” The loss does not 
convey the same irony. It is plainly 
no joking matter. Under Gordon 
Douglas’ otherwise apt and spirited 
direction, an absorbing film cone 
cludes on a hollow, phony, imita- 
tive note. 

Utilizing his customary heroic- 
ally-reserved approach Walker does 
well by the role of anchor man. 
Moore, as his faithful but emo- 
tionally-unsettled Irish mate, gives 
what appears to be his best and 
most colorfully compelling screen 
characterization to date. His work 
heralds a promising future in films. 
Chill Wills does his usual expert 
character work, and Robert Mid- 
dleton and Gene Evans are excel- 
lent in top support. Leticia Roman 
adequately conveys the brief ro- 
mantic interest. 

Some marvelously picturesque 
red-rock Utah scenery is unace 
countably sacrificed to the black- 
and-white lens, presumably for 
economic reasons. It seems an exe 
ample of misjudged thrift. Warner- 
Scope succeeds partially in improv- 
ing the pictorial aspect. Art direc- 
tor Stanley Fleischer has helped 
select some eye-appealing locales 
and designed a fine Spanish haci- 
enda for the single key interior 
scene. Other positive factors are 
Joseph Biroc’s camera angles, Fol- 
mar Blangsted’s editing, Howard 
Jackson's score. Tube, 





The Leong Roepe 





Adequate lower-berth western 
that will sustain greatest in- 
terest among less discriminat- 
ing audiences. 





; Hollywood, Jan. $0. 
Twenticth-Fox release of Margia Dean 
eduction. Stars Hugh Marlowe, Alan 
le, Robert Wilke, Lisa Montell; with 
Chris RB . Jeffrey Morris, David 
Renard, Medeline Holmes, John Alonzo, 
Jack Powers, Kathryn Harte, Jack Car 
lin, Scott Randali, Stephen Welle 
Linda Cordova, Alex Cordellis, Directed 

Ww m Witney. Screenplay, Robert 
camera, Kay Norton; editor, 
Peter Johnson; art director, John Man 
Soames ~ Tot Sewn, Bert She 
er; sound, Vic Appel; assistant director: 
Col. Harold E. Knox, Ira Stewart. Re. 
viewed at API projection room, Jan. 30, 
61. Running time, 66 MINS 


amner; 





Hollywood, Jan. 27. | Jonas Stone ............ Hugh Marlowe 
Warner Bros. release of Leonard Free- nm Matthews ..| ean —_ J 
man production. Stars Clint Walker, | Maris ae oe e 
Roger Moore; features Leticia Roman,| Reb Gilroy... |” Alvarez Lisa Mont 
Robert Middleton, Chill Wills, Gene | win Math cele ei ris Robinson 
Evans. Directed by Gordon Douglas. * pe eis ‘og Morris 
Screenplay, Leigh Brackett and Freemans| pons Vega. : avid Renard 
from novel by Steve Frazee: camera, aarueas ie aa Madeleine Holmes 
Joseph Biroe; editor, Folmar Blangsted; | yuye  ¢ VaEeS +++.» John Alonzo 
music, Howard Jackson. Reviewed at the yl one ng seeees eet Mee 
come Jan. 25, ’61. Running time, Henchman cee ae va : jon Gon 
i imbolt ............ Clint Walker | encnman .: cott Randa 
eS Thar ee pases Moore | Mexican Waitress Linda Cordova 
7 aaa : Leticia Roman tthews . Stephen Welles 
Gom@ora ..-..-...++. Robert Middleton 
Deeseaty otha] A. routine, ‘unpretentious west. 
Armenderez ........ Roberto. Contreras |ern, “The Long Rope” will be an 
a ce nonneaeneais Jack C-_ Muilliams | adequate twin-bill filler. Whipped 


out in a week with the greatest of 
economy, the Margia Dean pro- 


duction through API for 20th-Fox 
will be most companionable wher- 
(Continued on page 103) 
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SAGA OF JOE E, LEVINE: 





BALLYHOO & CIRCUSES 


About a week prior to March 20, 1959 newspaperme 
and members of the film ind in New York receive 

n invitation to a luncheon at the Waldorf-Astoria. The 
orm of the invitation—a simulated bomb—turned out to 
be an omen of things to come. Although the bombs them- 
selves were harmless, it may be said they served as the 
symbol that “exploded” Joseph E. Levine on the national 
scene. 

Approximately 1,200 persons associated with the film 
industry turned out for the $42,000 feed in the Waldorf's 
grand ballroom. For the majority, it was their first contact 
with—and sight of—the Boston showman destined to have 
his name mingled with Barnum and Mike Todd. Many of 
the freeloaders were skeptical, questioning the value of 
such an ostentatious display. The ear-splitting television 
sample commercials that Levine intended to employ for 
his upcoming picture were regarded ag tasteless by 
delicate purists. 

But the luncheon was billed as an “explodation” affair 
and, as such, it more than served its purpose, catapulting 
Levine and his picture, the first “Hercules,” into the 
national limelight. The film shortly became as well known 
as any brand product with 30 years of advertising behind 
it. The picture, released by Warner Bros., brought in a 
film rental of $5,000,000 after Levine spent over $1,000,000 
in a campaign that made the industry and media repre- 
sentatives sit up and take notice. 


Others, Notably Max Youngstein, 
Have Articulated Same Credo 


Levine, despite the acclaim he has received for his 
flamboyant brand of showmanship, modestly disclaims any 
credit for introducing anything new. He only echoes the 
philosophy of Max Youngstein, the colorful United Artists 
vice president, that “this is a circus business.” “It’s carny 
stuff and it’s old,” says Levine. “It’s been done hundreds 
of times before, but at least I'm doing it.” 

Despite the industry’s traditional suspicion of outsiders 
—Levine was a local states righter invading the domain 
of the major companies—he established a quick rapport 
with the entrenched moguls and won speedy and generally 
respected acceptance. On the basis of an early encounter 
with: Warner Bros. v.p. Ben Kalmenson, however, Levine 
regarded his chances of entering the sacred quarters of 
the big-time companies as slim. 

Kalmenson, a smart, rough, hard-bargaining, veteran 
film businessman, almost set Levine back on his heels 
during their first meeting. To put it politely, Kalmenson 
is not known for the refinement of his vocabulary, but 
those who deal with him regularly discount his bark. 
When Levine presented his proposal for WB's handling 
of “Hercules,” Kalmenson went into a rage. Using lan- 
guage more freouently heard in an Army barracks than 
in a business office he told Levine where he could get off, 
saying in essence, “Why you soandso. Who do you think 
you are asking for such a deal? Get the hell out of here.” 

Taking the WB executive at his word, Levine shouted 
back in kind, not sparing the language either, picked up 
his coat and started for the door. 

“Wait a minute.” shouted Kalmenson. “Where do you 
ery: you're going? Comé back here. I always talk like 
that.” 

Levine, of course, came back and the two men, now 
fast friends and members of a mutual admiration society, 
closed the deal that launched the Bostonian on his career 
in the international aspect of the film business. 


‘Gentlemen's Agreement’ Backed By 
15 of Kalmenson’s Aides 

Both men enjoy telling stories about their encounters 
during negotiations. Levine recalls the time he closed an 
agreement with Kalmenson on the Coast. Shaking hands 


on the deal, Kalmenson said: “Remember, this is a gentle- 
man’s agreement.” 
“How can this be a gentleman's agreement,” asked 


Levine, “when we're both not gentlemen?” 

Whereupon Ka!lmenson started pushing buttons on his 
intercom and summoned 15 department heads to his office. 
In their presence, re repeated the terms of the deal. “See,” 
said Kalmenson. “The are 15 witnesses.” 

“But where's one witness for me?” asked Levine. 

Kalmenson sputtered, shouted some unprintable ex- 
pletives, and again practically shoved Levine out of the 
office. 

Some think it problematical whether Levine would have 
been accepted as readily in another period of the film 
business. He arrived at a propitious time when the dis- 
trust of the so-called outsiders was disapnearing and the 
independent producers became the kingpins. 

Although not a producer then, Levine had something to 
offer the established companies—unbridied energy, an 
amazing flair for showmanship, and most important the 
willingness to back his projects with barrels full of the 
green stuff. It’s axiomatic in our society that any individual 
who supports his own ideas with his own money can find 
an outlet. 


Bargains From Real Strength 
Of Holding Cash In Hand 


Levine is no piker. Unlike the promoters who have 
long been | of show business, the Bostonian has been 
able to pony up his own coin. He’s had pariners and he's 
received bank loans, but the fact is that his ability to 
come up with the long green at the right time has enabled 
him to bargain from strength. 


The Levine personality has charmed film company presi- 
dents, exhibitor leaders, and bank presidents. Asked how 
he is able to | millions loose in loans from the New 


England Mercantile National Bank, he replies, “Well, I 
guess I have a kind face.” 

Why, it may be asked, should a major distributor deal 
with Levine instead of *picking up similar product on the 
open market and themselves exploiting it a la Levine? 

The answer, according to executives of companies who 
have dealt with Levine, is direct but unattributable. The 


major film companies aren't in the position to expend 


By HY HOLLINGER 


either the time or the money. In the first place, they are 
committed to a program of pictures and haven't, except 
for costly specials, the organization to devote attention so 
fully to a single attraction. Secondly, being answerable to 
stockholders, they can’t gamble so confidently as he on 
such a large advertising, promotion, and print expendi- 
tures for an inexpensive exploitation picture. 

Most important, however, is the Levine touch. “He's 
got a rare instinct for showmapship,” said one executive. 
“He nurtures every picture as if it were a gold nugget and 
he offers a show that is appealing to the mass audience.” 
It’s was stressed, too, that Levine has a well-oiled organi- 
zation, supervised at first by Bill Doll and now headed by 
Eddie Solomon and bolstered by Ed Feldman and Dick 
Brooks, 

With his team, Levine plans each campaign carefully. 
He demands the right playing time because of the backing 
he’s ready to place behind each picture. He pays his own 
advertising and print costs. By supplying a huge number 
of prints, he’s able to take full advantage of his saturation 
campaigns. He floods a market with newspaper space and 
radio-tv time and by the time his picture comes into the 
local theatres there’s barely a person around who hasn't 
heard about the picture. 

His campaigns are mapped out well in advance. For 
example, for pictures that won't be released until this 
summer, he has his campaign set down in every detail. 
Metro toppers were amazed recently when Levine walked 
in with the complete selling plans for “Morgan the Pirate” 
and “Thief of Baghdad,” v-hich won't be issued until July 
and August. Accessories, ads, radio-ty commercials, press- 
books, etc. were complete. 


‘Sell the Trade’ Predominates 
In Levine Showmanship 


Levine is not only adept at selling the paying public, 
but is also exceedingly clever in selling exhibitors who, 
in the first place, must show a desire to play his product. 
He is trade-minded and tradepaper-minded. His fabulous 
luncheons for theatremen in the United States and Great 
Britain have made a great impact. At the same time, he 
has succeeded in winning friends among the consumer 

ress and among colleagues in the industry. His lush 
‘Night of the Gods”-parties in New York and Hollywood 
to kick off “Hercules” made him a figure. 

When Warner Bros. set up the first saturation for 
“Hercules” and exhibitors were apprised of Levine’s 
spending plans, exhibitors stood in line to book the 


An Absence of Indecision 


By GEORGE JESSEL 


You've often heard this: “When is a compliment not a 
conipliment .. .?” 

Per example: One of the great romantic and dramatic 
stars of the early 1900’s was Henry B. Dixey, who ap- 
peared for many years in the play “Adonis.” One one oc- 
easion, he played a one-night stand in a very smal’ town, 
like let's say Wounded Knee, Mo. After the play, the most 
prominent and rich family of the town came backstage 
to see him, and the lady of the family gushed: “Mr. Dix- 
ey, you are the greatest actor we've ever seen in our 
life . . .” And the husband followed with this remark: 
“My wife forgot to tell you that you are the ONLY actor 
we've ever seen in our life...” 

And so in these days, with a young generation who 
missed Jolson, Cohan, Barrymore, Cantor, Willie Howard, 
Harry Lauder and other gigantic talents, we can’t blame 
the kids who never heard McCormack and Caruso for 
thinking that Paul Anka and Mel Torme are the greatest 
singers they've ever heard. 


And now we come to the subject matter of Joseph FE. 
Levine, showman “extraordinaire.” And my opinion of 
him is anything but a humble one, for I speak with the 
authority of one who has gone through more than half a 
century of the show business, and has had the profound 
privilege of intimate friendships with David Belasco, 
George M. Cohan, Sam Harris, Florenz Ziegfeld, the Shu- 
berts, A. H. Woods, George Tyler, Arthur Hopkins, the 





Selwyns, of the legitimate theatre—as well as Zukor, 
Fox, Loew, Laemmle. Lasky, Warner, DeMille of the 
movies, and many other impresarios, managers. pro- 


ducers within the various fields of the entertainment 
world—Not forgetting by any chance Mike Todd and Billy 
Rose. 

I consider Joseph E. Levine and think of him as being 
in the same “milieu” with the great names I’ve men- 
tioned above most especially because he doesn’t suffer 
from indecision, and backs his decisions with the courage 
of putting up his own money. This, my friends, is a sure 
sign that a man believes in what he is doing! He has no 
auditions for dozens of prospective angels—he asks no- 
body to take a chance with him—he backs his big ideas 
with his own banking. And in this age when the motion 
picture business has been throttled by a medium whose 
greatest virtue is that you can see it for nothing in your 
own home, and with your clothes off. “vine has had the 
guts to paint the largest signs ever the public to see, 
that they must go to the theatre! 

And his success is deserved! And it is right that his 
brother showmen saiute him! Because the more people 
come to see one picture, the more will come to see others. 

My association with him has been oniy sporadic. On 
occasions I've gone to Europe to present him at functions, 
and I have done the same for him in the U. S. And while, 
as an orator, he doesn’t have the flair of Churchill, or 
Roosevelt, or Jimmy Walker, or JFK, or—with or with- 
out your permission—Georgie Jessel, Joe Levine leaves 
behind him solidly planted in the minds and the hearts 
of the people he has spoken to that he is honest and sin- 
cere and smart; and even more important, in this hard, 
cruel atomic age we live in, Joe Levine is kind and tol- 
erant, and is as happy a portrait as has ever been painted 
of an American showman, 


picture. “Exhibitors welcomed the picture with open 
arms,” said WB sales chief Charles Boasberg, “especially 
when we-showed them Levine’s campaign and told them 
what and how he was going to spend.” 


Next Targets for His Bally 
Will Be France & Germany 


Having conquered the United States, Canada and Great 
Britain, Levine is ready to tackle the world. He showed 
the film industry that the staid British are as susceptible 
to his bally barrage as are their American cousins. He's 
preparing to test his technique in France, Italy, and 
Germany with some of his new entries. That will be an 
entertaining spectacle! 

Levine is revising his modus operandi. Previously he 
picked up completed pictures, mainly from Italian pro- 
ducers. Finding it difficult to purchase finished picture 
outright at reasonable prices, he is concentrating on co- 
productions, selecting the type of properties that are 
tailor-made for his exploitation techniques. 

During 1961 he plans to spend $7,000,000 to exploit nine 
pictures. They include “Morgan the Pirate,” “Thief of 
Baghdad,” and “Wonders of Aladdin,” which will be re- 
leased by Metro; “Sodom and Gomorrah,” now in pro- 
duction; “The Fabulous World of Jules Verne” and “The 
Great Bimbo,” a double feature package which Warners 
will handle; “Hercules” and “Attila the Hun,” a reissue 
cumbo through WB, and “Two Women,” an art house 
entry which Levine will distribute himself. 


Ultimately He’s Sure to Say, 
‘Hollywood, Give Me Room’ 


Levine has become practically a commuter between 
New York and Europe. Because of his association with 
Italian producers, his main base abroad is usually Rome. 
His dynamo activities have flabbergasted the Italians. 
Ensconced in a suite in the Excelsior Hotel, Levine holds 
continuous court as a steady stream of producers, directors, 
and performers make their way to his room. His efforts 
gave the Italian film industry a tremendous hypo and 
brought about the resurgence of the Roman studios, to 
the extent that many now regard Rome as the film capital 
of the world. He has been honored by the Itaiian govern- 
ment for his achievements on behalf of the local picture 
business. 

Despite Levine's close ties with the Italian film industry, 
he has his eyes on Hollywood, and it’s certain that Levine 
will soon announce production plans in which Hollywood 
will play a key role. (See Whitney Williams’ article, this 
issue, on Hollywood's slightly aloof attitude.) 

Levine may be regarded as a johnny-come-lately in the 
national picture, but prior to establishing his Embassy 
Pictures Corp. in splashy offices in the new Time & Life 
building in N. Y., he was probably one of the best known 
states rights distributors in the business. His showmanship 
in the New England area has been known since he formed 
his Boston company some 15 years ago. In more recent 
years, he sparked the states rights market by acquiring 
pictures on his own and distributing them through his 
local counterparts. Both exhibitors and the states righters 
made money on such entries as “Gangbusters,” “Godzilla,” 
and “Attila the Hun.” 


Early Adventures With Films 
Conditioned Present Zincy 


Early in his career, Levine became involved with a 
picture called “Ravaged Earth.” It was made in China and 
was one of the first so-called Japanese atrocity pictures. 
He rented the Shubert Theatre in Boston to exhibit the 
film. In retrospect. he says, “If I knew anythirs about the 
business, I wouldn't have done it.” He said it was his first 
experience with the Shuberts, standby orchestras and 
stagehands. He spent $8,500 on a campaign, using such 
lines as “The Rape of China” and “See It Now—It Will 
Make You Fighting Mad.” In three days he broke even 
on the engagement, but ran into difficulty with the 
Shuberts and the distributor of the picture. 

He scouted around for another theatre, but the dis- 
tributor wouldn’t let him continue the engagement. He 
remembered, however, another picture with a similar 
theme. He obtained ‘the substitute film, retitied it 
“Scorched Earth,” employed the exact same campaign and 
cleaned up in a run at the Gaiety Theatre. 

Levine recalls that he once “produced” a picture called 
“Gaslight Follies.” He said it was a combination of “East 
Lynne” and “The Drunkard” with a new soundtrack. He 
said it consisted of a compilation of old stars and he 
billed it as “Time Marches Back” and “Stars of Yester- 
year.” Ben Grauer provided the narration. 

Much later Levine had a deal to reissue David O. 
Selznick’s “Duel in the Sun” nationally if he could raise 
$600,000 in advances from states righters. He failed to 
raise the necessary money, but took the picture for his 
New England territory. “It was the first big saturation,” 
says Levine. “We used 120 prints.” Subsequently Levine 
met Terry Turner who was associated with Tom O'Neil’s 
RKO Teleradio. Through Turner, an expert in the tele- 
vision saturation technique, Levine obtained the national 
release rights to “Gancbusters.” 

Before that he bought a lot of comedy reels, put them 
together under the title of “Funtation,” and peddled them 
himself all around the country. He said one deal in New 
York paid for his whole investment. 

“Godzilla” was an eyeopener. He bought it in Japan for 
$12,000 in partnership with Harry Rybnick and Eddie 
Barrison. Raymond Burr was hired and was integrated 
into the picture, making it appear that it was an American- 
made picture. Levine spent $400,000 selling it and grossed 
$1,000,006. 

“Hercules,” of course, is Levine’s favorite. “I had tre- 
mendous confidence in the picture, especially the iitle, he 
says. “I couldn't understand why nobody had made a 
picture with that title. I believe it could have been a 
‘Ben-Hur,’ it would have gone down in history.” 

When Levine mentions “Ben-Hur,” he speaks about it 
with awed reverence. It’s obvious that it’s the type of 
picture he'd like to be associated with (“The greatest 
campaign ever for a picture’). 

One gets the feeling that is Levine’s goal—to make and 
exploit a picture of ihe calfbre of “Ben-Hur.” 
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As Boston Hears The Levine Tale 








By GUY LIVINGSTON 


Few Know Him Outside Film Row; His Present Upsurge 
To National and International Boff ‘Unbelievable’ 








10 PICTURES 
Boston. 
Folks had gotten out of the habit 
ef thinking of Boston as a cradle 


ef showmanship. For years it was 
the censor who attracted attention 
to the “Athens of America,” as the 
first Oliver Wendell Holmes liked 
to dub these environs. Boston was 


the ridiculous place where 
soubrettes playing Sunday “con- 
certs,” which would be vaudeville 
shows on Monday, had to don leg- 
gings, literally. 

Meanwhile Joseph E. Levine was 
fighting his way up from the side- 


walks. Meanwhile there was Terry 
Turner, not a Bostonian but in his 
own way a pioneer in the art of 
“saturation,” which he operated 
from the Ritz Hetel. Meanwhile 
there were such oddments of Bean- 
tovn enterprise as two, not one, 
grand epera companies sending out 
touring units to the tributaries of 
the Mississippi, and beyond. Not to 
mention some of the fairly unique 
eabarets which flourish locally. 
There are probably admirers of 
Levine who would unhesitatingly 
aee a parallel between the advent 
of JFK and JEL. Both are pheno- 
menan of the town. And perhaps 
there is a point here; at least in 


the sense that a city capable of the, 
simultaneously launching of two} 
such impactful personalities is not | 
just Pocatello. 

Finally, as to showmanship, Bos- | 
ton style, fail not to observe that | 
Cardinal Cushing, head of the| 
Catholic Archdiocese, is himself in | 
show business—as operator of the | 
Donnelly Memorial, once Loew's | 


| 


State Theatre! | 
From a time when he was known | 
hereabouts as “one print Levine,” | 
because he thought that was all | 
there was, to a man who amazed | 
the industry with 602 color prints 
on “Hercules,” and will better that 
with breaking his all time record 
with 700 color prints on his “Thief 
of Baghdad” now in production. 
To repeat: Joe comes from a 
city of showmen, This is Winter 
quarters for the international water 
show; Sam Snyder’s Water Follies. 
In the film biz names of trade- 
wide recognition would include 
Sam Pinanski, Steve Broidy, Her- 
man Rifkin, Mickey Redstone, Phil 
Smith, Ben Sack, Louis Richmond, 
E. M. Loew, Charles Kurtzman, 
Ralph Snider, Arthur Lockwood, 
Stanley Blinstrub, Robert M. Stern- 





burg; some have left Boston for 
other cities; most are still here. 
They represent different media but 


| showmanship, showmanship, all the 


time. 

Still Levine is unique. His home 
town thought he was nuts when he 
started the push that led to his 
present eminence in the motion 
picture sun, and is about to further 
explode with (a) the invasion of 
France in ’61, (b) a Pathe deal on 
“Sodom and Gomorrah,” which he 
tags “S&G.” Latter’s tagged a $3 
million deal with a $2 million cam- 
paign. Levine was explaining while 
| weekending at his home here Jan. 
| 28-29. They said he was nuts even 
|when he bought the New England 
|rights to “Duel in the Sun” for 
| $40,000. That reissue was his first 
| saturationer, and is believed to 
| have made a half a million. He has 
|applied the technique again and 
|again, parlaying and winning. 

Despite Levine’s proclivity for 
| blowing up a storm few persons 
|outside Film Row ever heard of 
|him in Boston. When he walks down 
| Tremont St. in Boston, few would 
| know who he is. 

Don’t hold it against him, but he 
(Continued on page 98) 





Showman’s Spouse 'ALY’S LUX, PIONEER 


Also Beams Ideas 


Notice of a cancelled engage- 
ment doesn’t sound like a lucky 
break in show business but that's 
just what it was for screen im- | 
presario Joseph E. Levine. 

In this case the engagement was | 
his own to one Miss Rosalie Har- | 
rison, a lovely blonde songstress | 
with Rudy Valiee’s band. Miss | 
Harrison, now Mrs. Levine, served | 
notice to her fiance that unless he 
sold his tavern-restaurant in Bos- | 
ton’s Back Bay, their forthcoming 
nuptials were off. 

The still blonde and lovely Mrs. 
Levine who spent many a night 
playing club engagements” ex-| 
plained she wanted a husband who 
stayed home evenings. So her af- | 
fable fiance took a stab at the film | 
distribution business and the re-| 
sulting killing is boxoffice history. 

Now the lady sees less of her 
husband than during their courting | 
days 25 years ago. But as mother | 
of their two children, Richard, 14, 
and Patricia, 10, she has happily 
surrendered the spotlight to her 


peripatetic husband. 
There's no doubt that Levine} 
ewes more than a litile of his 


Midas touch to his spouse whose | 
artistic talents extend beyond the 
bandstand. Her promotion ideas 
are largely responsible for’the suc- 
eess of his spectacular industry 
(Continued on page 100) 


Like Todd, Levine Has 
Ballyhoo Call, Eschews 
Actual Sales Details 


Only Joseph E. Levine and the 
late Mike Todd have enjoyed the 
unique positions in the film indus- 
try that the Boston showman has 
today. Although the owners of 
their films, both eschowed the 
actual details of selling and dis- 
tribution and devoted their full 
efforts to the bally campaigns. 

Unlike Todd, Levine is an ex- 
= distributor thanks to 

is many years as a New England 
states righter. In addition, he was 
the front and sparkplug of many 
films released nationally through 
the regional distributor route. 

For his present operation, how- 
ever, Levine prefers to devote full 
time to the task of properly ex- 

loiting and marketing his product 
© exhibitors and the public. The 
mechanics of selling, physical dis- 
tribution, and collecting he now 
leaves to the well-organized setups 
ef the major film distributors, such 
s Warner Bros., Paramount, aud 

etro. 

“I found this a good way to 
eperate,” he says. “The mechani- 
@al details can easily be handled 
@nce my campaign makes an im- 
Pact on exhibitors and the public.” 








Think Big— 
Work Fast! 


(Four little words that spell 
a big Embassy Campaign! ) 


IN INTERNATIONALISM 


By P. G. GURGO SALICE 


(General Manager, Lux Films, 
Rome; President, Lux Films, 
Paris), 


Rome. 

It was thanks to the dedicated 
activity of men such as Renato 
Gualino, vice president of Lux 
Films, that Italy was first able to 
affirm itself in the field of large- 
scale international co-productions. 
And Rome, in possession of the 
technical means with which to Ad-men working with Joe Levine 
tackle the job, and situated in an | know there’s no such word as “im- 
ideal geographic position with re- | possible”! 
pei oe gg ; aa 4 Once the idea for a big splurge 
candidate to become the seu; | of selling is germinated, it grows 
e to Become the second | snd grows until the Master Show- 
world center of international mo- | jan knows it’s what he wants. And 
tion picture production. |nothing is permitted to stop it 

are ~aiygeenee y= = in past | short of expectations. 
several years established its posi- | 
— in the whole world, thanks in PR aged = Led pang 
wa oy to films produced di- | creation and production assignment 
uisiee Wne cae ieee oe | for its 36 pages of advertising was 
“Ulysses.” Pied fa “Nea aida | given to Kaiser, Sedlow and Tem- 
Carousel,” “Hercules a ““Hereul | ple inc. 0 ments 2g.  Sterting 
Unchained,” “Mafia” “Path po | from scratch, K/S/T presented and 
Sane” “Theaters the Slave Em | discussed with Embassy a numper 
el OR piave “M~| of overall ideas, with the admoni- 
Prntese Yea ae. - Wanton | tion that the Feb. 8 deadline for 
ountess,” “Carthage in Flames,” | tne section, made it almost impos- 


etc. ‘ cael j 
The great possibilities of an or- | sible to work out all the details. 


ganization such as Lux served as 


By SAM KAISER 
(Kaiser Sedlow & Temple Inc.) 





value, who found in its structure | Ed Feldman and the others, gave 
the productive means and know-| their characteristic answer: “it's 
how needed for their ideas. | got to be done—and we'll see tnat 

In accordance _with Just think big, and work 


Joe Levine and the men around | 
ieatalyzer for other producers of | him, Eddie Solomon, Bob Westun, 


qualitative production program en-| 
dorsed by the entire Italian film 
industry, Lux devotes special care 
to making its films predominantly 
international; and succeeds in this 
via careful choice of actors, but 
also of directors, writers and 
scriptwriters. Though taking full- 
est advantage of the considerable 
technical means of Roman Studios, 
our ubiquitous production pro- 
gram—both singly and in combin- 
ation with other national and for- 
eign companies—has taken us to 
locations in many European coun- 
tries as well as Africa. Films need- 


(Continued on page 98) 





the high | it is! 


fast!” 


The rest of the story is an ad- 
man’s dream, and a_ production 
crew's nightmare. K/S/T pulled 
out all tie stops, and the Embassy 
men worked right along, step by 
step, picture by picture, and page 
by page, to get the project unaer 
the wire. 

The horn, that “You're darn 
tootin’, Embassy is blowin’,” is a 
story in itself. To get it, K/S/T 
had to scour the Auto Museum 
field, and find just the right one. 

It turns out that the right one 
for Embassy is the one that toots: 
“Nothing is impossible!” 


The Re-Discovery of Sell 


That. much-battered word “showmanship” is crackling again 
because Joe E. Levine, a bolt out of Boston, has been doing his 
stuff. Realistically it may be said that this is reiteration, re- 
emphasis, resurrection of the flamboyant kind of merchandise 
ing which was once more frequently noted in the film trade. 





The point is obvious enough. A showman to the horn born 
does not fear the neighbors will consider him too loud. Levine 
has not only served his own self-interest these last few years, 
He has served the broader interests of a film industry which has 
talked “blockbusters” while often curtailing sell to a shocking 
extent. One of the surviving companies is, at this moment, 
practically comatose in respect to advertising, publicity or pro- 
motion. 





But not Joe from Boston. He has no television by-products, no 
oil wells, real estate, residuals or diversification dodges of the 
main issue—the film, and how to sell it. His is surely a special 
case, 





“Selling” entertainment has long been fundamental. Levine’s 
“saturation” technique, socko advertising, Romanesque stunts 
has made Levine a potent force within the industry. He com- 
mands trade respect, betimes trade affection because of his 
supreme showman’s confidence. His beefcake-and-cheesecake 
imports, of quasi-historical or biblical plot origins, have beefed 
up the global boxoffices. 





Newcomer though he was the “Pioneer of the Year” nod be- 
longed to Joe E. Levine in 1960. He now forges the present pro 
motional blast in the pages and special articles following. 





Let the E. in Joe E. Levine stand for Expansion. But the happy 
thought is that when he expands it’s into pictures. 


The Press Agent's Dream Boss 


By ED FELDMAN 
Publicity Director Embassy Pictures Corp. 


Little did I know in the summer of 1959 when I paid my way in (one 
of the few times such heresy has taken place) to see the much hoop- 
lahed “Hercules,” that less than a year later I would be the guy help- 
ing Joe Levine to “Unchain” him. 

To be precise, engineering the Joe Levine publicity train is like rid- 
ing shotgun on the front end of a space-making hurricane. Whatever 
he does, wherever he goes, whenever he speaks, the entertainment 
public listens because he’s one of the few guys around who actually 
does things to stir up the nation’s enthusiasm. 

But whether it is receiving an okay in five minutes to spend $7,000 
for chocolate Hercules statues or being told that “I would like to throw 
a couple of $20,000 parties next week three thousand miles apart,” 
life with Joe Levine is never dull and more often downright amusing. 

Sang Froid, Too 

A case in point was Levine’s “Night with the Gods” soiree at New 
York’s Forum of the Twelve Caesars, where the enthusiastic man suge 
gested we put a genuine lion outside on 48th’ Street to add a little 
excitement to the guests’ arrival. All well and good until 10 o'clock 
when the lion’s trainer ambles up and notifies me that the animal is 
getting kind of edgy. I looked at Joe and inquired, “What do you do 
with a nervous lion outside?” Joe was unperturbed as he gave me the 
following advice, “Stay inside.” 

Stunt Before Gallantry, 

Six days prior to the New York party, Joe threw a gala pool-side 
affair at the Beverly Hills Hotel for which we unloaded the Warner 
Bros. warehouse of every left-over Roman lounge from “The Silver 
Chalice.” Eighteen Hollywood lovelies, garbed in Hellenic robes were 
decked out on these lounges around the pool, while in the water 8 
dezen bathing beauties were set to do nothing but swim among scente 
flowers. 

With all this planning completed, the party was about to begin when 
one of the bathing beauties informed me that because of certain “per- 
sonal” reasons she couldn't go into the water. So what does a press 
agent schooled in the Levine tradition do in such a case? I pushed her 
in. 

At the very same party, we had a Hollywood ice-maker construct & 
seven-foot Hercules statue with colored lights frozen in his muscles. 
We thought of everything but the Beverly Hills heat and so the statue 
was seven feet at six o'clock, six feet at seven o'clock, five feet at eight 
o'clock and by the time the bar closed, only the colored lights were left. 

Could Napoleon Do It? 

Traveling to Rome with Joe Levine is probably the most unforget- 
able experience one can enjoy. Running around the Excelsior Hotel’s 
most lavish suite, completely dressed except for no trousers ‘can you 
imagine closing a big picture deal with your pants missing?). he is 
one of the most popular personalities on the Via Veneto, utilizing a 
sort of pidgeon Italian which is neither understood by the hotel staff 
nor himself. However, after years of attending him, the local Italians 
and Levine now have a language all their own. 

In all candor, Levine is a pressagent’s dream—ready to spend for 
wild ideas and willing to try anything if it will get space for the pice 
ture. Never overcome by weariness, he is always available, for either 
dinner with a syndicated writer or a phone interview with a small-town 
newspaper editor. “All publicity helps,” says Levine. 

Only one thing bothers me. Following a recent press luncheon, he 
told me to leave the waiter a gratuity as if I was paying for it myself, 
Believe me, that kind of spending will never get him anywhere. 











At Last—‘Last Days of Sodom & Gomorrah’ 


By GOFFREDO LOMBARDO | 
Rome. 

The intention to produce “The 
Last Days of Sodom and Gomor- 
rah” has been, until last year, al-| 
most a tradition at Titanus. For as 
long as I can remember my laie| 
father, Gustavo Lombardo, who! 
founded Titanus 55 years ago, 


notebook. Many of these ideas be- 


|came motion pictures and many 


more never survived the transfer 
from the old notebook to a new 
notebook. The only title to en- 
dure year after year was “The 
Last Days of Sodom and Gomor- 
rah,” which now has been on my 
personal production schedule for 


planned to make a motion picture |the past 10 years. 


based on the Biblical account of | 
the destruction of the two cities of 
sin and evil. 

My father always carried in his 
right hand coat pocket a small 
notebook in which he would write 
down picture ideas. With the com- 
ing of each new year he would 
transfer the best ideas to a new 


' 


| summer. 


For one reason or another we 
never passed from the planning 
to the production stage—until last 
After six screenplays 
the story finally worked, and I in- 
structed my production depart- 
ment to schedule the picture for 
January, 1961. 

It was at this point that the Gen- 





Make in English, 
Dub to Italian 


Experience being the great 
com, | teacher, Joe E. Levine is now ene 
and sae, no person and no Com | eavoring to use actors whe speak 
es Levine to exploit the film, we. English “ — henge | ~— that 
oe jlanguage is obviated. is theory: 

felt. This represented 2 continua: Las make it in English fist then 
5 padi dub it into Italian.” This is an- 

on aa cats Sees aon an other twist in a man who speciale 

o* | izes in them. 

— picture in production which| jt is to be noted that his high 
Embassy would release, “The | evaluation of technical savvy show 
Thief of Baghdad,’ starring Steve jn his hiring of Gene Ruggierro, 
Reeves. a Hollywood film editor of vast ex- 


eral Manager of Titanus, Franco 
De Simone, met with Joseph E. 
Levine in New York and it was 
agreed that Titanus and Embassy 
would combine their considerable 
forces. For a picture of this scope 





Largely because of Joe's talent perience, including Mike Todd's 
} “80 Days Around ine World.” 


(Continued on page 100) 
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GLOWING MALE TORSO 





LEVINE’S BOXOFFICE BEEFCAK 


Steve Reeves Has Own Ideas—Mae West Eyed 
Him First—Denies Showman His Svengali 
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Filmways Part 
Of First American 
Feature by J.ELL. 


By BILL GREELEY 


Joe Levine’s first American-made 
feature will roll this year under a 
coproduction pact signed this week 
with Filmways, New York and Hol- 
lywood company that will be mak- 
ing it’s first theatrical production. 

“Boys Night Out,” scripted by 
Marion Hargrove and directed by 
Michael Gordon, is scheduled toe go 
before the cameras in September 
with Filmway’s prexy Marty Ranso- 
hoff producing. Levine’s Embassy 
Films will handle distribution. 
Filmways, heretofor primarily -a 
producer of tele blurbs, branched 
out into tv program production a 
couple of years ago with “21 Bea- 
con St.,” which had a summer re- 
placement run under Ford Motor 
sponsorship. 

Company is currently producing 
“Mr. Ed,” half-hour series plotted 
around a talking horse which is 
bankrolled in individual tv markets 
by Studebaker-Lark dealers. Film- 
ways also is handling much of the 
under-the-line production of the 
ABC-Screen Gems “Winston 
Churchill” series. 

“Boys Night Out,” with a re- 
ported budget of $2,000,000, will be 
primarily a New York production 
with some Coast shooting contem- 
plated. Gotham interiors will be 

roduced at Filmway’s East 127th 

t. studios, which the company took 
over a couple of years ago for com- 
mercial and program production 
(Studios were leased to Elia Kazan 
production company for shooting of 

‘Splendor in the Grass”). 

Songwriter Jimmy McHugh will 
score the feature. Casting is in 

egotiation, but its understood 

ebbie Reynolds is being sought 
for the femme lead (a young inno- 
eent who gets involved with four 
suburbanite husbands who can’t 
afford town mistresses on their 
own, so team up in the financing of 
one for all). Rensohoff was for sev- 
eral months trying to firm a deal 
with Doris Day for the part, but no 
agreement was reached. Four male 
leads are yet to be cast. 





BORROWING A PAGE 


Mirisch Propeses ‘Doing a Levine’ 
In Britain 





London, Feb. 7. 

Mirisch Company is proposing 
to do a “Joe Levine” in Britain for 
its release through United Artists 
of “The Magnificent Seven,” the 
Yul Brynner-Eli Wallach starrer. 

The pic is to be given the satur- 
ation treatment, with 90 prints 
being made available to cover the 
first leg of London release and all 
key provincial engagements. It is 
expected that more than 60% of 
the playing time will have been 
covered within the first two 
months. 


To insure maximum results for 
the saturation campaign, the 
Mirisch Company, through UA, 
have alldcated more than $10,000 
for publicity and _ exploitation, 
which will. include extensive use 
of tv and newspapers, including 
full-page spreads in several na- 
fonal and provincial newspapers. 

“Magnificent Seven” is skedded 
to open at the UA Piccadilly Cir- 
cus showcase, the London Pavilion, 
on April 14, and will swing into 
general release on April 17. 











A by-product of the Joseph E. Levine saga is a 
ugee from California’s Muscle Beach. He’s Mon- 
tana-born, California-bred Steve Reeves. who par- 


@ 


layed biceps and into a career as a motion 
picture star te the $1,000,000 Levine spent 
in ballyhooing the first “Hercules,” in which Reeves 


When “Hercules” was originally released in the 
United States, Levine explained Reeves’ appeal. “If 
this picture had a star,” said Levine, “it'd be a flop. 
Nobody could imagine that even Clark Gable or 
Victor Mature could do such things. But they never 
heard of Reeves—he couldn’t have got arrested—so 
they'll believe anything the does.” 

Reeves, who makes with the muscles and the lip 
movements while a less physically endowed actor 
lips the words, disagrees that Levine’s pro 
blast made him a star and insists that it was the 
the film-going public, not any Svengali powers of 
the showman. 

“It was a question of the right person with the 
right face for the right part at the right time,” he 
says. “Of course, my muscles helped a lot, but my 
face was important, too. It had to be a typical 
American boy face, a sympathetic one, like me— 
without a mustache.” 

The fact remains, however, that Reeves would 
not have been exposed to a large segment of the 
American public if the Boston Barnum’s spending 
spree hadn't lured customers to the boxoffice. Ex- 
cepting the readers of the physical culture maga- 
zines, nobody had ever heard of Reeves until he ap- 
peared in “Hercules.” As a former “Mr. America” 
and a member of Mae West's touring Beefcake 
Trust, Reeves was on the fringe of the film business 
and managed to obtain bit roles in films and tv in 
the U. S. He was spotted by an Italian producer 
looking for a Hercules when he appeared in a small 
part in a Jane Powell picture at Metro. 





Since “Hercules” Reeves had eight starring roles + 
in three years, his most recent being Levine's just- 
completed “Thief cf Baghdad.” He's appeared in 
“Hercules Unchained,” “Goliath and the Barbar- 
ians,” “The Charge of Cossacks,” “The Last Days of 
Pompeii,” “Morgar. the Pirate” and “Thief.” The 
latter two, both Levine productions in association 
with Italo filmmakers, will be released by Metro 
this summer, 

The Italian preducer who hired Reeves for the 
initial “Hercules” paid the muscle man $6,000. He 
now commands $75,000 to $100,000 a picture and 
is an internationally-known personality. He'll prob- 
ably be even better known after Levine finishes 
with his campaigns on “Morgan” and “Thief,” for 
the Embassy Picture’s topper is prepared to spend 
several million dollars in inducing filmgoers 
throughout the world to see these films. 

The chances of Reeves ever being cited for his 
thesping ability are nil. Film reviewers have had a 
field day in describing Reeves’ histrionics. The raps, 
however, haven't ‘bothered the 34-year-old barbell 
aficianade who now resides in Rome. 

I'm not a parlor actor like David Niven and Cary 
Grant,” he says. “But people pay to see my kind 
of acting, too. They were tired of gladiators in pad- 
ded togas. They wanted a real man in the action 
parts.” P 

Reeves’ current w: ‘it is 190 pounds, with a 50- 
inch chest, 29-inch waist and 1742-inch arms when 
flexed. He contends that in “Hercules” a well-de- 
veloped man was put on the screen for the first time 
and he became a star overnight. 

Profilers have reported that Reeves doesn’t smoke 
or drink liquor, tea or coffee. He sleeps nine and 
a half hours daily and slips in an hour afternoon nap 
+ can. He exercises with weights three times 
a : 





Joe E. Levine: A 





It is essential to remember that only three years 
ago Joe Levine was hardly more than a picturesque 
Bostonian. His subsequent impact upon New York, 
Hollywood, Rome, London and show business is an 
interim phenomenon. It. follows, of course, that all 
his early business training, from hustling newspapers 
as a kid to peddling dresses wholesale had pre- 
pared him to be the showman. He was the sort of 
highpowered promoter, angle-shooter and gimmick 
operator who must ultimately take note of that awe- 
some if intangible commodity—celluloid on spools. 

Since 1959 the word about this ballyhooligan has 
spread, largely because he made his own news and 
his own camera angles. Levine wakes in the morn- 
ing, as he goes to his repose in the evening, sur- 
rounded by publicity and merchandizing minions. 
If he thinks of money as chips in a poker game (the 
better to preserve calm nerve) he articulates in the 
captions of paid space. 

A study of the print media devoted to Levine thus 
far points to a mounting acceptance of Levine as a 
force for highpowered cinematic promotion. Off- 
hand this might seem not too much of a novelty in 
an egocentric trade like pictures. Sam Lesser in the 
Chicago Daily News of last July 30 under a caption, 
“Whirlwind Shows How To Sell Movies,” represent- 
ed “Hollywood moguls gasping...reappraising the 
entire film distribution system.” Making some al- 
lowance for over-simplification and exaggeration, 
there is a modicum of truth in the value-judgment. 
In a film industry gone sobersides from worry over 
rising costs, dwindling attendance, video distract- 
tion and the devouring terms of stars it has been 
downright tonic to have Joe Levine come along and 
remind Hollywood of the old Barnumesque ways. 

Here, in the mention of Barnum, is a clue for ‘tis 
the circus 24-sheeter who is Levine's own ideal 
image. Very definitely he does not model himself 
on Mike Todd. There is no more than superficial 
similarity to Todd—perhaps most of all the fact that 
both men were on-the-make in the rugged competi- 
tion of big urban centres at an age when other lads 
were dreaming over “Robinson Crusoe.” 

To excerpt from the press of 1960: 

MARJORY ADAMS (Boston Globe, July 3): “Joe 
E. Levine is rapidly approaching Todd’s peak of 
prestige, even if the one thing he despises is being 
called a second Mike Todd.” 

KATE CAMERON (N. Y. Daily News, June 26): 
“To sell his pictures to exhibitors, Levine is relying 
on methods discarded by the big companies.” 

SCRANTON TIMES (July 23): Caption. “Today’s 
Version of Horatio Alger.” Sub-caption, “Relative, 
Newcomer To the Movie Scene is Expert on Fanfare.”* 

HAL BOYLE (Associated Press): Syndicated ar- 
ticle carried different headlines on July 5-6, to wit: 
“Forget The Critics, Pound the Drum” (Elizabeth 
Journal); “You Can’t Win With Scare Money” (Long 


By ROBERT 


Growing Dossier 


J. LANDRY 


Island Press); “Spend Yourself Rich, Proves Suc- 
cess Formula” (Flint Journal). 

VERNON SCOTT (United Press): Again a syndi- 
cated piece, breaking in late June, with variegated 
treatment by local copy desks, per emphasis of Neo- 
sho (Mo.) News: Willing To Spend Nearly Two M:l- 
lions,” to Louisville Times’ “Producer Stronger On 
Ballyhoo Than Producing.” 

DESERT NEWS. Salt Lake (‘June 28): “My Films 
May Not be Good, Hoopla Is, Says Movie Producer.” 

The original stress of Levine himself, and of com- 
ment upon the man as the new Barnum of the flick- 
ers, was with selling. The money producers poured 
into production he poured into advertising, publici- 
ty, banquets, guys with bursting biceps and gals 
with bursting togas. He has, of course, been forced 
by the logic of his own supply needs to get deeper 
into production, so far mostly in Italy, though he 
is known to dream of Paris some spring. 

It was in 1960 that Varrety beefed up its own 
recognition of the beefcake king’s trade dimensions. 
Headlines, among others, from this theatrical family 
journal: 

SELL-THE-TRADE-FIRST STRATEGY 
OF BOSTON BARNUM SMACKS BRITAIN 


400 EXHIBS AT FOLKSTONE, ENGLAND 
EAT, QUAFF & LISTEN TO JOE LEVINE 


LEVINE SAYS UNITED ARTISTS FREE-RIDES 
HIS BRITISH SATURATION CAMPAIGN 


The national magazines began catching up with 
this wunderkind from the Hub. Gay Talese in Es- 
quire provided, (January, 1961) the first of a num- 
ber of prospective profiles of the showman. Talese 
put it quite pungently in his opening paragraph: 

“In the last couple of years, American movie 
houses have been invaded by four films in which 
nineteen women are seduced, three hundred 
soldiers are slaughtered, eight tigers are stran- 
gled, four cities are burned, six chariots are 
flipped, and a-dozen shipwrecked men are washed 
onto a tropical island where they are dined and 
wined by beautiful Amazons—and then raped. 

Two of these films are rather loosely based on 

the life of Hercules, played by an American mus- 

cleman named Steve Reeves, whose acting has 
been unfavorably compared to that of King 

Kong. The other films are based on tha exploits 

of Attila the Hun, and a sea monster called 

“Godzilla,” who one day pops out of the ocean 

and destroys Tokyo in one minute and forty- 

three seconds, Among the things these four films 
have in common are that they are compelling- 
ly ridiculous, ridiculously compelling, loud, high- 
ly successful at the bor office, and promoted 
and distributed by Hollywood's newest Messiah, 

Joseph E. Levine, a rather charming little man 

whose distaste for violence is surpassed only by 

his taste for money.” 























Licensing Corp. 
Merchandizing 
Embassy Films 


As far as motion pictures are 
concerned, Joe Levine is the most 
valuable name to hit’ the mer- 
chandising field since the advent 
of Walt Disney. This was an 
opinion ventured this week in New 
York by Jay Emmctt, head of the 
af ae van of America, one 
r) e nation’s largest independent 
merchandising firms. - 


Licensing Corp. has been taken 
on by Levine to represent Em- 
bassy Pictures for tie-ups with 
publishers and manufacturers for 
upcoming Levine product. Emmett 
believes that Levine's elaborate 
promotion on “Hercules” and 
“Hercules Unchained” established 
him as one of the most exciting 
personalities in the film business 
and has attracted the interest of 
manufacturers throughout the 
United. States and Canada who 
want to join the Embassy band- 
wagon. 

Emmett long has been represent- 
ing such properties as Superman, 
Pat Boone and Brigitte Bardct. His 
partners in LCA are Allan Sione 
and Syd Rubin. Stone was respon- 
sible for the Howdy Doody mer- 
chandising and handled complete 
product promotion on “Ben-Hur.” 
Rubin created the character li- 
censing divisions for both NBC 
and CBS. 

Currently, Licensing Corp. ts 
setting up an elaborate array of 
books, puzzles, dolls, toys, games, 
costumes and other speciality items 
keyed to the characters of “Morgan 
the Pirate,” “Thief of Baghdad” 
and “The Wonders of Aladdin.” 

Levine is keenly aware that 
proper merchandising can be. a 
vital part of selling a picture, pro- 
viding outlets of advertising usu- 
ally closed to films. Levine is 
thinking, of course, of the 
thousands of toy stores, super- 
markets and specialty shops which 
could call dramatic attention to 
Embassy product via displays of 
various items. 


‘Two Women’ to Fine Arts: 
Levine’s Strategy: First 


Buildap Sans Dubbing 


With the booking of his first art 
film, “Two Women,” scheduled for 
March or April into Richard Davis’ 
plush east-side Fine Arts Theatre 
in New York, Joe Levine is making 
a radical departure from the spec- 
tacle and sex attractions which 
have brought him attention. 

“Two Women,” which Vittorio 
De Sica directed from the Alberto 
Moravia novel, will open at the 
Fine Arts in Italian with English 
subtitles. The drama, produced by 
Carlo Ponti, stars Ponti’s wife, 
Sophia Loren, a teen-age American 
girl named Eleanora Brown, Jean 
Paul Belmondo and Raf Vallone. 

Levine, at this time, has no in- 
tention of dubbing the film, and is 
concentrating on gaining a national 
reputation for the picture in about 
10 major cities before even think- 
ing about a national distributor or 
dubbing. 

Levine insists, however, that 
“Two Women” is not his first art 
film, pointing to his handling of 
“The Bicycle Thief” and other 
post-war Italian and French films 
in the New England area. 

“Two Women,” for which he 
owns U.S. and Canadian, rights, 
still remains his initial art entry 
into the national market. 
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Cake-Eater Era Recalls: 
Sell Those Religious Statues 


> Levinemanship Learned Latin 


By OSCAR 


BRODNEY 


(Brodney is*currently a staff producer and writer at 20th Century-Fox 


but is a boyhood 

In my humble opinion, Cary 
Grant is a prettier citizen than Joe 
Levine. I will go so far as to say 
that, in some ways, Tony Curtis is 
also prettier than Joe Levine. For 
that matter, under certain favor- 
able lighting conditions, even Jim- 


my Durante is prettier than Joe 
Levine 
And yet, if Grant, Curtis and 


Levine were stranded on a deserted 
island with one love-starved broad, 
my money says Levine winds up 
with the dame whilst Grant and 
Curtis wind up tending the bonfire 
to signal passing ships. 

On one condition: Levine 
first must have five minutes to 
talk to the gal alone. 

You don’t believe me, huh? Well, 
I know whereof I speak, because in 
the dim, distant, roaring twenties, 
when Joe and I were a pair of 
slickum-haired cake-eaters in Bos- 
ton, whenever there was only one 
gal between us, Levine always 
wound up with the bimbo while I 
wound up with Captain Billy's 
Whiz-Bang. 

It wasn’t that Joe was prettier or 
had more personality. It was that, 
even then, he had that certain 
something which is not merely 
salesmanship—or showmanship — 
but that rare combination of both 
which the movie industry now calls 
“Levinemanship.” 

I could give you a dozen exam- 
ples of Levinemanship. Ore, in 
particular, that comes to mini, 
took place in the thirties, when Joe 
teamed up in business with a Por- 
tuguese sculptor who specialized in 
religious statues. Joe didn’t just 
go out and try to peddle them. 
That wasn’t Levinemanship. In- 
siead, he sat down and patiently 
studied several psalms and litur- 
gies in the original Latin. (If you 
think I’m kidding, ask Levine 
sometime, and he’ll sing you a 
couple of hymns in Latin that will 
curl your cowl. And not a bad 
voice, either.) 

Their Own Language 

Well, Joe’s prospective custom- 
ers were so amazed at a Levine 
making like he had spent a lifetime 
in a Monastery that the statues 
sold as fast as the factory could 
turn them out. 

Now I don't claim that Boston 
became predominately Catholic be- 
cause of Levinemanship, but I do 
think it’s highly significant that 
Boston is the only city where 
Levine sold religious items. 

Matter of fact, I think Joe would 
still be in that business, except one 
morning while shaving, he noticed 
a strange circle of light around his 
head. I tried to convince him it 
was only a double reflection in 
the mirror but Joe figured maybe 
he had overdone the psalm-singing. 
Next day, he sold out to his part- 
ner. 

Soon afterwards, he came across 
a picture called “The Body Beauti- 
ful.” Joe saw exploitable angles in 
it. He immediately bought the 
picture and lost no time in having 
it banned in Boston. He then 
opened it across the Charles River 
in the neighboring city of Cam- 
bridge. 

The first day, two hours before 
opening, merchants on both sides 
of the theatre had to beard up 
their windows’ for _ protection 
against the mobs waiting to get in 
to see the picture. Levinemanship 
had entered the movie industry! 
The rest is history! 

The Updated Plot 

After a friendship of more than 
® quarter of a century I am proud 
and privileged to add my few 
words of praise to tne many al- 
ready heaped upon Joe Levine. for 
success and the passing years have 
not changed him in the least. 
cept, maybe for one thing: 

Today, if Joe Levine and Cary 
Grant and Tony Curtis 


friend of Levine.) 


{story, then arranging for Steve 
| Reeves to effect the rescue, and 
| inside of a few months would have 
|a picture released simultaneously 
in 1,500 theatres. 

That’s the older, more mature 
type of Levinemanship! 


Levine's Secret: 
Money & Staff 


By ROBERT R. WESTON 
Advertising Manager for 
Embassy Pictures 


The secret ingredient in any Joe 
Levine campaign is money— 
money to obtain top illustrators 
and painters in order to get the 
most exciting and imaginative 
pieces of canvas to key the adver- 
tising campaign. 

No matter what the cost, the 
prime concern at Embassy is to get 
the idea, mood or visual seliing 
technique across to ihe public, 
whether it be via newspapers, 
radio, television, magazines, trail- 
ers, press books or what have you. 
No stone is left unturned in selling 
the Levine product. Every avenue 
of communication is used. 

Another key point to the Em- 
bassy advertising operation, and 
perhaps the most productive and 
rewarding, is that ads are every- 
one’s business from Levine on 
down. From the inception of the 
ad concept to its completion and 
execution, staff members sit in on 
all conferences with the oppor- 
tunity to express their respected 
and desired ideas openly. 

But this intimacy of preparation, 
which breeds tremendous enthusi- 
asm amongst the staff, is not lim- 
ited to the Embassy environs. It 
also engulfs consultants specializ- 
ing in the various facets of adver- 
tising. 

Among the many top artists in 
Embassy’s employ, who have sub- 
mitted the finest of visual material 





“Thief of Baghdad,” Frank Mc- 
Carthy and Ernest Chiriaka for 
“Morgan the Pirate.” 

If, during the creation of the 
|campaign, a new concept arises 
which we feel will be much more 


Only Simple Logic 
Hollywood, Feb. 7. 

Producer Maxwell Shane is 
taking no chances with a title 
for an upcoming project and 
is protecting himself from all 
directions in registering with 
MPAA. 

One title is “One and One.” 
Other is “Two.” 

——————————————————————————— 


effective in the selling of the,film, 
Embassy will disband its old con- 
cept, salvaging nothing, and move 
full steam ahead on its new selling 
technique. In other words we do 
not try to save relative pennies 
when we're out for millions. 

Although there is a_ central 
theme to every ad campaign, the 
Embassy campaign has vast flexi- 
bility. Campaigns are so designed 
that the New York audience, the 
Paducah audience, or the Tokyo 
or Paris audiences will be pre-sold 
via every form of communication. 

Yes, money is literally poured 
into all of Joe Levine's campaigns. 
It has been proven that this money 
has been returned many times over 
at the boxoffices. 

It is our belief that prosperity 
for the exhibitor is our greatest 
product. 


Jimmy McHugh 
Ally of Levine 


Joe Levine branched out into an- 
other area of the entertainment 
business this week when final con- 
tracts were signed partnering him 
with song writer Jimmy McHugh in 
the music publishing business. 

The new firm, called Levine- 
McHugh will move into the record- 
ing field with an eye to utilizing 
the disk company for supplemental 
exploitation on Embassy films as 
well as signing up a host of young 
recording stars fur muture devel- 
opment. 

McHugh has been actively en- 
gaged on projects for Levine, hav- 
ing composed the score for “Jack 
the Ripper” and collaborated with 
Buddy Kaye on the title song for 
“Where the Hot Wind Blows.” 

McHugh is now supervising the 
scoring of “Morgan the Pirate,” 
“Thief of Baghadad,” “Two 
Women,” and will be participating 
in Levine’s other upcoming proj- 
ects. 

With the success of record firms 
set up by other film producers, 
Levine feels that the music end of 








are Jon Whitcomb, who worked on | 
“Two Women,” Symecn Shimin for | 


the business has large revenue pos- 
sibilities and is now moving full- 
steam ahead on the project. Mc- 
Hugh’s experience in the music 
| profession as well his knowledge of 
| the recording business gives Levine 
the technical backing in the opera- 
| tion. McHugh is a member of the 
‘poard of ASCAP. 





Embassy Pictures staffers haven’t 
| yet produced an entire advertising- 
{promotion campaign on a picture 
before the picture was actually 
|seripted, but they're still working 
| pretty far ahead. 

Under the direction of Eddie 
Solomon, Embassy veep, Levine 
;company is aiming to get all ad 
material, pressbooks, trailers, ac- 
cessories, etc., on its future Metro 
jand Warner releases, into the ex- 
{changes across the country five 
| months prior to films’ release dates. 
| Prints un the pix are available in 
the exchanges about two months 
prior to release. 

Underlying philosophy behind 
| this procedure, according te Sol- 
‘omon, is what the late master 
showman Al Lichtman used to call 
| “screening the flash.” That is, pro- 
|viding the film salesman with the 
material with which to go out and 
| sell exhibs saying: ‘This is the pic- 





| ing it. It’s tremendous, isn’t it!” 
It’s also what’s called a “see it 


Script Writer Still Comes First 
But Campaign Almost Syncronous; 
Echo Lichtman’s ‘Screen the Flash!’ 


By VINCENT CANBY 


(paigns,” that is, with announce- 
|ments of money being spent, ad 
contracts signed, etc. There’s a 
point to all this, he says, but he 
lalso feels Levine's highly publicized 
campaigns are worthy of not be- 
cause they do contain highly ex- 
ploitable selling ingredients. 
“Everything we do, we do in the 
extravagant manner.” 

Much of an average Levine cam- 
| paign—if any Levine campaign can 
be called “average” nowadays, ac- 
|cording to Solomon, is originally 
jaimed at creating exhibitor 
jenthusiasm at the local level. 
| Several thousand chocolate figures 
of Hercules, mailed around the 
|country well in advance of a film’s 
|release, sweeten many a tooth and, 
}perhaps, help secure favorable 
| playing time. 

Though Levine's releases have 
|done extremely well as a result of 
}a heavy concentration on tv promo- 


, 





Ex- | ture and this is the way we're sell- | tion, Solomon says he has no hard- 


jand-fast rule about the proportion 
|of the total ad-pub budget to be 


were |now” approach—see the campaign | allocated to the small screen. This 


stranded on a deserted island with | and see the picture, with plenty of | always depends on the specific film, 


ene broad, G-ant and Curtis would 
still man the signal light, but 
Levine would spend his time with 
the girl obtaining the rights to her 


advance time to sell (1) the exhib, 
and then (2) the public. Solomon 
acknowledged a tendency today for 
film companies to “sell their cam- 


|the season in which it is released, 

|and perhaps even on the day of the 

| week it opens in a specific locality. 
(Continued on page 62) 
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A Capsulated Levine Biog 
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In the 30s, Joseph E. Levine operated an art film house in New 


Haven, his theatrical baptism. 


Next invested $1,300 for old Ken Maynard westerns, hit the road 


in New England to peddle 'em. 
During trip saw crowds around 


“Body Beautiful,” a come-on film 


playing Hartford. Bought rights, opened it in Westport, Maine. 
“Ravaged Earth,” Japanese atrocity film, helped further his boxof- 


fice education. 


Admiral Richard Byrd entered Levine’s life via “Discovery,” which 
Byrd produced and narrated. It was a blank, 

“East Lynne” (sic) and “The Drunkard,” a ‘tandem of old silents 
with a Milton Cross soundtrack, engaged Levine's energies. 

Handled reissue of Selznick’s “Duel in Sun” and the television seg- 
ments of ““Gangbusters,” made into a feature. 

Flourishing as a states righter out of Boston, Levine made a trip 
to Japan to acquire “Godzilla.” With an $80,000 saturation campaign, 


gross reported near $1,000,000. He 


was airborne. 


Sluggish start of Australian feature, “Walk Into Paradise” was cor- 
rected with an inspirational title change to “Walk Into Hell.” 

“Attila,” from Italy, was the beginning of the broader scope. It had 
Sophia Loren and Anthony Quinn. On top of a negative investment of 
$80,000 the showman slapped $590,000 worth of newspaper ads plus 
$350,000 for air media. Grossed around $2,000,000. 

“Hercules” arrived in 1959 with Steve Reeves. _ 

From Britain came “Jack The Ripper,” which drew some opposition 


from clergymen and editors. 
“Hercules Unchained” belonged 


to 1960, becoming the top U. §. 


grosser of the year in the United Kingdom. 


Levine meanwhile stagemanaged 


a number of spectacular feasts for 


the press. Thereafter repeated in Britain. 

“Where The Hot Wind Blows” was his first class picture from Italy. 
Metro handled it. Went into 600 houses in one week. 

The loudly-orchestrated activities of some two years of showmanly 
derring-do resulted in the Motion Picture Pioneers of N. Y. designat- 
ing the Bostonian “Pioneer of the Year” (1960). 





In The Sandy Reaches of Tunis, 
A Sign Reading,—‘Levine Presents’ 


By HENRY LEVIN 
Director, “The Wonders of Aladdin” 


Sousse, Tunis. 

Sandwiched between the centur- 
ies-old western culture of the Med- 
iterranean and the arid wastes of 
the Great Sahara, Tunisia is a 
stubborn country which has 
absorbed invasion upon invasion 
from every direction through the 
years, and only now since its in- 
dependence in 1956, is beginning 
to awaken and start the slow climb 
from the primitive to the modern, 
but with characteristic indiffer- 
ence. 

The original Berber inhabitants 
accepted very little which con- 
quering nations brought with them. 
Only the earliest invasions, the 
Arab invasion from the East, was 
able to change noticeably the way 
of life. The Arabs gave the Ber- 
bers their religion and their tongue, 
but the Phonoeicians, Romans, 
Spaniards, Portuguese, and even 
the French, left little behind. 

The ruins of Roman temples, 
coliseums, baths, markets stand as 
testimony to their futile coloniza- 
tion. The French brought some 
roads and electricity, but even 
these have been used sparingly un- 
til now. 

On last Dec. 1, a new invasion 
struck Tunisia. By plane and by 
ship, a contingent of American, 


French, Italian and English moved | 


in to establish headquarters in 
Tunis, then pushed on quickly to 
the ancient city of Kairouan where 
it tore down the electric wires so 
newly installed, and covered the 
newly-paved streets with the time- 
less desert sands. In,a few short 
days Kairouan was back fn its earl- 
fest years—and the color of raint 
and cloth merged with the white of 
the minarets and cupolas, to, con- 
ay up the image of Baghdad of 
old. 


The conversion completed, film- 
ing began on Dec. 12 on “The Won- 
ders of Aladdin”—a Joseph E. Le- 
vine presentation starring Donald 
O’Connor, Noelle Adam, Vittorio 
De Sica and Michelle Mercier. 
In the Embassy Pictures Interna- 
tional and Lux Films co-production, 
not only are we fortunate to have 
a set of international stars such sa 
these, but we are also fortunate to 
have the services of top-flight art- 
ists for the secondary roles from 
England (Milton Reid), from France 
(Raymond Bussieres) and from Italy 
(Aldo Fabrizzi, Mario  Glirotti, 
Fausto Tozzi, Alberto Farnese and 
Marco Tulli). Minor roles are 
filled by actors and actresses from 
the above-mentioned countries in 
addition to those from many others, 
including Tunisia itself. 

The crew is mainly Italian—and 
they are warm, hearty, genuinely 
“simpatico”—all gravy over and 
above their competence, speed and 
ingenuity. 

The importance of this fusion of 
nationalities cannot be fully evalu- 


ated. This one act of cooperation 
between peoples of many coun- 
tries—for the benefit of all—adds 
untold credit to the side of peace. 
The need to understand each other, 
and the desire and true attempt to 
do so, brings rermanent peace a 
step nearer. We can advance work- 
ing together—we can grow apart 
working independently and selfish- 
ly. Profits are not the only prod- 
uct of this cooperation. 

It is not easy. From the earliest 
days of preparation throughout 
production, the struggle for under- 
| Standing goes on. It’s not just 
| worde—slthough even there mis- 
understandings hang on long after 
the interpreters have given up. 
Example: The word “dolly” means 
a simple trucking shot in America. 
In Italy it means the use of a large 
camera crane, This one difference 
‘in definition cost four weeks of 
|despair and unnecessary construc- 
| tion for a single shot atop the roof 
|of the Grand Mosque of Kairouan. 

But aside from the words, view- 
points and methods of operation 
vary so widely as to create oppor- 
tunities for dissension, leavin 
|nerves and stomachs in a state o 
}constant mobility. The fact that 
| these differences can be reconciled 
|and brought to bear constructive- 
ly on the problems at hand, is evi- 
|dence again that this type of co- 
|operative production is a step in 
the -forward direction. 

The locations we have filmed, 
the faces and costumes on the 
screen, the atmosphere of the his- 
toric past which pervades the coun- 
try in which we are filming—all 
these are fulfillment for a director. 
The added pleasure of feeling that 
people want to work together 
rather than against each other, can 
come only through such an inter- 
national production. 

It is a rare opportunity to guide 
an American comedy-adventure 
tale through an Italo-French co- 
production in North Africa. I’m 
glad it happened to me. The living 
conditions are not what we are ace 
customed to. The working condi- 
tions are not what we are accuse 
tomed to. But the results are 
worth it, and the world becomes @ 
study hall, a university where the 
director can absorb new sights, new 
meanings and a new appreciation 
of others who live differently than 
we do—a great deal differently. 

Here in Tunisia, the farmer 
ploughs his field with a camel- 
drawn, hand-hewn plough. His 
wife weaves her own cloth, and his 
parents probably never read a word 
of their own language. That 
farmer and his corresponding num- 
ber in the United States have a 
fantastic gap to close in order to 
understand one another. It’s time 
that understanding began. Hope- 





fully, perhaps we have contributed 
in some way to its. beginning, 
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NOW START TOOTING YOUR OWN HORN! 
~ CONTACT YOUR [H-6] SHOWMAN 
FOR MORGAN’ THIEF’ AND ‘ALADDIN’? 








EASTERN DIVISION: SAAL GOTTLIEB 321 W. 44TH ST. NEW YORK 36, N.Y. 
RALPH RIPPS - 1060 BROADWAY ALBANY 4, N.Y, 
BEN BEBCHICK . 46 CHURCH ST. BOSTON 16, MASS. 
PAUL WALL 294 FRANKLIN ST. BUFFALO 2, N.Y. 
RAYMOND J. CAIRNS 1890 DIXWELL AVE, HAMDEN, CT. 
PHIL GRAVITZ * HAROLD ZELTNER (Distr. Mgr.) 321 W. 44TH ST. NEW YORK 36, N.Y. 
SIDNEY ECKMAN 250 NO. 13TH ST. PHILADELPHIA 7, PA. 








CENTRAL DIVISION: LOU MARKS 2310 CASS AVE. DETROIT 1, MICH. 
H. RUSSELL GAUS 1625 CENTRAL P’KWAY BLVD. CINCINNATI 14, OHIO 
JACK SOGG 2346 PAYNE AVE. CLEVELAND 14, OHIO 
EDWARD R. SUSSE 2310 CASS AVE. DETROIT 1, MICH. 
FOSTER B. GAUKER 421 NO. ILLINOIS ST. INDIANAPOLIS 6, IND. 
MAX SHABASON 1623 BLVD. OF THE ALLIES PITTSBURGH 19, PA. 
MIDWEST DIVISION: WILLIAM A. MADDEN 1307 SO. WABASH AVE, CHICAGO 5, ILL. 
CLARENCE KEIM « W. E. BANFORD (Distr. Mgr.) 1307 SO. WABASH AVE, CHICAGO 5, ILL. ~ 
LEROY SMITH 1216 HIGH ST. DES MOINES 9, IOWA 
JOHN G. KEMPTGEN 736 W. STATE ST. MILWAUKEE 3, WIS. 
VINCENT FLYNN 1104 CURRIE AVE. MINNEAPOLIS 3, MINN. 


SOUTHERN DIVISION: LOUIS FORMATO 1009 NEW JERSEY AVE., N.W. WASHINGTON 1, D.C. 
WOODROW SHERRILL 198 LUCKIE ST., N.W. ATLANTA 1, GA, 
FRED G. HULL, JR. 501 E. FORSYTH ST. JACKSONVILLE 2, FLA, 
RICHARD L. HUFFMAN 301 SO. CHURCH ST. | CHARLOTTE 1, N.C, 
LOUIS C. INGRAM 158 VANCE AVE. MEMPHIS 2, TENN. 
C. JAMES BRIANT 150 SO. LIBERTY ST. NEW ORLEANS 12, LA, 
JACK MUNDSTUK 1009 NEW JERSEY AVE., N.W. WASHINGTON 1, D.C. 


SOUTHWESTERN DIVISION: JOHN S. ALLEN 2013 JACKSON ST. DALLAS 1, TEX. 
LOUIS J. WEBER 2013 JACKSON ST, DALLAS 1, TEX. 
HENRY A. FRIEDEL 2100 BROADWAY DENVER 5, COLO. 
THOMAS E. BAILEY 220 W. 18TH ST. KANSAS CITY 8, MO. 
GEORGE J. FISHER 710 W. GRAND AVE, OKLAHOMA CITY 1, OKLA. 
HARRY HOPKINS 3143 OLIVE ST. ST. LOUIS 3, MO. 


WEST COAST DIVISION: WILLIAM J. DEVANEY 1620CORDOVAST. — LOS ANGELES 7, CAL. 
THOMAS J. ASPELL, JR. 1620 CORDOVA ST. LOS ANGELES 7,-CAL. 
LOUIS AMACHER 1963 N.W. KEARNEY ST, PORTLAND 9, ORE. 
SAMUEL J. GARDNER 259 HYDE STREET SAN FRANCISCO 2, CAL. 
CARL P. NEDLEY 123 SO. SECOND EAST ST, SALT LAKE CITY 10, UTAH 
SAM S. DAVIS 2405 SECOND AVE. SEATTLE 1, WASH. 


CANADIAN DIVISION: HILLIS CASS 340 VICTORIA ST. TORONTO, ON. 
R. R. WILSON 340 VICTORIA ST. TORONTO, ONT. 
W. GUSS 1200 ST. ALEXANDER ST, MONTREAL, QUE, 
G. E. GOLDING 131 PRINCESS ST, ST. JOHN, N.B. 
A. G. LEVY 297 COLONY ST. WINNIPEG, MAN. 
A. GOTFRIED 8TH AVE. & 6TH ST. CALGARY, ALTA. 


D. C. GILFALLAN 2188 WEST 12TH AVE, ‘VANCOUVER, B.C. 
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NOW START TOOTING YOUR OWN HORN! 





CONTACT YOUR |WARNERBROS| SHOWMAN 
F OR “VERNE’ AND BIMBO" | hvala this a 








EASTERN DIVISION SALES MANAGER: JULES LAPIDUS — HEADQUARTERS HOME OFFICE PHONE NO. TELETYPE 














ALBANY 4, N.Y. H. L. GAINES 991 BROADWAY HEMLOCK = 4-1197 AL 546 
BOSTON 16, MASS. WILLIAM KUMINS 330 STUART ST. HUBBARD 2.3290 BS 787 
BUFFALO 2, N.Y. ; A KOLINSKE 100 SO. ELMWOOD AVE. TL 6-0350 BU 394 
NEW HAVEN (HAMDEN 14), CONN. ANGELO LOMBARDI 1890 DIXWELL AVE., HAMDEN 14 ATWATER = 8-9247 NH 59] 
METROPOLITAN DISTRICT MANAGER: RALPH J. IANNUZZI — HEADQUARTERS NEW YORK EXCHANGE 

NEW YORK 36, N.Y: AL BLUMBERG 321 W. 44TH ST. CIRCLE 6-1400 NY 1-1995 
PHILADELPHIA 7, PA. WM. G. MANSELL 1225 VINE ST. LOCUST ° 3-9530 PH 439 
WASHINGTON 1, D.C. . BEN BACHE 901 NEW JERSEY AVE., N.W. NATIONAL 8-1130 WA 675 


Hi 


Ne ee ee 


CENTRAL AND SOUTHEASTERN DIVISION SALES MANAGER: W.0. WILLIAMSON — HEADQUARTERS HOME OFFICE 


ATLANTA 3, GA. CARROLL OGBURN 194 LUCKIE ST., NW. JACKSON = 3-3495 AT 238 
CHARLOTTE 2, N.C. R. E. HEFFNER 311 S. CHURCH ST. FRANKLIN 6-561 CE 561 
CINCINNATI 10, OHIO A. DUREN 1600 CENTRAL PARKWAY CHERRY 1-6824 Ci 482 
DES MOINES 8, IOWA J. S. YOUNG 209 PLYMOUTH BLDG. CHERRY 4.3297 DM 348 
10TH & WALNUT 
INDIANAPOLIS 4, IND. C. A. BLAKELEY 215 EAST NEW YORK ST. MELROSE 4.3581 IP 357 
JACKSONVILLE 2, FLA. J. B. TOMLINSON 128 E. FORSYTH ST. ELGIN 4-3647 IK 73 
KANSAS CITY 8, MO. R. C. BORG 1703 WYANDOTTE ST. HARRISON 11-4645 KC 363 
MEMPHIS 3, TENN. JEFF WILLIAMS 402 S. SECOND ST. JACKSON = 6-191 ME 390 
NEW ORLEANS 12, LA. LUKE CONNER 201 S. LIBERTY ST. 524 2121 NO 326 
*OMAHA 2, NEBR. R. HIRZ 1504 DODGE ST. JACKSON 4838 — 
STLLOUIS 3, MO. HALL WALSH 3304 OLIVE ST. JEFFERSON 3-8656 St 414 


“BOOKING OFFICE ONLY 


WESTERN AND MIDWESTERN DIVISION SALES MANAGER: GROVER LIVINGSTON — HEADQUARTERS HOME OFFICE 














CHICAGO 5, ILL. R. H. DUNBAR 1307 S. WABASH AVE. HARRISON 7-6052 CG 2051 
CLEVELAND 14, OHIO WILLIAM TWIG 2108 PAYNE AVENUE TOWER 1-5920 CV 647 
DALLAS — OKLAHOMA CITY DISTRICT MANAGER: ED WILLIAMSON — HEADQUARTERS DALLAS EXCHANGE 

DALLAS 1, TEXAS H. C. VOGELPOHL 508 PARK AVE. RIVERSIDE 2-8726 Di 158 
OKLAHOMA CITY 2, OKLA. DON TULLIUS 630 WEST GRAND AVE. CENTRAL . 5-7544 OC 457 
DENVER 5, COLO. DONALD URQUHART 2062 STOUT STREET KEYSTONE 4-6178 DN 422 
DETROIT 1, MICH. H. J. MORRISON 2211 WOODWARD AVE. WOODWARD 1-6236 DE 639 
LOS ANGELES 7, CAL. J. SARFATY 2025 S. VERMONT ?°E REPUBLIC §=1-3177 LA 1104 
MILWAUKEE 3, WISC. M. DUDELSON 212 W. WISCONSIN AVE BROADWAY 1-7550 Mi 81 
MINNEAPOLIS 3, MINN. M. B. ADCOCK 111 NO. 11TH ST. FEDERAL 33-3281 MP 523 
PITTSBURGH 19, PA. JACK KALMENSON 1801 BLVD. OF ALLIES GRANT 1-1857 PG 222 
PORTLAND 9, ORE. M. F. KELLER 935 N.W. 19TH AVE. CAPITOL 7-5624 PD 375 
SALT LAKE CITY 10, UTAH KEITH K. PACK (PO BOX 1890) 214 E. FIRST SOUTH ST. EMPIRE 4-1897 SU 174 
SAN FRANCISCO 2, CAL AL GRUBSTICK 215 GOLDEN GA’ AVE UNDERHILL 1-1067 SF 795 
SEATTLE 1, WASH. JEAN W. SPEAR 2704 SECOND AVE. MAIN 2-0046 SE 428 


WARNER BROS. PICTURE DISTRIBUTING COMPANY, Ltd. 


CANADIAN GENERAL MANAGER: HASKELL M. MASTERS — HEADQUARTERS TORONTO 
CANADIAN DIVISION SALES MANAGER: ROBERT E. MYERS — HEADQUARTERS TORONTO 


CALGARY, ALTA. BLAIN COVERT 704 8TH AVE. WEST AMHERST 2.1606 
MONTREAL 28, QUE. ARCHIE COHEN 5957 MONKLAND AVE. HUNTER —:1-2763 " 
ST. JOHN, N.B. MICKEY KOMAR 12 HAZEN AVE. (PO BOX 999) OXFORD 2-667 
TORONTO 2, ONT. 1. COVAL 70 CARLTON ST. WALNUT =. 25145 
VANCOUVER 9, B.C. EARL H. DALGLEISH 2180 W. 12TH AVE. REGENT = 1-535) 
WINNIPEG, MAN. MEL CHERRY 295 COLONY ST. SUNSET = 3-729] 
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JOSHPH E. LEVINE 
IS PROUD 
TO ANNOUNCE 
THE PREMIERE 
ENGAGEMENT OF 
“TWO WOMEN” 
AT THK 
FINE ARTS THEATRE 
OD NEW YORK 
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The 
Box-office Hit 
in Europe Today 
Is Coming Your Way! 








JOSEPH E. LEVINE PRESENTS 


T We 
W* MEN 


| 7 wit JEAN PAUL BELMONDO/ RAF VALLONE / ELEANORA BROWN 
| SCREENPLAY BY CESARE ZAVATTINI FROM THE BOOK BY ALBERTO MORAVIA 


CARLO 
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VITTORIO, 
DeSICA 







i 
I 
i 
' 


places are coming from Embassy... 





™ 


Wednesday, February 8, 1961 





St VARIETY 
Youte dara {ootta 
were lowin our 























.oeeeeethe pictures that are cong places 





| 
% ! —E 


Wednesday, February 8, 1961 VARIETY 33 








Hy), 
PM pO 





Ca 


Ss are comms from Embassy. eeoeer0 \ eoeeee8008 




















36 ARI Wednesday, February 8, 1961 
; 


, Vouire dart toatia’ ae 
re Wlowia? our | 


ps UT Mm gc 















mee people and ~~ will 


steal youre 








MAGNANI Gazdar 
"THE 


PASSIONATE 
THIEF 


also starring 


TOTO FRED CLARK 


A Titanus Production - Directed by Mario Monicelli 
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JOSEPH E. LEVINE 


in association with 


RICHARD DAVIS 
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= JOE LEVINE IS 
BACKING UP@ 


THIS SECTION... 


BACKING UP 


| ‘THESE ATTRACTIONS... 
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~ EVERY SELLING 
NEED IS READY 


ALL THE EMBASSY PICTUR 


POSTERS! MIPRESS BOOKS! 


POWERHOUSE ADS! METV AND! 
ACCESSORIES! EEBANNERS| 
TRAILERS! EXPLOITATION! i 


THE KIND OF MATERIALS, OF MEDIA, OF METHOD, 
OF MONEY THAT MAKES UP WHAT THE INDUSTRY 


...the pictures that are going places 
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- IS PROUD 10 

BE ASSOCIATED WITH | 
JOSEPH E. LEVINE 
IN THE PRESENTATION OF 
TWO TREMENDOUS | 
BOXOFFICE ATTRACTIONS! 
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Goffredo Lombardo 


President | 
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JOSEPH E.LEVINE 


THIEF or 


BAGHDAD | 


| A TITANUS PRODUCTION 
i Eastman COLOR ano cinemascore 


AVAILABLE FROM M.G.M. IN AUGUSTI 
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A LUX-ADELPHIA production 


WW EASTMAN — CINEMASCOPE 





BOTH AVAILABLE 
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> associated with 

| E. LEVINE 

| of these two great 
> attractions! 
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METRO-GOLDWYN-MAYER 


is proud to announce 
that it will distribute 


| the following 


JOE LEVINE 


PRESENTATIONS... 






Coming in AUGUST 











Coming in JULY 
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CONTACT 


ORAL ADDN | isken 


NOW! 
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CAPITOL —MAJESTIC 


PHOTO ENGRAVING CORP. 


SCS BAST 4OTH STREZT NEW YORE i7, N.Y. BLDORADO S-8670-8 























BLACK STAR 


is proud to have staff photographer Lee 
Lockwood on location with Joe Levine's 
“The Wonders of Aladdin” for still 
photography and magazine stories. 











BLACK STAR 

305 East 47th Street 
a New York 17, N.Y. 

Tel.: PL 1-4640 
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JOE LEVINE 


(Showman Extraordinary) 
Starring in 


BAN nah) SINK YS . 
Ce. 
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In an industry where 
“B’ usually denotes a 
low budget picture 
...Joe proves that 
“B’ stands for 

BARNUM 

“B’ stands for 

BLOCKBUSTER 
“B’ stands for 
BOXOFFICE 
"“B’ stands. for 
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~ TOOTIN... 


We're blowing our own horn! 


_ WE HAVE PRINTED ALL THE FABULOUS 
PRESS BOOKS for EMBASSY PICTURES. 


Pcsepect 
| Press, inc. 
3 


05 Lafayette St., New York 12 
CAnal 6-2300 




















From “HERCULES” on 


TITRA SALUTES JOE LEVINE 


IN PRODUCTION 


“MORGAN THE PIRATE” 
“THIEF OF BAGHDAD” 


SATAN RS 
. #2 





thanks for calling on us t ist you 
in the creation and preparation of 
your Showmanship Cam ( 


KAISER | SED PLE, Inc. 
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Five motion pictures released during 1960 made Variety’s 
| list of the fifty all-tume money makers. Four of these 
| 
| were advertised on WNBC-TV: Seems clear that the audience 
| you reach on WNBC-TV is the one that lines up at the box office. 
““Can Can” (20th Century-Fox), “Psycho” (Poramount), “Operation Petticoat” (Universal), WNBC-TV y, | 
‘Solomon and Sheba” (United Artists). The fifth film was not advertised on televiston in New York. geste pw 
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THE HENNEGAN COMPANY 


SALUTES 


JOE LEVINE AND EMBASSY PICTURES 


By EDWARD S. FELDMAN 


With regard to the future, Joe 
Levine is an independent with a 
production outlook many majors 
would relish. 

Finding difficulty in purchasing 
pictures outright for reasonable 
amounts, he is concentrating on eu- 
tering into various co-production 
deals wkich would provide him a 
continuous flow of product over 
the next several years. Unable to 





uncover ready-made films which 
he can tailor to his exploitation 
technique, he aims to increase the 
production values of his films and 
feels that the only way to do this 
is to actively participate in the 
making of them. 

Here are Joe Levine's upcoming 
product plans: 

“Two Women”: Some time in 
March he will open, via the art 
house route, Vittoria De Sica’s new 
film, produced by Carlo Ponti, and 


A Look At Levine’s Future 





starring Sophia Loren. The film 
will mark Levine's introduction 
into the art market although he 
expects to use the art route only 
as a means to build up the prestige 


of the picture for national engage- | M 


ments. The picture 
New York and other 
Italian. If the reaction w 
both he and his associates believe, 
the picture will then be dubbed for 
national release. Levine bought the 
rights te “Two Women” from Ponti 


gE 


play in 
cities in 
to what 


is 














TO OUR FAVORITE 
SHOWMAN, ENTREPRENEUR, 
HUMANITARIAN, 
CITIZEN OF THE WORLD: 


What does the word “impossible” mean? 
Nothing—to our Joe Levine, 
Man of action, courage, vision, 
Charity and erudition, 
Movieland’s bright dream come true. 
All of this, AND MORE, are you— 


JOE LEVINE! 


Our warmest good wishes and deepest 
admiration as always, Joe. We are 
proud of our association with the most 
vital figure in the Motion Picture Arts. 


ALLIED ADVERTISING 
_ AGENCY, INC. 


100 Boylston St., Boston 16, Mass. 





for the United States and Canada. 

“The Fabuleus World of Jules 
Verne,” a science-fiction thriller, 
filmed in the process called Mysti- 
mation, and “Bimbo the Great,” a 
circus action drama filmed in color 


and in a process appropriately 
tabbed Circuscope, are due in June 

ystimation is a combined litho- 
graph-animation-live action tech- 
nique pioneered in Europe. Both 
films will be released nationally 
by Warner Brothers and will be 
aimed at the family and youngster 
markets. 

“Morgan the Pirate,” due in July, 
was made in conjunction with Lux 
Films of Italy. The picture, filmed 
on the island of Ischia and in Rome, 
stars the indomitable Steve Reeves 
as the legendary buccaneer, along 
with such feminine diversions as 
the French beauty Valerie La- 
Grange, Chelo Alonso and Lydia 
Alphonsi. Andre De Toth directed 
the film and the picture will be re- 








which Levine is now making in 
Tunisia as a co-production with 
Lux. Being directed by Henry 
Levin. Metro will release the pic- 
ture in territories which Levine 
controls, which is every country of 
the world except Italy and France. 
The picture is planned for a winter 
release in the United States, prob- 
ably in December or January. 

Also in production in Rome and 
Morocco is Levine’s most ambitions 
product to date, the three million 
dollar picturization of “The Last 
Days of Sodom and Gomorrah,” 
being made in conjunction with 
Titanus. Directed by Robert Al- 
drich. Cast headed by Stewart 
Granger, Pier Angeli, 
Baker, French actress Anouk 
Aimee: and Rossana Podesta. No 
distribution arrangement has been 
set as yet for the film. 


Comedy, Too 
Alse completed and available in 





Producer- Oriented 


“iit 
i 


li 


they’re really interested only inso- 
far as it affects their own films, 

In other Holiyweed 
may laud Levine for his flam- 
boyant sales approach but is 
not yet very interested par- 
ticularly in the man, who has 
yet te prove himself in produc- 
tion. 

Re-discoverer 

Still, Levine has shown Holly- 
wood that there is a mass market 
for films of no great quality, ac- 
cording to one producer, who turns 
out half a dozen or so features 
every year. This 4s a forgotten 
market, he’ points out, adding that 
the tendency today is to go after 
markets of great stature. Some 
producers are already investigating 














this mass outlet for their product, 





Hollywood 


appreciate 


gE 
E 
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ted 
Hie 


: 
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z 
> 
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HEE 


Perhaps, according to one of Hol- 
lywood’s vet producers, if Levine 
had come up with a consistent pro- 
gram of good feature pix he might 
have made some impact on those 
in the production line. That Levine 
himself recognizes the need to up- 
grade his product is evident in the 
deals he’s made, and is making, so 
Hollywood may yet be “impressed.” 

Quoting again: “Nobody knows 
for sure how much money he 
spends on his carnpaigns, other 
than what his publicity says, nor 
how much he makes,” one pro- 
ducer notes. “There-simply aren't 
enough facts and figures available 
here. While undcubtedly he made 


(Continued on page 62) 
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Cagenanns 
JOE LEVINE 


for his ne showmanship 
Revitalizing the Pe Movie Indudsiny 


from 


WNAC-WNAC-TV, Channel 7 


The RKO GENERAL Stations in BOSTON 


THE YANKEE NETWORK 


Pioneer in Movie Promotion in the Northeast Since 1943 
with 
“HITLER’S CHILDREN” 





























Joe: — 
If Gabriel was alive to-day...he too 
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would be blowing his horn fo you 
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Cassavetes Strives 


for ‘New Concept’ 


And Paramount Completely Sympatico 


Hollywood, Feb. 7. 

Paramount is taking a forward 
look at filmmaking and is giving 
artists the freedom to express their 
skills without unnecessary inter- 
ference from meetings of the board 
of directors, according to John Cas- 
savetes. Actor-turned-director is 
preparing “Dreams For Sale,” new 
title for his “Too Late Blues,” and 
deciared yesterday that Paramount 
is going all out to take every con- 
ceivable chance on a new approach 
and concept. 

Cassavetes explained major 
studios in the past have had 
“justified inferiority complexes” in 
their declings with artists. “It’s 
about time,” he went on, “that art- 
ists stopped complaining about the 
impossibility of making good films 
through major studios and started 
exerting influence and accepting 
responsibility in the areas in which 
they are most qualified.” 

As a director, Cassavetes has only 
made one film — “Shadows” — and 
explained why he feels Paramount 
is taking a chance with him: “The 
one picture I made was a $40,000 
16mm experimental film. Para- 
mount now insists that I produce 
as well as direct ‘Dreams For Sale’ 
so that no one would be sitting 
over my shoulder telling me what 
to do. That becomes a big risk 
when hundreds of thousands of dol- 
lars are at stake.” Cassavetes said 
Paramount’s thinking is repre- 
sented in “One-Eyed Jacks,” a 
multi-million dollar picture mark- 
ing Marlon Brando’s bow as direc- 
tor, and in “Hell Is For Heroes,” 
film project with actor Edmond 
O'Brien will produce and direct. 

Bobby Darin and Stella Stevens 
will star in Cassavetes’ film, but 
director is now working out a 
schedule whereby some 25 un- 
knowns — most without previous 
film experience—will complete the 
east. “I'm happy that Paramount 
gave me Pobby Darin not because 
he is a boxoffice name but because 
he’s right for the role,” filmaker 
said, explaining Darin will not sing 
in the film. 

“I’ve got Edith Head to design 
the women's costumes and David 
Raksin to compose the score,” he 
continued. With latter, Cassavetes 
explained composer will write lead 
sheets for jazz improvisations in 
the film, a concept fully approved 
by Paramount 

Most unusual aspect of the proj- 
ect, director explained, is Para- 
mount’s plan for previewing it. “It 
will encompass major universities 
and cultural centers,” he pointed 
out, “and the film will be pre- 
viewed in such places as the Na- 
tional Film Theatre in London, 
Cinematheque in Paris, the Mu- 
seum of Modern Art and Cinema 16 
in New York, UCLA and University 
of California here.” 

Summing up, Cassavetes said, 
“Paramount has accepted a pic- 
ture and an approach that don’t fall 
into any mold or category which 
could determine its boxoffice ap- 
peal. I think it’s about time the art- 
ist worried only about making a 
good picture and not about whether 
he’s going to have a job with a next 
picture.” 


Think Positive! 
San Francisco. 
Editor, Variety: 

A rebuttal to Ted Friend’s re- 
marks on San Francisco. It is a 
shame that he is so bitter, that he 
must carry this “lashing out” atti- 
tude around with him. It’s evident 
that the article was intended to 
bait and irritate. But, San Fran- 
cisco, like any other city, presents 
to the viewer just what he is look- 
ing for and wants to see. 

I love San Francisco. It is my 
amulet. If I am sad, it soothes me. 
If I am happy, is rushes forth tu 
meet my enthusiasm. If I am tired, 
a new view or facet will tease my 
appetite, and when I walk about 
this city of mine, I feel more alive, 
more intense and more aware be- 
cause the verve, the zezt and the 
pleasure of living seem to be con- 
centrated in the air that blankets 
this land mass surrounded on three 
sides by water. 

There! I'm sure I've done just 
what irritated. Friend the most, in 
the first place, and that is that San 
Franciscans are even more irritat- 
ing than Texans. Or Gothamites 
But then, we know we're not ex- 


aggerating. 
James E. Heck. 
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WRITERS’ GUILD NOMINEES 


Earnshaw Vs Schnee For President 
In May 








Hollywood, Feb. 7. 

Fenton Earnshaw and Charles 
Schnee have been named by 
Writers Guild of America-West’s 
nominating committee for post of 
prexy in elections which come up 
in May. Former currently prexies 
Guild’s tv branch. 

The two nominations may be sup- 
plemented through petition by 
WGA membership, under Guild 
rules. 


Admirable Enterprisers; 
Rank Saved Self Slipping 
Into Decline by Changes 


London, Feb. 7. 

A survey of the diversification 
Policy of the Rank Organization 
published in the Investor’s Chroni- 
cle, a leading London financial 
weekly, describes the operation as 
“outstanding in pace and scale.” 
The author, Frank H. Happold, a 
writer on economic affairs, as- 
serted that the pattern of diversi- 
fication had evolved from an 
established position in the enter- 
tainment world and had been 
shaped by specialized managerial 
skills and experience. 

The three page editorial feature 
analyses the way the organization 
has spread its investment beyond 
picture theatres and studios into 
radio, tv, bowling alleys, equip- 
ment, etc. The content of the piece 
is summed up by the sub-head: 
“It would have been easy for Rank 
over the last few years to slide 
into stagnation. Instead it has 
achieved what in many eyes is a 
genuine growth status.” 


$300,000 for ‘Pollyanna’ 


: London, Jan. 31. 
“Pollyanna” grossed almost 
$300,000 in the first three weeks of 
London release, and is heading for 
inclusion in the top 10 films of 
1961 








The figure was released by Cyril 
Edgar, managing director of Walt 
Disney’s British company, at a sales 
confab last weekend attended by 
Roy Disney, Card Walker and Ned 
Clarke. The British topper claimed 
that the receipts had actually in- 
creased after the Christmas holi- 
days when the children had ab 
ready returned to school. 


¢ . . , * . 
Re ‘Hiroshima’ in Chi 
New York. 
Editor, VARIETY: 

This refers to an article printed 
on Page 5 of your Jan. 25 issue cap- 
tioned “Dubbed Print Yanked in 
Chicago; ‘Hiroshima’ Is Better With 
Titles.” The undersigned, having 
been out-of-town for the past two 
wecks, was unable to make reply 
until today. 

The facts and reasons reported 
as coming from Charles Teitel are 
rather less than accurate. It is 
debatable whether the temporary 
drop in boxoffice receipts can be 
attributed to the dubbed version 
of “Hiroshima, Mon Amour,” as 
Teitel so glibly reported. There 
|were serious additional factors 
| such as weather and seasonal play- 
ing time that had a distinct bear- 
ing on the temporary drop. Mr. 
Teitel’s fainthearted advertising 
was also a factor. And — more im- 
portant than all of the preceding 
— is the fact that Teitel chose to 
remove the dubbed version from 
the World Playhouse screen after 
only three days, and this without 
having consulted us. Any exhibitor 
worthy of the name would have 
permitted the version to run at 
least two weeks in order to give 
it a fair chance. 

We sincerely doubt the reliabili- 
ty of Teitel’s statement that some 
of his customers were so infuriated 
they even demanded their money 
back. Our checker and our Chicago 
sub-distributor mentioned nothing 
of this, 

Teitel and your article to the 
eontrary notwithstanding, it is a 
matter of record that the English 
dubbed version of “Hiroshima, 
Mon Amour” played with consider- 
able success in Philadelphia, Pitts- 
burgh, Baltimore and Washington, 
to name just a few situations. The 
critics there “raved” over the Eng- 
lish dubbed version, too. 

Zenith is not taking sides with 
respect to the “dubbed vs. original 
version debate.” We ask you to 
print this reply merely in the in- 
terest of truth, and as a correction 
of the tendentious and inaccurate 
statements given to your Chicago 
correspondent by Mr. Charles 
Teitel. 

ZENITH INTERNATIONAL FILM Corp. 
Daniel Frankel, President 
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Epaulets for Nat James 
Hollywood, Feb. 7. 
Nat James, pub-ad-exploitation 
director for Hall Bartlett Produc- 
tions for past four years, has been 
upped to v.p. of company, con- 
tinuing past duties as well as tak- 
ing over various production funce- 
tions as assistant to producer. 
Company currently is readying 
five films, including “The Care- 
takers” for United Artists release, 
and “Woman of Paris.” 








Government Management Injurious? 





Senator Keating’s Bill to ‘Unclog’ General Aniline’: 
Ansco Division Based on Claimed Deterioration 
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REPEATING THEIR CHORES 


Previn to Handle Oscarcast Music 
—Ames & Kuri om Art 








Producer Arthur Freed has set 
Andre Previn, Edgar Preston Ames 
and Emile Kuri to repeat assign- 
ments they fulfilled last year for 
upcoming 33d annual Oscar show 
Aprii 17, 

Previn will be musical director, 
which he also undertook-in the 
26th and 28th shows, and Ames and 
Kuri will be art director and as- 
sistant art director, respectively. 





More Rockwell ‘Nazis’; 
Lively Scramble Outside 
‘Exodus,’ Boyd, Philly 


Philadelphia, Feb. 7. 

Enough police to halt a panzer 
division roadblocked a sizable sec- 
tion of the midtown here because 
of the threatened appearance of 
George Lincoln Rockwell, son of 
a vaude comic, grandson of an 
Illinois theatre manager, self-styled 
leader of the American Nazi Party, 
at the opening of “Exodus” in the 
Boyd Theatre (1). 

A total of 75 persons were ar- 
rested in riot conditions outside 
the film house. Three of those 
taken in were followers of Rock- 
well, the remainder were anti- 
Nazis, mostiy college fraternity 
members, who came with eggs, 
vegetables and more expressive 
weapons. 

Black-tie audience was held up 
in the traffic shambles and forced 
to park several biccks from the 
theatre in zero temperatures. Po- 
lice precautions were complete and 
commanded by city’s top brass who 
brought everything from dogs and 
mounties to motorbike men armed 
with riot guns. Despite large haul 
of prisoners, film-goers suffered 
little discomfort except for traffic 
and parking delays. No one was 
admitted to theatre block without 
tickets for show. House was sold 
out in advance so boxoffice didn’t 
suffer. 

The three visiting “Nazis,” Ralph 
P. Forbes, 20, and Raymond D. 
Goodman, 28, both of Arlington, 
Va., and Schuyler Ferris, 46, of 
Falls Church, Va., were all held 
in $10,000 bail the following morn- 
ing on charges of inciting to riot. 





The rise of independent pub- 
licists and publicity offices as a 
result of the new place in the sun 
of independent producers has been 
abundantly noticed. Less known, 


of the independent creative adver- 
tising groups and freelance admen 
and artists. 

Although these aew organizations 
and individuals are not completely 
taking over the functions of the 
established ad agencies in servicing 
the film companies, they are never- 
theless assuming more and more of 
the creative functions. Reasons 
for this trend are two-fold. (1) 
There is a desire for additional 
thinking and a fresh approach and 
(2) the cost. of using the ad agen- 
cies for creative services has be- 
come very costly in recent years. 

Reason No. 2 stems from the cut- 
back in national advertising. 
Whereas the ad agencies once en- 
joyed large commissions from plac- 
ing film ads in national magazines, 
the revenue from this source is 
merely a trickle at present. Some 
companies, United Artists being a 
notable example, haven't placed 
national consumer copy in a long 
time, preferring to earmark their 
coin for cooperative campaigns on 
the local newspaper and radio 
level. To be sure, a number of 
picture companies still see the ad- 
vantage of a national magazine 
campaign, but the volume isn’t any- 
where as much as it used to be. 

Without the commissions from 
‘the space placement, the ad agen- 





however, is the recent emergence | 


cies, according to one ad-pub 
veepee, cannot, in many instances, 
| afford to provide the creative func- 
| tions as fully as in the past. Many 
|of the ad agencies specializing in 
motion pictures now derive most 
of their commissions from the 
handling of Broadway theatres or 
'the large circuits. 
d Dept. Shrink 

The rise of indies also has its 
| origin in the depletion of the once- 
large advertising departments the 
film companies maintained. With 


Today's Ad-Copy, As features 
And Publicity, Go ‘rreelance’ 








| 


parallel the trend in the manufac- 
turing companies which often em- 


ploy different ad agencies for dif- | 


ferent products. 

Of the new organizations that 
have come to the fore in recent 
years, Kaiser, Sedlow & Temple, 
appears to be the most formidable. 
Sam Kaiser is the former Warner 
Bros. assistant ad manager while 
Vic Sedlow and Herman Temple 
are former film company art direc- 
tors. The firm is one of the few 
indie orgs that provides copy, lay- 


| the end of the mass production of | out, and finished art work. Ex- 


pictures and the emergence of the | cluding the actual 


jindependent producer, the need 
| for specialized campaigns arose. In 
most instances, the indie ad organ- 
izations and freelancers are former 
staffers of the film companies they 
|}are now servicing. Instead of re- 
| ceiving a weekly salary, they are 
|}now paid on a piece basis, be it 
copywriting, layout or a combina- 
tion of both. In the majority of 
cases, it’s the distributing company 
| which decides if an outsider should 
|be employed, but there are in- 
stances in which the producer in- 
| sists on the retention of a particu- 
|lar creative advertising man as, 
| for example, Otto Preminger’s 
utilization of Saul Bass for the 
| campaigns on his pictures. 

The stepped-up employment of 
the freelancers and the outside 
creative groups has led to.the pos- 
sibility of the retention of different 
outfits, perhaps including ad agen- 
cies, for different pictures. The 
situation, in some respects, would 


| 





placement of 
the advertising, it furnishes the 
distribution company or indie pro- 
ducer with a complete advertising 
campaign. The firm is currently 
engaged in helping prepare cam- 
paigns on “A Raisin in the Sun,” 
“The Guns of Navarone,” “Fanny,” 
“Something Wild,” “Lawrence of 
Arabia,” and “The Devil at Four 
O'Clock.” It has also worked on 
“The World of Suzie Wong,” “Her- 
cules Unchained,” “Elmer Gantry,” 
and “Some Like It Hot.” 

In other cases where the film 
companies have bypassed their ad 
agencies for creative services, they 
have retained freelance copywrit- 
ers such as Lester Dember, Jose 
Shor and Barry Fremont, freelance 
layout men such as Sam Weissman, 
Roy Winkle, and Ben Rogers, and 
freelance art services such as Dave 
Carson, Fran Jones-Jack Barry, Bill 
Gold Associates, Fieldston (David 
Sternberg), Summit, Al Siegel, 
and Scotty Maltz 
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Ansco photographic divisior 
(estimated worth, $25,000,000) o 
the General Aniline & Film Corp 
may be headed for Paramount ac 
quisition sooner than (earlier) ex: 
pected) as the result of a bill filec 
in Congress by N.Y. Republicar 
Senator Kenneth B. Keating. Para 
mount has been casing Ansco fot 
some time but has been blocked ir 
actual negotiation for the property 
by international legalistics. 

The parent Aniline outfit, orig 
inally seized as alien property from 
German interests during Worl 
War II, has been operated by the 
U.S. Dept. of Justice. Being bat. 
tled out in court is a claim of par. 
tial ownership filed by the Swis: 
Interhandel Corp. 

Keating's measure sets forth thal 
the government management is im. 
pairing the values of Aniline and 
because of this the assets should 
be sold, with proceeds, held ir 
escrow until the rightful owner: 
are established. 

This would mean private enter. 
prise takeover, along the lines o! 
Par’s acquisition of Ansco, if de 
tails can be worked out. 
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Seen s 
British Lion 
=e Continued from page 3 = 


substantial bids for the distribu. 
tion rights. The picture eventually 
went to Columbia, which is said te 
have provided a guarantee of ove! 
$300,000. At this point, Col picker 
up the N. Y. date and handled th 
remainder of the distributior 
throughout the U. S. The picture 
ran for 36 weeks at the 450-sea 
Guild and brought in net film ren 
tals of $76,000 after the deductior 
of advertising costs. Present indi 
cations are that the picture wil 
chalk up a film rental gross o 
$1,200,000 in the U. S. 
*Two-Way Stretch’ 


Lion International followed the 
same pattern with “Two-Way 
Stretch,” the current Peter Seller: 
entry at the Guild. This time Show. 
corpation, which also distributed 
“Man in a Cocked Hat,” picked ug 
the picture for the rest of the U. S. 
with Lion retaining the N. Y. en 
gagement. Showcorporation is be. 
lieved to have paid a $100,000 guar. 
antee for “Stretch.” 

Lion planned to launch “The 
Angry Silence” in a similar man. 
ner and had arranged a booking 
at Rugoff & Becker’s Sutton Thea. 
tre, but Sig Shore and Joe Harris 
picked up the distribution rights 
just before the opening and arse 
currently releasing the entry 
through Fred Schwartz's Valiant 
Films. 

“Expresso Bongo” and “The En- 
tertainer” were acquired by Walter 
Reade’s Continental Distributing 
long in advance, since the Reade 
firm also had @ piece of the pro- 
|ductions. Continental has_ alsa 
picked up the U. S. distribution 
| rights to “Saturday Night and Sun. 
day Mornings,” one of the current 
| hits in London. 

‘Shadows’ Special 

A unique departure for Lion 
|will be its efforts on behalf of 
|“Shadows,” the John Cassevates 
| American-made film which U. S. 
| distributors nixed. Company orig- 
|inally picked it up for the United 
{Kingdom alone, but the picture 
{turned out to be such a big hit in 
London that the British company 
acquired the world-wide rights. 
|Present plans are to handle the 
picture on its own in the U. S., at 
least initially. It has been booked 
into the Embassy Theatre on Broad- 
way for an Easter date. On the 
|basis of the N. Y. engagement, 
|Lion will set the pattern for the 
release for the rest of the U. S. The 
| company is presently negotiating 
|for a U. S. deal on “Black Tights, 
|the ballet film (in 70m Technira- 
ma) made by the late Joseph Kauf- 
;man. If no satisfactory agreement 
|can be made, Lion is prepared te 
kick off the film on its own in 
New York. 

In stuations where Lion decides 
to launch a picture on its own in 
a half a dozen key cities, even the 
physical handling of the prints is 
looked after by the N. Y. office. 
Only addition to the staff is the re- 
tention of freelance p.r. man Al- 
fred Katz to supervise the cam- 
paigns. 
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U.S. Producers View British Film 
Prod. Fund as Important, Sez Exhib 


Glasgow, Feb. 7. @#-—— 


American pix producers look 
upon the British Film Production 
Fund as “very important,” Alfred 
Davis, national prexy of the British 
Cinematograph Exhibitors Assn., 
stated here. 

“They have made this very clear 
to me,” he told the annual Scottish 
CEA meeting. “If the fund were 
not here, we might, in fact, see 
American-sponsored production in 
this country disappear altogether. 

“In our own interest, we should 
have this fund. Without it the ef- 
fect might be quite disastrous on 
production.” , 

“There are hopeful signs that we 
are beginning to see the end of 
the decline. Our first need now is 
for films, and for that we have to 
rely on the producers. We must do 
all we can to help them.” 

Davis said he had been very im- 
pressed by the way his American 
colleagues were doing all they 
eould to boost cinema attendance. 
They were making cinema seats 
more comfortable. af 

“If we want the pubile to leave 
their homes and tele sets, then we 
have got to make our cinemas more 
attractive and more comfortable.” 


Arts Festival 
Planned For 
UK. in 1904 


London, Jan. 31. 

A Commonwealth Arts Festival, 
first of a series to be held once 
every three years in different coun- 
tries of the Britsih Commonwealth, 
is planned for the UK. in 1964. 
Centered in London and certain 
key provincial cities, the Fest is 
intended to attract performers, art- 
istic groups and teachers from all 
overseas territories linked with 
Britain. 

Designated director-general of 
the affair is impresario Ian Hunter 
who is one of several show biz per- 
sonalities on a committee which 
sponsors the proposal, with support 
from the London County Council. 
Committee also includes Alfred 
Francis, chairman of the Old Vic 
governors; Sir David Webster, the 
general administrator of Covent 
Garden Opera House; violinist Ye- 





hudi Menuhin, and actress Marga- | 


ret Rawlings, conductor Sir Mal- 


colm Sargent and the Earl of Hare- | 


wood, who is artistic director of 
the Edinburgh Festival. 
Government support is seen as 
necessary before the 1964 festival 
can be considered a firm fixture, 
and discussions 


monwealth Relations. Tentative 
plan is that in London the affair 
would run 22 days, with the Strat- 
ford Ontario company from Can- 
ada and the Elizabethan Trust Com- 
pany from Australia among those 
contributing in addition to local 
outfits such at Sadler’s Wells 
Opera and the Royal Ballet. 


‘ALAMO’ EARLY HIGH 
GROSSER IN JAPAN 


Tokyo, Jan. 31. 

Playing concurrently at five 
houses (three in Tokyo and two in 
Osaka), “The Alamo,” (UA) has 
run up grosses exceeding $302,800 
in its first three weeks, making it 
the biggest early earner of any 
picture in Japan’s history. While 
its splash roadshow policy makes 
statistical comparisons impractical, 
no matter how examined, the fig- 
ure is impressive, especially con- 
sidering that it does not include 
sales for future dates, which are 
also brisk. 

In trying to explain the film’s 
boffo biz, Geza Polaty, UA’s Japan 
manager, pointed to strong selling 

oints that make the big click. 
irstly, he said, the film itself hit 
at the heart of the public’s taste. 
Secondly, the star name of John 
Wayne was right. He also said 
the title song and music in gen- 
eral helped. 








Japan’s Film Exports 
Climb to $2,327,082 
Tokyo, Jan. 31. 

Japan’s motion picture exports 
for the 1960 calendar year totalled 
$2,327,082 as against $2,210,113 for 
the previous year, according to sta- 
tistics compiled by the Motion Pic- 
ture Producers Assn. here. Figures 
include both Japanese product and 
foreign film which on Japan dis- 
tribs hold area rights. 

Biggest volume of exports of Ja- 
panese films went to (numbers give 
features only): Okinawa, 64; U-S., 
25; Hong Kong, 21; Thailand, 16; 
Brazil, 13; Taiwan, 12; Peru, 7; and 
Vietnam, 6. 


Carroll in Deal 


For Aussie House 


Sydney, Jan. 31. 

Garnet Carroll, indie legit pro- 
ducer and former partner of the 
late Sir Ben Fuller, is setting a: 
deal for the lease of the Palace, 
900-seater. here, from the Adams’ 
Estate in association with the Fliz- 
abethan Trust. House has been on 
lease to Hoyts’ film loop, 

mainly on second release pix. 
Deal will give Carroll a Sydney 
outlet. Presently he’s operating 
the Princess, Melbourne, and 
leases Sydney spots either via J. C. 
Williamson Ltd. or Tivoli loop. 
Presently he has “The Music Man” 
and “West Side Story” playing 
Sydney and Melbourne respective- 








British Teenagers Pay 
28% of Cinema Take 


London, Jan. 31. 

Britain’s teenagers, defined as 
between 15 and 25 and unmarried, 
pay just over 28% of all money 
collected at cinema boxoffices while 
their spending on disks and rec- 
ord players represents 42.5%. 
These are the figures arrived at for 
1959 by Dr. Mark Abrams, research 
director of the London Press Ex- 
change Ltd. 

Total cash spent per year by the 
5,000,000 youngsters at the cinema 
b.o., according to Abrams, is $56,- 
000,000, this being 2.4% of their 
total expenditure after settling 
family obligations, putting aside 
money for savings, etc. 


W. German Actors 





Week 84 Hours? 


Frankfurt, Jan. 31. 
While throughout West Germany 
many of the factury laborers and 
folks employed in industry are now 


sweating it out on their jobs via) 


a shorteaed 44-hour week, the most 
overworked and underpaid group in 
West Germany are the stage ac- 
tors according to a plea just 
éntered here. It’s quite customary 
for the actors and actresses em- 
ployed by the West German city 
stages to put in a 15-hour day of 
rehearsals, and an 84-hour-week is 
generally part of the regular sched- 
ule, according to an attack by the 
Socialist Party of Germany. 

The left-leaning laborers’ group 
has maintained that the actors of 
the professional stages are simply 
overworked and u.sderpaid, and it’s 
possible that this theme may be a 
small part of the SPD election 





ly. Carroll, with his son, John, has 
planed abroad to set deals for sev- 
eral new shows for Down Under in- 
cluding “Lock Up Your Daughters” | 
and “Most Happy Fella.” 

The Elizabethan Trust has been | 
operating for several years in New- | 
town, strictly an industrial area, | 
and has been seeking a key city 
house for a long time. Trust plans 
to do “A Taste of Honey,” and later | 
“The Glass Menagerie” on house 
moveover. 


Fewer US. Films Shown 
In Hong Kong Last Year 
But Net Returns Climb. 


Hong Kong, Jan. 31. 
Fewer American films were! 











| $2,380,000. 
have accordingly | 
begun with the Ministry of Com-|Sheba” (UA) was the top b.o. hit. 


| $44,145; and “The Miracle” (WB), 


shown in Hong Kong during 1960 | 
j}but boxoffice net receipts, incon- 
| gruously enough, went up a recent 
'survey discovered. About 200 for- 
eign films shown here in first-runs 
last year, dominated by 181 Holly- 
|wood pix. These netted $2,650.000 
as against 1959's 233 films (213 
U.S. product) with net returns of 


The spectacle, “Solomon and 





Second on the b.o. list for 1960} 
was a European sleeper, “European | 
Nights.” | 

This French pic was followed by | 
“South Pacific” (20th), “Pillow | 
Talk” (U) and “Can-Can” (20th) 
in that order at the b.o.” 

Here are Hong Kong's eight top | 
films of 1960, with their net re-| 
turns: ; 

“Solomon” (UA), $75,824; “Eu- 


ropean Nights,” $58,571; ‘South 
Pacific” (20th), $54,572; “Pillow 
Talk” (U), $49,113; ‘“Can-Can” 


(20th), $45,952; “FBI Story” (WB), 
$44,446; “Operation Petticoat” ‘U), 


$43,698. ‘ 

Todd-AO met its Waterloo here, 
one critic said. Exhibitors handled 
it the wrong way, not taking into 
consideration that although Hong 
Kong has a swollen population of 
over 2,500,000, less than 20% of 
them are first-run patrons. Hence, 
the cost in setting up an enlarged 
screen was not justified by the re- 
turns. Incidentally, the reluctance 
of Hoover and Gala, which show 
Metro product, to show “Ben-Hur” 
in its 70m version has held up the 
showing of this film. 

There were some “sick” films 
here last year. “Suddenly Last 


Summer” (Col) got nowhere. An- 
other entry in the “sick parade” 
was “Psycho” (Par) which, despite 
the gimmick of compelling the pa- | 
tron to adhere strictly to the ad-| 
vertised showing time of the film, 








failed to make top 10. 


campaiga. 

While actors on Broadway may 
starve between jobs, in West Ger- 
many the situation is different. 
Every town of 10,000 population or 
more supports at least one city-run 
stage where the actors are em- 
ployed full-time. They can expect 
to work constantly and to earm a 
salary of from $200 a month on up. 
Not a luxurious income, of course, 
but jt is enough to get by one. And 
the actors so employed are assured 
of constant stage work and thus 
plenty of experience. 

Only trouble is, a full-time actor 
may be rehearsing for one role dur- 
ing the day and playing ancther 
part the same night. The city 
staces generally operate with a 
constant repertoire of about 10 
plays for a season, and the nightly 
performances mean trodding the 
boards during the day to get the 
next play into production. 


Col Warves Rights To 
Foreman for ‘40 Days’ 


London, Feb. 7. 

Columbia has waived its rights to 
the exclusive services of Carl Fore- 
man under its multi-picture deal 
with his Open Road Films to en- 
able him to write the screenplay of 
Franz Werfel’s novel, “The 40 Days 
of Musa Dagh.” 

The pic will be lensed next year 
in Europe as an independent pro- 
duction for release through Metro. 











Mex, Spain, Argentina 
In 3-Way Film Pact 
Mexico City, Feb. 7. | 

The Mexican Association of Film | 
Producers revealed that general 
manager Hector Fernandez signed 
Mexico-Spain-Argentina pact at the 
recent Mar de Plata festival. Proj- | 
ect to create a Spanish language 
film bloc is now definitely under, 
|way, the association explained. 
|While only three initial nations 
jhave agreed on the pact, the ulti- 
mate goal is te incorporate all na- 
\tions producing Spanish-language 
| films. 

Provisions of agreement stipu- | 
late, aside from coproduction ac- | 
tivity, that member nations will | 
push distribution of product of bloc | 
members in their respective coun- 
tries. 


SS Men Attack 


test, it’s the former SS men of 
West Germany who are mad at a 











jects them to scorn and ridicule.” 
The pic is “Lebensborn” which 
means roughly “source of life.” It’s 
been subjected to organized pro- 
tests in Germany, stones have been 
hurled against show cases in thea- 
tres daring to play the controversial 
film, and photos have been ripped 
out of the theatre cases. 

The film, an Alfa production 
based on the popular novel by Will 
Berthold, was released by DFG 
here, with world release rights be- 
ing held by Transocean-Film. The 
plot concerns Hitler's “master 
breeding plan” to produce thé new 
pure German-Nordic master race. 

Under the organization of Hitler 
henchman Heinrich Himmler, who 
was chief of the SS corps, girls 
were assembled in 18 special 
“lebensborn” hotels to make love 
to selected “worthy” males, most 
of whom were allegedly SS mem- 
bers. Current statistics reveal that 
this alarming stud farm turned out 
about 11,000 children. 

The SS veterans are furious 
about the film, which opened in 40 
West German cinemas Jan. 13. 
They claim that they they weren't 
the fathers, and that about 90°% of 
the Lebensborn children were 
fathered by army? air force or navy 
men who did not belong to the 
SS troops. They claim, in addi- 
tion, that the movie belittles the 
excellent role of the Lebensborn 
program. 

In Kiel and in Hameln, the SS 
men charged on the theatre and 
tossed stones at the photos and 
“unknown criminals” ripped pho- 
tos out of the cases, according to 
the West German police reports. 

Word fromthe Munich dis- 
tributors is that the film has 
kicked up such a fuss that they're 
releasing an additional 60 prints, 
and plan to have the picture play- 
ing in 100 West German cinemas 
by the end of the month. 











Urge French Govt. 


Help Bally Pix 


For Home, Market, Foreign Field 


Paris, Feb. 7. 
Many film people here feel that 


new West German film that “sub- | nicolo: 





| licity campaigns and opening of | 
certain pix simultaneously all over 
| France in the keys and some pro- 


the government should pay some | vincial spots. This would give out- 
attention to propagandizing French | of-towners a chance to see “hot” 
films for home release as well as | ims at the same time as the Pari- 
in the foreign market. Recently | sians, It’s figured this would pre- 
producer George Lourau suggested | vent interest cooling as films mark 
that a special governmental film | time before subsequent releases. It 
commission be created to look into js felt that clicking in Paris will 
this since there is already one look- | aiso have an effect via newspapers 
seeing foreign propaganda, Uni-| even if the pic opens at the same 
france Film. time around the country. 

Most observers concur. They However, others feel this may 
point out that if releases and film- not be so and that the number of 
going did not fall too much in 1960 extra copies needed might not be 
(less than in previous years), some- | worth the investment in ratio to 
thing still has to be done to d-w the “possible returns on this opera- 
more public attention to the - tion. But it is definitely felt that 
ema. France gets 50%. of its own | programming has to be stepped up 
mart but the overall film aitend- here. Some producers have started 





ance has to be hypoed. making dramatic shorts with stars 
One plan is to go in for big pub-'to go out with their films. 


Marco Polo Looks to Be Cause Of 
Another involved Pic Title Hassle 


Rome, Jan. 31. 

Marco Polo looks to be the cause 
of another one of those title dis- 
putes or production conflicts, at 
least on the basis of repeated and 
conflicting announcements made 
here recently. 

Hassle perhaps was triggered by 
a visit here by French producer 
Raoul Levy, who has been contem- 
plating a biopic of the Venetian 
traveller for some time. Levy, re- 
portedly here to talk with Dino De- 
Laurentiis, was quoted locally as 
planning on October start for his 
“Polo,” directed by Christian 
Jacques from a script by Romain 
Gary and Jacques Remy. 

Alain Delon would play the title 
role, with Jean Marais, as his fa- 
ther. Brigitte Bardot, as the Em- 
press of Cathay; Yul Brynner, as 
the Great Khan, and likely Alberto 
Sordi (who has an exclusive with 
DeLaurentiis) in a key feature role. 

Vides Films’ Franco Cristaldi, 
who likewise has been mulling a 
“Marco Polo” for some time, has 
now revealed that he wiil star 
another French thesp, Jean Paul 
Belmondo as his Marco Polo, with 
the director still unset. Cristaldi’s 
script is by Italo Calvino. 

Now a third vehicle has come 
into the picture via local announce- 
ments. This would be produced 
Gea Films, Rome, together wi 
Film Kontor, Berlin, and Saham 
Film, Cairo. It will be shot in Tech- 
r under the direction of Ren- 
zo Merusi. No other details on this 
third film are available. 


Mex Indie Film 

~ Prods. Seeking 
Outside Coin 
Mexico City, Feb. 7. 

Mexico's independent producers, 
seeing the handwriting on the wall, 
are getting set te protect their in- 
terests which they feel may be 
affected by the new federal dis- 
tribution and _ exhibition policy 
within the republic. Independents 
apparently will seek deals with 
Almerican distributors for release 
of their product, and perhaps par- 
tial financing. Private capital will 
also be approached to finance new 
pictures. 

While the independent effort is 
not a major factor within the Mex- 
ican industry, producers have been 
turning Out six to 12 pictures a 
year. But one of the stronger out- 
fiis Productora Independiente, 
financed with money of Venezuelan 
cistributor Carolos Plaza lzquierda, 
appears to have been having dif- 
ficulties. Izquierda turned to pro- 
duction since he had _ trouble 
obtaining sufficient Mexican films 
to supply his Venezuelan circuit. 

Rafael Baledon, director and 
minority shareholder in Produc- 
ciones Independientes, said that 
the firm will not seek federal aid 
in distribution of its products, 
with this year’s production report- 
edly to be a minimum of five films. 
Instead, Baledon is flying to N. Y. 
to confer with Columbia Pictures 
execs to handle distribution. 

Cther indepedents, usually pro- 
ducing no more than one film or 
se, may follow the lead set by 
Producciones Independientes. 
There is report, too, that if favor- 
able reactions are received from 
American distributorships. then 
there may be greater production 
activity by the more serious in- 
dependents still in business in 
Mexico. 


‘SOUTH PACIFIC’ INTO 
3D YEAR IN AUSSIE 


Sydney, Jan. 31. 

For the first time in the history 
of the Aussie film industry, a loop 
management has repainted the en- 
tire facade of a city theatre to pro- 
claim its current film has entered 
the third year of an unborken run. 
This record has been established 
by “South Pacific’ (20th) at May- 
fair, Sydney, for the Hoyts’ cir- 
cuit. 

At the end of 1960. the total 
Aussie attendance for “Pacific” ex- 
ceeded the 2,000,000 mark. Ernest 
Turnbull, Hoyts’ chief, c-id the pic 
was “a phenomenon 
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Legal Fees Darling As Loew-Laskey, 
Gone Sour, Untangle 17 Theatres 





By GUY LIVINGSTON 


Boston, Feb. 7. 

The first break in the long legal 
deadiock between two Boston ex- 
hibitors, partners for 22 years 
came when litigation in five the- 
atres was settled by agreement 
bound by a Federal Court decree. 

E. M. Lowe and Lawrence G. 
Laskey have been battling in the 
courts for mere than a year and a 
half seeking an equitable division 
of 24 corporations, of which 17 are 
theatres. 

Litigation in five theatres was 
gettled by agreements bound by the 
decree in the long, complicated 
battle between the two exhibitors. 
Still pending in the courts is the 
division of 12 more theatres. 

The consent decree was issued 
by Chief Judge Roszel Thomsen of 
the U.S. District Court in Mary- 
land, and came only a few minutes 
before the Governor Ritchie Drive- 
in Theatre in Glen Burnie, Mary- 
land, was to be sold at auction 
Wednesday (25). 

Under the terms of the .agree- 
ments, Loew will buy the stock of 
the Governor Ritchie Theatre from 
Laskey, who owns 3742% of the 
stock. Also, Loew will buy the 
12'46% of the stock owned by 
Louis W. Richmond, Boston exhibi- 
tor, owner of the Kenmore Theatre, 
art house; and George Rittenberg, 
an attorney, who owns 121!2%. 
Loew owns 3742% of the stock. 

The other properties included in 
the agreement are: Milford Drive- 
in, Milford, Conn., in which Laskey 
and Rittenberg’ wil! purchase 
Loew's and Richmond's stock; Mt. 
Vernon Drive-in, Alexandria, Va., 
in which Laskey and Rittenberg 
will buy Loew’s and Richmond's 
stock; Center and Stuart theatres, 
Boston, in which Loew will buy the 
stock owned by Laskey and Max 
Finn, former E. M. Loew general 
manager, who is a stockholder with 
Laskey in several of the properties; 
property at 680 Washington St., 
Boston, in which Loew will buy 
Laskey and Finn's stock. 

30 Days Leeway 

The consent decree binds all par- 
ties to carry out the agreemenis 
and the closing date for all these 
trasactions is 11 a.m., 30 days from 
the signing of the agreement, which 
took plare Wed. (25). 


The cuurt ordered that “all ac- | 


counting problems and disputes 
arising out of the provisions of the 
attached agreements shall be re- 
ferred to the accounting firm of 
Haskins and Sells, and determina- 
tion and solutions from an account- 
ing standpoint, which determina- 
tion when filed with the court in 
proper form shall be binding upon 
all parties hereto.” 

The consent decree, which winds 
up these corporations, 


and complete power to enforce its 
decisions hereunder, including the 
power to issue declaratory judgqg- 


tion, including mandatory injunc- 
tions, and further including the 
usual full contempt powers of the 
Court, in the absolute discretion of 
the Court, whether or not the nor- 
mal prerequisites for the exercise 
of said remedies, decrees, and 
powers shall exist.” 


Scheduled for a court hearing {n | 200 shares, no par value. Alan J. | 


reads | 
in part: “The Court shall have full | 


atres, with Loew owning the other 
50%. 

Attorneys for Laskey, Finn and 
Rittenberg were Hale and Dorr of 
Boston, represented by David Bur- 
stein, James St. Clair and Jerome 
Fasher, and Theodore Sherbow of 
Baltimore. Lawyers for E. M. Loew 
were Philip Fine of Boston and 
Edwin Ira Ulman and William Som- 
erville of Baltimore. Lawyers for 
Richmond were James Peacock of 
Baltimore and Peter Parker. 


‘School Kids Luncheon 
Period Will Be Enlivened 





Milwaukee, Feb. 7. 

Milwaukee Public School Board 
last week voted down a resolution 
which would have curtailed the ex- 
hibition of ‘“Hollywood-produced” 
films to students during their lunch 
hours, a practice followed in some 
of the local schools. 

Board director William E. Hintz 
asked for the ban, saying that some 
of the pix being shown were “stink- 
ers” which he would not want his 
own children to see. Principal who 
shows The Three Stooges is “tak- 
ing the easy way out,” he said, add- 
ing that schools should instruct, not 
entertain. Among the pix which 
he claimed had been shown at one 
school were “The Deadly Mantis” 
and “The Mole People.” 


instruction committee did not back 
Hintz. Harold S. Vincent, superin- 
tendent of Milwaukee schools also 
disagreed. 


CARNEGIE ! 26IT HALL 





Currently being refurbished for 
a spring opening as a new Man- 
hattan firstrun art house is the 
| Carnegie Hall Playhouse, a down- 


cently home of a number of off- 
Broadway legit shows. Auditorium, 
|in the Carnegie Hall building, will 
|be known as the Carnegie Hal 





|Cinema. There is also the Little | 


Carnegie on 57th St. 

House will be operated by Rob- 
|ert Ferman, Meyer Ackerman and 
_— Schlosser, who for several 


years have been operating arties 


!in The Bronx, Scarsdale, Syracuse | 


| and Irvington, N.Y. 





¢ ’ ° 
15 ‘Pepe’ Exploiteers 
| Columbia has assigned 15 expiol- 
| tation specialists to work on open- 
ings across the country of “Pepe,” 
according to ad-pub director Rob- 
ert S. Ferguson. Each field man, 
under the supervision of exploita- 
tion manager Richard Kahn, will 


y};cover several cities as the film | 
ments or decrees, decrees of speci- | 
fic performance, decrees of injunc- | 


bows. 

For exampie, the man who cov- 
‘ers the premiere in Los Angeles 
| will be moved next to such other 
areas as San Diego and Phoenix. 





Infra-Lite Motion Picture’ Pro- 
ductions Inc.‘ has been authorized 
to coduct business in Huntington 
Suffolk County. Capital stock is 








By Hollywood Product 


School board’s appointment and | 


CONVERTING TO FILMS 


stairs site, facing Seventh Ave, re- 


|Six State Film Reviewers 
Would Lose Positions If 
Rocky’s Budget Prevails 


Albany, Feb. 7. 
A potentially warm wind blew 
| for the motion picture industry on 
| Capitol Hill the same day last week 
| that a probable cold one hit the 
State Education Department's Mo- 
tion Picture Division. 

The Executive Budget, submit- 
ted to the Legislature by Governor 
Nelson A. Rockefeller, eliminated 
the position of assistant director 
and three of the six reviewers in 
the MPD. 

At almost the seme time, Senator 
John J. Marchi, Richmond County 
Republican, introduced a bill pro- 
viding for an increase in the rate 
for license fees on original films 
from $3 to $3.50 per thousand feet, 
but for a change in the charge for 
prints from $2 per thousand feet, 
to $3 for each “entire copy”—plus 
an additional $1 fee for each one 
thousand feet. 

There appeared to be some indi- 
rect connection between the ac- 
tions. The Governor, in vetoing 
last year’s Marchi-Savarese bill 
which called for a hike to $4 per 
thousand feet on original films, 
but a cut to $6.50 for each addi- 
tional entire copy, had, in effect, 
directed a “reexamination of the 
effect of the present fees on the 
distribution of motion pictures. 

Commenting that “It is recog- 
nized there should be a reexamina- 
tion,” the Chief Executive wrote 
that “The budget and workload of 
the Division of Motion Pictures 
should be carefully reviewed by 
the Commissioner of Education and 
the Director of the Budget prior 
to the preparation of the proposed 
| 1961-62, with a view toward reduc- 
| tion of administrative costs without 
| adversely affecting the quality of 
the services performed by the 
| Division of Motion Pictures.” 

The elimination of four positions 
jat the heart of the MPD’s opera- 
| tion—a step recommended by the 





1| Budget Division, after a “time and 


motion study’—was the result. 

The Education Department, 
| which believes the 50° reduction 
in the reviewing staff and the lop- 
| ping off of the assistant director, 
unwarranted and unwise, will seek 
to have the jobs reinstated in the 
| supplemental budget. 

Director Louis Reace and three 
reviewers will be left—with in- 
spectors, projectionists and secre- 
tarial-clerical workers—if the Ex- 
ecutive Budget “holds.” 

Rockefeller vetoed the 1960 film 
| license fees measure “because the 
revenues which, the State would 
receive under it would not even 
suffice to cover the administrative 
|costs of the licensing function.” 
| He did recommend that “The 
{motion picture industry and the 
| Budget Division should further 
| study the factors underlying this 
Vill, so that an agreed solution may 
be achieved for effectuation on 
April 1, 1961, the effective date 
lof the bill now before me.” The 
new bill would take effect June 
| 1, 1961. 








John. Frankenheimer to direct 





Smart Sell & Complete Sell 


[DAVE LIPTON MARKET CREDO] 


Universal's marketing approach was outlined to the company’s 
sales executives last week at a N. Y. conclave by pub-ad v.p. 


David A. Lipton. 


He said the company’s effort to create public interest in its 
product was characterized by the “smart sell” combined with the 
the “complete sell.” He defined the “smart sell” as the careful — 
consideration of every possible selling avenue in a given motion 
picture, selecting what would appear the smartest aspect, be it 


“soft” or “hard” sell 


Elaborating on U's use of the “complete sell,” the pub-ad exee 
said this phase started out with double-truck tradepaper ads an- 


nouncing the start of production of each important picture. 


He 


indicated that this not only provided exhibitors with advance in- 
formation on forthcoming pix, but that it also conditioned the 
motion picture editors of newspapers nationally and those inter- 
~ ested in film news in all media. Editors made initially aware of 
upcoming important pix are believed by Lipton to be more recep- 
tive to use of the publicity and photographic material provided 
by the company during production and continuing until release. 
Another characteristic of U’s “complete sell,” Lipton indicated, | 
is the company’s practice of pre-selling through national adver- 
tising in newspapers, magazines, television and radio. U is one of 
the few companies that utilizes national magazines extensively 
for pre-selling purposes. Lipton stressed that during the next year 
U was among the top motion picture advertisers in national media. 


Enjoined From Use of ‘Exodus Tag, 
Hoffer Releases ‘Earth Cries Out 


—¢ Although stymied in his efforts 





Hyman, Levy Scanning 
Product in Hollywood 


Edward L. Hyman, v.p. of Amer- 
ican Broadcasting-Paramount The- 
atres, and his assistant, Bernard 
Levy, are due in Hollywood from 
New York today (Wed.) for a sur- 
vey of new production. 

This is an annual junket for Hy- 
man, who’s scheduled to visit all 
the studios, view completed pro- 
ductions and rushes of films in 
work and confer with production 
officials. 

Following this he’ll put together 
a “Report from Hollywood,” which 
will list, with his comments, forth- 
coming releases. 


Not Yet Rolling But 
‘Nuremberg’ Trial Film 
Already Set in Berlin 


Stanley Kramer’s “Judgment at 
Nuremberg,” which deals with the 
German war crime trials, is already 
scheduled to open in West Berlin 
on Dec. 14 this year. The premiere 
date was set this week although 
the picture does not face the cam- 
eras until Feb. 22 in Hollywood. 

The West Berlin opening was 
heralded in a full-page ad in the 
N.Y. Times on Friday (3). It also 
appeared in yesterday’s (Tues.) in- 
ternational edition of the newspa- 
per. The picture has been booked 
into the Kongress Halle, home of 





the Berlin Festival, and is being | 
pre- | 


hailed as the international 
miere in “the tinder-box of Eu- 
rope.” 

The Times ad is headed “Der 
Tag” and features a large represen- 
tation of a Nazi swastika being 
smashed by a fist, which Kramer 
has chosen as the symbol for his 
film, The ad says that the partic- 
ipants in the West Berlin showing 
will be “the global press,” brought 
together-from the four corners of 
the earth in an unprecedented con- 
gress, to be eyewitnesses to a mo- 
tion picture that will profoundly 


Boston today, Tuesday (31), is the | Sanders of Huntington Station, was }one of three Metro productions | affect the thoughts, the emotions, 


matter of the Kingston, Mass. 
Drive-in Theatre, in which Loew 
owns 50% of the stock; Laskey 
25%, and Finn, 25%. Unable to 
reach an agreement in the Wells 
Beach, Me. Casino Corp., in which 
Laskey and Loew each own 50% 
of the stock, the property will be 
sold to the highest bidder Monday 
(6) in Portland, Me 

Also pending in Maine courts is 
the division of the Augusta and 
Bangor Drive-in theatres, in which 
Loew owns 50% of the stock; Las- 
key 25%, and Finn, 25%. Addi- 
tional cases in litigation include 
the Thompson Square Theatre and 


Puritan Theatre, Boston: Hollis 
Theatre, Framingham, Mass.; 
Springfield Mass. Drive-in; Hart- 


ford, Conn. Drive-in, and Civic The- 
atre in Portsmouth, N. H. 

The decree marked the first 
breakthrough in the Loew-Laskey 
tangle to have the courts make an 
equitable division of the properties 
of all 17 theatres as the parties 
themselves are unable to agree. 
Laskey and Finn together own 50% 
of the stock in some the these the- 


filing attorney at Albany. 
| 


| John Houseman is prepping. 


the lives of people everywhere.” 





Film advertising men, long weary 
of the constant complaints of ex- 
hibitors about the contents of the 
press books, blame the theatremen 
for misusing these promotional 
guides. 


The main exhibitor beef, accord- 
ing to one ad exec, is that the ads 
in the press books are too large 


tions and that the ads have big- 
city appeal. 

Statements such as these rile the 
admen in N.Y. who feel that the ex- 
hibitors, who alter ads to their own 
taste, aren’t qualified to do so and, 
as a result, frequently destroy a 
picture’s appeal. 

Rather than exhibitors clamoring 





for small town newspaper inser- | 


‘Main Street Phobia On N.Y. Ads; 
Amateurs Alter Professional Copy 


for more small space ads, the ad-;etc-—employ the same advertising 


men believe it’s about time that 
theatremen thought in bigger 
terms and took large insertions in 
their newspapers. Perhaps this 
| practice, said one ad chief, would 
convince theatregoers of the im- 
portance of pictures the exhibitors 
are trying to sell. 

The argument that the ads are 
geared for New York and not for 
| Dallas, Omaha, and Kansas City is 
| another illusion the admen are out 
to destroy. They contend that ad- 
| vertising if it’s right. apveals to 
| basic emotions and Instincts of all 
| People, whether you're trying to 
sell comedy or sex. They point 
lout, for example, that all products 
|—cigarets, autos, cereals, shoes, 





jacross the country whether they 


use newspapers, magazines, radio 
or television. Local dealers, it’s 
stressed, never take it upon them- 
selves to alter the ads of the manu- 
facturers. A Ford ad in New York 
would be the same one inserted in 
Omaha. The emotions film adver- 
tising are designed to convey have 
the same basic appeals in Parts or 
Paducah and in New York or New 
London, say the admen. 

Perhaps, argue the admen, if ex- 
hibitors used large ads without 
changing the art work and the 
copy, they might discover that 


these ads aren’t so bad after all 
and that they are capable of bring- 
ing people into theatres. 





to present a 1948 Italian film, “The 
Earth Cries Out” under the title of 
“Exodus,” Bernie K. Hoffer, a new- 
comer to the film industry, is pro- 
ceeding with the reissue of his film 
under the original title. Ajay Film 
Distributors, headed by Arnold 
Jacobs, is handling the distribution 
and has obtained an initial date— 
the Symphony Theatre on Upper 
Broadway in Manhattan. 

Hoffer’s film, known in Italian as 
“Il Grido della Terra,” deals with 
a similar theme as the Otto Pre- 
minger production which United 
Artists is releasing as a hardticket 
entry. It tells the story of the 
exodus of the Jews from Europe to 
Israel shortly after World War II 
and details the conflict between the 
Haganah and the Igrun. The film 
was originally shown in N.Y. in 
1948 at the Ambassador Theatre, 
now a legit house. 

Hoffer’s attempt to offer “The 
Earth Cries Out” as “Exodus” was 
based on his contention that the 
film was made in Italy under that 
title although it was never released 
as “Exodus.” He also argued that 
the company that produced the film 
was known as Exodus Production 
Co. 

UA, however, blocked Hoffer by 
obtaining a court injunction against 
the issuance of his picture under 
the “Exodus” title. At present, 
Hoffer is being particularly careful 
about using the word “exodus” in 
his advertising or in a special pro- 
log which he wrote for the film. In 
describing what his film is about, 
he talks about the “egress” of the 
Jews from Europe to Israel. 


Varied Guesses 


Continued from page 3 =a 











leans toward properties or person- 
alities whose life stories are in 
public domain. ’ 

“Baby Face Nelson,” which pro- 
ducer wrote from headlines; “Val- 
ley of the Dragons,” career of a 
comet from an idea by Jules Verne, 
and next pic after winding “Drag- 
ons,” Kiki Roberts yarn based on 
gangster moll, are typical of basie 
script cost between $5,700 to $6,- 
000. Vital items like these fall 
into general pattern of cutting cor- 
ners. If scripts farmed out, Zim- 
balist tallies cost as prohibitive 
and beyond his ken. 

Getting back to “Baby Face,” do- 
mestic gross of $6,000,000 will net 
$2,000,000 for producer and others 
allied with him. Pic is due for an- 
other $1,500,000 foreign net. 

Zimbalist, naturally, doesn’t 
mention 16 to 18 hours per diem 
he puts in on each pic, and fact he 
never draws salary but waits for 
profits to roll in before ordering a 
new T-bird. 





Peter Holm Moves 
San Francisco, Feb. 7. 

Peter Holm has been shifted 
from house manager of Fox West 
Coast’s 4,600-seat Fox here to man- 
ager of FW’s Lido, Los Angeles 
artie. Kenneth King moves into 
vacated spot. 

Robert Apple remains managing 
director of the big theatre. 
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Legal Fees Darling As Loew-Laskey, 
Gone Sour, Untangle 17 Theatres 


By GUY LIVINGSTON 


Boston, Feb. 7. 

The first break in the long legal 
deadlock between two Boston ex- 
hibitors, partners for 22 years, 
came when litigation in five the- 
atres was settled by agreement 
bound by a Fedetal Court decree. 

E. M. Lowe and Lawrence G. 
Laskey have been battling in the 
courts for more than a year and a 
half seeking an equitable division 
of 24 corporations, of which 17 are 
theatres. 

Litigation in five theatres was 
settled by agreements bound by the 
decree in the long, complicated 
battle between the two exhibitors. 
Still pending in the courts is the 
division of 12 more theatres. 

The consent decree was issued 
by Chief Judge Roszel Thomsen of 
the U.S. District Court in Mary- 
land, and came only a few minutes 
before the Governor Ritchie Drive- 
in Theatre in Glen Burnie, Mary- 
land, was to be sold at auction 
Wednesday (25). 

Under the terms of the agree- 
ments, Loew will buy the stock of 
the Governor Ritchie Theatre from 
Laskey, who owns 3742% of the 
stock. Also, Loew will buy the 
124% of the stock owned by 
Louis W. Richmond, Boston exhibi- 
tor, owner of the Kenmore Theatre, 
art house; and George Rittenberg, 
an attorney, who owns 1212%. 
Loew owns 3742% of the stock. 

The other properties included in 
the agreement are: Milford Drive- 
in, Milford, Conn., in which Laskey 
and Rittenberg will purchase 
Loew’s and Richmond’s stock; Mt. 
Vernon Drive-in, Alexandria, Va., 
in which Laskey and Rittenberg 
will buy Loew’s and Richmond's 
stock; Center and Stuart theatres, 
Boston, in which Loew will buy the 
stock owned by Laskey and Max 
Finn, former E. M. Loew general 
manager, who is a stockholder with 
Laskey in several of the properties; 
property at 680 Washington St., 
Boston, in which Loew will buy 
Laskey and Finn's stock. 

30 Days Leeway 

The consent decree binds all par- 
ties to carry out the agreements 
and the closing date for all these 
trasactions is 11 a.m., 30 days from 
the signing of the agreement, which 
took place Wed. (25). 


The court ordered that “all ac- | 


counting problems and disputes 
arising out of the provisions of the 
attached agreements shall be re- 
ferred to the accounting firm of 
Haskins and Sells, and determina- 
tion and solutions from an account- 
ing standpoint, which determina- 
tion when filed with the court in 
proper form shall be binding upon 
ail parties hereto.” 

The consent decree, which winds 
up these corporations, reads 
in part: “The Court shall have full 
and complete power to enforce its 
decisions hereunder, including the 
power to issue declaratory judgq- 
ments or decrees, decrees of speci- 
fic performance, decrees of injunc- 
tion, including mandatory injunc- 
tions, and further including the 
usual full contempt powers of the 
Court, in the absolute discretion of 
the Court, whether or not the nor- 
mal prerequisites for the exercise 
of said remedies, decrees, and 
powers shall exist.” 

Scheduled for a court hearing in 


atres, with Loew owning the other 
50%. 

Attorneys for Laskey, Finn and 
Rittenberg were Hale and Dorr of 
Boston, represented by David Bur- 
stein, James St. Clair and Jerome 
Fasher, and Theodore Sherbow of 
Baltimore. Lawyers for E. M. Loew 
were Philip Fine of Boston and 
Edwin Ira Ulman and William Som- 
erville of Baltimore. Lawyers for 
Richmond were James Peacock of 
Baltimore and Peter Parker. 


‘School Kids Luncheon 
Period Will Be Enlivened 
By Hollywood Product 


Milwaukee, Feb. 7. 

Milwaukee Public School Board 
last week voted down a resolution 
which would have curtailed the ex- 
hibition of ‘“Hollywood-produced” 
films to students during their lunch 
hours, a practice followed in some 
of the local schools. 

Board director William E. Hintz 
asked for the ban, saying that some 
of the pix being shown were ‘“‘stink- 
ers” which he would not want his 
own children to see. Principal who 
shows The Three Stooges is “tak- 
ing the easy way out,” he said, add- 
ing that schools should instruct, not 
entertain. Among the pix which 
he claimed had been shown at one 
school were “The Deadly Mantis” 
and “The Mole People.” 





instruction committee did not back 
Hintz. Harold S. Vincent, superin- 
tendent of Milwaukee schools also 
disagreed. 


CARNEGIE LEGIT HALL 








Currently being refurbished for 
a spring opening as a new Man- 
hattan firstrun art house is the 
| Carnegie Hall Playhouse, a down- 
stairs site, facing Seventh Ave, re- 
|cently home of a number of off- 
| Broadway legit shows. Auditorium, 
|in the Carnegie Hall building, will 
| be known as the Carnegie Hall 


|Cinema. There is also the Little | 


| Carnegie on 57th St. 

| House will be operated by Rob- 
}ert Ferman, Meyer Ackerman and 
Eve Schlosser, who for several 
years have been operating arties 


}in The Bronx, Scarsdale, Syracuse | 


| and Irvington, N.Y. 


15 Pepe’ Exploiteers 








| tation specialists to work on open- 
ings across the country of “Pepe,” 
according to ad-pub director Rob- 
jert S. Ferguson. Each field man, 
under the supervision of exploita- 
tion manager Richard Kahn, will 


| 


;cover several cities as the film | 


bows. 

For example, the man who cov- 
ers the premiere in Los Angeles 
will be moved next to such other 
|} areas as San Diego and Phoenix 





Infra-Lite Motion Picture Pro- 
ductions Inc. has been authorized 
| to coduct business in Huntington, 
| Suffolk County. Capital stock is 
| 200 shares, no par value. Alan J. 





School board’s appointment and | 


CONVERTING TO FILMS 


Columbia has assigned 15 explol- | 





Six State Film Reviewers 
Would Lose Positions If 
Rocky’s Budget Prevails 


Albany, Feb. 7. 
A potentially warm wind blew 
for the motion picture industry on 
| Capitol Hill the same day last week 
| that a probable cold one hit the 
State Education Department's Mo- 
tion Picture Division. 


The Executive Budget, submit- 
ted to the Legislature by Governor 
Nelson A. Rockefeller, eliminated 
the position of assistant director 
and three of the six reviewers in 
the MPD. 


At almost the same time, Senator 
John J. Marchi, Richmond County 
Republican, introduced a bill pro- 
viding for an increase in the rate 
for license fees on original films 
from $3 to $3.50 per thousand feet, 
but for a change in the charge for 
prints from $2 per thousand feet, 
to $3 for each “entire copy”’—plus 
an additional $1 fee for each one 
thousand feet. 

There appeared to be some indi- 
rect connection between the ac- 
tions. The Governor, in vetoing 
last year’s Marchi-Savarese bill 
which called for a hike to $4 per 
thousand feet on original films, 
but a cut to $6.50 for each addi- 
tional entire copy, had, in effect, 
directed a “reexamination of the 
effect of the present fees on the 
distribution of motion pictures. 

Commenting that “It is recog- 
nized there should be a reexamina- 
tion,” the Chief Executive wrote 
that “The budget and workload of 
the Division of Motion Pictures 
should be carefully reviewed by 
the Commissioner of Education and 
the Director of the Budget prior 
to the preparation of the proposed 
| 1961-62, with a view toward reduc- 
| tion of administrative costs without 
| adversely affecting the quality of 
the services performed by the 
| Division of Motion Pictures.” 
| The elimination of four positions 
jat the heart of the MPD’s opera- 
| tion—a step recommended by the 
| Budget Division, after a “time and 
motion study’—was the result. 

The Education Department, 
which believes the 50° reduction 
in the reviewing staff and the lop- 
ping off of the assistant director, 
unwarranted and unwise, will seek 
to have the jobs reinstated in the 
supplemental budget. 

Director Louis Peace and three 
reviewers will be left—with in- 
spectors, projectionists and secre- 
tarial-clerical workers—if the Ex- 
ecutive Budget “holds.” 
| Rockefeller vetoed the 1960 film 
license fees measure “because the 
jrevenues which, the State would 
|receive under it would not even 
| sufftce to cover the administrative 
| costs of the licensing function.” 
He did recommend that “The 
|motion picture industry and the 
| Budget Division should further 
|study the factors underlying this 
bill, so that an agreed solution may 
|be achieved for effectuation on 
|} April 1, 1961, the effective date 
lof the bill now before me.” The 
new bill would take effect June 
1, 1961. 








| 


| John Frankenheimer to direct 


David A. Lipton. 


“soft” or “hard” sell. 
Elaborating on U's use of the 


Smart Sell & Complete Sell 


[DAVE LIPTON MARKET CREDO] 


Universal's marketing approach was outlined to the company’s 
sales executives last week at a N. Y. conclave by pub-ad v.p. 


He said the company’s effort to create public interest in its 
product was characterized by the “smart sell” combined with the 
the “complete sell.” He defined the “smart sell” as the careful 
consideration of every possible selling avenue in a given motion 
picture, selecting what would appear the smartest aspect, be it 


“complete sell,” the pub-ad exee 
said this phase started out with double-truck tradepaper ads an- 
nouncing the start of production of each important picture. 
indicated that this not only provided exhibitors with advance in- 


He 


formation on forthcoming pix, but that it also conditioned the 





Hyman, Levy Scanning 
Product in Hollywood 


Edward L. Hyman, v.p. of Amer- 
ican Broadcasting-Paramount The- 
atres, and his assistant, Bernard 
Levy, are due in Hollywood from 
New York today (Wed.) for a sur- 
vey of new production. 

This is an annual junket for Hy- 
man, who’s scheduled to visit all 
the studios, view completed pro- 
ductions and rushes of films in 
work and confer with production 
officials. 

Following this he'll put together 
a “Report from Hollywood,” which 
| will list, with his comments, forth- 
|coming releases. 


Not Yet Rolling But 
‘Nuremberg’ Trial Film 
Already Set in Berlin 


Stanley Kramer's “Judgment at 
Nuremberg,” which deals with the 
German war crime trials, is already 
scheduled to open in West Berlin 
on Dec. 14 this year. The premiere 
date was set this week although 
the picture does not face the cam- 
eras until Feb. 22 in Hollywood. 

The West Berlin opening was 
heralded in a full-page ad in the 
N.Y. Times on Friday (3). It also 
appeared in yesterday’s (Tues.) in- 
ternational edition of the newspa- 
per. The picture has been booked 
into the Kongress Halle, home of 








hailed as the international 
miere in “the tinder-box of Eu- 
rope.” 

The Times ad is headed “Der 
Tag” and features a large represen- 
tation of a Nazi swastika being 
smashed by a fist, which Kramer 
has chosen as the symbol for his 
film. The ad says that the partic- 
ipants in the West Berlin showing 
will be “the global press,” brought 
together-from the four corners of 
the earth in an unprecedented con- 
gress, to be eyewitnesses to a mo- 
jtion picture that will profoundly 





Boston today, Tuesday (31), is the | Sanders of Huntington Station, was sone of three Metro productions | affect the thoughts, the emotions, 


matter of the Kingston, Mass. 
Drive-in Theatre, in which Loew 
owns 50% of the stock; Laskey 
25%, and Finn, 25%. Unable to 
reach an agreement in the Wells 
Beach, Me. Casino Corp., in which 
Laskey and Loew each own 50% 
of the stock, the property will be 
sold to the highest bidder Monday 
(6) in Portland, Me. 


Also pending in Maine courts is | 


the division of the Augusta and 
Bangor Drive-in theatres, in which 
Loew owns 50% of the stock; Las- 
key 25%, and Finn, 25%. Addi- 
tional cases in litigation include 
the Thompson Square Theatre and 


Puritan Theatre, Boston; Hollis 
Theatre, Framingham, Mass.; 
Springfield Mass. Drive-in: Hart- 


ford, Conn. Drive-in, and Civic Tke- 
atre in Portsmouth, N. H. 

The decree marked the first 
breakthrough in the Loew-Laskey 
tangle to have the courts make an 
equitable division of the properties 
of all 17 theatres as the parties 
themselves are unable to agree. 
Laskey and Finn together own 50% 
of the stock in some the these the- 


filing attorney at Albany. 
! 


|} John Houseman is prepping. 


the lives of people everywhere.” 





Main Street Phobia On N.Y. Ads; 
Amateurs Alter Professional Copy 


Film advertising men, long weary 
of the constant complaints of ex- 
| hibitors about the contents of the 
| press books, blame the theatremen 
ifor misusing these promotional 
| guides. 


The main exhibitor beef, accord- 
ing to one ad exec, is that the ads 
in the press books are too large 


tions and that the ads have big- 
city appeal. 

Statements such as these rile the 
admen in N.Y. who feel that the ex- 
hibitors, who alter ads to their own 
taste, aren’t qualified to do so and, 


picture’s appeal. 





for small town newspaper inser- | 


as a result, frequently destroy a/| 


for more small space ads, the ad- 
men believe it’s about time that 
theatremen thought in _ bigger 
terms and took large insertions in 
their newspapers. Perhaps this 
practice, said one ad chief, would 
convince theatregoers of the im- 
portance of pictures the exhibitors 
are trying to sell. 

The argument that the ads are 
geared for New York and not for 
| Dallas, Omaha, and Kansas City is 
| another illusion the admen are out 
to destroy. They contend that ad- 
| vertising if it’s right. apneals to 
| basic emotions and instincts of all 
|people, whether you're trying to 
; sell comedy or sex. They point 
| out, for example, that all products 


Rather than exhibitors clamoring | —cigarets, autos, cereals, shoes, 


|across the country whether they 
use newspapers, magazines, radio 
or television. Local dealers, it’s 
stressed, never take it upon them- 
selves to alter the ads of the manu- 
facturers. A Ford ad in New York 
would be the same one inserted in 
Omaha. The emotions film adver- 
tising are designed to convey have 
the same basic appeals in Parts or 
Paducah and in New York or New 
London, say the admen. 

Perhaps, argue the admen, if ex- 
hibitors used large ads without 
changing the art work and the 
copy, they might discover that 
these ads aren’t so bad after all 
and that they are capable of bring- 
ing people into theatres. 





the Berlin Festival, and is being | 
pre- |» 





motion picture editors of newspapers nationally and those inter- 
“ested in film news in all media. Editors made initially aware of 
upcoming important pix are believed by Lipton to be more recep- 
tive to use of the publicity and photographic material provided 
by the company during production and continuing until release. 
Another characteristic of U’s “complete sell,” Lipton indicated, _ 
is the company’s practice of pre-selling through national adver- 
tising in newspapers, magazines, television and radio. U is one of 
the few companies that utilizes national magazines extensively 
for pre-selling purposes. Lipton stressed that during the next year 
U was among the top motion picture advertisers in national media. 


Enjoined From Use of ‘Exodus Tag, 
Hoffer Releases ‘Earth Cries Out’ 


—¢ Although stymied in his efforts 


to present a 1948 Italian film, “The 
Earth Cries Out” under the title of 
“Exodus,” Bernie K. Hoffer, a new- 
comer to the film industry, is pro- 
ceeding with the reissue of his film 
under the original title. Ajay Film 
Distributors, headed by Arnold 
Jacobs, is handling the distribution 
and has obtained an initial date— 
the Symphony Theatre on Upper 
Broadway in Manhattan. 

Hoffer’s film, known in Italian as 
“Il Grido della Terra,” deals with 
a similar theme as the Otto Pre- 
minger production which United 
Artists is releasing as a hardticket 
entry. It tells the story of the 
exodus of the Jews from Europe to 
Israel shortly after World War II 
and details the conflict between the 
Haganah and the Igrun. The film 
was originally shown in N.Y. ia 
1948 at the Ambassador Theatre, 
now a legit house. 

Hoffer’s attempt to offer “The 
Earth Cries Out” as “Exodus” was 
based on his contention that the 
film was made in Italy under that 
title although it was never released 
as “Exodus.” He also argued that 
the company that produced the film 
was known as Exodus Production 
Co. 

UA, however, blocked Hoffer by 
obtaining a court injunction against 
the issuance of his picture under 
the “Exodus” title. At present, 
Hoffer is being particularly careful 
about using the word “exodus” in 
his advertising or in a special pro- 
log which he wrote for the film. In 
describing what his film is about, 
he talks about the “egress” of the 
Jews from Europe to Israel. 


“oem 
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leans toward properties or person- 
alities whose life stories are in 
public domain. ' 

“Baby Face Nelson,” which pro- 
ducer wrote from headlines; “Val- 
ley of the Dragons,” career of a 
comet from an idea by Jules Verne, 
and next pic after winding “Drag- 
ons,” Kiki Roberts yarn based on 
gangster moll, are typical of basie 
script cost between $5,700 to $6,- 
000. Vital items like these fall 
into general pattern of cutting cor- 
ners. If scripts farmed out, Zim- 
balist tallies cost as prohibitive 
and beyond his kena. 

Getting back to “Baby Face,” do- 
mestic gross of $6,000,000 will net 
$2,000,000 for producer and others 


.. _| allied with him. Pic is due for an- 
jete—employ the same advertising | 


other $1,500,000 foreign net. 

Zimbalist, naturally, doesn’t 
mention 16 to 18 hours per diem 
he puts in on each pic, and fact he 
never draws salary but waits for 
profits to roll in before ordering a 
new T-bird. 





Peter Holm Moves 
San Francisco, Feb. 7. 

Peter Holm has been shifted 
from house manager of Fox West 
Coast's 4,600-seat Fox here to man- 
ager of FW’s Lido, Los Angeles 
artie. Kenneth King moves into 
vacated spot. 

Robert Apple remains managing 
director of the big theatre. 
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From the depths of degradation she rose to seek redemption at the 
hands of the woman her silence had condemned to the gallows... 
this is the story of Temple Drake and Candy Man, her Creole lover 
...of Gowan, her husband, and their children ...the one who lived, 
and the one who died; of her father, the Governor of a great state... 
and of Nancy, the woman who laid down her life to save them all. 








Darryl F. Zanuck Productions, Ine. presents A CinemaScope Picture 


[HENi- SANCTUARY: 
[BR REMICK YVBS MONTAND BRADRORD DILIMAN 


Produced by Richard D. Zanuck vivected y Tony Richardson screenpiay ty James Poe 


One of the national advertisements for this great motion picture! <4 
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Oscar Value Lost to Subsequents; 
Fine Presses Academy Separation 
Of ‘Road Shows’ & ‘Releases 


Cleveland, Feb. 7. 

Marshall H, Fine, recently- elect- 
ed president of Allied States Assn., 
has written to Valentine Davies, 
president of the Academy of Mo- 
tion Picture Arts and Sciences, and 
to each member of the Board of 
Governors requesting the establish- 
ment of a separate Oscar award for 
the so-called roadshow pictures. 

Fine’s move stems from a resolu- 
tion passed at the Allied conven- 
tion asking for the setting up of a 
separate category of major awards 
for those pictures not in general 
release. 

In his letter to the Acad mem- 
bers, Fine points out that nomina- 
tions for Oscars have always been 
made in separate classifications. 
“The Academy,” he stressed, “has 
properly recognized that dissimilar 
achievements cannot be evaluated 
or comparatively judged.” He in- 
dicated that “the many excellent 
features which will continue to be 
produced for general release to the 
motion picture theatres of the 
world obviously cannot compete for 
awards against these new super 
productions.” 

In arguing his case, Fine pointed 
out that the Academy Awards have 
F seg appeal and stature because 

ey have been flexible in tailoring 
the kudos to a changing industry. 
He noted that if a separate cia$- 
alfication were not established, it 
is inevitable that “all future major 
awards will be monopolized by one 
er two super productions each 

ear” and that the awards will lose 
eir popular appeal. 


General Drive-In 
Quarterly 1244c 


Boston, Feb. 7. 

General Drive-In Corp. has de- 
elared a 124oc quarterly dividend 
payable Feb. 25 to stockholders of 
record on Feb. 6. The company last 
paid a 1244c dividend on Nov. 25. 
General Drive-In, headed by 
Philip Smith, is a diversified 
@musement- company operating 
film theatres and bowling centers. 


Harry Joe Brown Film 
Co-Financed on-Coast 
By Pathe & Investors 


Hollywood, Feb. 7. 

Pathe-America Distribution Co.’s 
co-financing deal with Motion Pic- 
ture Investors will extend to a sec- 
ond production, Harry Joe Brown's 
“O'Brien's Navy.” The arrange- 
ment started with “Deadly Com- 
panions,”’ currently in production. 

According to Pathe-America top- 

r Budd Rogers, the firm’s book- 
ng goal is at least 10,000 theatres 
for each picture. Rogers’ first step 
toward obtaining the booking 
pledges will be the setting up of 
five divisional sales heads in Los 
Angeles, Chicago, New York, and 
two cities yet to be determined. 
Talks, according to Rogers, have 
been held with one or more men in 
each area. Franchise holders are 
out, Rogers said, with the men 
working for Pathe in each selected 
city and Universal routing the 
prints for each division. 

“Enemies,” Rogers said, will be 
im the can and ready for playing 
by the end of April. It's budgeted 
at $1,500,000. 


EX-AGENT RADIN SETS 
FILM FOR SINGAPORE 


Paul E. Radin, former exec v.p. 
and associate producer of Alciona 
Productions, has formed his own 
production company. As his first 

roject, he plans to make Mark 

erby’s “Echo of a Bomb,” pub- 
lished by Viking Press. 

Radin, now headquartering in 
Switzerland, has a screenplay by 
Decla Dunning. He is setting up 
detaiis for location shooting in 
Singapore and Indonesia. 











A Radin was v.p. of the Jatfe| screen actress Rita Gam 


Agency and a partner in the Asu- 
ley-Stelner Agency. 








Palanca Sets Cinerama 

Deal has been closed for the 
exhibition of Cinerama in the 
Philippine Islands. 

B. G. Kranze, v.p. of Cine- 
rama Inc., made the agreement 
with Sebastian C. Palanca, 
president of the Philippine 
International Motion Picture 
Distributor Corp. 

Palanca left for Manila via 
stopover in Washington, D.C. 


VIPs In Salvo 
To Variety Clubs 
National ‘Week’ 


The deeds of Variety Clubs In- 
ternational will be publicly 
acknowledged during the third 
annual celebration of Variety 
Clubs Week from Feb. 12-18. - 

Through editorials in the press, 
spot radio-tvy announcements, and 
proclamations by mayors and gov- 
ernors, the public will be appraised 
of the Variety Clubs’ humanitarian 
activities. 

International Chief Barker Ed- 
ward Emanuel, of Philadelphia, 
said that every “Tent” city has 
scheduled a week-long program of 
activities saluting the organiation 
As national chairman of the 
“week,” tv personality Lawrence 
Welk will feature a special salute 
on his Feb. 11 ABC-TV program. 

Ed Sullivan, Arthur Godfrey, 
Perry Como, Art Linkletter, Dick 
Clark, end Don McNeil are among 
others 
salutes. 


Tenn. Governor Sets Up 
February Variety Week 


Memphis, Feb. 7. 
Tennessee Gov. Buford Elling- 
ton has proclaimed Feb. 12-18 as 
“Variety Week” throughout the 
state. The state’s chief exec has 


called on people of the state to 
help support the many worthwhile 
charity projects of the Variety 
Club’s International. This marks 








the 34th anni of the clubs through- | 


out the nation. 
Memphis Variety Club members 
of Tent No. 20 headed by Chief 


Barker Howard Nicholson made} 


the trip to Nashville’s state capi- 
tal last week to meet with Gov. 
Ellington. Other Tent No. 20 mem- 
bers and state Variety leaders on 
hand were Dan Coursey, Ed Dough- 
tery, Evans Sprott, Nathan Flexer, 
Fre Massey and Judge Lunn 
McKeel. Memphis’ Variety club 
supports and maintains a hospital 
for Heart research. 


Mike Ellis Installed 





By Buffalo Variety | 


Buffalo, Feb. 7. 

Officers of Buffalo Variety Club, 
Tent 7, for 1961 have been installed 
by John Fitzgerald, of Toronto, 
Deputy Grand Chief Barker. 

Officers are Michael Ellis, Jr., 
Chief Barker; James Hayes, first 
assistant barker; Nathan Dickman, 
second assistant barker; Thomas 
Gross, dough guy. 
Fenno, property master, and Myron 


Wurtele Heads Tent 13 
Philadelphia, Feb. 7. - 

Lester H. Wurtele, branch man- 
ager of Columbia Pictures, was 
installed as chief barker of Variety 
Club, Tent 13, at the annual dinner 
last night in ballroom of the Bel- 
levue-Stratford Hotel. 

Highlight of the affair was the 
presentation of the “Great Heart 
Award” to Mrs. Ethel Jackson 
Evans, for her work on behalf of 
handicapped children. She is the 
principal of the Widener Memorial 
School for Crippled Children. 

The entertainment was headed 
by Joey Adams and Al Kelly and 
was the 
only other femme present in the 
gathering of 600 maa 





who have pledged air) 





Script & Bally 
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“The main idea is to do a thorough 
selling job in a compressed amount 
of time with material tailored to 
the taste of the individual com- 
munity.” 

Company has gone in for na- 
tional magazines on those occasions 
when a pic was scheduled to get a 
national “saturation” release, but 
has not as yet employed tv on a 
national network basis. If he had to 
choose between national mags and 
local newspapers, Solomon would 
probably go for the dailies, despite 
the impressive circulation and 
readership figures the mags can 
produce. Idea is that a national ad, 
in a magazine, may be seen at least 
once by many people, but once 
seen, it’s discarded, while the 
dailies hit the reader over and over 
again to create a continuity of im- 
pression. 

Interesting point made by Sol- 
omon in connection with use of tv 
is that medium has been found to 
be most effective in sustaining a 
run already underway. That is, 
company may concentrate on news- 
papers pre-opening, and then hit 
hard with tv while show is in pro- 
gress. But even this, to a certain 
extent, depends on the opening day, 
he says. If you open on Wednesday, 
for example, you'll push your cam- 
paign in radio, tv and newspapers 
towards that first weekend's busi- 
ness. 

Another interesting angle: drive- 
ins seem to prefer to concentrate 
almost all of their ad budgets on 
the current run, rather than using 
it to create interest in advance. 
Solomon says he’s never heard any 
particular reason for this approach, 
but suggests that drive-in exhibs 
feel their patrons do more “impulse 
buying” than patrons of conven- 
tional theatres. It may be the same 
philosophy used by the department 
stores, says the Embassy veep. 
“After all, Macy’s doesn’t announce 
‘we're going to have a fur sale in 
three days.’ They say: ‘Fur Sale 
Today. Come And Get It.’” 


‘ Hollywood Views 


Continued from page 6 gem 














a great deal of money on his first 
picture, on some he’s taken losses.” 
| There’s no question, however, 
about the impact Levine has had 
on theatre exhibs throughout the 
|country with his methods of sales- 
|manship, it’s conceded. His effect 
| in N.Y., too, undoubtedly is im- 
;mense, where he’s shaken up the 
ad departments and made them 
reconsider some of their methods. 

Foreign producers have really 
cashed in on Levine, too, producers 
here admit. As a result of his 
successful marketing of some of 
their output, they’ve been inspired 
to repeat the type of films which 
have gone over well here, concen- 
trating on the heroic type of prod- 
uct Levine launched with “Her- 
cules.” Levine's creation of a 
great market for Italian producers 
particularly, who go in for the 
mythological scene, lends no 
benefits for American producers, 
who have pretty well let this area 
alone, 





| 





Field Men 
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between sales topper Glenn Norris 
and the field, ‘seems to indicate 
| that present local autonomy is 
| quite far from what was originally 
envisioned, Company has not gone 
back to the pre-local autonomy di- 
visional setup, it’s true, but both 
changes seem to have returned the 
field business operations a little 
closer to the New York h.o. 

When the sales cabient was ap- 
pointed four months ago announced 
purpose was to increase the flow 
of information between the h.o. 
jand the branches—both ways— 
with the managers still authorized 
to “make their own deals.” This 
‘apparently still holds, but now 
; with the ad-pub men back under 
|the wing of the homeoffice, and 
with “increased liaison” inevitably 
meaning a certain amount of in- 
}creased supervision, 20th’s domes- 
tic setup is beginning to look more 
jand more conventional, 














Themeatically Consistent 


Boston, Feb. 7. 


Morrie Steinman, pressagent from St. Paul-Minneapolis, made 
the Boston and New England scene for the first time ahead of 
Universal’s “The Great Imposter,” and set up the stage for the 
— preem skedded for the Keith Memorial Theatre, Boston Feb. 


Among Steinman’s razzle dazzle stunts were; An “imposter” 


appearance at the Massachusetts state 


legislature where he tried 


to get a bill passed while impersonating an absent legislator; 
private showing of the film for Women’s Reformatory at Framing- 
ham, with Joan Blackman, femme lead in the film, in personal ap- 
pearance; honorary nurse honors for Miss Blackman from Massa- 
chusetts General Hospital; key to the city from Hub’s mayor; guest 
p.a. at state legislature, and 11 guest radio and tv shots. 

In addition, Steinman won heavy newspaper space with contest 
to be held in front of theatre opening night with “imposters” tak- 
ing off famous historical personalities in a sort of “Masquerade” 
game; plus big press on author Robert Crichton visit'to Boston in 
conjunction with the film made from his book, “The Great Im- 


poster.” 





Offbeat Selectivity As New Ideal 





‘Trend’ Moulding Policies of Ed Gray’s 
; ‘Exclusive International’ 





Increasing success here of dif- 

ferent, offbeat-and/or foreign prod- 
uct, plus the success of the small 
(500-600-seat), selective-policy thea- 
tre, demand a new approach to 
the distribution of films in the 
U.S. 
It’s with this thought in mind 
that Exclusive International Films 
is being reorganized to provide 
both producers and exhibitors with 
a film releasting service which they 
haven’t been getting heretofore. 
Idea, as explained in New York 
last week by prexy Ed Gray, is 
to have a national distrib organi- 
zation covering the 25 major ex- 
change areas, Mesigned to sell to 
both the straight commercial 
houses as well as the arties, and 
backed by national adverfising and 
promotion when necessary and 
feasible. 

Exclusive International was orig- 
inally formed two years ago on 
the coast to handle exploitation 
product. Current reorganization 
has resulted in the transfer of its 
headquarters to New York, and 


*Ithe bringing in of Leo Samuels, 


former prexy of Buena Vista, as 
executive assistant to Gray, and 
Sanford Weiner as sales topper. 
Firm now is geared not only to 
handle its own wholly-owned re- 
leases, but also outside product 
on a straight distribution-fee ar- 
rangement. 

Company is eschewing the sub- 


distributor arrangement, but at the’! 


same time has succeeded in setting 
up a national releasing org without 
going into the unwieldy expense 
of opening up its own offices 
around the country. According te 
Gray and Samuels, the company 
has its own reps in 25 exchange 
areas—reps who are in on a profit- 
sharing basis but who are free to 
handle outside films. Eventually, 
if the company sets up a “con- 
tinuity” of releases as it 





reps in the field, rather than hav- 
ing to work through subdistribs, 
which are the bane of most indie 
distribs working out of New York. 

Exclusive International toppers 
emphasize, however, that they are 
not confining themselves to serv- 
icing only the small seaters. Ac- 
cording to Gray, the increasing 
tendency of the major U. S. com- 
panies to utilize the art houses in 
many key cities has resulted in a 
dearth of good domestie product 
for the commercial houses, and 
EIF intends to service these ac- 
counts on the same basis at it does 
the small seaters. 


Fred Schwartz 
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Corp. with the thought of obtaining 
from the latter sufficient financing 
for the steady product lineup. This 
didn’t work out “after seven 
months of trying’—Scranton along 
with the allied Hal Roach Distribu- 
tion Co. got into a hassle with the 
Securities Exchange Commission— 
and he’s now emerged from this 
with Valiant. Latter company is 
now linked with Vitalite Films, 
which provides part of the Valiant 
program (importing and the like) 
and which is headed by Sig Shore 
and Joseph Harris. 

Valiant, said Schwartz, has built 
up nicely, with 12.of its own offices 
in the United States and no fran- 
chise holders. Company is now go- 
ing with four releases, these being 
“Sword and the Dragon,” “The 
Young One,” “Angry Silence” and 
“Mania” and all look to be hitting 
click proportions. “Sword” ought to 
do $1,000,000 to $1,200,000 in 
domestic rentals and might even 
exceed the $1,250,000 he brought in 
with “Rodan,” Schwartz said. He 





now | added that “Sword” has had 1,800 


hopes, these reps are expected to | dates so far “with no soft spots” 
drop their outside interests and | and is set to play 75 houses in the 


work exclusively for Exclusive. 


Cincinnati area for a week's stand 


Firm’s aim is to handle between | in April. 


18 and 25 pix a year, both foreign 


Pursuing the idea of product 


and domestic. It already has 12) availability on a continuing basis, 
films ready and has concluded ne-| Schwartz said he has in mind to 
gotiations to rerelease to theatres| enter production but has yet to 
17 pix which NTA has been han-| plot the actual specifics. 


dling for tv. 


Many films in the} 
latter group, according to Gray,| was 


As for exhibition, like when he 
helming Century Theatres, 


are film classics which continue | well, those were the leisurely days, 


to do well in selective theatres, | Schwartz recalls. 


In comparison 


whether or not they have had free | with operating theatres, to ply the 
tv exposure. In the case of these | field of distribution can be awfully 
films, however, company will not | hard, he claims. 


attempt to promote them as it will 
new product, but will simply “serv- 
ice” them to theatres as they are 
requested. 

As sales 
with the blessing of Gray and Sam- 
uels, will strive to create a na- 
tional “image” for the kind of 








Rex Taylor’s New Job 


Rex Taylor, formerly press chief 


topper of EIF, Weiner, for the European Theatre of Oper- 


ations under then-General Ike 
Eisenhower, has been named v.p. 
of Famous Artists Schools and its 


different and offbeat films which |"¢W Famous Writers School sub- 


heretofore have been promoted 
and sold regionally, usually with 
a New York premiere followed by 
slow key city playoff. 

As an example, Weiner says that 
approximately 45% of the revenue 
of a foreign film in the U. S. comes 
from the New York area. That is, 
a pic which earns about $60,000 
in New York, will do no more than 
about $130,000 nationally. His aim 
is to tap a greater national audi- 
ence for this product through (1) 
national ad-promotion, and (2) 
carefully supervised selling out of 
a central New York office. He 
feels he’s in a strong position to 
do the latter by having his own 





sidiary. 
He at one time was connected 
with Paramount. 


DAYTON HOUSE NO MORE 
Dayton, Feb. 7. 
Davue, nabe house here built in 
1940, has been sold by Midwest 
Theatres Ine. of Cincinnati, to 
three brothers, Albert, Norman, 
and Zimmel Miller, all of Dayton. 
Work starts April 1 in slicing the 
main auditorium in two with con- 
struction of an additional floor to 
create a two-story office building. 
Remodelling costs of the $90,000 
building will reach about $300,000, 
new new owners said. 
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GROSSES FOR "TUNES OF GLORY” AT LITTLE CARNEGIE THEATRE ARE AS 


GRATIFYING AS THEY AR® AMAZING. SECOND WEEK GROSS OF $30,945 


CERTAINLY MUST BE WORLD RECORD FOR ART THEATRES OF COMPARABLE 
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ALEC GUINNESS JOHIN MILLS IN “TUNES OF GLORY’ ALSO STARRING DENMS PRICE 
KAY WALSH JOHN FRASER AND INTRODUGING SUSANNAH YORK TECHNICOLOR™ ~ 
SCREENPLAY BY JAMES KENNAWAY PRODUCED, BY COLIN LESSLIE DIRECTED BY RONALD 
NEAME A COLIN LESSLIE PRODUCTION DISTRIBUTED BY LOPERT PICTURES CORPORATION 
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Panacolor Release 


Aims to Start Processing in 1962 


Hollywood, Feb. 7. 

Panacolor is name of a new re- 
lease print process which is said 
to considerably reduce the cost of 
color release prints. Developed by 
Panacolor Inc., which has bought 
the old Motion Picture Research 
Council ye new service will 
be made available to the industry 
in about 12 months, after the plant 
has been physically equipped. 

In the development stage fer 
past five years, process is reported 
now to be far enough along so 
that its availability awaits only the 
manufacture and setting up of 
equipment. Harlan Baumbach, for- 
mer prexy of Unicorn Engineering 
and who-has been active in proc- 
ess’ development, is vp in charge 
of engineering and Leo Nicastro 
is general manager. 

Prineiple involved is believed to 
use black-and-white positive, which, 
when treated with the new process, 
will emerge a color release print. 
Heretofore, it’s been necessary to 
use color positive for color prints. 
Considering that present cost per 
foot of color positive is 3.6 cents 
and black-and-white cost is 1.6 
eents per foot, the savings here 
can be monumental. One major 
studio reported that in 1959 a to- 
tal of 80,000,000 feet in color prints 
was utilized. 

Still another advantage of new 
process* is reported to be color 
control, and uniformity of color 
prints with equivalent color qual- 
ity. 

Metro for several years during 
its development was interested in 
process, but did nothing with it. 
However, it’s now reported by a 
studio spokesman that company 
still is taking great interest in 
process and has hopes of making 
use of its facilities. 


Skouras Keynoting 
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three-day confab are Fred Sout- 
tar, Fox Midwest exec; Beverly 
Miller, drive-in theatre owner; 
Richard Orear, president, Com- 
monwealth Theatres. 

A Polynesian “South Seas” mo- 
tif will pervade the conclave ‘as a 
harbinger of the box office warmth 
expected on spring and summer 
playdates which will be spurred 
by enthusiasm emanating from the 
Show-A-Rama. 

in addition to the Skouras ad- 
dress, appearances on the rostrum 
will be made by a number of other 
industry notables, including Mrs. 
Margaret Twyman of the MPPDA 
office. 

Key attention of the meeting 
will center on a “How-I-Will-Sell” 
clinic on 8 major spring releases. 
Details of ad-pub campaigns on the 
selected pictures will be explained 
by exploitation men from 8 dif- 
ferent circuits. This is being 
chairmanned by M. B. Smith, Com- 
monwealth ad-pub chief. 

For the first time the mid-west 
conclave will devote special at- 
tention to the small town exhib, 
with a half day clinic devoted to 


Print Process 
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C’Est La Gore 
Xenia, O., Feb. 7. 

City Commissioners dug up 
an 1898 ordinance to show 
their resentment of the way 
the Xenia theatre, owned by 
the Chakeras circuit, promoted 
next Friday’s (3) offering of a 
horrer show, “Cannibals.” The 
city has charged Nick Condello, 
manager, violated the old or- 
dinance by posting advertising 
on utility poles. Conviction 
carries a $5 fine. 

The posters allegedly were put 
on light poles near the city 
junior high school. In addi- 
tion, printed handbills bally- 
hooing the film were distri 
uted to students. This brought 
calls from members of the 
school staff and the Ministerial 
Assn. expressing concern over 
the program. The ads say the 
film offers “regurgitating hor- 
rors,” and invites patrons to 
“see and gasp as your stomach 
is sliced open.” 

Besides filing an affidavit 
charging violation of the util- 
ity pole advertising ban, the 
city Commission ordered 
Phillip Aultman, city law dl- 
rector, to write to the Cha- 
keres owners and protest the 
showing here of “Cannibals” 
and similar horror programs. 


Tap Television Public 
For ‘The Facts of Life’ 
On Lucy-Bob Angles 


Thanks to the tv association of 
Lucille Ball and Bob Hope, United 
Artists is discovering that video 
blurbs are paying off handsomely 
for “The Facts of Life,” the Ball- 
Hope starrer. Although the pic- 
ture hasn't opened in New York, 
UA is convinced it has a hit on the 
basis of the returns that are com- 
ing from dates throughout the 
country. 

New York was not deliberately 
by-passed or did UA plan to test 
the effectiveness of the picture's 
appeal sans a Broadway buildup. 
The delayed Broadway booking is 
simply due to the inavailability of 
the Astor Theatre, U.A.’s Gotham 
showcase. “Facts” was originally 
scheduled to follow “Inherit the 
Wind” at the Astor, but UA, which 
operates the house, decided to take 
an outside booking when it didn’t 
think “Facts” would be ready on 
time. However, the picture will 
move into the Astor immediately 
following the run of- Universal's 
“The Grass Is Greener.” 


BELMONT, NASHVILLE 
LOST TO COMMERCE 


Nashville, Feb. 7. 
Nashvilie’s Belmont Theatre, the 
house that launched Crescent 
Amusement Corp. in 1921, has been 
sold to a local real estate group 








Free After Anti-Zionist 


Uproar Outside ‘Exodus’ 
Minneapolis, Feb. 7. 

Butch Levy, 260-pound profes- 
sional wrestler, has been cleared 
of disturbing the peacé charges 
arising from a ruckus during the 
“Exodus” (UA) premiere at the 
Academy Theatre two weeks ago. 

Preem was picketed by two men 
representing the National Society 
for the Preservation of the White 
Race. Pickets claimed a sign they 
carried labeled “Read ‘What Price 
Israel?’” was seized by Levy and 
destroyed. Banner referred to an 
anti-Zionist book. 

According to Levy, one of the 
pickets ripped up the sign after 
Levy noticed its back was a dart 
board target. Levy said he suggest- 
ed a game of darts to the pickets 
but that one of them became en- 
raged and tore the sign. A string of 
witnesses backed up Levy’s con- 
tention. 

Municipal court case brought out 
that neither of the pickets had seen 
the film against which they were 
demonstrating or read the. book 
they were promoting. 


Film Row to IA & 
Walsh: ‘Now Fix 
Exchange Scale’ 


Now that Richard F. Walsh has 
concluded a new contract cover- 
ing Coast studio workers, the In- 
ternational Alliance of Theatrical 
Stage Employees topper is expected 
to step into the stalemate negotia- 
tions involving a new contract for 
Film Row exchange workers 
throughout the country. . 

The exchange talks between IA 
officials and distributor represen- 
tatives broke up in N. Y. after 
three sessions when an impasse 
developed on the issue of a wage 
hike. Walsh's successful conclusion 
of the Coast pact, a 50c an hour 
|package, served to encourage the 
2,500 employees in the exchanges. 
; The Coast deal is regarded as a 
highly satisfactory one, and the 
exchange unions are hopeful that 
Walsh’s entry will bring about a 
comparable agreement. The ex- 
change talks, which started in 
November, collapsed when the IA 
j negotiators nixed a 15¢ an hour 
| package deal. 











Plato Skouras 
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jen route from Italy to Hollywood, 
| where he'll continue with the edit- 
jing and other post-photography 
work on “Francis” and make prep- 
arations for his next, which will 
probably be “California Street,” 
|an adaptation of a novel set in 
contemporary San Francisco. Un- 
| like “Francis,” which was shot 
}entirely abroad, “Street” will be 
|a studio production with some ex- 
{terior work done in Frisco. Ac- 
|cording to present plans, “Street” 
will start shooting in June, and 





which will convert it into an of- “Francis” will go into release in 


he promotion and problems in-/ 15 


volving small town exhibition. 
There will also be a concession 
clinic, and the usual schedule of 
luncheons and receptions. 

Registration, as last year, will! 
be $15 per man, $10 per wife, and 
will admit to all convention ses- 
sions, two breakfasts, two lunch- 
eons and two receptions. 

Details of the Motion Picture 
Investment plan for saturation 
booking of three reissues also will 
be revealed at this meeting. 
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Court with an amicus curiae brief, 
will continue to support Times in 
its petition. It’s also expected that 
representatives of other communi- 
cations media will join in the peti- 
tion, especially in light of the 
minority opinion written by Chief 
Justice Warren, who expressed the 
fear that the majority opinion 
meant the way is now open for 
prior restraint-type censorshop of 
books, magazines. 
radio and tv, among other media. 


newspapers, 


Initially a vaudefilmer and op-| 
erating more recently as an art | 
house, the Belmont was the first | 
theatre to be built by the late Tony | 
Sudekum, founder of the Crescent | 
chain, who went on to build and! 


ships in other theatres at one time 
brought Sudekum’s count to near- 
ly 200, giving Crescent claims to 
being the largest theatre chain in 


other Crescent theatres were sold 
to Martin Bros. of Columbus, Ga. 
Syndicate that purchased the 
Belmont is headed by Wilbur 
Creighton 3d and includes Roy H. 
Slaymaker and Richard M. Miller. 
Purchase price is not disclosed. 


Shifting of Roger Caras 


Columbia has confirmed the ap- 
pointment of Roger Caras as assist- 
ant to Paul N. Lazarus, v.p. Shift- 
ing from the post of radio-televi- 
sion publicist at Col, Caras previ- 
| ously was director of animation for 
| Michael Myerberg’s “Hansel and 
Gretel,” ran the story department 
|for Myerberg and Jed Harris and 
was casting director on United Art- 
‘ists’ “Patterns.” 

Replacing Caras in the radio-tv 
‘job is Charles M. Powell, who had 
‘been trade press contact. 








acquire a total of 90: His partner-| 


the South. Recently a group of 46) 


ing. March | August. ’ 
fice building. House shutters March | Concerning his experience with 
“Francis,” Skouras reported he 


completed the picture in 66 days, 
which was a little over the sched- 
ule, principally because of bad 
weather which, in turn, brought 
them up into the Christmas holi- 
days. Approximately 50% of his 
| footage was shot in Roman studios, 
| with the rest location work in and 
|around Assisi and other “actual” 
| locales. 

| Producer feels he may have 
,found a “virgin” location in Sar- 
|dinia, to which the cast and crew 
|repaired for a long weekend to 
shoot some “desert” scenes. 
Originally, these had been sched- 
juled for shooting in Spain, but 
j when an eager scout reported the 
|desired landscape in nearby Sar- 
'dinia (two hours by air from 
Rome), a detour was made. The 
Sardinia dune country, he reported, 
is more like the average film fan's 
idea of the Sahara than many 
parts of the Sahara itself. 

In addition to family films, 
|Skouras touched on another sub- 
ject of interest to him as a com- 
paratively new producer, fhat is, 
{the building of new players. For 


\‘Francis,”’ he said, he had pur- 
|posely cast one of 20th’s most 
promising new faces (Bradford 


‘Dillman? in the title role, feeling 
ithat @ more established film per- 





_ New York Sound Track 


Continued from pase ( Qe 


Fernandel-Zsa Zsa Gabor starrer (made some years ago) “The Most 
Wanted Man in The World,” French pic featuring extensive footage 
filmed on New York City locations . . . Fae Miske, head of the Joseph 
Burstyn Organization, has the U. S. rights to “European Nights,” filmed 
in some of the best boites of Europe. 

Gil Golden appointed by 20th-Fox veep Charlie Einfeld to direct 
merchandising campaign on company’s upcoming March-April release, 
“The Trapp Family.” 

James Woolf bought screen rights to Lynne Reid Banks’ novel, “The 
L-Shaped Room,” from Walter Wanger, skedded for filming late in 
1961 under direction of Jack Clayton and probably for Warner Bros. 
release ... Jack Lemmon with Shirley MacLaine again in Billy Wilder’s 
“Irma La Douce” for Mirisch Co. and United Artists release ... Ted 
Richmond takes over producer reins on Bob Hope starrer, “Bachelor in 
Paradise,” at Metro ... Ray Stark signed Sydney Boehm to write 
screenplay of “Kowloon,” for Paramount release . . . Deal is on’ for 
Phil Karlson to direct “The Bridge at Remagen,” which Budd Schulberg 
will film for Mirisch Co. and UA ... “Hell Is for Heroes,” title origi- 
nally set by Paramount for Edmond O’Brien’s starrer, is new tab for 
ae Pirosh’s “Separation Hill,” with O’Brien film bow tagged “Dead- 

Arthur Manson headed for Columbia as ad manager. He's been as- 
sistant to Harry Goldberg, ad-pub chief at Stanley Warner. 

Toronto now has seven Italian cinemas in its “Little Italy,” with 
400-seat prima visione (first run) Pylon most successful. Gilbert Sterl- 
ing, English speaking manager, switched to Italo product five years 
ago. It's imported by~Italiafilm (Canada) Ltd., which says the cus- 
tomers like period pieces best, with no special accent on sex. 

Hye Bossin, editor of Canadian Film Weekly, tells of a banker, in- 
tro’d to an actor, who said, “You may not believe this, but I haven't 
been in a theatre for five years.” Actor answered, “That's nothing. I 
haven't been in a bank in 10 years.” 

Fred Majdalany, for 15 years film critic of the London Daily Mail, 
has left the paper and, for awhile, will concentrate on book writing. 
Edward Goring, showbiz reporter of the same sheet, has also quit the 
paper. Majdalany is temporarily replaced by columnist Eve Perrick, 
while Goring’s suceessor is general reporter Barrie Norman .. . Brit- 
ain’s Museum Press is to publish Stan Laurel’s book, “Mr. Laurel and 
Mr. Hardy” in the fall. 

Al Fleersheimer of Theatre Owners of America is now providing the 
exhibitor organization’s members with long-range weather forecasts on 

that the information can be particularly helpful to drive-in 


operators. 

Maximilian Schell in from Paris and to the Coast today (Wed.) to 
begin his assignment in Stanley Kramer’s “Judgment at Nuremberg” 
. . « Mike de Lisio, usually connected with film publicity, is on special 
assignment with the Orion Press working on “Outlaws,” a book by 
Danilo Dolci, the controversial Italian architect-engineer who has 
devoted his life to helping the poor in Sicily. “I'm handling Danilo 
Dolci,” de Lisio told one of his contacts on a national magazine. “I’m 
so glad you're working on it. I hear it's a wonderful picture,” came 
the reply. The mag ed was obviously thinking of the highly-touted 
“La Dolce Vita.” 

Efforts are being made to line up a package Starring Frank Sinatra 
and Diek Clark. The untitled picture, a comedy western, would be 
made Sinatra's Essex Productions and released through United Artists 
. . » David Opatoshu has left the Broadway production of “The Wall” 
and is off to Rome to join Ernest Borgnine in the Dino DeLaurentiis 
film, “Black City” . . . Ross-Gaffney Inc., headed by Angelo Ross and 
Jim Gaffney, has opened larger quarters for its film editing services 
. .. The Children’s Asthma Research Institute and Hospital of Denver, 
of which United Artists’ Max E. Youngstein is horiorary chairman, will 
sponsor the performance of the Moiseyev Dance Company at the 
Metopera on April 22. 

Adolph Schiimel, Universal's general counsel and v.p., is again head- 
ing the motion picture division of the Legal Aid Society's annual fund 
drive ... Robert Pik, head of the Robert Pik Organization, to Europe 
on a product prowl . . . Larry Tajiri, film-legit critic of the Denver Post, 
is the editor of a newly-created entertainment department on the 
paper, consolidating the drama-film-music operation with tv-radio. Del 
ayy will cover tv-radio and Douglas Bradley will handle music and 

allet. 

Anthony Quinn, currently starring as the king in the legit “Becket,” 
will also be wearing the ermine as the king of the N. Y. Junior League's 
annual Mardi Gras ball.at the Astor Hotel Friday (10) night. Pageant, 
which highlights the charity affair and features film and stage names 
will be telecast by WCBS-TV .. . Irving Wormser,.prexy of Continen 
Distributing, is swinging through the south selling “Hippodrome.” 

Max Youngstein, UA veepee, at the Mt. Sinai hospital for minor 
surgery. ‘ 

Ad message on metered mail from United Artists in the past few 
montis has plugged Otte Preminger’s “Exodus.” However, mail room 
attendants at the UA homeoffice are warned not to use the “Exodus” 
stamp on letters going to the Arab countries. 

Al’Stern, former NTA publicity head on the Coast and onetime RKO 
publicity director in New York, has been named associate producer 
for Phoenix Film Studios. He’s been handling the company’s pub-ad 
activities for the past six months .. . Italian star Marcello Mastroianni 
(how's that for a marquee name?) has been cast opposite Brigitte Bar- 
dot in Metro’s film version of Noel Coward’s “Private Lives,” which 
Jacques Bar will produce in Paris. Mastroianni will be first seen in 
the U. S. in “La Dolce Vita.” “Private Lives” is the second film being 
produced by Bar in association with Metro. He's now winding up 
“Bridge to the Sun” in Paris ... Jewel Curtis, widow of Joseph (Cohn) 
Curtis, son of Columbia Pictures’ late Jack Cohn, is entering film 
production. She has acquired “Born Innocent,” which George Sloan 
is fashioning into a screenplay. Harry Joe Brown will be associated 
with the project as co-producer. Mrs. Curtis is presently on the Coast 
for talks on the production . . . Connecticut theatremen find them- 
selves in a tough spot. Their state, which has one of the nation’s best 
safety programs, is considering new laws to stop teenagers from driv- 
ing after dark. Obviously, a large portion of the drive-in trade comes 
from these same'teenagers . . . Joseph I. Mazer, of Universal-Interna- 
tional’s executive sales staff, is making a survey of the West African 
market for the company. 








sonality would have turned the | come a “has-been” before he’s 
stery into an image of the older|ever been a “has.” 
player's professional personality, One of the more striking ex- 
which would have detracted from | amples cited by the producer was 
the impact of the picture. Also, he | that of a young male tv personality, 
believed that the story was strong | who left a popular and extremely 
enough to stand on ifs own. | profitable tv series to make a 
Generally speaking, however, he | couple of theatrical films, both of 
feels that new faces must be care-| which wound up flops. Now the 
fully. handled to make sure they | actor is having difficulty both in 
aren't old and through before their films as well as tv. Before he’s 30, 
time. That is, and he cited ex-|he’s created a “flop image” for 
amples to prove his point, he felt| himself that is as hard to over- 
it wrong to cast a new face in a|come as his original obscurity. 
property and expect him or her| The average young player should 
to carry it alone. irtroduced gradually, said 
If the youngster fails to carry | Skouras, in properties with estab- 
the property, he may well be lished names, to protect the in- 
blamed for it by his producer as/|vestment in the specific picture as 





well as the public, and thus be-, well as the future of the youngster. 
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ANDRE PREVIN leads half a ¢ozen musteal lives. Twicesan Academy Award winner 
he has to date fashioned scages for 37 films: complex creations that dramatize 
mood and scene with music, either of his own composition (“Elmer Gantry”) or 
Gershwins (“Porgy and Bess”) ar Loewe's (“Gigi”). Asan arranger of popular 
songs, Previn molds his formidable craftsmanship into settings that are utterly 
engaging: deceptively simple, his intricacies dazzle but never blind. As concert 
stage and Columbia recording artist, Previn plays a uniquely diversified program 


he is a Glassically-schooled piano soloist in serious contemporary music, also 
leader of a trio that covers his special jazz beat — music of Broadway shows — 
which he swings with quick wit and subtle power. Conductor-composer-pianist 


Previn is that rare.musician who is at home with Hindemith or Hollywood ) 


Exclusively on Columbia Records @ 
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Thanks to US. Top 
Proposing 


Court, IIlmois 
a State Censorship 





Chicago, Feb. 7.4- 


As anticipated, proponents are 
again trying to create a state board 
to censor pictures. Latest +7 
was introduced last week in the 
Illinois General Assembly. While 
deeming it too early to know how 
sentiment shapes, filmites attuned 
to the legislature fear —- 
could make it this time, with U. S 
Supreme Court sanction in the 
Times Film case seen as the scale 
tipper. 

Legislature okayed censorship 
last time it was up, but the meas- 
ure then ran into gubernatorial 
veto. 

Latest measure provides for a 
three-man panei to rule on films, 
with the governor to appoint the 
board. So far, only a handful of 
states (Ne York and Kan- 
sas, among them) have censorship. 

Stiff exhibitor opposition is al- 
ready shaping. Industry testimony 
against the bill will be spear- 
headed by circuit owner George 
Kerasotes, ex-prez of Theatre 
Owners of America and its present 
board chairman. Motion Picture 
Assn. of America may also get into 
the act when the hearings are held, 
expected some-time this spring. 

And Illinois Allied is also ex- 
pressing deep anxiety. It has slated 
a special meeting within the next 
week or so to firm up resistance 
moves to the latest measure. 


NEW DISTRIB OPENS 
SHOP IN HONG KONG 


Hong Kong, Feb. 7. 
A European  film-distributor, 





‘Spartacus’ As of Now 

Universal reports “Spar- 
tacus” racked up a theatre 
gross of $2,500,000 in 21 road- 
show engagements in the U.S. 
and Canada. The majority of 
the dates started just before 
the Christmas holidays. Three 
got under way last week. 

The picture is currently in 
its 17th week in New York, 
16th in Chicago, 15th in Los 
Angeles, 14th in Boston, 13th 
in Philadelphia and Detroit, 
seventh in Miami, and sixth in 
Atlanta, Cincinnati, Cleveland, 
Houston, Montreal, a 
St. Louis, St. Petersburg, San 
Francisco, Seattle and Toronto. 
It opened last week in Wash- 
ington, Denver, and Baltimore. 
The Universal release is also 
playing in 13 foreign cities. 


Ran Films, With Ph.D.: 
Rex Barrett Retires; 
‘Mr. Columbia,’ Missouri 


Kansas City, Feb. 7. 

One of the midwest’s ranking 
theatremen, Rex P. Barrett of Co- 
lumbia, Mo., has retired after 25 
years with Commonwealth Thea- 
tres and almost a half-century in 
the industry. Born into a show 
business family, Barrett's 47-year 
career spanned much of the history 
of motion pictures. He began as 2 
knee-pants projectionist in his 
father’s theatre in Collinsville, 





Rental Film (Hongkong) Co., has | Okla. 


just opened its doors for business. 
Unable to show {ts opening picture, 
“Call Girls,” at a first-run theatre, 
it came to terms with the Cathay, a 
second-run managed and owned by | AEF 
Chinese Communists interests. 

An official of the company told 
Variety it has lined up some 54 
pictures for general release this 
year in the Colony and that he was 
hopeful some of the pictures would 
be shown first-run among the bet- 
ter known theaters which are 
mainly showing Hollywood and 


British product. 
he said, had its 


The —. 
in Tokyo, but the 
Hong King office would be respon- 
sible for distribution of West Ger- 
man, Italian, Austrian and other 
European films in Southeast Asian 
countries. 

Of the 54 pictures in mind, two 
of them, “So This Is Our Rommel” 
and “Nuremberg War Crimes; 
Trial,” which were documentaries, 
had done well in Japan. 


‘Exodus’ Start for Tent 
Cleveland, Feb. 7. 

When “Exodus” starts its road- 
show run at Loew’s Ohio Theatre 
here March 15, the first perfor- 
mance will be a benefit sponsored 
a ~~ Variety Club, Tent 
vo. 6. 

David Rosenthal of United Art- 
ists branch was named chairman 
of the fund-raising affair which 
will be sealed at $25 for lodge 
seats, $10 in orchestra section and 
$5 for baicony tickets. 

Variety Club, now located in 
Hotel Tudor Arms, is setting up 
new headquarters March 1 at 1610 
Euclid Avenue in the downtown 
section. The club’s charity com- 
mittee recently presented $500 to 
Mirabeau Kraus, founder and 
chairman of board of Ohio Boys- 
town, Inc. raising money through 
donations. 
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Even before entering the U. of 
Missouri, Barrett had owned and 
operated three theatres. Between 
time, os spent 22 months with the 


While working toward an even- 
tual PH.D. from Missouri, Barrett 
operated the Cozy Theatre which 
he founded and later headed the 
Missouri Theatre which introduced 


wealth Amusement of Kansas City 
to rebuild and reopen a new thea- 
tre on the site of the former Cozy. 
This became the Uptown Theatre 
which was a success from its first 
matinee. 

Serving later as district manager 
for Commonwealth with a territory 
from Iowa to Arkansas, Barrett 
proved an exceptienal appraiser of 
possible situations for purchase. A 
former mayor of Columbia, a 
Mason, Shriner and active church 
and civic volunteer, Barrett has 
bern called “Mr. Columbia.” 


John Cowles Papers 
Kinder to Amusements 





space 

John Cowles-owned Minneapolis 
Star and Minneapolis Tribune, this 
city’s only daily newspapers. The 
evening Star has innovated reviews 
by Bob Murphy, long-time film 
critic for the Sunday Tribune. 
Latter paper has atigmented its 
entertainment news and feature 
coverage. 

Both the Star and Tribune have 
also expanded their coverage of 
nightclub openings and performers 
and of other entertainment activi- 
ties. Star has introduced the print- 
ing of symphony program notes on 
evenings preceding concerts by the 
Minneapolis Sympsony orchestra. 

While the Sunday Tribune is con- 
tinuing to run film reviews with 
staffer Ben Kern now handling the 
assignment, Bower Hawthorne, 
Star & Tribune executive news edi- 
tor, says that in the future the 
movie column will concentrate on 
selected films instead of covering 
all fresh entries as it has done. 











Recently formed production corporation Is compiling a staff 
of creative writers on subjects of: 
DRAMA, COMEDY, HISTORY, RELIGION, POLITICS, 
CURRENT WORLD AFFAIRS, EVENTS, ETC. 
Style, knowledge of language and ability to research will 
be important in making the decision. 
Box V 2077, VARIETY, 154 West 46th St., New York, 36 








HOME AND PARENTS 
As Judges of Films Morality, 
Per JFK 





Washington, Feb. 7. 
President J. F. vere y by en- 
dorsed as “quite proper” the sharp 
limits on Federal influence over 


the contents of motion 

He was asked at a news confer- 
ence what he could as at about crime 
and violence in films and on tele- 
vision which “contribute” to juve- 
nile delinquency, 

“In movies,” he said, “the amount 
of influence which the Federal gov- 
ernment can exert is quite limited 
—dquite properly limited.” 

He made no direct comment 
about tv. 

Responsibility for delinquency 
properly rests with the home and 
parents, he asserted. 


TOA Hints 


—=—=m= Continued from page & 


classification by which certain pic- 
tures are marked for “adults only.” 

Pickus’ remarks to the Texas 
ozone operators appear to be care- 
fully worded. In advocating the 
two-channel approach, he said: 
“One is to make the code seal so 
important that it would not be 
profitable for a picture-maker to 
try to market his film if he does 
not get a code seal. The other ap- 
pears to be to adopt some procedur, 
by which parents will know when 
a picture is of provocative nature, 
aimed at adult audiences.-Such a 
procedure would place the burden 
of child attendance where it be- 


” 


longs”. 











Pro Classification? 
Another hint that TOA may 
come out boldly for a system of 
classification is contained in its 
most recent bulletin which notes 
that Mitchell Wolfson, a past TOA 
president, came out for classifica- 


-| tion in a recent trade interview. 


In advocating the self-regulatien 
program, Pickus said: “We must do 
this if we exhibitors are to avoid 
outside censorship and retain the 
trust and confidence of the people 
of the world, who have made mo- 
tion pictures a universal form of 
entertainment, and our theatres 
the amusement centers of the 
world.” 

Concern Widespread 

It’s obvious from Pickus’ talk 
that exhibiters are extremely con- 
cerned about the censorship situa- 
tion. He pointed out that the House 
Postal Committee claims to have 
received so many protests about 
the contents of films that it is 
planning a full-scale hearing. He 
noted, too, that most of the state 
legislatures are about to go into 
session and there is every indica- 
tion that a majority of them will 
— bills to censor or classify 
P 

Pickus said that exhibitors are 
aware that if films continue to 
cause public resentment, the in- 
dustry will be eventually saddled 
with outside, government censor- 
ship. “We of TOA know we must 
provide leadership in this prob- 
lem,” he said, “because no one 
elsecertainly not the film compa- 
nies—are going to give it.” 

The censorship problem, Pickus 
stated, is one of three major issues 
facing the industry, the others 
being the product shortage and toll 
television. Again comparing release 
schedules of the past with the 
present Hollywood output, he said 
the only way the shortage can be 
relieved is by exhibitor efforts. He 
plugged the program of the exhibi- 
tor-supported Pathe-America com- 
pany and the proposed ACE Pro- 
ductions which, he said, is hopeful 
of beginning the financing of pic- 
tures by this summer. As Pathe 
and ACE begin turning out pic- 
tures, according to Pickus, “the 
Hollywood companies will begin 
making more pictures to protect 
their. seller’s market.” 

On the pay-tv issue, he said that 
to date no tollvision attempt “has 
succeeded once the public realized 
| that it would have to pay, and that 
programming would be similar to 
free television.” 
| In closing, Pickus made what 
;seemed a pitch to the Texas as- 
| sociation to join the TOA ranks. He 
cited the recent groups that have 
become associated with TOA and 
stressed that 91% of TOA’s mem- 
| bership own and operate less than 
| 10 theatres and that 60% own and 
operate only one theatre. 








Impression Made on Foreigners 
By US. Films Told to Studes 





Jerry Allan on Own 
Anew, But In Indianapolis 


Indianapolis, Feb. 7. 

Publicist Jerry D. Allan has 
left Greater Indianapolis Amuse- 
ment Co. to hang out his own shin- 
gle here in the Hoosier capital, as 
Variety Publicity Associates (no 
connection to this paper). He for- 
merly operated in Chi under that 
handle before joining Greater In- 
dianapolis about a year ago. 

Allan plans to scope pix, rec- 
ords and talent promotion. He's 
. —- of the Screen Publicists 


° ’ 
But Submit Bergman’s 
* . + 
‘Virgin Spring’ as Entry 
Hollywood, Feb. 7. 

Academy of Motion Picture Arts 
and Sciences has received final 
papers from the Swedish Film 
ae officially entering Inge- 
mar Bergman’s “The Virgin 
Spring” in the 1960 Oscar race. Pic 
will be among the foreign pix 
screened by ‘Academy's Foreign 
Film Committee, starting Feb. 2. 

Sweden declined to enter a film 
in last year’s Academy Awards 
competition, and at that time 
Swedish Film Academy prexy Ber- 
til Leuritzen explained, “This deci- 
sion was due to the fact that the 
Academy feels uncertain as to what 
kind of film to enter, keeping in 
mind that, for instance, the two 
previously entered films, ‘The Sev- 
enth Seal’ and ‘The Magician,” did 
not even appear among the films 
nominated for the Award.” 

Lauritzen, in his letter to B. B. 
Kahane, late prexy, de- 
clared, “With a view to possible 
future participation from Sweden 
in the competition, I feel that our 
Academy would be very happy to 








Church Paper: ‘Bat Your 
Second Feature Was B’ 


Albany, Feb. 7. 


“offensive and 
otherwise undesirable,” is inviting 
a “crackdown,” according to the 
Evangelist, official weekly of the 
Albany Catholic Diocese. 

Evangelist was prompted to edi- 
torialize on the subject after the 
Strand ran an ad pointing out that 
although “The Sundowners” has 
been judged a very good film, busi- 
ness at the theatre has been just 
average. asked, “Where 
have you been?” of all those people 
who are always wondering why no 
one makes good movies. 

The Catholic paper found the ad 
somewhat deceitful, since it did not 
mention that the co-feature with 
“Sundowners” was “Sex Kittens 
Go to College,” given a B (objec- 
tionable in - for all) rating by 
the Legion of Decency. 

Evangelist commented: “To de- 
liberately solicit patronage on the 
score that a high class unobjection- 
able picture is offered, and at the 
same time to try to ‘cover the bet’ 
with a sexy come-on, is dishonest.” 


Memphis’ Big Tenting 
Memphis, Feb. 7. 

Eli (Slim) Arkin, manager of the 
downtown Warner Theatre here, 
has been named chairman for the 
celebration of Variety Week here, 
Feb. 12-18. Arkin is also press Guy 
for Memphis Tent 20. 

This will mark the 34th anni- 
versary of the Variety Club tents 
around the country. Haroid 
Nicholson is Memphis’ chief 
barker, with the club rooms locat- 
ed in the Gayoso Hotel here. 








created by 
Yank motion pictures in the minds 
of foreign viewers. More than 1,600 
features were considered and, of 
these, 85% created a “favorable 
attitude, 10% were neither favor- 
able nor unfavorable and 5% were 
unfavorable, he reported. 

Johnston related that 29 of the 
pictures so brought into focus—less 
than 3%—“were specifically sin- 
gled out for their adverse effects.” 

President of the Motion Picture 
Assn. of America offered the find- 
ings as another demonstration of 
good-will values of American pic- 
tures around the world. —. 
this thought, Johnston added, is 
message he received from no lg 
dent Kubitschek of Brazil, who 
said: “The importance of the Amer- 
ican motion picture in Brazil can- 
not be over-emphasized. The peo- 
ple of this wey ge hoe greatly appre- 
ciate Hollywood movies and have 
learned in large part the real mean- 
ing of the democratic life of our 
Neighbor to the North through its 
famous films.” 

In light of this porirayal of the 
United States film abroad, it is 
especially deplorable that the Su- 
preme Court has “placed the yoke 
of censorship” on films and has 
placed all other media in jeopardy, 
Johnston said in effect! He ex- 
pressed the hope, however, that 
sooner or later, with time as an 
ally, “the supremacy of freedom 
of expression throughout the land” 
will be restored. 


Undeciphered Dixie 
== Continued from page § as 
adds, perhaps significantly, “Most 
take attitude that their business 
is ‘s and they 
point out that if they did reveal 
how they're doing, competition 
would be in a more favorable posi- 
tion in bidding for’ film.” South 
Carolina newspapers themselves 








th |cannot get even percentage indica- 


tions from local merchants as a 


nae we Re 
Wilby-Kincey circuit is blunt 


from Vartery and a request 
the 1960 figures and the 1959 fig- 


silent. 

The film business in the rest of 
the U.S. varies in candor level but 
in general, making all allowances 
family or tight- 


long 

owing to the private bravery of 
the late O. M. Samuel, a Varrety 
stringer who had the advantage 
(in dealing with New Orleans show- 
men) of his being a millionaire. 
Interestingly, Louisville, across the 
river from “De Noth” has long 
quoted weekly grosses though 
showing some reticence on cor- 
porate finances. One Louisville 
house, the Ohio, follows the “won't 
talk” policy typical in Dixie. 
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“WHERE THE BOYS A ARE” 
starring DOLORES HART 
HAMILTON + YVETTE MIMIEUX 

Pye ————s CONNIE FRANCIS 


in CinemaScope end M 
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cell en SOTPROP TERRE THRTESR FECT Neaeseem ee 


| 





eT 


Wednesday, February 8, 1961 VARIETY 


67 









FLORIDA SUNSHINE_+ 2s «©: AND 
_44.__ RAINBOW PICTURES___‘*=-_ CAN 
HELP YOU MEET__«“2~ YOUR __-*& 

MOTION PICTURE PRODUCTION SCHEDULE 











4S 


1540 LEVANTE AVENUE, 
CORAL GABLES 46, FLORIDA 


TELEPHONE 
MOHAWK 5-3524 


Air conditioned studio (110° long - 70° wide and 32’ high) at no cost when you retain our services 








RADIO-TELEVISION 


VARIETY 





Wednesday, February 8, 1961 





day “National Velvet” beyond this 
season, one of the reasons will be 


the weekly half-hour telefilm’s 
merchandising potential. 
As a merchandising vehicle, 


“National Velvet” is expected to 
mean a “six-figure income” in the 
next several months for NBC, NBC 
International, which handles all 
the network’s merchandising activ- 
ities and has been as hot as a 
pistol with regards its contribu- 
tion to the company’s 1960 profit 
picture, has some 40 manufactured 
“Velvet” items lined up for dis- 
tribution, from some 26 book titles 
to tops and a complete line of 
young girl’s apparel. 

The “Velvet” products are al- 
ready returning to NBC the best 
sales in the International’s mer- 
chandising history, according to 
the web. 

NBC's merchandising arm, man- 
aged By Bob Max, did twice the 
sales in 1960 as in the previous 
year (which, NBC says, was no 
siouch either). One of the chief 
factors in the sales upbeat in mer- 
chandising, Max recently observed, 
is “the wave of enthusiasm for 
adult games.” 

NBC’s quizzer “Concentration,” 
just to name one “adult game,” 
has returned roughly $8.000,000 in 
retail sales during the last 18 
months. Figure NBC's share, via 
its licensing arrangement with the 
manufacturer, Milton Bradley Co., 
at anywhere from 5 to 10%, which 
is the general range for tv mer- 
chandising royalties. It’s quite a 
sum. 

So happy is NBC International 
veep Alfred Stern with the “Con- 
centration” boodle that orders 
went out recently to license games 
for the new daytimer, Jan Mur- 
ray’s “Charge Account.” Some 
10,000 “Charge Account” games are 
being produced and marketed daily 
in the early stages of manufac- 
ture, according to NBC. Addition- 
ally, “Play Your Hunch,” another 
quiz show on NBC now in the mer- 
chandising mill, is doing “exceed- 
ingly well” as a retail game. In all 
there are about 12 games as part 
of the NBC merchandising stock. 

In the posh world of tv mer- 
chandising, there is some small 
cheese, too, but this small cheese 
pays off. In under a year of for- 
eign merchandising, NBC Interna- 
tional has established 35  fran- 
chises in England alone. There are 
others throughout Europe—any 
place one of the shows, on which 
the merchandising is based, plays. 
For instance, the cowboy “Bonanza” 
in the Scandinavian countries 
must be a real charge. 

Among the other merchandising 
features at NBC is a current at- 
tempt to revive “Howdy Doody” 
and his pals. “Doody” had a great 
merchandising history, too, when 
it was on the air, but now NBC is 
trying to sell the “Doody” charac- 
ters as promotional items, much 
in the same way that Vaughn Mon- 
roe promotes RCA manufactured 
goods. 


ABC ‘Take a Good Look’ 
Exits But Kovacs Stays 
With ‘Silents Please’ 


“Take a Good Look” paneler 
will take a permanent hiatus after 
March 16, but host Ernie Kovacs 
will continue being seen in the 
ABC-TV 10:30 Thursday slot. 
Comedian will become host-nar- 
rator for 23 editions of “Silents 
Please,” the Sterling TV produc- 
tion made from old silent motion 
pictures irto a half-hour weekly 
package. 

Additionally, Kovacs will front 
four other half-hours, bringing his 
spring-summer ABC commitment 
up to 27 stanzas. These 30-minute 
Kovac specials will go into the 
same Thursday time period as 
“Silents Please.” “Please” had a 
run last summer on ABC-TV, but 
the next batch will consist of new- 
to-tv material. 

Consolidated Cigar, “Look” 
bankroller, will stick out the sea- 
0a with Kovacs. 








NBC Int'l in Big Merchandise 
Mop-Up With a 12-Game Spread; 
$8,000,000 ‘Concentration’ Sales 





If NBC-TV does carry the Sun-+ 


Three ‘Murrow Reports’ 
Still on CBS-TV Roster; 





Mebbe a Welch Biopic. 


Though Ed Murrow is afready en- 
sconced in Washington as head of 
the U.S. Informatica Agency, he'll 
be seen on three and possibly a 
fourth “CBS Keports” stanzas. The 
three are aiready completed save 
for a possible sentence or two of 
updated commentary; the fourth, if 
“CBS Reports” producer Fred W. | 
Friendly can pull it together, would | 


ABC-TV Takes Pledge: 
Better Italo Image On 
Future ‘Untouchables’ 


Washington, Feb. 7. 

Fingered by four complaining 
Congressmen, ABC-TV agreed to 
make two concessions on “The Un- 
touchables.” 

Two web execs put on a Capitol 
Hill carpet agreed: 

(1) To state at the conclusion of 
each future stanza: “Fictional and 
designated for entertainment.” 

(2) To take it easy on Italo- 
Americans as villians. 

Announcement of the agreement 
was made here by Rep. Alfred E. 
Santangelo (D-N.Y.), in whose of- 
fice the meeting took place. ABC 
was represented by vice presidents 
Thomas W. Moore and Alfred R. 
Schneider, both down from N.Y. to 
hear the latest federal blowup 
over “The Untouchables.” 

With Santangelo were Reps. Vic- 


be a biograhpy of the late Joseph | tor Anfuso (D-N.Y.), Peter Rodino 
Welch which Murrow and Friendly | ‘D-N.J.) and Joseph P. Addabbo 


have talked about. 


The Welch biopic, if it comes off, 
would be culled from footage in the 
possession of CBS, from some of 
his “Omnibus” footage, and from 
film owned by Otto Preminger, who 
employed Welch in the role of the 
judge in “Anatomy of a Murder.” 
Murrow, under the terms of his 
U.S.LA. employment, would be al- 


| (D-N.Y.)). All had gripes about 
\the bad stigma the show rubs off 

on Americans of Italian descent. 
|Santangelo said he told the ABC 
|execs the program has been “seri- 

ously injuring the good character 
|and reputation of the great major- 
|ity” of such citizens. Further, he 
|said, the series “greatly distorts 
| history.” 
| 








lowed to do such a show. 


The three completed Murrow 
“CBS Reports” are “A Real Case of 
Murder,” program dealing with an 
actual Brooklyn murder case, fol- 
lowing it through the courts with a 
discussion of how justice works: 
“Pilot for a Peace Corps,” story of 
14 American youngsters wino went 
to work in Guineau last summer, 
which was filmed at the time; and 
“The Next to the Greatest Englisb- 
man,” an interview by Murrow of 
Lord Hastings Ismay about Sir 
Winston Churchill, along the lines 
of the Walter Lippmann show of 
last year. 

“Murder” stanza is scheduled for 
March 2; others don’t have firm 
dates yet. 


Walker Exits NAB 


Washington, Feb. 7. 

A. Prose Walker has resigned as 
manager of engineering for Nation- 
al Assn. of Broadcasters, effective 
May 16. 

Walker, who’s been with NAB 
seven and a half years, plans to 
get an undisclosed job in private 
industry. NAB president LeRoy 
Collins said he accepted Walker’s 
resignation with regret and added 
that his absence “will be keenly 
felt by the Association and mem- 
bership which he served so de- 


Hong Kong Intrigue 

The credits on CBS-TV’s 
“Report on Hong Kong” with 
William Holden last week 
caused almost as much trouble 
to the network as the show 
itself, which took a year for 
the web-to sell. 

For one thing, network had 
to give Irving Gitlin, now head 
of his own pubaffairs unit at 
NBC, credit on the show as 
exec producer, as per the terms 
of his contract with CBS as it 
existed at the time the show 
was produced. 

For another, web had prob- 
lems with the Writers Guild of 
America, because in the film 
it used the credit “produced 
and written by Stanley Flink.” 
Under WGA’s telefilm contract, 
the “written by” credit must 
appear in a single frame by 
itself unless a special waiver is 
requested beforehand from the 
Guild. 

CBS complied with the WGA 
deraand for separate producer 
and writer credits for Flink. 
But instead of reshooting the 
credits and editing them into 
the film, web decided to handle 
Flink’s credits live, cutting 
from film to telops, another 
minor headache. Everything 











votedly.” came out okay, however. 


Project 20° Hits the Jackpot 


Two of NBC’s “Project 20” stanzas have hit the Nielsen jackpot, 
proving that at least some public affairs programs can pull do 
audiences as hefty as top entertainment shows. The “Project 20" 
outings, both reflected in the new Jan. 1 Nielsens, are the 90-min- 
ute version of “Victory at Sea” and the 30-minute “The Coming 


of Christ.” 


“Victory at Sea,” aired Dec. 29 against “The Untouchables,” 
pulled down a total audience exceeded in terms of homes only by 
six other shows during the-two weeks covered by the report. “Vic- 


tory” went into nearly 15,000,000 


homes, pulling down an average 


audience of 10,000,000 homes and posting a 30% share. 

“Coming of Christ” on Dec. 21 had a 30.2 total audience Nielsen, 
reaching 13,650,000 homes and a 26.9 average audience rating, 
reaching 12,159,000 homes per average minute. Share was a fat 


42%. 





ABC-TV Evolves a Pension Plan 
(3% of Earnings) in NABET Deal 





French Protest 
German TV Show 
On Algerian War 


Frankfurt, Feb. 7. 

Seems like everyone’s knocking 
the West German television lately. 
First it was some of the television 
station directors who protested the 
sexy, immoral anti-war aspects’ of 
Fritz Kortner’s “Lysistrata,” and 
then a Jewish association charged 
there were anti-Semitic aspects of 
a performance of the comedy “Cap- 
tain from Koepenick.” 

And now it’s the French govern- 
ment who’s mad about a docu- 
mentary concerning the war in 
Algeria. 

On one side, all this controversy 
is building up interest in the quiet 
and usually rather boring German 
television. 

But on the other side, it means 
added headaches for the television 
officials controlling the programs. 

The French ambassador in West 
Germany, Francois Seydoux de 
Clausonne, went to the West Ger- 
man Foreign Office to lodge the 
complaint about the “deep con- 
cern” of the French government at 
the television performance of “The 
Seven-Year War.” The documen- 
tary, by German reporter Gerd von 
Paczensky, was charged with being 
“anti-French in character” and of 
being slanted toward the Algerian 
rebel organization the FLN. And 
such an attitude could seriously 
damage the German-French friend- 
ship, the ambassador commented. 

According to a representative of 
the French Embassy, many French- 
men who live in Germany had seen 
the show and had objected to the 
presentation of the French role in 
Algeria. 





Diary Of A TV Show 


By BOB CHANDLER 








(Gleason’s) 








This is the diary of a television! indicates he'll go along with any 
show. It is unusual, but so are the, changes Sherman makes. Gleason 
circumstances and so is its star. | says he'll do anything to make it a 

The diary starts in December, | better show. 
when CBS okayed “You're in the | Thursday, Jan. 26.—10 a.m. Sher- 
Picture” as a Jackie Gleason; man and Co. meet with Katz, all in 
vehicle for Friday nights at 9:30 to| agreement on changes. 
start Jan. 20 and sold it to L&M 3:30 p.m. Gleason, Sherman, Car- | 
and Kellogg. It hasn't ended yet.) lin, Kanaga, McCann and Burnett | 
For brevity’s sake, it will start here| reps appear for another meeting 
Jan. 16, four days ahead of airtime: | with Katz. Gleason wants to know 

Monday, Jan. 16.—After much/| if Katz, in the absence of CBS-TV 
indecision, Gleason selects his| prez Jim Aubrey, can make a major | 
panel, Pat Carroll, Jan Sterling,! decision, then pitches the idea of al 
Arthur Treacher and Keenan | one-man show apologizing for last | 





Wynn. 


week's “bomb,” 


reminiscing about} Parks or words to that effect. Mean-| 





/ 


Thursday, Jan. 19—CBS tapes! past flops. Katz agrees enthusiastic- | 
two shows with the above panel. | ally. Gleason instructs the CBS} 
Friday, Jan. 20.— Gleason de-| press dept. to contact the news-| 
cides he wants to do the first show | papers and have them call him. | 
live and save the tapes. Discovers! But when they call, he promises 
Wynn isn’t available for the live, only a “surprise” and tells them ra 


show. | catch the show. | 
Gleason signs Pat Harrington | Friday, Jan. 27.—Gleason goes on} 
Jr. to replace Wynn Show | solo. Show’s a hit as a one-shot. 


goes on the air, is so bad Gleason; Saturday, Jan. 28. — Another | 
asks what he’s doing there | meeting between Gleason & Co.| 
Saturday, Jan. 21.—Reviews roll! and Katz. Gleason wants to make! 
in, all disastrous. ‘ |} the show a “conversation” show, 
Monday, Jan.23.—The caim be- drop the panel format, particularly 
fore the storm. | as reviews and comment come in 
Tuesday, Jan. 24.—Gleason, exec, on the night before. 
producer Steve Carlin, GAC prexy| Monday, Jan. 30.—Katz takes a 
Larry Kanaga and reps of McCann-! breather; N.Y. programming v.p. 
Erickson and Leo Burnett meet, Mike Dann is back from a Bahamas 
with Oscar Katz, CBS program-| vacation. Gleason & Co. pile into 
ming v.p. Katz tells them there, Dann’s office for a 4 p.m. meeting 
must be changes, indicates simpler, that runs until 10. Subject: a suit- 
panel format. able guestar for Friday’s show, Bob 
Wednesday, Jan. 25. — Carlin Hope if available. 
hires Allan Sherman as producer,j Tuesday, Jan. 31.—Sponsor Kel- 





logg wants out, says it bought a 
panel show and not a conversation- 
piece and besides, it sells breakfast 
foods and doesn’t like Gleason's 
references to spiked coffee. Aubrey 
and CBS sales v.p. Bill Hylan, in 
Chicago for other agency calls, 
make a hurry-up meeting with 
Burnett. 

Wednesday, Feb.i. — Aubrey-Hy-| 
lan meetings continue. Katz and/| 
Dann meet with Gleason, ask him | 
to return to the panel format. | 
Gleason says nothing doing, if you | 
want a panel moderator get Bert | 


while, Gleason hasn’t been able to 
line up a name guest, is considering 
a conversational “gimmick” for 
Friday's show. 

Thursday, Feb. 2.—Stil! a stale- 
mate. CBS doesn’t want to let Kel- 
logg out on the panel pitch for fear 
of setting a precedent and giving 
L&M an out. It doesn’t particularly 
want the panel format, but sees no 
choice. Another meeting, Katz, 
Dann and Kanaga. 

Friday, Feb. 3—Kellogg pulls 
out, agreeing to shift its billings to 
“Father Knows Best.” L&M takes 
over sponsorship for the additional 
show. Gleason goes on to do a 
satire on—guess what?—the meet- 
ing all week. Guest star turns out 
to be a chimp. 

Monday, Feb. 6—-More meetings. 
Probable purposes to give Gleason 
something to take off on for his 
next show. 


ABC technicians and engineers 
will receive, beginning in 1963, a 
pension plan from the network con- 
sisting of approximately 3% of 
their earnings. It’s a “non-contrib- 
utable” plan, meaning that ABC 
will undertake the entire pension 
payment for the 900-odd people 
from the National Assn. of Broad- 
cast Employees & Technicians. 

Feature was negotiated by 
NABET last week, after the union 
had threatened to strike ABC if 
the network first refused it a pen- 
sion plan. 

Union and ABC agreed on a 
three-year contract to begin as of 
Jan. 31, 1961, where the old con- 
tract left off. 

An ABC source said that NABET 
members there will also begin re- 
ceiving, in time, welfare benefits. 
They will consist, reportedly, of a 
hospitalization plan. 

ABC and NBC met simultaneous- 
ly with NABET in Cincinnati. Both 
networks’ contracts with the union 
expired at the same time, and, ina 
the meantime, IBEW and CBS met 
in Washington. 

Unlike ABC, the other two net- 
works did not have to negotiate a 
pension plan. CBS and NBC have 
had one for years. 


CBS-TV’s New Morning 
Pattern Now 457, SRO; 
Debuts on Monday (13) 


CBS-TV will get its new morning 
advertiser rotation plan underway 
next Monday (13) at about 45% of 
capacity in terms of sponsorship. 
But the web has already lined up 
additional second-quarter business 
to start in April and is talking sev- 
eral more deals which may come 
off momentarily. 

In terms of conversions from cur- 
rent quarter-hour commitments, 
the web has 39 minutes sold as it 
| kicks off the plan. In the area of 
| new business, it also has four more 
| one-minute spots from Lipton Tea 
|per week, bringing the total to 43 
}out of a possible 100 (20 one-minute 
positions to be sold by the web 
| daily). 
| Already in are orders from Men- 
tholatum, with the exact distribu- 
tion of its spot still to be deter- 
mined, and from Bon Ami, for 10 
participations to start in April 
|There’s also a verbal assurance 
|from Lever and Lipton of addi- 
tional second-quarter biz. 

Meanwhile, network is still nego- 
tiating conversions with other ex- 
isting quarter-hour sponsors to the 
minute pattern, and should these 
occur, they would swell the ranks 
to past the 50%-SRO mark. Web 
|views this as encouraging in view 
| of the 25%-sold status of the morne 
ing for the past several months. 


— Frankel to GAC 
As Gottlieb Successor 


Henry Frankel has joined Gen- 
|; eral Artists Corp. tele dept. where 
he will represent the agency ia 
| servicing the Perry Como show. He 
|succeeds Lester Gottlieb, who re- 
signed to join NBC as a veepee in 
charge of special programs. 

In this position, he reunites with 
Nick Vanoff, producer of the Como 
show, who was in a similar capac- 
ity with the former Steve Allen 
show, where Frankel booked the 
variety acts, Frankel was also an 
independent agent at one time and 
assistant booker of the Paramount 
Theatres. 
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- Como Wants 


Perry Como will *be back on 


returning the hard way, which spells out contract trouble. 


More Money 


NBC-TV next season — but he’s 
The 


simple fact of the matter is, that Como wants more money under 
a new contractual commitment and even now he's involved with 
the top brass at NBC in a continuing round of huddles.. A high 
NBC source concedes that “we'll get him back,” indicating that 
even if he doesn’t get all he’s asking for, the singer’s coin status 
will be upped. Se 

Kraft is winding up a two-year deal this season and has renego- 


tiated for a continuance of the W 


although there initially had been 


ednesday 9 to 10 color spread, 
some doubts about Como wanting 


to stay on a week-in-week-out basis. It’s anticipated now that he'll 
continue next season with a weekly show, but that he'll trim down 
his exposure the following season. 


Mickelson’s CBS News Departure 


With Salant 


Taking Over Reins 





Virtually the last vestiges of the +— 


old CBS News stewardship were 
erased last week with the resigna- 
tion of Sig Mickelson as president 
of CBS News, the appointment of 
Richard Salant as his successor and 
the selection of Blair Clark as ea, 
eral manager and v.p. of the divi- 
sion as successor to John Day, who 
beat Mickelson to the exit by two, 
days. “ ; 

The clean-sweep in a 
of the Aivision, however, ves 
some key operating personnel. re- 
maining in.the saddle to maintain 
the continuity of operation. Bob 
Lang continues as administrative 
v.p.; Sam Zelman remains the key 
figure*in news production; Paul 
Levitan is still special events boss; 
Bill Crawford and Ralph Paskman 
continue in charge of th€ copy and 
assignment desks and Bob Skedgell 


. ds still holding the radio news reins. 


But in management terms, the 
departure of Mickelsop and Day 
marks a major switch af the policy- 
making level and a major contrast 
in news background to the old set- 
up. Salant’s news background was 
virtually nil until he was thrust 
into overall command of the CBS 
News Division several weeks ago 
as chairman of the executive com- 
mittee; Clark has been a newsman 
all his adult life, but with virtual- 
ly no experience in television and 
none on the management side of 
broadcast news. 

In contrast, Mickelson was a 
newspaperman and then a longtime 
radio news director, at WCCO, Min- 
neapolis. He’d been at CBS in N. Y., 
starting as director of pubaffairs, 
since 1949. Day, though new to 
broadcasting when he joined CBS 
six years ago, had been managing 
editor of the Louisville Courier- 
Journal. 

Salant, as a CBS corporate veep, 


(Continued on page 8&2) 
Dick Linkroum In 
o 
NBC Exit; On Own 
9 

Richard Linkroum, who recently 
quit as NBC-TV’s special programs 
veepee (job then taken by Lester 
Gottlieb), has decided to go into 
indie packaging, presumbly of 
taped or live one-shots. , 

Linkroum, fed up with being a 
staff administrator and anxious to 
go into creative production, quit 
the veepeeship in the hope of neg- 
otiating a freelance creative con- 
tract with NBC-TV. Talks had 
gone on for weeks, but nothing 
came of them, Reportedly, the big 
block to contract between Kink- 
roum and the NBC brass was that 
the web didn’t feel it could give 
him a pact of the length he sought. 
He wanted to specialize in one- 
shots. 

Presently, Linkroum is finishing 
off his production chores for NBC- 
TV with “25 Years of Life,” due in 
March. His continuation as pro- 
duction chief on the stanza comes 
as part of the former veep’s set- 
tlement with the network. He'd 
been with NBC for seven years. 

Parting was described as “friend- 
ly.” (It’s possible that Linkroum, 
in his new indie status, will end up 
doing one-shots for NBC that he 


couldn't negotiate on an execlusive 
basis.) 





$11,413 PER MINUTE 
FOR ABC SAT. SPORTS 


With pro baseball being dropped 
next spring from its Saturday af- 
ternoon schédule, ABC-TV has 
tentatively lined up that previously 
reported series of sports specials 
to take baseball’s place. Web has 
program marked on Saturdays 
from April 29 through Sept. 9. 
ABC hopes to do the Penn & 
Drake Relays the first outing, fol- 
lowed by pro tennis, the India 
napolis “500” trials, a soccer match, 
a study of streamlined baseball 
(using the Chf White Sox in a 
special experimental game), a 
bullfight from Spain’s Festival of 
San Isidero, a golf match, Le Mans 
Motor Car race, water sports, etc. 

Network estimated that the cost 
per-minute will be $11,413. 


CBS-TV Reverses 
Itself, Reinstates 
Soviet Spy Story 


CBS-TV pulled an-about face 
last week and rescheduled “The Spy 
Next Door”. for Feb. 15 on “Arm- 
strong Circle Theatre.” The net- 
work’s action in cancelling the 
show four days before its sched- 
uled Feb. 1 airing had been the 
source of much speculation as to 
the motive. 
|... Web made no attempt to explain 
its reasons, either for the cancella- 
tion or the reinstatement of the 
Talent Associates stanza on Soviet 
spy activities in the U.S. Instead, 
it merely stated that the decision 
to cancel was made after a reading 
of the script by CBS execs. “How- 
ever,” web’s statement went on, 
“the producer was authorized to 
record ‘The Spy Next Door’ so that 
it could be considered in final form 
by network officials. It was neces- 





deadlines in broadcasting.” 


Show was taped Wednesday eve- 
ning (1) and viewed by a battery 
of six CBS v.p.’s,-who then gave an 


(Continued on page 82) 


Groucho’s Block Drug 
Coin as Ciggie Exits 
P. Lorillard is quitting its half 
of the Groucho Marx stanza and 





cigaret’s place on 
weekly half-hour. It’s understood 
that Lorillard will shift the coin it 
saves into a scatter plan on the 
|Same network. 

Block’s buy, to commence soon, 
calls for 13 sponsorships over 26 
weeks. Toni, Lorillard’s co-sponsor 
until now, stays with the show. 
Marx will continue Thursdays at 10 
| for the remainder of this season. 

This piece of Lorillard biz is 
handled by the Gray agency and 
|has nothing to do with the Lorillard 
|order (via Lennen & Newell) for 
half of the nighttime “Concentra- 
tion.” 





/10 daytime; 
| (3) The same National Nielsens 


| (who 





ANETWORK OF 
INGONGRUITIES 


By GEORGE ROSEN 

With the possible exception of 
last year’s period of distress over 
the rigging accusations and other 
assorted industry scandals, never 
before has a network—in this in- 
stance CBS—been the victim of 
such dismal public relations as dur- 

ing the past 10-day period. 
the recent reve- 
Capped by most poss 


‘llation of the 


News president Sig Mickelson (see 
separate story), nothing better re- 
flects the travails at 485 
Ave. than the round-robin ‘of head- 
lines and stories in last week's 
Variety, Le.: Ed Murrow resolving 
his own personal displeasures 
with CBS the hard way—cal it 
quits to take on the $21,000-a-year 
directorship of the USIA; John 
Day exiting as No. 2 man in CBS 
News because “the situation was 
untenable”; Armstrong's blast at 
CBS for cancelling out a Soviet spy 
script; the fact that its. “do good” 
tv enterprises (‘CBS Reports,” 
“Face the Nation”) tote up to a 
$1,500,000 sustaining rap; prexy 
Jim Aubrey’s “help” appeal to 
affiliates on daytime programming 
support, etc. 

All of which adds up to an un- 
precedented public relations rap 
for a single network within a 
week's span. Couple this with the 
bad CBS press vis a vis the acco- 
lades bestowed on the NBC news 
operation, plus the indifferent re- 
action to the-new shows premier- 
ing on CBS this season and the 
unhappy lot of the-Columbia image 
perpetuators becomes even more 
pronounced. 

But with the subsequent rise in 
jitter fevers around the network 
jand the recurring “what next?” as 
jthe dominant theme of the day, 
| there’s an incongruity in the whole 
‘situation which is causing many to 
wonder at the CBS top command's 
| willingness and readiness to push 
| the panic button. 
| _ It’s true that, with the decline in 
|CBS news prestige, administrative 
'changes were inevitable. Coming 
one on top of the other (Day and 
Mickelsen) merely served to dram- 
atize the situation. It’s trye that in 
view of changes in policy stem- 
ming from D. C. pressures, the net- 
work got clipped in the Armstrong 
blast, although the web’s subse- 
quent reversal and decision to go 
ahead with the program next week 
merely served to compound the em- 
barrassaments and spotlight the 
questionzble nix in the first place. 
But a look at “the other side 
of the picture” only serves to 
accentuate how totally incongruous 
jis the picture of a network “run- 
| ning scared” at a time when: 

(1) The forthcoming annual 
statement will show that the tele- 
| vision network profits for 1960 (be- 


fore taxes) will hit an estimated 








sary to schedule a substitute pro- | . 
gram at that time because of the | 


(2) CBS-TV holds undisputed 
| leadership in the National Niel- 
|sens, averaging six out of the top 
| 10 shows, and with eight of the top 


. 


give CBS a dominance in half-hour 
wins with 24 as against 17 for ABC 
and nine for NBC; 

(4) Take away Dave Brinkley 
single-handedly seems to 
have brewed up the revolution in 
the three - network competitive 
news sweepstakes) and, man for 


Block Drug is moving in to take the | 4M. show for show, in the words 
the NBC-TV | of 


a rival newscaster, “what has 
CBS to be ashamed of?”; 

(5) In the area of public affairs, 
the CBS “image” remains the one 
to beat; 

(6) Of the eight highest-rated 
entertainment shows among the 
season's new entries in the Nation- 
al Nielsens, CBS has five (Andy 
Griffith, “Checkmate.” “Candid 
Camera,” Tom Ewe] and “Pete & 
Gladys”); ABC has two “Flint- 
stones” and “My Three Sons"); 
NBC has one (‘Tall Man.” 


Yet strange indeed are the be- 





havior patterns around CBS these 
days, 


WHY THE BIG PANIC AT CBS? 








PILOT TO ROLL ON 
JOEY BISHOP SHOW 


Hollywood, Feb. 7. 
Joey Bishop will film a pilot for 

Danny Thomas’ Marterto Enter- 

prises. Seg will be filmed this week 

and is tentatively titled “The Joey 

Bisho; Show.” It will be run off 

March .27 as an. episode of “The 

Thomas Show.” 


from his Broadway lead in “Bye 
Bye Birdie” to film show at Desilu- 
Culver. Morey Amsterdam guests 
in the pilot. . 


Lorillard Rescues 
NBC From Ticklish 
Hugh Downs Spot 


P. Lorillard saved the day (it's 
really more correct te say the 
“night”) for Hugh Downs. Cig 
company, via Lennen & Newell, 
wants to buy half the forthcoming 
nighttime version of “Concentra- 
tion” on NBC-TV—with Downs as 
host. - 

Until late last week, Downs, 
who hosts the current daytime 
version of “Concentration” and is 





Paar show, was not going to get 
the prime time version of the quiz- 
zer. NBC-TV was afraid that “Con- 
centration” at night would be 
harder to sell if Downs took it, be- 
cause his announcing chores else- 
where in the schedule might pro- 
duce a sponsor conflict. 

NBC-iV was close to a deal in- 
stead with Hal March, who em- 
ceed the defunct “$64,000 Ques- 
tion,” and in the meantime Downs 
is said to have expressed -both 
anxiety and anger at not being al- 
lowed to do nighttime “Concentra- 
tion.” There was even talk he 
might retaliate by quitting either 
or both of the other two shows he 
does for NBC. 

Lorillard, which is a Paar spon- 
sor, made it easy for NBC to 
change its mind. With a half-spon- 
sor like that in tow, the problem 
of sponscr conflict is halved. 

“Concentration” will assume a 
half-hour once weekly Monday 
nights at 9 in April. The daytime 
stripped version will confinue. 


Crosley in Shakeup 
At Atlanta WLW-A 


Atlanta, Feb. 7. 

Major shakeup at Crosley Broad- 
casting Corp.’s WLW-A_ found 
James W. Burgess, for nearly four 
years television station’s sales 
manager, upped to general man- 
ager post with a vice presidency 
to go along with his new title. 

Burgess succeeds Harry A. Le 
Brun, who resigned iast week due 
to what he and Crosley officials 
(mutually) termed “a conflict in 
the matter of policy.” 

Appointment of Burgess was an- 
gnounced by Robert E. Dunville, 
prez of Crosley outfit, after meet- 
ing of Board of Directors in New 
York City. 

In addition to sales manager job 
he vacated, Burgess must hire a 
program director to fill post open 
due to resignation of Bob Hen- 
drickson. 

While other affiliates of ABC- 
TV in comparable cities are rack- 
ing up good ratings, WLW-A has 








this respect. 


_|sion plan 


announcer for the latenight Jack | ¢C 





Could Be Rough Going for TV's 
Technical Unions From Here On In 
In Bid for Job Security at Webs 


™ 
¥ 


By ART WOODSTONE 


The technical unions in radio 
and live and taped television are 
expected to face greater and great- 
er difficulty in their attempts — 
like labor ps everywhere—-to 
establish security. 

The contract negotiations last 
week between the National Assn. 
of Broadcast ees & Tech- 
nicians’ and ABC are considered 
in some quarters as an important, 
if somewhat oblique, indication of 
just the kind of trouble the’ tech- 
nical groups wili face. After threat- 


pension pian and 
adequate one at that, NABET 


for what is described as 
than the union 


been 
Campromise is invariably a part 
between 
labor and 


, 
; 


management, and, to 
some, taking a deferred 3% pen- 
(see separate story) 
instead of a full 5% pension at 
once might seem rothing more 
than a ise. Compromise 
it was, but the settlement is also 
looked upon as an _ inevitable 
defeat for the union. 

This year NABET was no longer 
willing to accede to ABC's com. 
plaint that it was a poor network, 
that, unlike NBC and CBS, it still 
couldn't afford a pension plan for 
its camera, scund men, switchers 
and the other techniciens, who 
together number over 900. But 
1961 was possibly the wrong year 
to start resisting ABC's plea of 
impoverishment. If, say, in 1958, 
NABET resisted, it might now have 
as much in pensions for its ABC 
rank-and-file as it is getting from 
i and IBEW is getting from 


This is net meant as a study in 
hindsight, for possibly no one 
could. have envisioned how the 
balance of power between net- 
works and their technical unions 
was to turn three years later. Yet, 
as it appears to many observers, 
the technical unions in live and 
taped tv and all radie cannot really 
afford the risk of strike. 

Nobody likes strikes, the net- 
works always say, but these same 
networks today seem well equipped 
to take a strike and keep operating 
for an jnadefinite period of time. 
For years, the networks have been 
developing a body of “substitute” 
engineers and technicians. During 
the weeks before tvery contract 
negotiation with IBEW and 
NABET, the three webs train and 
retrain staff executives in the art 
of handling a camera or levelling 
a boom mike. 

They're admittedly not expert, 
and if ABC, NBC or CBS had te 
take a strike five years ago, when 
they all aired many more live tv 
programs than they now do, they 
might have fallen apart—with all 
their training as substitutes. But 

(Continued en page 82) 





Purex Decides To 


Stay With NBC-TV 


Purex has confirmed that it is 


|returning its money to NBC, de- 


j 


spite the CBS attempt to attract 
the sponsor’s $4,000,000 business 
over to its own part of the spec- 
trum. First purchase announced 
with NBC-TV under the new Purex 
contract is the purchase of five 
hourlong biographies by producer 
— Hyatt known as “The World 

Racca 

Also, Purex will probably an- 
nounce shortly a plan to repeat 
Irving Gitlin’s daytime specials, in 
the “Woman” series, at night dur- 
ing the summer of ‘61. 

Bankroller will probably an- 
nounce the disposition of the rest 


been dragging its electronic feet in of its tv budget on NBC over a 


period of several more days. 
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There is nothing harder to'stop than a trend. 
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owe eee 
ABC-TV} 21.0 | 20.4 | 
NET Y 


*Source: Program Appraisal Supplement to National NTI Report for 4 
weeks ending January 22, 1961. Nielsen 24 Market TV Report, Average 
Audience Sunday 6:30-11 P.M. Monday through Saturday 7:30-11 P.M. 


ABC is off and winging again. Every Nielsen 
rating thus far this year* continues to show 
ABC-TV the strong network on week nights 
and the leader all week. 


It figures when you check program perform 
ance. The current Nielsen TV Report* gives 
ABC-TV five out of the ten top shows. And 
the only two brand new shows to make it 
in the top ten are My Three Sons and The 
Flintstones. ABC shows, that is. 


The trend in 61 is to ABC-TV 
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ASR-Schick-B&B-Timex 


Blowups & Sundry Ruminations 
—On Other Madison Ave. Fronts 


By BILL GREELEY 


Madison Ave. rumor and rumina- 
tion in a high season for shifting 
accounts: 

Schick's switch from Benton & 
Bowles to Norman, Craig & Kum- 
mel was alleged to be caused by 
B&B's taking on the ASR Products 
(Gem razors etc.), but a bad tv sea- 
son could be a major reason. 

“We were badly burned with 
Witness, says Schick ad manager 
William Seigal in explaining the 
company’s all-out investment in 
newspapers for the first quarter of 
’61. Schick had a fourth of the 
CBS-TV hour, plus four partici- 
pations in the same web’s “Face the 
Nation” Monday night pubservice 
outing. Same time, he says, the 
“Peter Pan” Christmas special on 
NBC was & highly successful holi- 
day promotion for Revion subsid. 

Seigal says the company may be 
back in tv before the year is up, 
but no definite ‘plans are current, 
It may be more network, it may be 
spot. 

Another close observer, on the 
other side of things, describes ASR- 
Schick-B&B this way: “Revlon has 
a diversity of products to sell, and 
primary among them is Righteous 
Indignation. They get a lot of oil, 
a lot of oil.” 

The long expected exodus of 
Timex from Doner agency material- 
ized over the weekend with the 
$3,500,000 biz landing at Warwick 
& Legler. Since the hassel over tv 
program plans that saw agency tele 
topper Sylvan Taplinger ankling, 
the client has been pitched from 
all sides. 

Timex tv season of entertainment 
and pubservice specials has been so 
so. An Art Carney duting was dis- 
appointing to the point of cancel- 
ling a second go. NBC’s “White 
Papers” have proved a solid buy, 
but the exponents of a special rate 
for pubservice are saying that the 
Timex tab, close to $600,000, was 
high, and the word may have 
reached the client. 

With the new Shell biz at Ogilvy, 
Benson & Mather, the often re- 
peated quip is, “When is that news- 
paper campaign Boing to start?” 

Early indications are that Shell's 
multi-million. exclusive newspaper 
campaign is a solid success in some 
important markets, and a complete 
flop in others. This may be the 
reason for reported Shell-OB&M 
discussions anent a partial split to 
tv soon. 

Strong possibility is a trouble- 
shooting spot campaign to shore up 
markets where newspapers are not 
building sales; and others where 
there’s a lot of dealer nervousness. 

Radford Stone, former NBC-TV 
account exec, was hired by Ogilvy 
in September as broadcast super- 
visor for Shell. What he’s been up 
to during the last few months of 
feverish one-media planning is not 


known, but the word is that he’s! 


now actively plotting Shell's tele 
future. 

Up and down: George Oswald, 
formerly a Kenyon & Eckhardt vee- 
pee, joins Geyer, Morey, Madden & 
Ballard as a senior veepee. 

Stripes for Marion McDonald 
and Wallace J. Gordon at Grant 
Advertising. 

Charles W. Young joins Ogilvy, 
Benson & Mather as personnel di- 
rector, He’s been with the Asso- 
ciated Merchandising Corp., Lever 
Bros. and R. H. Macy as a person- 
nel exec. 

New Biz: Transogram, toys and 
other juve products, to Mogul Wil- 
liams & Saylor. 


. , . . 
Chi FM’er Air Coin 
Chicago, Feb. 7. 

Foreign airlines apparently are 
high on FM. Chi’s fine arts station, 
WFMT, is SRO for the month of 
March in the category of European 
flights, per its policy of separating 
competing commercials by a mini- 
mum of two hours. 

Alr France last week doubled its 
spot schedule on the station, and 
Sabena Belgian World Airlines and 
KLM Roya! Dutch Airlines came 
in as new spot accounts. Renewing 
for third year are Japan Air Lines 
and Scandanavian Airlines System. 
Station has also plucked the Swiss 
Tourist Office and French National 
Railroads this month, 





|| With the Station Reps 


Stations and reps are experienc- 
ing a relatively soft first quarter 
in spot tv, volume, and industryites 
predict there may not be a leveling 
off until the second six months of 
the year. 

One of the prime reasons is a 
slackening by automotive advertis- 
ers in all media. Car makers are 
retrenching, attempting to get rid 
of invertories, saving the big push 
for next year’s models. 

Slide in spot volume is evident 
in the number one market, New 
York, with such primetime carriers 
a, the late features films and 
WNBC-TV’s Jack Paar chainbreaks 
obviously off. Latter show has 
been filling with pubservice an- 
nouncements and promos where 
there were sold minutes before. 

There’s new biz in the offing, 
however, which may help the level- 
ing off. Rheingold beer is making 
a big swing to tv. Cott, east coast 
beverage firm which was formerly 
in newspapers, is reportedly swing- 
ing the whole budget to tv. On the 
national level, Pet Milk has pulled 
out of network in favor of spot. 

Briefs: H-R Representatives have 
picked up WEMP, Milwaukee, and 
KWK, St. Louis, both formerly 
repped by Headly-Reed . . . Joseph 
Friedman has been named manager 
of H-R’s San Francisco office .. . 
RAB has released co-op plans of 50 
more national and regional radio 
advertisers to its 1,200 member sta- 
tions. Book now covers 600... . 
Avery-Knodel opens a Boston office 
this week with Santo J. Crupi as 
manager. He was with Middlesex 
Broadcasting, heading up local, re- 
gional and national sales. 


WBBM’S KUP RUNNNETH 





Chicago, Feb. 7. 
Irv Kupcinet’s “At Random,” 
which has swamped all Saturday 
post-midnight competition for two 
years, is doing ditto to David Suss- 
kind’s syndicated “Open End,” 
which, curiously, it’s somewhat 


the Susskind show head-on against 
Kup several months ago, as a fight- 
fire-with fire measure, but the 
WBBM-TV entry has been out- 
pointing it more than four to one. 

Latest Nielsens show the Kup- 
cinet talkfest starting at midnight 
with a 17.6 as against a 4.3 four- 
week average for “Open End.” At 
1 a.m., Kup maintains a 9.9 average 
while Susskind depreciates below 
Nielsen’s minimum count. Interest- 
ingly, at 1:45 a.m. Kupcinet still 
carries a 5.0 rating, which is higher 
than Susskind’s at the start. 


52 TV-AM Canada Licenses 
Come Up for Renewal 


Ottawa, Feb. 7. 





will meet in Ottawa Feb. 22 to scan 
applications for renewal of broad- 
cast licenses from 52 Canadian 
television and AM stations, expir- 
ing March 31. 

Of the 52, only three have been 
called to appear before BBG. They 
are CKOY, Ottawa; CKEY, To- 
ronto, and CKLW-TV, Windsor. 
Scheduled to confer with the board 
on programming problems are 
CKCH, Huil; CHNC, New Carlisle, 
P.Q.; CKPC, Brantford, Ont., 
CJCX, Yorkton, Sask., all AMers, 
and CKNX-TV, Wingham, Ont. 


Push Kenya TV Plans 


London, Feb. 7. 
Norman F. Harris, Kenya’s Min- 
ister for Information and Broad- 








casting» who was in town last week 
| for talks with the Colonial Office, 


| took time out for meetings with | 


| Several of the groups ‘who have 
| declared an interest in operating 
a tv service in the area. 

Among the groups reportedly in- 
terested are Granada TV Network 
Rediffusion, and a syndicate which 
includes Scottish TV, TWW, NBC 
and 20th-Fox. 


OVER VS. SUSSKIND 


patterned after. WBKB installed | 


Board of Broadcast Governors | 


CBS-TV Coast Shifts On 
Production Personnel 


Hollywood, Feb. 7. 

CBS-TV has done some juggling 
among its Coast production per- 
sonnel, with Seeleg Lester moving 
up to become producer of “The 
Gunslinger” under Charles Marquis 
Warren, who takes the exec pro- 
ducer spot on the new western, 
and Andre Boehm succeeding War- 
ren as producer of “Rawhide.” 

Lester has been producer of 
“Perry Mason,” and replacing him 
there will be Arthur Seid and Ar- 
thur Marks, who will alternate as 
producers. They’ve served as as- 
sistant producer and associate pro- 
ducer respectively on the “Mason” 
stanza. 

Boehm has been associate pro- 
ducer on “Rawhide,” but with War- 
ren moving over to “Gunslinger” 
on a fulltime basis, Boehm is tak- 
ing over the Friday night series. 


Lee Vogel's WMAQ 
Slot Up for Grabs 


Chicago, Feb. 7. 

Jack Eigen, “bad boy” of Chicago 
(and previously Gotham) radio, 
may yet get his old job back as 
latenight celebrity interviewer on 
WMAQ. NBC-owned station had 
bounced him a year ago because 
his brand of controversy didn’t jive 
with the outlet’s new dignified tone. 
But ratings have gone into a tail- 
spin since then, and WMAQ brass 
is admitting that he’s again under 
consideration. From the sound of 
things, however, they’d rather not 
have him if they didn’t have to. 

WMAQ has elected not to renew 
Eigen’s successor, Lee Vogel, and 
for the next few weeks will be 
testing other local personalities to 
see if there are any positive vibra- 
tions. If not, Eigen will undoubt- 
edly claim the prize. First to get a 
crack at it is Sig Sakowicz, former 
Polish newspaper columnist who 





and now has interview shows on 
WGN and WTAQ. 

Though he's caused them plenty 
of headaches, Eigen always did get 
ratings for his WMAQ bosses. And 
the situation is critical because it's 
| been discovered that, for some rea- 
|son, the latenight show has been 
affecting the ratings of the station’s 
prime early morning strip. When 
the late ratings were good, 
WMAQ'’s morning man, Henry 
Cooke, was running second in the 


during Vogel’s tenure, Cooke’s 
fallen to about fourth. Only ex- 
planation is that latenight listeners 
apparently tend to leave their dials 
in place when they turn on the set 
the next morning 

Eigen had taken a job on a St. 
Louis station last year but left 
after a few months to try his luck 
| in Chi.again. 


Stable of 6 Writers 
For ATV ‘Theatre 70’ 


London, Feb. 7. 

Associated Television Ltd., com- 
| mercial web covering the Midlands 
area weekdays and the London 
region at weekends, has put six 
| writers under a year's contract to 
| write plays exclusively for its “The- 
tre ‘70'” series of Saturday night 
70-minuters. Hopes are that the 
roster will be increased. 

Each writer is expected to turn 
out three originals during his first 
contract year, this meaning that 
ATV can rely on 18 new plays 
when planning its 1961 drama 
schedules. The half-dozen scribes 
pacted Jacques Gillies, Philip Le- 
vene, Louis Marks, Jeremy Paul, 
Gilbert Phelps and Bruce Stewart. 


BBC-TV Shuffle 


London, Feb. 17. 

Effective April 1, when Stuart 
Hood becomes BBC-TV controller 
of programs in succession to the 
incoming director of television 
broadcasting Kenneth Adam, Don- 
ald Baverstock will be assistant 
controller. And Leonard Miall gets 
the job of assistant controller of tv 
| current affairs and talks, while also 
remaining head of the tv talks 
department 

BBC-TV has abolished the post 
of deputy director of tv broadcast- 
ing. As a result, Cecil McGivern is 














signment, 


branched into radio a few years ago! 


market; and since they've dropped, |; ° 


transferred to a special writing dl 





TV-Radio Production Centres ~ 


IN NEW YORK CITY... 


Lester Gottlieb gets a veepee stripe when he moves into NBC on 
Feb. 15... Jane Pickens hosts WNBC Radio’s special “Answering 
Heart Problems” for the N. Y. Heart Assn. next Sunday (12)... New 
appointments at CBS News: Robert Rheineck upped from chief engineer 
to manager of technical operations, Egon Pohoryles named manager of 
motion picture photography, and Stan Losak named assistant manager 
of photography, all under Jack Bush, manager of film production... 
Ed Kemmer of CBS-TV’s “The Clear Horizon” gets a two-week vaca- 
tion from the Coast-originated soaper and arrives in Gotham Feb. 19 
with producer Manya Starr.as guests of the Signal Corps (Kemmer 
plays a Signal Corps captain stationed at Canaveral in the series)... 
WNBC Radio director Bill Weyse recuperating after surgery at Roose- 
velt Hosp ... Arnold Raskin joined WNBC as production assistant, 
Tony Thermopolis, who moves to NBC International . . . Doris Storm 
signed for a series of location blurbs for Lever-Bros.’ Imperial mar- 
garine ... Joseph J. Jacobs has resigned as general attorney far Met- 
ropolitan Broadcasting to resume private practice in N. Y., specialig- . 
ing in broadcast, entertainment and Federal regulatory matters . . 
Lee_Hanna moves up to post of director of news and special events at 
WNEW, succeeding Martin Weldon, and Dick Merson moves up to 
Hanna's post as assistant director ... Paul Melton, formerly assistant 
to WCBS-TV documentary producer Warren Wallace, now producing 
“New York Forum” and “Face New York” for the station . . . Craig 
Gilbert and Earle Luby, both pf whom have written “Twentieth Cen- 
tury” scripts for CBS-TV, turning but “Sunday Sports Spectacular” 
scripts for the web on “Army-Navy Weekend” and “Baseball Field 
General” (Paul Richards of the Orioles), respectively . . . George Mal- 
ko, production coordinator of WCBS-TV’s “Eye on N. Y.,” leaves for 
a nine-month stint with the Australian Broadcasting Commission in 
Sydney to produce and direct local pubaffair shows . . . Oops—that’s 
Schaefer Beer sponsoring the Sports Network’s Florida horse racing 
(22-city hookup) and not as erratumed last week . . . Actress Jimsey 
(Jocelyn) Somers, Gothamite who shifted to the Coast recently, has 
the femme lead in tonight’s (8) NBC-TV “Death Valley Days.” 

Paul Anka guestars on Sunday’s (12) “Ed Sullivan Show”. . . NBC- 
TV producer Ed Pierce left for Marineland, Fla., in preparation for his 
underwater variety special, titled “Marineland Circus,” to be telecast 
Easter Sunday. Pierce already has signed Lloyd Bridges, Buster Crabbe 
and Judy Joy as headliners . . . Italian film star Rossano Brazzi will be 
the host of WNBC-TV’s fashion show, to be filmed in Rome, and tele- 
cast March 12. Show is sponsored by Alitalia Air Lines. 


IN WASHINGTON .. . 


WWDC prexy Ben Strouse is the new Broadcasters Club prez; other 
officers: first v.p., Joseph Goodfellow, NBC v.p.; second v.p., Arthur 
Scharfeld, broadcasting attorney; treasurer, Richard Stakes, WMAL- 
AM-FM-TV; and secretary, Vincent Wasilewski, National Assn. of 
Broadcasters . .. WMAL has launched editorials on both radio and tv 
... Newest addition to the Mutual news gathering staff is Dorese Bell, 
a looker formerly of ABC radio, N. Y. .. . Talbot Wright named edi- 
torial and production assistant at WMAL-TV, with Henry Wilson join- 
ing the news staff there as a writer-reporter . . . Inga, WRC-TV's 
femmecaster, is now facing the cameras seven days weekly, more than 
any other local personality ... Drew Pearson set to give his views on 
the New Frontier in an interview Thursday (9) on WTOP-TV’s new 
“Portfolio” series. 


IN LONDON... 


“Mrs. Dale's Diary,” for 13 years on BBC radio, is to be “zipped up” 
with producer Betty Davies as overall producer and other producers 
taking over for refresher spells . . .“‘Winston Churchill; The Valiant 
Years” gets its first screening on BBC-TV Saturday (11) . . . North of 
Scotland Television Ltd., has been renamed Grampian Television Ltd. 
. Richard Meyer, who recently quit Associated TeleVision, has 
formed his own company to advise operators of commercial stations 
abroad .. . George Cole stars in a new “Life Of Bliss” skein for BBC- 
TV starting Feb. 15... An Associated-Rediffusion unit, headed by 
features boss, Peter Hunt, writer Elkan Allan and director Bill Mor« 
ton, is in South Vietnam preparing the second British contribution to 
the Intertel series skedded for May transmission . . . David Warwick, 
Granada director-producer, to Sweden today (Wed.) for a looksee at 
Swedish broadcasting ... WNTA-TV (New York) has bought four pro- 
grams in the BBC's “Lifeline” series, produced by Hugh Burnett... 
Jesse Conrad “guests” as singer in ATV’s Midland “Cover Girl” show 
on Friday (10). 


IN PHILADELPHIA ... 


Paul Sullivan, vet newscaster recently with WIP, joins WCAU... 
Pete Boyle, longtime children’s favorite, returns to WRCV-TV with an 
hourlong Sat. morning session, “Pete's Gang”. . . David Susskind to 
keynote the Allied Jewish Appeal’s leader dinner at the Warwick Hotel 
(27) .. . WFIL-TV’s “University of the Air” chalks up its 11th_anni 
(6) .. . Al Melnick, of A&L Record Distributors, staging a record hop 
for his son’s bar mitzvah (12) with deejay Hy Lit doing the honors. . 
WFIL-TV’s dj. Bill Webber named chairman of the 1961 Easter Seals 
Parade . . . Benedict Gimbel Jr., veepee of Metropolitan Broadcasting 
Co., appointed by Mayor Richardson Dilworth to Philly’s Arts Advisory 
Council . . .“Talk of Philadelphia,” with Ed Harvey, a two-hour stanza 
on WCAU will feature a surgeon, an osteopath and a chiropractor dis- 
cussing treatment for “your aching back” (10)... Jim Leaming, WIP 
sports director, now station’s public relations director in addition to 
regular chores . . . Bob Williams, Evening Bulletin tv columnist has 
attached a plow to his jeep and is much in demand for clearing Main 
Line driveways and biz districts . . . WIP seeking new midtown loca- 
tion . . . Dick Clark taping nine “Bandstand” shows a week, because 
of film commitments (“The Young Doctors”) in New York. 


IN MILWAUKEE... 


On Sunday, March 5, facilities of WTMJ-TV and WTMJ will be 
combined in presenting a complete stereophonic concert. Milwaukee 
Journal stations will broadcast the Sixth Annual Brotherhood Concert, 
direct from Shorewood High School Auditorium, kicking off at 7:30 
p.m. A specially recruited orchestra of 65 pieces, under the baton of 
Dr. Julius Ehrlich, will play in concert Beethoven’s “Fidelio” opera. 
Bill Reynolds, WTMJ staff announcer will do the narration ... WTMJ- 
TV is telecasting all NBA Saturday basketball battles, with I p.m. tip- 
offs into April. It includes regular league games during the final weeks 
of the hasketball-season. Divisional and champiorship games will also 
be beamed. As a tiein, on Saturdays at 3:15 p.m., a 15-minute program 
“Inside Basketball,” has bowed. 


IN MINNEAPOLIS .. . 


WPBC and WPBC-FM are new Twin Cities outlets for Mutual. Pact 
goes into effect Feb. 10... KUOM, Univ. of Minnesota radio station 
|preemed new-series of classical plays Saturday with dramatization of 
Anton Chekhov's “The Marriage Proposal.” Walter R. Mills is pro- 
duction supervisor of the series which is entitled “Minnesota Theatre 


{Continued on page 86) 
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TV IN-FIGHTING GROWS HOT 


Kennedy's ‘Count Me In’ Virtually 
Assures TV Debate In 04 Campaign 
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Nielsen's Top 10 (24 Markets) 


(Week Ending Jan. 29) 


The pattern continues the same on the multi-city Nielsens, with 
ABC-TV again coming out in front for the week ending Jan. 29 
with an average audience tally of 20.9 and CBS trailing in second 
place with a 20.2. NBC was again third with a 16.8. Ratings span 
the 7:30 to 11 p.m. periods (6:30 to 11 on Sunday.) 

While ABC nosed out CBS on half-hour wins (21 to 20, with 
NBC getting 10), this time out CBS captured most nights of the 
week. ABC won Thursday and Friday by a wide margin; CBS was 


out in front on Sunday, Monday Saturday and Tuesday. 


on Wednesday. 

Following are the Top 10: 
Gunsmoke (CBS) 
Untouchables (ABC) .... 33. 
My Three Sons (ABC) ... 33 
Candid Camera (CBS) ... 32. 
Real McCoys (ABC) 1 


NBC won 
Wagon Train (NBC) ..... 30.5 
Andy Griffith (CBS) .... 29.7 
Flintstones ‘ABC) ...... 29.1 
Have Gun (CBS) ....... 28.4 
Jack Benny (CBS) ...... 28.0 





Trade Union Congress Backs 
BBC Claim to. Third TV Web 


London, Feb. 7. 


Though backing the claim of BBC- 
TV to the third network, the Trade. 
Union Congress in a memorandum 
to the Pilkington Committee on 
Broadcasting, criticizes the web for 
having “wrongly allowed itself to 
be drawn into the competitive pre- 
cess of matching program with 
program and overlapping in time 
in order to limit viewers’ choice 
and reduce the attraction of the 
alternative service.” The TUC, 
which speaks for most of Britains 
trade unionists, also proposes that 
the BBC should retain sole rights 
to sound broadcasting. 

Among the major recommenda- 
tions made by the TUC is one to 
the effect that newspapers should 
not be allowed to have an interest 
in television program companies. 
I, suggests that this could lead to 
a concentration of power in the 

rovision of news which would be 
nimical to the public interest. It 
also proposes that the Independent 
Television Authority should, at the 
earliest opportunity, renegotiate 
contracts with the program con- 
tractors and reduce “the exorbitant 
profits.” 

The TUC recommends that who- 
ever has the right to the third 
service, should make its programs 
complementary to the one it al- 
ready provides, and this service 
should have a minority appeal. It 
asserts that commercial interests 
neither co ¢ nor would provide 
this type co. program. If the third 
channel had to be financed out_of 
advertising revenue the program 
contractors would have to compete 
more strongly than now for the 
custom of advertising. 


Toll tv is also given a thumbs 
down in the report as the TUC 
does not believe it could attract 
and hold the causual viewer. Its 
social, educational or cultural im- 

act would therefore be strictly 
imited. 


Betty Furness In 
— WNTA-TV Entry 


Betty Furness leads the new day- 
time show parade on WNTA-TV, 
Newark-N.¥., with the former 
Westinghouse pitch gal anchoring 
a daily midweek 90-minute show. 

Other daytime program high- 
lights are two new half-hour quiz 
shows, repeats of that station’s 
“Picture of the Week” and “New 
Movie” showcases, specialized news 
shows, repeats of “Mike Wallace 
Interviews,” and a bandstand show 
consisting of big bands of yester- 
year culled from Paramount shorts. 

Revamp of the daytime lineup 
followed the demise of Storevi- 
sion’s “Daywatch,” which failed to 
garner adequate advertising sup- 
port 

Miss Furness, returning to tv 
with a regular show after a 10-year 
association with Westinghouse com- 
mercials, will front “At Your Beck 
and Call,” to be stripped Monday 
through Friday at 1 p.m. The 90- 
minute show, to bow Feb. 20, could 
be called a “viewer participation 
show.” Format will have a variety 

(Continued on page 84) 











NBC INT'L BATTING 
1000 IN BRITAIN 


London, Feb. 7. 

With the sale of “The Outlaws” 
to Associated Television, NBC In- 
ternational has now sold all its 
hourlang western series to British 
tv. The others are “Laramie”. and 
“Bonanza.” 

The skein will bow on the com- 
mercial ty network on Sunday, 
March 12, and will be picked up by 
several of the regional webs. 


Thorny Problem: 
Who's Entitled To 
Operate Brit. TV? 


London, Feb. 7. 

The knotty problem of the posi- 
tion created when the operator or 
part-operator of a British commer- 
cial tv outfit suffers a change of 
ownership has once again come to 
the fore here with a proposed 
merger between Odhams Press 
Ltd. and Thomson Newspapers. 
Since one of the Thomson interests 
is Scottish Television Ltd., Mem- 
bers of Parliament and others are 
again asking the Government to 
consider the whole question of the 
granting of commercial tv licenses. 
Not long back, the closure of the 
national daily New Chronicle and 
London evening paper The Star 
and their takeover by the North- 
cliffe group raised similar mis- 
givings, inasmuch as the vendors 
of the two publications were stake- 
holders in Tyne Tees Television 
Ltd. 

And this time, the Government 
and Prime Minister Harold Mac- 
millan admit that they are con- 
cerned, albeit more precisely with 
the implications of giant press 
mergers of which this tv aspect 
happens sometimes to be part. The 
Opposition is demanding an in- 
quiry into the press, but it seems 
doubtful at the moment whether 
the Government will accede. 
Statements by Macmillan are ex- 
pected to be made in the House 
of Commons on Thursday (2). 


MINNESOTA TWINS 
PACTS BOB WOLFF 


Minneapolis, Feb. 7. 

Sportscaster Bob Wolff, for 14 
years “the voice of the Washington 
Senators,” has signed a contract as 
the new “voice of the Minnesota 
Twins,” handling tv and radio play- 
by-play. Working with Wolff will 
be Ray Scott, Pittsburgh sports- 
caster, and vet Minneapolis news- 
paperman and broadcaster Halsey 
Hall. 

Sponsor for beth the radio and 
tv games to be carried by WCCO 
and a regional network of six states 
will be Hamm’s Beer. 

Wolff's business manager, Milt 
Fenster, is negotiating also for a 
pre-game show for both tv and ra- 
dio, plus a daily sports program. 











$19,000,000 GF 
CHWS AT STAKE 


The comparative peace that has 
reigned among the three tv net- 
works over the past few years was 
shattered this week when the webs 
let out all the stops in attempted 
talent-program raids. The specific 
target at stake was the Danny 
Thomas-Andy Griffith Monday 
night tandem and the $12,000,000 
in General Foods billings that goes 
along with it. 


Both ABC and NBC—the former 
in retaliation for CBS-TV’s unsuc- 
cessful passes at its “Rifleman” 
and “Peter Gunn”—were bidding 
for Thomas and Griffith, and both 
were making with attractive offers 
of leadin programming to nail 
down the GF business. CBS, on the 
other hand, was maneuvering to 
hold onto the two shows, among 
its hottest properties and the 
foundation of its Monday night 
lineup. 


A decision by General Foods is 
expected momentarily, and as of 
presstime, it appeared that dark- 
horse NBC would emerge with the 
spoils, thanks to some fancy sched- 
uling footwork and a guarantee to 
General Foods of renewal rights 
on the Monday 9-10 period into 
which it would move the comedy 
shows. 

First off, NBC has promised to 
shift “The Price Is Right” from 
Wednesday night to Monday at 
8:30, immediately ahead of Thomas 
and Griffith, to insure a big lead- 
in. Secondly, it would shift 
“BOnanza” from Saturdays to the 
Monday 7:30-8:30 slot as addition- 
al insurance. As further bait, it’s 
offering General Foods the Wed- 
nesday 8:30-9 berth behind “Wa- 
gon Train” to GF for its Gertrude 
Berg starrer, "Mother is a Fresh- 
man.” That’s the time slot current- 
ly occupied by “Price Is Right.” 

Besides these major concessions, 
NBC is also offering to guarantee 
renewal rights to General Foods 
on the Monday 9-10 period, a com- 
mitment to the sponsor that it can 
retain its hold on that period come 
what may. This is a key considera- 
tion in GF’s thinking, since both 
CBS and ABC reportedly have re- 
fused to felinquish their control 
over the Monday time periods. (It 
was CBS prexy Jim Aubrey’s re- 
fusal to guarantee Bristol-Myers 
and MCA the Sunday 9:30 time last 
season that cued the “Alfred Hitch- 
cock Presents” switch to NBC. 


The NBC combination of renewal 
guarantee and schedule juggling 
far outweighs the offers of both 
CBS and ABC. Columbia’s bid to 
retain Thomas and Griffith in their 
current Monday at 9 period con- 
sists of a pitch to move “Hennessey” 
down to 8:30 from its current spot. 
CBS figures “Hennessey” has a 
petential kiddie audience which 
it’s missed to date and this could 
swell the “Hennessey” ratings con- 
siderably and at the same time aug- 
ment the Thomas audience. One 
point in CBS’ favor is that “Hen- 
nessey” is half-sponsored by Gen- 
eral Foods, although out of the 
Young & Rubicam shop rather 
than Benton & Bowles, the key- 
agency in the inter-network maneu- 
vering. 

ABC's pitch, also assuming a 
Mouday 9-10 berth for Thomas and 
Griffith, is to program “The Rifle- 
man” ahead of the two shows at 
8:30 Monday. Web defeated CBS’ 
attempted raid on the western, and 
promised Procter & Gamble and 

(Continued on page 84) 








CBS-TV’S AFFIL 
MEET MAY 4-5 


CBS-TV will hold its annual Net- 
work Affiliates Conference in N.Y. 
May 4 and 5 at the Waldorf-Astoria. 
The first CBS-TV affil meeting set 
for N.Y. in several years, it will 
precede by two days the opening 
of the National Assn. of Broadcast- 


ers convention in Washington 
May 7. 

In a letter advising affils of the 
conference, CBS- prexy Jim 


Aubrey said the meet would take 
up such diverse topics as sales, pro- 
gramming, program “practices, the 
web’s competitive position, pending 
broadcast legislation and other 
matters. 


Kellogg Bows Out 
Of Gleason Show 
In Billings Shift 


Kelu. sg and CBS-TV hammered 
out an agreement Friday (3) where- 
by the sponsor was permitted to 
withdraw from its alternate-week 
sponsorship of the Jackie Gleason 
show, with the billings involved 
being shifted to “Father Knows 
Best” reruns. 

Agreement was reached only 
hours before Gleason went on the 
air. It pulled both CBS and Kel- 
logg out of a ticklish spot, partic- 
ulagly the network, which was un- 
willing to establish a precedent by 
allowing Kellogg to cancel its con- 
tract and at the same time was re- 
luctant to conferm to the original 
commitment with Kellogg of pro- 
viding Gleason in a panel format. 

Hassle started on Tuesday (31), 
when Kellogg was informed that 
Gleason planned to drop, with CBS’ 
approval, the “You're in the Pic- 
ture” format anc switch to a con- 
versation show with Gleason and a 
guestar. Cereal company claimed 
it had bought a panel show and 
that’s what CBS had to deliver, 
and added it didn’t like Gleason's 
references to spiked coffee on the 





air. 

Network simply didn’t want to 
return to the panel format, feeling 
that the game show wasn’t very 
good to begin with whereas Glea- 
son in his formatless conversation- 
piece was a hot item, However, it 
refused to let Kellogg out because 
any other sponsors involved with 
Gleason could use the same excuse 
to demand out. CBS talked to Glea- 
son about goifig back to the panel 
show, but he refused. 

CBS took adventage of the Kel- 
logg pull out to sell L&M an extra 
minute on the show. Since it was 
L&M’s “union” week, a crossplug 
was already scheduled, so that 
L&M had the whole show to itself. 





Dow’s Easter Parade Coin 
Dow Chemical will pick up the 
tab for the “Easter Parade,” to be 
telecast by WPIX, N.Y., on Easter 
Sun‘?sy from 11:30 am. to 1:30 


p.m. 

Co-hosts of the outing will be 
John Tilman and weathergir! Gloria 
Okon. 





NAACP’s ‘Black Monday’ Protest 


Pressure groups take unexpected positions at times. National 
Assn. for the Advancement of Colored People, for example, pro- 
tested Reginald Rose’s “Black Monday” on WNTA-TV, Newark-N. Y. 
indie. NAACP protest centered around the depiction of the or- 
ganizer in the Negro community seeking school integration. The 
play, in favor of integration, received the congratulations of the 


Inter Racial Council. 
In a different field, WNTA-TV 


to date has yet to come up with 


a panel of American doctors for its planned showing of a BBC 
documentary dealing with how socialized medicine has worked in 


Britain. Position of the medical 


men is that they don’t want to 


make themselves available to rebut a documentary which they 





feel shouldn’t be on the air in the first place. 





Washington, Feb. 7. 

“Great Debates” seem assured 
for the 1964 Presidential campaign. 

Asked specifically if he would 
participate in such programs as the 
incumbert President, John F. Ken- 
nedy told a news conference he 
would. This cleared a major hurdle, 
as his brother, Attorney General 
Robert F. Kennedy, had said right 
after the election victory that Pres- 
ident Kennedy wouldn't take part 
in 1964 “Great Debates.” 

On Capitol Hill, meanwhile, pas- 
sage of the Magnuson Bill seemed 
certain. It would exempt Presiden- 
tial and Vice Presidential races 
henceforth from Sec. 315 equal 
time restrictions. 

Senate Communications Subcom- 
mittee Chairman John O. Pastore 
(D-R.I.) called the face to face 
encounters between major Presi- 
dential candidates “a new Ameri- 
can institution,” adding: “I don’t 
believe anybody is going to avoid 
them or change them. 

Pastore also served notice that 
he wants the views of radio-tv net- 
work execs and others on the pos- 
sibility of commercial sponsorship 
of 1964 “Great Debates.” Such 
thoughts are to be given when 
Senate hearings open on the Mag- 
nuson Bill, he said. 

Pastore made the comment dur- 
ing the roundup of hearings on 
broadcasting politica] activity in 
1960. On that final day of testi- 
mony, Alfred Kk. Beckman, ABC 
v.p., said last year’s coverage of 
the Presidential race from pre-con- 
vention until the election was over 
cost his net “over $1,500,000." He 
injected a strong (and early) plug 
for the Magnuson Bill, saying, “The 
broadcasting industry rose te the 
occasion (in_ 1960) to afford the 
American public an opportunity to 
enlighten itself.” 

Stephen J. McCormick, Mutual 
v.p. and the only other witness on 
the last day, agreed completely and 
stresséd the “mature responsibil- 
ity” broadcasting had displayed in 
the Presidential contest. 


Bob Drew Sets Up 
Own Prod. Outfit 


Bob Drew, who until approxi- 
mately two weeks ago was a sal- 
aried employee of Time Inc., has 
formed his own production com- 
pany, Robert Drew Associates to 
make the additional “Close-Up” 
pubaffairs programs for ABC-TV 
and sponsors Bell & Howell. 

Arrangement was made so that 
the producer can get an ownership 
cut and perhaps ultimately branch 
out into other public affairs series 
for ABC consumption, although at 
the moment, even with the new 
company, he’s pinned to work ex- 
clusively on “Close-Up.” 

Time Ine. is financing the series 
and is responsible for selling 
“Close-Up” to the sponsor and 
ABC-TV. As an employee of Time, 
Drew for some five years was try- 
ing to peddie pubaffairs to the net- 
works and the “Close-Up” deal was 
made with ABC while he was yet 
a staff exec for the mag empire. 


10TH WPIX SEASON 
FOR YANKEE GAMES 


WPIX, N. Y., for the 10th con- 
secutive year, will carry this sea- 
son's telecasts of the Yankee base- 
ball games. 

Mel Allen and Red Barber again 
wil] do the honors. Schedule cails 
for 133 game telecasts, including 
pre-season exhibition games. 
breakdown includes 80 home game 
telecasts, 48 road games and four 
exhibition matches. 

Batter up day is expected to fail 
in early March with an exhibition 
outing, with the opening season 
game slated to be April 11. Addi- 
tionally, there will be pre- and 
post-game shows helmed by Allen 
and Barber. 
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What picture 


do you 
want 
to send 
to the § 


folks at FF 


Which makes you look most appealing? The 
cloak of mystery...the mantle of drama...the 
tilt of a six-shooter? The answer is important, 
for the sophisticated advertiser knows that his 
sales-impact can be greatly affected by the kind 
of program he chooses. To him, the crucial test 
of a network is: How well is it doing with the 





kind of program he wants to sponsor? 





home? ‘ 


ae 


Any advertiser who applies this test will find that 
one network attracts the biggest average audi- 
ence in every entertainment category—as shown 
by nationwide Nielsen ratings for all regularly 
scheduled shows (6-11 pm, Oct '60-Jan '61):° 














CBS@® NETB NETS 
GET sccgsccccctcocssesees 208.2... 18.4..... 16.8 
DOR. oo osc ccoceccccvececes 16.2....NONE....13.6 
VARIETY & PERSONALITY ........ 20.6..... 143..... 18.3 
CE 64.cehecns tenecnonse 25.3..... 20.3..... 22.4 
MYSTERY & ADVENTURE ........ 19.6..... 18.4..... 14.6 
NEWS, PUB. AFFAIRS, SPORTS ....136..... 9.8..... 13.9 
TOTAL NIGHTTIME .......0000-. 19.5..... 18.1..... 17.6 
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The CBS Television Network also wins the big: 
gest average audience for all nighttime pro- 
grams with the most evenly balanced schedule 
—as shown by these percentages of network 
time devoted to various types of programs: 











CBS® NETB_ NETC 
COMME coc secs cenbevtes - See Sy 9% 
DRAMA eeeeeeeeeeeneee Saeco peaee eeeee 8 
VARIETY & PERSONALITY ....46.18 seeee © seen. 21 
ee, See eR eee i ee eae 
MYSTERY & ADVENTURE...... io eee wee 
NEWS, PUB. AFFAIRS, SPORTS ...11 ..... 6 ..... 10 
ROS ipisstanaes eran vee 100%... . 100%... . 100% 


This unique achievement of audience leader: 
ship and program balance gives advertisers 
their greatest assurance of success with the 
kind of program that makes them look best. 

It also explains why for the past six consecu- 
tive years the nation’s advertisers have com- 
mitted more of their budgets to this network 
than to any other single advertising medium. 
They just like our looks. 


*includes first January report only. Program names on request. 
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BOBBY DARIN & FRIENDS 

With Bob Hope, Joannie Sommers, 
Billy May Orch, Jud Conlon 
Singers 

Producers-Directors-Writers: 
Yorkin, Norman Lear 


REPORT ON HONG KONG 

With William Holden, narrator 
Executive Producer: Irving Gitlin 
Producer-Writer: Stanley E. Flink 
60 Mins., Thurs. (2), 9 p.m. 

R. J. REYNOLDS, WHITEHALL 


Bud 





CBS-TV (film) 60 Mins.; Tues., 9 p.m. 
(Wm. Esty; Bates) REVLON 
Any resemblance between Wil-| NBC-TV (tape; color) 


liam Holden's Hong Kong as shown | Bobby Py stepped 
on CBS-TV last Thursday night (2) out as the star of his own show 
and the ABC-TV weekly adventure | after training in guest appearances, 
series just doesn’t exist. The Se-| Se a we gen os 
staked ‘pe | sional standing. youngster who 
Gen-neveatat oes an te CBs; broke out of the contemporary pop 
Public Affairs shop was for real; | singing ranks, Darin works with 
a wholly obsorbing and revealing | the aplomb of a stage-scarred vet- 
documentary of shocking contrasts eran. He's all savvy and, if a lot of 
and the struggle to survive in the | his business” is incongruous for a 
4 . ._|singer of his age, his precocity is 
swarming, incredible and fantastic | qefinitely preferable to the callow- 
harbor city on the fringe of Com-/ness of so many rocking vocalists. 
munist China. Qn his own show, Darin carried 
This was the hour report on Hong the ball with a display of vocaliz- 
Kong made a vear ago when Irving | ing, hoofing and comedy, the whole 
Gitlin (now NBC) was still riding! performance super-charged with 
herd on CBS pubaffairs and which! his self-assured air. He used his 
remained unspooled pending ajtalent to the hilt and gave this 
propitious hour opening and some | variety hour the benefit of his 
sponsorship coin. Both became) sharp personality edge. The show 
available last week with the sud-,itself was an entertaining parlay 
den demise of “Witness” 


THE SQUARE WORLD OF JACK 
PAAR 
| With Miriam and Randy Paar, Cliff 
Arquette, Hans Conried, others 
| Producers: Paar, Paul W. Keyes 
Director: Kirk Alexander 
Music: Jose Melis Orch 
60 Mins., Tues. (31), 10 p.m. 
CREST 
| NBC-TV, from N.Y. ( live & film) 
(Benton & Bowles) 
| That which Jack Paar does best 
| —gabbing ad lib about himself and 
his clan—he did in a special for 
| Procter & Gamble last week, and it 
|made for a satisfying hour of tv. 
!An intimate show (“Don’t mistake 
ithis for a spectacular,” he cau- 
tioned early), and fittingly so, it 
|}amounted to a session of home 
|movies narrated by a lay world- 
traveler—but happily by a witty 
one. * 
Decidedly it was Paar’s com- 
|}mentary that succeeded, because 
‘for the most part the film clips 
lwere neither entertaining nor 
enlightening. Except for Cliff 
Arquette’s occasional whismy in 
his Charley Weaver guise, and a 
sequence in which Paar simulated 
|a matador in Spain, the celluloid 








This was anything but a supe 


|of music and comedy, well-mounted | wasn’t much better than the usual 





Tele Follow-Up Comment 





John Crosby Show 

Those enfants terribles among 
the critics of motion pictures have 
lost their sting. This was made 
clear on the “John Crosby Show,” 
the discussion stanza on WNEW- 
TV in which the quoted name col- 
umnist goads his guest panelists 
into what presumably is blueprint- 
ed as lively, perhaps even stimulat- 
ing, conversation. The Sunday 
night (5) offering, which had New 
York Times critic Bosley Crowther, 
producer Otto Preminger, dramat- 
ist George Axelrod and playwright 
(among other things) Ben Hecht 
participating in the gabfest, dem- 
onstrated almost painfully that 
would-be devastating attacks upon 
films are not necessarily so devas- 
tating any more. 

Theatrical features are still yvul- 


|nerable, of course, but now only 


on an individual basis. The nature 
of the business of making films has 
been enormously changed in recent 
years; mass production is no long- 
er, and thus the too-often result of 


r-| and smoothly paced within a more | “here's what we saw” 8 mm. record | 


| or less standardized format for this 


| that ‘ordinary tourists make. The | mediocrity can be avoided; certain 
|film was amateurishly shot, and|independent producers and other 


ficial sightseeing trip. In vivid nar-| ?" f : : 
ration, continuity and camera treat- | ‘Pe of presentation. 
ment, it explored the socio-political! In the vocal department, Darin 


aspects and the economic patterns handled upbeat tunes and ballads 
of a 12-mile area jampacked with| and was given good support by 
3.000.000 people (99° of them) Joannie Sommers. Darin and the 
Chinese) and absorbing 100,000 new | songstress were spotlighted in a 
refugees who flee Red China each| long and cleverly constructed med- 
year “for a little rice, a little hope.” | ley of standards tracing the rise 
It explored the squalor of the tene-|and fall of a romance. Darin’s 
ments, the communities afloat on|standout solo was his “Lucky 
sampans, a day in the life of a typi- | Pierre” routine In which he essayed 
cal refugee — a tenant farmer-|the roles of a Frenchman, a Briton 
turned-carpenter who calls it a/and an Italian. The Jud Conlon 
lucky day when he earns $1.50 for| Singers and a ballet troupe were 
eizht hours work. They're one of | slickly blended into the song pro- 
the lucky families, resettled in one | ductions. 
of the new, teeming apartments! Bob Hope was on for one of his 
where, for $2.50 a month, three | gag-loaded monologs. This one was 
adults and three children share a' pegged to the new administration 
12 x 10 ft. room. |in Washington and — came up 
But there’s also the story of the! with a series of topical and funny 
rich—and when they're rich in| one-liners about Pres. Kennedy 
Hong Kong they’re very rich, as}and his family without ever losing 
exemplified by Y¥. K. Kan, Hong} his friendly tone. Hope also joined 
Kong attorney, and Michael Tur-| Darin in an old-fashioned vaude 
ner, British banker. For them Hong routine in which the youngster 
Kong's a boom town, the good life | again fully demonstrated his pro 
spanning a day at the Happy Val- calibre vis-a-vis one of the slickest 
ley races, dining amid the splendor | comics in the business. 
of their homes-with-a-view high in| The script called for some in- 
the Victoria hills and dancing later | formal intro remarks by Darin and 
at the Carlton overlooking the?it was only at this point that he 
breath-taking harbor. | permitted himself to lapse into a 
The cameras were searching and | juvenile guise with his comment: 


rewarding in the disparate pictures; | “It’s gonna be a heck of an exciting | 


the comments telling and meaning- | evening.” If Darin wants above all 
ful, as in the wealthy Hong Kong|to ‘be classy, he should pay more 
attorney's observation that our re-| attention to his lingo as well. 
fusal to recognize Red China (“one | Herm. 
fourth of the peoples of the world”) | 





is hardly practical. 

As a frequent visitor and some- 
times resident of Hong Kong, with 
a deep knowledge of its myriad 
components, William Holden did 
an excellent job as narrator, with 
a firm grasp and a sympathetic 
understanding of what’s happening 
on the two-sided (Knowloom & Vic- 
toria) colony. There was, incident- 
ally, an interesting orient-tempoed 
musical score, and Wade Bingham 
and Fred Dietrich merit high praise 


for the camera work. Rose. 
MEET THE PROFESSOR 
With Dr. Harold Taylor, Henry 


Steele Commager 
Producer: Wiley Hance 
Director: Robert DeLaney 
30 Mins.; Sun., 12 (noon) 
ABC-TV, N.Y. (tape) 


_An interesting talkfest about the 
vital ramifications of education 
was held on the preem of “Meet 
the Professor” Sunday (5) morn- 
ing 

Series by ABC News Pubaffairs, 
done in cooperation with the Na- 
tional Education Assn. and Assn. 
for Higher Education, had as its 
first guest, historian Henry Steele 
Commager. 

Commager, very much involved 
with the world, in his talk with the 
program’s host and Amherst stu- 
denis spoke about a wide range of 
topics—-the role of the scholar, the 
variety of education in the US., 
the overloading of too much edu- 
cational administration, ete. Of 
special interest was the sequence 
between Commanger and his stu- 
dents involved in a discussion of 
de Tocqueville's “Democracy in 
America.” 

The host for the series is Dr. 
Harold Taylor, former president of 
Sarah Lawrence College and a well 
known educator. He opened the 
euting with a salute to President 
Kennedy for tapping poet Robert 
Frost for his inauguration and for 
his use of scholars in his admini- 
stration. Horo. 


|THE FABULOUS FIVE STREETS 
| (Expedition New York) 

| With Myron Cohen, others 

| Producer: Larry Johnson 

| Director: Lou Volpicelli 

| Writer: Matthew Andrews 
| 30 Mins., Tues, (7), 7 p.m. 
| WABC-TV, N. Y¥. 


| Myron Cohen, a distinguished | 


alumni of the garment industry, 
has really never left that sector of 
the economy. His stories on Sev- 
enth Ave. foibles have filled night- 
clubs throughout the country. in 
this segment of WABC-TV’s “Ex- 
pedition—New York,” Cohen re- 
turned for a taped visit to his alma 
mater to provide the hosting on a 
survey of one of New York’s most 
important industries, 

In a half-hour, the show covered 
a lot of ground on the presentation 
of “The Five Fabulous Streets” the 
locale of the cloak & suiters. It 
sloughed off the physical magni- 
tude of the industry, a fact known 
to most, to concentrate on other 
aspects of the trade. Included was 
its appeal to youth as a career, 
many of its economic aspects, a 
talk with one of its top designers 
Anne Fogarty, and queries by a 
pair of student designers. There 
was also an interview with a man- 
ufacturer, a garment trade paper 
editor on some of the problems 
prevalent in mass producing a gar- 
ment which originally had its gen- 
esis in Paris. 

Cohen in his role as host probed 
beneath the surface in his compar- 
atively brief period. Although 
spending little time in each, the 
questions and answers provided 
enough insight to indicate that the 
garment trade has changed con- 
siderably since his day with that 
trade. It’s now a business that en- 
tices college grads and not merely 
the immigrants; it’s a calling that 
pays extremely high rewards and 
by the same teken has its go-for- 
broke aspects. It’s now a melting 
pot of all the arts, and one of the 
most important economie attrac- 
tions in New York. Jose. 





{glimpses of the Coliseum, 


the | genuine 


talent have modern-era | 


|Trevy Fountain and assorted other | freedom of expression and in many 


iconventional points of interest 

| aren’t momentous onmtv anymore. 
Over a shot of Monaco’s tiny 

on drill, Paar _ cracked, 


army 
that.” And he explained a hat 
floating on a Venetian canal as a 
“gondolier gone to lunch.” The 
lines were wittier in context, of 
course, and typical of the seeming- 
ly top-of-the-head commentary that 
made the routine tourism reward- 
ing. All was lost, for instance, if 
the show had to depend for humor 
on scenes of Paar wearing a‘bowler 
in England, riding a camel in North 
Africa, or mimicking Communist 
soldiers in East Berlin with his 
Chaplinesque walk. 

The serious moments, brief in- 
terviews with such political figures 
as Willy Brandt and Fidel Castro, 
tended to point up Paar’s thematic 
line that “laughter is the common 
language of the free world,” and 
were entirely justified. But a tape 
repeat of now-President Kennedy 
being interviewed by Paar during 
the campaign period was entirely 
pointless and even in poor taste. 
It seemed to suggest that Paar was 
claiming some credit for helping 








him get in. Les. 
NUMBER PLEASE 
With Bud Collyer, emcee; guest 


contestants; Ralph Paul an- 
nouncer, 

Producer: Jean Kopelman 

Asso, Prods: Helen Marcus, Bill 

Barr 
Director: Donald Bohl 
30 Mins., Mon.-thur-Fri., 12:30 p.m. 
PARTICIPATING 
ABC-TV, from N.Y. 

In “Number Please,” ABC-TV 
has come up with a convenient 
way of filling out time between 
commercials. For half-hour, mid- 
day Goodson-Todman package has 
no less than six participating spon- 
sors and plugs for their products 
are tossed in at relentless inter- 
vals. What little suspense is gen- 
erated by this guessing game is 
rapidly dissipated by the blurb 
interruptions. 

The game is simplicity itself. Two 
contestants face a board whose top 
has a row of numbers. Under the 
numbers are blank spaces. When 
a contestant selects a numeral a 
letter is exposed in the blank 
space beneath it. When all the 
letter spaces are filled, the name 
of a prize is spelled out. 

However, the contestant who 
identifies the prize before all the 
letters are revealed wins the loot. 
On Wednesday's (1) edition of this 
cross-the-broad outing a Lancaster, 
Pa. housewife won a Sohmer baby 
grand piano and five music les- 
sons. Several other players won 
varied prizes. If a contestant re- 
mains undefeted he gets additional 
loot plus a $500 check. 

Withal, “Number Please” is a 
run-of-the-mill quizzer. Bud Col- 
lyer, who's been piloting these 
things for years, provides a mech- 
anical gloss in shepherding the 
contestants and introing the plugs. 
It’s difficult to see why any viewer 
would make a point of tuning in 
on the show although some chan- 
nel switchers may stick with it for 
a time to satisfy possible curiosiay. 

Participating sponsors include 


Jello, Red Ball Vans, Johnson & 
Johnson's first aid cream, Double- 
mint gum, Mum deodorant and 
Reynolds Wrap. Gilb. 





“NBC's sales staff is bigger than | 





instances have instilled production | 
with fresh thinking. No apology is | 
intended herein for the irritating | 
cases of theatricals which hit a| 
nadir in taste of those which sim- | 
ply for whatever reason are inex- 
cusable. The point is that there 
are many interesting and mature 
pictures coming from Hollywood 
and, indeed, from around the 
world, the public has acknowl- 
edged this at the boxoffice and 
some of the most erudite of the 
professional pundits have said 
amen to the thought. 

Thus there was the aforemen- 
tioned pain in Crosby's program. 
Both he and Hecht launched the 
attacks, Crosby starting them off, 
and apparently trying to steer the 
tenor of the dialog, with such 
cracks as three occurences of adul- 
tery in a picture means three times 
the money potential. Hecht made 
with his familiar broadsides about 
pictures being a “group product” 
yielding only unimaginative assem- 
bly-line culture. He said the func- 
tion of the writer is “almost negli- 
gible.” 

“Ben has a theme he has re- 
peated over the years,” rejoindered 
Crowther, Very true, Hecht offers 
the same tired cliches with which 
he was identified in the years ago. 
His familiar comments no longer 
have “authority,” particularly when 
spoken rather than in permanent 
print. 

Crosby could hardly be argued 
with in his observation that certain 
films are loaded with adult mate- 
rial. “From the Terrace” was 
among those cited. But on what 
grounds could he rap pictures in 
general when, as he himself said, 
“I stand on my American rights 
not to see movies?” 

Authority was to be found in the 
remarks made by Crowther and 
Preminger. The man from the 
Times noted that film criticism pos- 
sibly has gotten better since the 
days when pictures were like 2 car- 
nival—this being-the time “when 
Ben Hecht got his education.” To 
statements about money, Premin- 
ger submitted that an expensive 
picture need not be good just be- 
cause it's expensive, and an inex- 
pensive film is not necessarily a 
poor entertainment because of 
budget limitations .And what 
about homosexuality among film 
people? Preminger said he found 
it no more prevalent than in any 
other business. 

Sunday's exposure of the Crosby 
show was disturbing in that fre- 
quently more than one of the cra- 
tors was speaking at the same time. 
This might have been corrected. 
Crosby’s and Hecht’s contempt for 
the picture business was given only 
shallow expression, was not at all 
so provocative as evidently in- 
tended. Gene. 





Sunday Sports Spectacular 

CBS-TV’s Sunday (5) 90-minute 
sports special was an absorbing ex- 
position on road-track racing 
filmed in the sunny Bahamas by 
Bud Palmer and Dick Lerner’s 
PGL Productions. 

Show neatly established the at- 
mosphere of Nassau’s car racing 
fever with an investigation of 
“Karting,” the racing of the 
stripped-down bugs with roaring 
two-cycle engines that has taken 
over whole families, husband, wife 
and child. How seriously the Kart 
competition is taken was clearly 


shown as two zealous fathers 
leaped out of their bugs after a 
turn and started belting each other 
with “small” baseball bats. They 
were lectured by a track official, 
and PGL crew caught the whole 
thing in closeup. 

From Kart racing, the show 
moved into an hour build to the 
climax of the Bahamas’ Racing 
Weeks, the 250-mile Nassau Trophy 
Race over the twisting coral race- 
way at Oakes Field. 

Bud Palmer handled commen- 
tary and interviews on a fascinat- 
ing tour behind scenes that graphi- 
cally spelled out the month of 
prepping for the main event. There 
were interviews with drivers, me- 
chanics and close shots of both dry- 
runing the track and tuning the 
close-tolerance engines of the .$12 
to $15,000 heaps that require “sur- 
gical precision” for every major 
race. Palmer took a turn himself 
in a Formula Jr., then a pro took 
over and easily cut a minute off 
the emcee’s time. 

Race itself was filmed with a lot 
of excitement via tight shots of the 
race, and cut-in closeups of the 
drivers. a 

Howard Reifsnyder’s direction 
was top notch, with the only lull 
in some rather dull moments with 
the drivers and their wives on the 
eve of the race. Frank Herman 
produced. Bill. 








Open End 

A group of top Broadway press 
agents did something worse than 
making the publicity racket dull on 
David Susskind’s WNTA-TV talk 
shop Sunday (5); they tried te 
make it respectable. Of course, 
Susskind was either optimistic or 
innocent in believing that press 
agents would or could talk openly 
about the techniques and philoso- 
phy of their trade. Essentially un- 
derground men, who frequently 
perform essential services to news- 
Papermen, press agents are men 
dedicated to cadging free space for 
their clients with any means under 
the proposition that the end justi- 
fies the fees. . 

Quite a different conceptioa 
emerged from this exchange be- 
tween Susskind and press agents 
Jim Moran, Betty Lee Hunt, Bill 
Dell, Eddie Jaffe, Mal Braveman, 
and Harvey Sabinson. Against 
Susskind’s skepticism towards the 
social utility and journalistic hon- 


‘esty of publicists, the press agents 


reacted with the piety of clergy- 
men in the presence of an atheist. 
“Did you ever make up an item 
out of the whole cloth for one of 
your clients?” Susskind asked. 
“Never,” was the reply. “Well, 
hardly ever and we never lie; the 
most you can call it is an exaggera- 
tion.” Susskind asked: “Did you 
ever ghost-write a full columa for 
a newspaper columnist?” The de- 
nials were agonized, but unanimous, 
The gossip columnists were defend- 
ed as if they were the press agents” 
own life blood, which, in fact, they 
| are. 

Except for Moran, who deliber- 
ately cultivates the manaer of @ 
genius end thus has a self-pub- 
licizing personality style, the other 
press agents discussed their pro- 
fessions, as they called it, with a 
sober conventionality. Doll told a 
couple of amusing stories about 
his days with the late Michael 
Todd; Jaffe emerged as the psycho- 
analystic theorist of press agentry; 
Sabinson as a clear-headed and 
high-minded drumbeater for legit 
shows; Mel Braveman as a stout 
champion of the constitutional 
right of a publicist to inflate the 
egos of no-talents; and Betty Lee 
Hunt, as a hard worker amidst the 
brambles of off-Broadway. 

Herm. 





Bell Telephone Hour 

As a peg for last Friday’s NBC- 
TV outing, this Henry Jaffe Enter- 
prises production came up with a 
quartet of birthday salutes that 
added up toa pleasant hour of 
viewing. Some zeaious researcher 
recalled that Vicicy Herbert was 
born on Feb. 1, tire term “vaude- 
ville” was first used Feb. 23, 1871, 
and the preem of Gershwin’s 
“Rhapsody in Blue” occurred Feb. 
12, 1924. The fourth tribute — 
Valentine’s Day — was an obvious 
one. 

Grouped under the overall tag 
of “Almanac for February,” the 
events were an admirable frame 
for the talents of Polly Bergen, 


(Continued on page 86) 
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SYNDICATION’S WINTRY BLAST 








A Syndie Windfall In Syracuse 


Major break for syndicators of half-hour product and a possible 
forerunner of similar situations occurred last week in Syracuse 
when WHEN-TYV, the flagship of the Meredith chain, cancelled its 
5 to 6:30 p.m. feature film strip and opened a total of 15 half-hours 


a week to syndicated product. 


A major portion of the openings were captured by CBS Films, 
which sold the station five series, “Trackdown,” “San Francisco 
Beat,” “Assignment Foreign Legion,” “Navy Log” and “Deputy 
Dawg.” Latter is a firstrun series, others are all reruns. 

Should other stations follow the WHEN-TV lead in opening up-« 
new time for half-hours as their pre-’48 feature film backlogs grow 
stale or expire contractually, the end result could be a renewed 
flow of firstrun syndication product. Reason is that apart from 
firstrun shows bought to fill the slots, the stations could move their 
existing rerun catalogs into the remaining fringe time areas such 
as the WHEN-TV block, opening up new primetime slots for first- 


runs. 





Meighan’s Videotape Productions 
Expands in Wake of CBS Cuthack 


Sudden folding of CBS Produc-+ 


tion Sales was quite a setback to 

the video tape forces, but their 

reaction has been swift. 
Videotape Productions, firm 


backed by Ampex and vidtape- | 





USED PILOTS ADDED 
TO FLAMINGO SKED 


Flamingo Films has picked up 


maker Minnesota Mining & Mfg., | five-hour shows that were previ- 


has already hired three of the CBS Ps 


usly aired in 85 markets during a 
five-week pre-Christmas drive by 


subsid’s top production talents. | ghutton, Inc., for its toiletries. 


And VP’s prexy Howard S. Meig- | 


han says the company will expand 
into production of programs, in- 
dustrials and closed-circuit produc- 
tions. 

Company was originally estab- 
lished as an active promotion 
wedge for vidtape among ad agen- 
cies, and clients and until now has 
limited production to tv commer- 
cials. 

Absorbed from CBS are produc- 
ers Charles Fagan and Bill Hala- 
han and director Louis Tedesco. 

At CBS Production Sales, Fagan 
operated as both a producer and 
galesman and was instrumental in 
developing the industrial -and 
closed-circuit end of the business. 
Halahan produced the vidtaped 
religious shows and the current 
Columbia Records “Playback” se- 
ries, as well as many of the tv 
blurbs. 

Tedesco worked up through the 
CBS technical and engineering 
staffs to become a cameraman and 


finally a director for the tape op- | 


eration, handling both program and 
commercial productions. 

Charles Holden continues as Vi- 
deotape’s production manager with 
Jack Kelley as his assistant. Late 


last week the company was nego- | 


| Syndicator will offer the five 
shows first to stations playing the 

jcompany’s Director’s Playhouse 
(collection of 35 half-hours), and 

; then to remaining markets. 

| Titles are “The Wonderful World 
of Little Julius,” featuring Eddie 
Hodges and Sam Levene; “The 
Ring of Steel,” with Margaret 
O'Brien; “Underwater Counter- 
spy,” with Reed Hadley; “The 
Priest and the Parolee,” with 

| Lloyd Nolan; and “Invasion by 

| Three,” with Chuck Conners, 


Gerry Schnitzer 
In Filmways Pact 


| Top commercial writer-producer- 
|director Gerry Schnitzer has re- 
| signed as exec v.p. of Robert Law- 


irence Productions and Lawrence- 





Schnitzer Productions to join Film- 
| ways under an exclusive longterm 
pact. He’ll head yp his own com- 
pany, Gerald Schnitzer Produc- 
| toins, to produce commercials as & 
joint venture with Filmways. 
Schnitzer will. headquarter on 


tiating with another of the CBS | the Coast, using Filmways facilities 


men with the possibility of his fill- 
ing a top production post. 

Prexy Meighan estimates that 
within a year more than half the 
production will be programming. 


at Warner Bros. and General Serv- 
ice Studios. His pact with the com- 
pany is a contract for personal 
, Services of himself and those of his 
services; company will be _ part- 


While existing studios can handle | nered with Filmways of California 


some program production, he says 


on all commercials he does, with 


INTO PARALYSIa 


By MURRAY HOROWITZ 


The syndie viz, »y and large, 
appears frozen by an inner paral- 
ysis. The snowballing pelts are 
coming from a variety of directions, 
increased network option time, 
“electronic syndication,” contin- 
ued snubs from the National Assn. 
of Broadcasters, price wars, ete. | 

As in industry within an indus- 
try, in the face of these develop- 
ments, syndication, appears as 
rigid—and precarious—as an icicle. 
Most affected by the freeze is the 
half-hour field, which once jumped 
with first-runners up and down the 
line. 

What's paralyzing forward action 
in a vital area—the Governmental 
—is the multiplicity of hats worn 
by the syndicators. On one hand, 
they acclaim themselves to be sup- 
pliers of local programming, but, 
when network selling season comes 
along, the sare syndicators are in 
thefe pitching with network shows. 
In these set of circumstances, how 
can any of the major syndicators 
go to the Federal Communications 
Commission with a strong howl 
about increased network option 
time? 

For years syndicators of half- 
hour series in the first-run field 
thrived on regional and local ad- 
vertisers picking up heir shows 
for local telecasting. Many of the 
same syndie sponsors now are rid- 
ing the spot wagon. Individual 
syndicators make strong pitches as 
to the merits of show buys versus 
participations, but what is lacking | 
is an all-syndie push in that direc- | 
tion, under an organization similar | 
to the Television Bureau of Adver- | 
tising. 

Again the multiplicity of hats 
worn by syndie outfits has pre-| 
vented the formation of such an} 
organization. It’s not only that the 
syndie biz is highly competitive. | 
So is the network biz, or any field 
of business endeavor in the U.S. | 
for that matter. Many syndie execs, | 
posed with the question of why they | 
don’t present a united front on} 
show versus spot buys, say they | 
can't alienate the stations. all of 
which thrive on spot schedules. 

What is most pressing and most 
discouraging to a large segment of 
syndicators is the network option | 
time situation seen prevailing for | 
next season. Webs in the prime 
nighttime hours will be program- 
ming three and a half to four hours 
nightly. The FCC ruling cutting 
network option time to two-and-a- | 
half hours from three hours is 
called “just a legal fictién” by 











| 





syndie execs. 
| Whether some syndie houses will 


negotiations are underway for ad- | Schnitzer pulling down salary plus | pecome so desperate as to launch a 





}a split of the profits on blurbs he 
makes. 


| vigorous beef with the FCC is an 
open question. To al] intents and | 


[FREEZE TURNING, atmo Telefilm Sales in Major 


Spurt; NBC IntTs 4256 Spread 





‘ROCKY & FRIENDS’ 
SOLD TO AUSSIE TV 


Hollywood, Feb. 7. 

Jay Ward and Bill Scott have 
sold their half-hour “Rocky and 
His Friends” teleseries to a four- 
city Australian market and also are 
near a deal with John Manson II, 
head of Magnum Television, for 
Latin and South American distrib- 
ution of a Spanish-dubbed version 
of “Rocky.” Purchaser will finance 
cost. of dubbing and making of 
Spanish language titles. 

General Mills, which recently 
renewed two-a-week cartoon series 
for another 52 weeks, holds exclu- 


|sive domestic rights to property, 


currently aired over ABC-TV. 

Down Under cities include Syd- 
ney, Melbourne, Brisbane and 
Adelaide. 


Distribs’ Credo: 
Old Pix Never Die 


No pix distribution company, 
ranging from Metfo TV to United 
Artists Associated, has any plans 
of retiring oldies, as new pix to tv 
product comes into the market. 

Position of the distribs runs 
along these lines: why should any 
pix be retired if it could be re- 
sold at a price. Some stations, 
themselves, in certain libraries 
have refrained from playing a num- 
ber of pix simply because such 
films creaked with age and was 
thought unplayable to a_ public 
grown more used to better pix on 
tv. Such stations, say the distribs, 
are the most particular. In key 
markets, there’s always the second 
and third stations not as demand- 
ing. The less than par pix won't 
grab good coin compared to better 
relicensed pix, but distribs feel 
that the less .discriminating sta- 


tions will be booking them for a | 


long time to come. 


CHI’S WGN-TV BUYS 
7 ARTS WB BUNDLE 


Chicago, Feb. 7. 

There’s revived interest in cine- 
matics in this market, at least at 
the buying end. WGN-TV last week 
purchased the Seven Arts package 
of post-'50 Warner Bros. titles, 
making it the third station here 
in recent weeks to invest fresh coin 
in its feature film library. WBBM- 
TV and WNBQ preceded with 





ditional space. 
programs for Filmways—he’s been | houses are out of the network pro- 
doing some “Lassie” and ‘National | gramming derby. Not having made 
Velvet” segments on the Coast—| any web programs sales for a num- 


WB's Top 10 Re sa 


9 
Pre- 48 Releases | pg aloo deal, which was nego- 


tiated by Filmways prexy Marty 


The following are the Top 10 tv Ransohoff, Schnitzer’ will work | 





grossers and most in demand of through Will Cowan, who heads the 
the pre-’48 Warner library, as com- Filmways of California commercial 
riled by United Artists Associated. SUbsid. This end of the Filmways 
In order of their showing, here operation accounted for 25° of its 
are the pix: “Chain Lightning,” (Continued on page 82) 
Humphrey Bogart, Eleanor Parker, 
acca Massey; “Dark Victory,” ™ 
ogart, Bette Davis; “Key Largo,” 
Bogart, Edward G. _ Robinson; MCA TV Bides Its Time 
“Casablanca,” Bogart, Ingrid Berg- MCA TV, which once introed 
man; “Treasure of Sierra Madre,” | Made-for-syndicatien first runners 
Bogart, Walter Huston; “City for! with regularity, hasn't come into 
Conquest,” James Cagney, Ann the market with such an entry for 
Sheridan; “Story of Louis Pas- about a year. 
teur.” Paul Muni, Anita Louise;| Syndie arm currently is out sell- 
‘Night and Day,” Cary Grant, ing “M Squad,” the off-network 
Alexis Smith; “To Have and Have ‘entry, and second year production 
Not,’ Bogart, Lauren Bacall. on “Shotgun Slade,” as well as 
Bogart stars in seven out of the other series in the catalog. About a 
10. The Top 10 were selected on year ago, in a_  one-two-three 


the basis of the pix most often re- fashion, it introed three first run- 
quested from the 754 feature li- ners, “Shotgun Slade,” “Coronado 
brary, most often sold and booked Nine.” and “Johnny Midnight,” in 
during the initial five years of tv a period which already was experi- 
'encing a softening of the market. 


distribution. 


ber of seasons, those particular 
houses simply have given up and 
are seen as the most likely to pro- 
test. 

What’s for sure is that the syndie 
| biz can’t retain a frozen posture 
and survive in the face of what's 
going on—not in any healthy di- 
|}mension. What's foreseen—if the 
network option time situation pre- 
vails—its continued mergers and 
acquisitions, more offbeat proper- 
ties which because of their unique- 
ness will find station slots, and fur- 
|ther diversification of catalogs, 
|ranging from features to “Al- 
|manac”’ briefies. 


} 
} 








Rossano Brazzi Pilot 


Hollywood, Feb. 7. 

Rossano Brazzi docs a pilot for 
Four Star this week to go out as a 
segment of the “DuPont Show 
|With June Allyson.” 

Episode, tabbed “Our Man in 
Rome,” will be second aprearance 
on Allyson program. He also 
| guested last year, 





In addition, he'll direct some| purposes, a number of syndie | other packages, leaving WBKB the 


lonly outlet standing pat. 

Seven Arts group is particularly 
attractive to the Chi indie because 
26 of the 40 films are in color, and 
WGN-TV wil! be making a big 
tint splash this year. 





Judge to Terrytoons 
As Gen. Sales Manager 


Tom Judge, whose job was cut 
out from under him two weeks ago 
when CBS-TV decided to disband 
its CBS Production Sales taping 
junit, has joined the web’s Terry- 
toons subsidiary as general sales 
manager. He'll handle all sales ex- 
cept those of theatrical cartoons, 
specializing in commercials and 
program sales. 

Judge was director of the Pro- 
duction Sales operation. Prior to 
that, he was an account exec at 
WCBS-TV, N.Y., and earlier, was 
eastern sales manager of CBS-TV 
Spot Sales, leaving that post to 
serve in a national sales spot with 
Westinghouse Broadcasting hefore 
rejoining the web at WCBS-TV 
He'll report to Terrytoons v_p.- gen- 
seral manager Bill Weiss. 


NBC International reports a 
gross of $425,000 from Latino tele- 
film sales in a period of exactly 
10 days. It’s one of the hottest 
spurts of biz the NBC unit has 
had, and there is the promise of 
several thousands of dollars more 
within the next few days via 
pending biz. 

Suddenly the Latin American tv 
market has burgeoned for Ameri- 
can distribs. ABC International, 
relative to its newsness and size, 
also reports doing well below-the- 
border, although by no means at 
the clip of NBC. 

The NBC component, headed by 
Alvin Ferleger, hit the $425,000 
figure, according to its report, in 
Venezuela, Peru, Mexico, Argen- 
tina, Puerto Rico and Columbia. 

Largest sale of vidfilm by NBC 
(Alistair MacKenzie, NBC Latino 
director, handled it) was to Radio 
Caracas, which took 10 stanzas for 
a 52-week ride. “Laramie,” “Bo- 
nanza,” “Tab Hunter Show,” “Na- 
tional Velvet,” “Loretta Young 
Show,” “Silent Service,” “Life of 
Riley,” “Philip Marlowe,” “Panic” 


racas by its general manager Am- 
able Espina. 

In Peru, NBC sold “Panic” to 
International Petroleum via Me- 
Cann-Erickson. “National Veivet” 
was sold in Mexico and “Bonanza” 
went to Home Products (also out 
of M-E) in Argentina. 

“Bonanza” went to Puerto Rico 
and “Tab Hunter Show” and “Mar- 
|lowe” were picked up for Colom- 
|bia. Revlon bought Hunter there. 
By way of a footnote, NBC says 
jthat its international division now 
has sold programs in 67 foreign 
markets. 


Post-50 WB Pix 
In 39 Markets 


Sale of the post-’50 Warner 
group to WGN-TV, Chicago, brings 
the market count to 39. Distrib 
Seven Arts Associated has clicked 
| off 24 sales within the past month, 
indicative of the sales turn this 
40-group group is taking. 

New sales include WBNS, Col- 
umbus, O.: WCNY, Watertown, 
N.Y.; and KSL, Salt Lake City. In 
'a specialized deal of other pix, 
Seven Arts sold 10 pix to CKLW, 
Detroit-Windsor. Latter package 
includes such thrillers as “Crawl- 
ing Eye,” “Ivan Son of the White 
Devil,” and “Cosmic Monster.” 

Other deals in the post-’50 group 
of 40 Warners include KSYD, 
Witchita Falls, Tex.: and WSOC, 
Charlotte, N.C. Stimulating sales, 
according to Seven Arts execs, is 
that 26 of the 40 are available for 
colorcasting. 


Fereion Market Sales 
Un 50% for ABC Films 
But Domestic Only So-So 


| ABC Films prexy Henry G. Plitt 
Says syndication company's for- 
‘eign market sales increased more 
jthan 50% in 1960 compared with 
|the previous year, but that domes- 
tie syndication failed to come up 
to expectations. 

Among the company’s series that 
are strong on the domestic scene 
are the web reruns, “Meet Me- 
Graw,” “People’s Choice,” ‘26 
Men” and John Gunther's “High 
Road.” Sales on the latter get a 
boost from stations’ pubservice in- 
tentions. 

The Nat King Cole special, vid- 
taped off British tv, was a hot hour, 
racking up more than 50 markets 
shortly after ABC took over U. S. 
and foreign distribution. Some 
suddenly became cold turkey, how- 
ever, with only one sale since the 
recent school integration flareups 
in New Orleans and Georgia. Re- 
cent isolated sale was in Canada, 
where, incidentally, several of 
ABC's biggest foreign series sales 
‘were made in ‘60. 

















and “Flight” were bought for Ca- . 
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That Daylighttul Feeling 


ou’ve met the type. Just last year he was 
saying that the old-fashioned winter would 
never come back. Five years ago he was insisting 
that the Brooklyn Dodgers would never move to 
the Coast. And 13 years ago he was confident that 
daytime TV would never work out, “because the 
housewife can’t vacuum the rugs and watch the 
screen at the same time.” 
Poor fellow. His name is legion (Frank 


Legion, as we remember it). Last time we saw - 


him, he was digging his way out of a six-foot 
snowdrift for the fourth or fifth time this season 
—and wishing he’d stowed away with the Dodgers 
when they migrated to a warmer, sunnier clime. 

As for his prognosis on daytime television, he 
couldn’t have been more off-base. Not only did 
he underestimate: the American housewife (and, 
possibly, the American vacuum cleaner); he for- 
got to reckon with NBC’s ability to nurture and 
develop attractive programming for just about 
any time of the day. 

NBC’s leadership in the daytime TV sphere 


comes from its recognition of several factors 


plus persistence in program improvement based 
on those factors. First, we’ve always felt that the 
daytime audience—made up predominantly of 
women—wants companionship, above all else, 
from the TV screen. That’s why our shows are 
friendly rather than frantic. 

This reasoning accounts for the personalities 
who regularly head up most of our daytime offer- 
ings. They’re people whom the housewife likes 
having around. We need hardly add that they’re 
the people who can sell the sponsor’s product 
most readily. 

This was borne out graphically last October 
in an independent coast-to-coast survey during 
which 1,000 housewives were interviewed on 
their feelings toward daytime commercials. While 
the general impact of all daytime TV was shown 
to be formidable, the NBC personality shows were 
demonstrated to have a stronger selling potential 
than their competing non-personality programs, 
More than half of our daytime viewers reported 
they’d bought products recommended by the per- 
sonalities on the shows. 
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Our daytime TV leadership, by the way, was 
made evident in the National Nielsen during the 
very first week of the New Year—a result also 
true of the December II report. - 

While we’re on this statistical kick, we should 
mention still another study, this one done for 
NBC by Nielsen last November on the subject of 
daytime TV’s audience “reach.” For some time 
prior to this analysis, a myth persisted in some 
quarters that daytime TV ‘viewing was confined 
to a narrow base of homes that did most of the 
watching, . 

_ But this extremely detailed Nielsen analysis 
showed that daytime TV actually had greater 
reach and better distribution of commercial fre- 
quency than a nighttime show of comparable cost. 
One of the big reasons for this is that sponsors 
now spread their sales messages over several 
daytime shows rather than backing a single show 
several times a week. 

All these studies, of course, simply prove the 
obvious to advertisers who’ve been using daytime 
TV. Several large sponsors use only daytime tele- 
vision, and only on the NBC network at that. 

Among the more recent advertisers to join 
the swim is the Proctor-Silex Corporation, which 
began using network TV this past spring. A 21 
per cent sales gain in the first seven months of 
the company’s fiscal year was attributed by its 
president to a million-dollar increase in its ad 
budget. What struck our fancy, especially, was 
that the bulk of this increase was on NBC-TV, 
and the major share of the firm’s spring campaign 
was on NBC daytime. So, there you are. 

Another company which has made intelligent 
use of daytime TV is Purex, whose two-pronged 


motive has been to advertise its new wares and 
to give the firm a prestige image in an industry 
(cleansers and laundry aids) crowded with long- 
established brand names. , 

Most recently, Purex’s outstanding use of 
daytime TV was in sponsoring the Inauguration 
coverage on NBC (we didn’t arrange the Inaugu- 
ration for daytime; it just happens that way). 

But even before that, Purex was already cary- 
ing a prestige niche for itself with such daytime 
drama-documentaries as “The Cold Woman,” 
“The Trapped Housewife” and “The Working 
Mother.” Next on that same agenda of specials: 
“The Single Woman” (February 9th). 

Although our regular daytime programs are 
primarily personality shows, they span a range 
that reflects the same sort of balance NBC strives 
for in the rest of its TV schedule. Audience par- 
ticipation, quizzes, drama, comedy, celebrity- 
interviews ... they’re all there. 

We even have a five-minute, midday news- 
cast, a program not especially geared for women,” 
but one which holds its audience just as ably as 
the shows flanking it. It’s a demonstration, we 
feel, that today’s enlightened woman is interested 
in just about the same current events that occupy 
her husband. 

In a medium as many-faceted as television, 
there are all soris of ways and time periods in 
which an advertiser can get his message across 
best, and the sponsor who thinks only in terms 
of nighttime TV may be limit- 
ing his horizons. Sometimes a 
significant modification of his 
schedule may be in order. If so, 


he may find a change daylightful. 


my 
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VarieTy’s weekly tabulation based on ratings furnished by American Research 
Bureau, highlights the top ten network shows on a local level and offers a rating study 
in depth of the top ten syndicated shows in the same particular market. This week 
ten different markets are covered. 

In the syndicated program listings of the top ten shows, rating data such as the 
average share of audience, coupled with data as to time and day of telecasting com- 
petitive programming in the particular slot, etc., is furnished. Reason for detailing an 
exact picture ef the rating performance of syndicated shows is to reflect the true rating 
strength of particular series. Various branches of the industry, ranging from media 





V Y -ARB SYNDICATION CHART 


buyers to local stations and/or advertisers to syndicators will find the charts valuable. 

Over the course of a year, ARB will tabulate a minimum of 247 markets. The 
results of that tabulation will be found weekly in Variety. Coupled with the rating 
performance of the top ten network shows on the local level, the Vartety-ARB charts 
are designed to reflect the rating tastes of virtually every tv market in the U. S. 

(*) ARB’s November, 1960 survey covered a two week period. Syndicated shows 
sharing one of the two weeks with an alternating or special program could not be 
properly judged for comparative performance. Therefore, November data wiil be 
limited to those syndicated shows which played both weeks. 








FRESNO 


STATIONS: KFRE, KMJ, KJEO. *SURVEY DATES: NOVEMBER 10-23, 1960, 






























































TOP TEN NETWORK SHOWS AV. TOP ee PROGRAMS AV. AV. TOP COMPETITION AV. 
RK. PROGRAM—DAY—TIME STA. RTG ||RK. PROGRAM—DAY—TIME TA. DISTRIB. RTG. SH. | PROGRAM STA. RTG. 
= 1. Three Stooges (Mon.-Fri. 6:00)....... KFRE..... Screen Gems 29 55| Shell News ......... ...-KMJ 
1. Wagon Train (Wed, 7:30-8:30)........ KMJ 41 . a tee te KMS . 
2. Real McCoys (Thurs. 8:30-9:00)....... KJEO = 85 lage ge lag 5 po = 
i. 9:00-10:00)...... KJEO 85 Huckleberry Hound .....KJEO 13 
. 7 ee 2. Death Valley Days (Fri. 7:00)........KFRE..... U.S. Borax 28 54| Pony Express ........... KMJ 12 
8. Rawhide (Fri, 7:30-8:30)...........-- KFRE 341] 3. Sea Hunt (Thurs. 7:00)...... eer: ¢ | mer ow iy Y 25 at a= 200° neewer on 3 7 
a 
4. Bonanza (Sat. 7:30-8:30)..... ap chests KMJ 31]| 4. Highway Patrol (Wed. — any errr « ees re 20 53 a_i ccncelren KFRE 12 
pee . (Thurs. 10:30)....... une Allyson ......... .-KFRE 10 
5. Dobie Gillis (Tues. 8:30-9:00)......... KFRE 291| 5. This Man Dawson (Thurs. 8:00) Get KMJ. a Ziv-UA 17 28 Donna epee KJEO 28 
’ ' 5. Tombstone Territory (Tues. 7:00).....KJEO..... Ziv-UA 17 oh Seer aa 15 
5. Perry Como (Wed. 9:00-10:00).....-.. KMJ i s. You Asked For It (Sat. 6:00).......+.. KJEO.....Crosby/Brown 17 40 | Outlaws bia ‘Siivers ee 13 
: -00-8:30).....-- KFRE 29 || 6 .Pioneer (Mon. 7:00 oe CMJ...... Roebeck wrand Jury vers 
5. Bete & Gey Ghee. Se 6. San Francisco Beat (Tues, 6:15)......KMJ..... CBS 16 35| Three Stooges ..........KFRE 28 
6. Donna Reed (Thurs, 8:00-8:30)....... KJEO 28 sei ‘ ‘an 3. Beer an Rap = Russ Powell Reports. . sae84 pty = 
~ eGe-OUe (Thurs, 7:30)... ..scccovess- ae cmate riv-U 5 vuestwar a nese kc JE 
6. Laramie (Tues. 7:30-8:30) .........-- KMJ 28 Hi 7. Menkent age 7:00) saperetneet = : ee oe Screen Gems 15 26 Sea Hunt CPG Me KFRE 3s 
7. Shotgun Sisde (Thurs. 7: piiiatatarsare @) >) ee MCA 5 26!Sea Hun Fonienec nee 7 
6. Red Skelton (Tues. 9:30-10:00)....... KFRe 281 3; Silent Service (Mon. 6:15)........-. KMJ...... CNP 15 28| Three Stooges... ..+.. KFRE 30 
-0n.9- 28 (Thurs. 6:15)..... | Russ Powe eports.....KFRE 1 
6. Danny Thomas (Mon. 9:00-9:30). .... —— 1. Vikings (Tues. 7:00) ............. KFRE Ziv-UA 15 31! Tombstone Territory ....KJEO 17 
rT ; 
FORT WAYNE STATIONS: WANE, WPTA, WKJG. “SURVEY DATES: NOVEMBER 10-23, 1960, 
1. 77 Sunset Strip (Fri. 9:00-10:00)...... WPTA 40 || 1. Quick Draw McGraw (Mon. 6:30).....WPTA.... Screen Gems 26 52 apap oan oe ee 4 
News Tee CT CC ee 
2. Gunsmoke (Sat. 10:00-10:30)......... WANE 37 a _ —_ Nae =. siden tn sstes — 1° 
‘ er (Tues. 6:30)...... Raney tley-Brinkley ....... 
3. Flintstones (Fri. 8:30-9:00).......... WPTA 35 , _— - Were ——— ” sat | “yh srinkley eneaes WANE 13 
4. Wagen Train (Wed. 7:30-8:30)........ WKJG 34 2. Tombstone Territory (Wed. 7:00)..... WKJG....Ziv-UA 25 49 — eras Catgo.""WPTA He 
, ? 20-10: : 2. Sea Hunt (Thurs. 7:00)...... .erceeeeeWANE.... Ziv-UA 25 51| Popeye; Clutch Cargo....WPTA 13 
5. E-nie Ford (Thurs. 9:30-10:00)....... WKJG 33 po Ny eae eee pte WKJG 13 
5. Real McCoys (Thurs. 8:30-9:00)....... WPTA 33 || 3. Brothers Brannagan (Sat. 10:30)...... WANE.... CBS 23 58 | Make That Spare........ WPTA 13 
Fight of the Week....... WKJG 
6. Ed Sullivan (Sun. 8:00-9:00).......... WANE 82 .  ncrenred 9 -~ oa. cs ity aie’ ere) ie, Cee ee n 23 53 re — ne Ae - eo 4 
. Hu r und (Thurs. 6: conse WER Reeee 5 | ¥ tley-Brinkley ....... 
7. My Three Sons (Thurs. 9:00-9:30)..... WPTA 31 ne sl a ” News — 6 P sl ee ... WANE 13 
= e : i 4. Bozo The Clown (Sat. 9:00)........... WKJG.... Jayark 21 84 | Western Playhouse .2ee.- WANE 2 
1. Have Gun, Will Travel (Sat. 9:30-10)..WANE 31 s. Cannonball (Sat (7:00) SAA ERS WKJG.... ITC 19 49|San Francisco Beat...... WANE 13 
-00-10- ara - Popeye (Mon.-Fri. 6:00)............. Wrra..s. UAA 19 43 | Life of Riley...... eaaee 
8. Perry Como (Wed. 9:00-10:00)........ WKJG 30 nar Gute... 2... WKJG 14 
8. Outlaws (Thurs, 7:30-8:30)........... WKJG 30 a se cceee beg 7 
7 OS RA er ee JA? 
8. Red Skelton (Tues. 9:30-10:00)..... .WANE 30 = Pete Smith ee 4 4 
. State Trooper (Tues. 7:00)...........WANE.... MCA 19 36, Popeye; Clutch Cargo....WPT/ 
8. The Untouchables (Thurs. 9:30-10:30) WPTA 30 “ le te ee WPTA 19 
. 
EL PASO STATIONS: KELP, KROD, KTSM. *SURVEY DATES: NOVEMBER 10-23, 1960. 
1. Gunsmoke (Sat. 8:00-8:30).......... KROD 400 1. Tenehdeown (Mon, 7:00)... cc cisescess KROD.....CBS 35 56| You Asked For It....... KTSM 17 
2. Wagon Train (Sun. 9:00-10:00).......KTSM 481] 2. Coronado 9 (Sat. 8:30)...........- 66 Ee o0:6 33 62 | Outlaws BR ss Seer KTSM 14 
3. Have Gun, Will Travel (Sat. 7:30-8:00). KROD 47\| 3. Lock-Up (Sun. 8:30)......... oe» - KTSM....-Ziv-UA 32 48; What’s My Line......... KROD 31 
4. Red Skelton (Tues. 7:30-8:00)........ KROD 41\|| 4. Tombstone Territory (Thurs. 9:30). Sy.) Seer Ziv-UA 29 SRT OE, ne ss cectansens KROD 18 
5. Garry Moore (Tues. 8:00-9:00)....... KROD 40|| 5. Grand Jury (Fri. 7:30)............... KROD.....NTA 26 46| Bell Hr.; “Daves Place....KTSM 19 
6. Ed Sullivan (Sun. 6:00-7:00) ......... KROD 39 |] 6. Sea Hunt (Thurs. 7:00).............. KTSM.....Ziv-UA 25 WT PNNOES As cee dioeeuist ...KROD 29 
6. Loretta Young ‘Sun. 8:00-8:30)....... KTSM 39 || 7. Dangerous Robin (Sat. 9:00)......... KROD.....Ziv-UA 24 a ae -» KTSM 14 
7. Perry Como (Wed. 7:00-8:00)......... KTSM 384] 8. Two Faces West (Tues. 9:00)......... KROD.....Screen Gems 22 30) Phil Silvers ......... -»-KTSM 21 
7. Bonanza (Sat. 5:30-6:30) ............ KTSM 38]] 9. Manhunt (Mon. 9:00)................ KTSM.....Screen Gems 21 * 38!Alamo; Adv. Paradise....KELP 19 
8. Groucho Marx (Thurs. 8:00-8:30)..... KTSM 37 || 9. Phil Silvers ‘Tues. 9 00). ee eee Risom...+CBS 21 37) Two Faces West.. ere .¢ 8 22 
DULUTH-SUPERIOR STATIONS: KDAL, WDSM. *SURVEY DATES: NOVEMBER 10-23, 1960. 
1. Garry Moore (Tues. 9:00-10:00)....... KDAL . 51] 1. Pony Express (Sat. 9:30)...... tener. KDAL.....CNP 39 71| Fight of the Week. ...... WDSM 17 
This Week In Sports..... WDSM 16 
1. Gunsmoke (Sat. 9:00-9:30)........... KDAL ee ey ee Bee TOR. O50) csc asnecdsndecss WDSM.... Ziv-UA 36 51) 4 bebe My Line........ 
2. ae KDAL 35 
2. Dennis The Menace (Sun. 6:30-7:00)... KDAL 50] 3. Highway Patrol (Thurs. peers WDSM.... Ziv-UA — 35 56 June Allyson eee ORAS KDAL 29 
; : ; 2) 4. Huckleberry Hound (Fri. 6:15)....... KDAL.....Screen Gems 32 O41TOR: BOVE cc iiesicvesces WDSM 18 
8. Lasse (Sun. 6:00-009)....2..+--.-+ BDAL 491) 5. Quick Draw McGraw (Mon. 6:30).....KDAL..... Screen Gems 27 31| { Story of a Family...... 
4. Ed Sullivan (Sun. 7:00-8:00).......... KDAL 47 : || Riverboat ... ......... WDSM 26 
6. Coronado 9 (Sat. 10:00)........ b9 66+ eel Adee oes 24 47 | News; Sports; Weather...WDSM 35 
5. The Price Is Right (Wed. 7:30-8:00)...WDSM 44 is ree on A - | Weather; Alcoa Presents WDSM 18 
. ae r . Woody Woodpecker (Thurs. _ Pee KDAL.....Kellogg 47 | Outlaws; Dean Martin....WDSM 26 
6. Wagon Train (Wed, 6:30-7:30)........ WDSM 43] 8. Mr. District Attorney (Wed. 10:15)....KD. AL. . a _ 50 | Jack ate scan WDSM = 
: om by : S. Peemeer (Thurs, 7:90)... 5 cos ccewecs WDSM.... Roebec 2 | Zane Grey Theatre. ..- KDAL 3 
6. Have Gun, Will Travel (Sat. 8:30-9:00) .KDAL 4311 9. Mect McGraw (Fri. 10:15)........... KDAL....-ABC 20 47) Jack Paar .............. WDSM __—-28 
1. Perry Mason (Sat. 6:30-7:30)..)...... KDAL 411] 9. Medic (Sun. 10:15)....... ESL ee WDSM.... CNP 20 59 | ae ~— aaa RDA 7 
uture QSt NIOVIC...ceosr 
1. Michael Shayne (Fri. 9:00-10:00)......WDSM 41 Million Dollar Movie.....KDAL 8 
‘ 3 ; N AT 
GRAND RAPIDS-KALAMAZOO STATIONS: WOOD, WKZO. *SURVEY DATES: NOVEMBER 10-23, 1960, 
“1. Danny Thomas (Mon. 9:00-9:30) _....WKZO 42 asa o aah sale pe oy pe ; 
2° Dennis The Menace (Sun. 7:30-8:00)... WKZO 40 1. ~radrpewd - Hound wea’ Sen cane a oot a 4 63 Ji m Bac ROR etal econ P wooD 19 
® Gunsmoke (Sat. 10:00-10-30 WKZO 40 . ; 1 _ “ ou A ae 5 + oe —— vems 3: 69 evel botnets e ees WKZO 15 
2. Have Gun, Will Travel ‘Sat. 9:30-10).. WKZO 40] & Death Valley Dare (thurs, 7 $0)...... WKZO....US. B 2 ioe pol ‘Calling 202000. WKZO 17 
2. Pete & Gladys ‘Mon. 8:00-8.30'.......WKZO 40 - = q 4, a =o Days C hurs a SE ba ae : & orax 22 = Guestward | Se ere wooD 34 
3. Perry Mason (Sat. 7:30-8:30 "’ WKZO 39 || 4 dined wson (s om BU s é:6in esiee bab sae am A 22 S| Peter Guns « ...56.00 <0 -.. WOOD 3 
4. Bachelor Father (Thurs. 9:00-9:30)....WOOD Mee aun 6 aan eee WKZ0..° MCA 2] 40 sory a ee tte WKZO 32 
4. Ed Sullivan (Sun. 8:00-9:00 YL WKZO 38 || 8 ed — . - $ p Ae Pitaveaip aceon, bt hil ren = 36 a. Ree See wer WOOD 36 
4. Wagon Train (Wed. 7:30-8:30) ....... ee es ese, : ee ee WKZO 35 
5. Andy Griffith (Mon. 9:30-10:00)....... WKZO 37|| 8: _— DS ¥: a rritory Bots 7:00 eo ... Ziv-UA 18 41 | Michigan Outdoors ...... WwooD 26 
. inks Ge 105)... WKZO 7|| 3 = — alling Ai a Ot sa saci KZO.... ITC 17 40|Lock-Up ...........+0+. WOOD 24 
5. Real McCoys (Thurs. 8:30-9:00) _.... WOOD 374 = amnant (Mon. 10:30). ......00++0. WOOD....Screen Gems 17 55|Face The Nation........ WKZO 13 
5. To Tell The Truth (Mon. 7:30-8:00)... WKZO 37 || 9 Roy Rogers (Sat. 10:00 a. A caste WOOD....Roy Rogers 17 65} Captain Kangaroo .......WKZO 9 
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Why WSB-TV bought Warner’s “Films of the 50's” 





says Jean Hendrix 
“WSB-TV has always been strong in feature film 
programming. We acquired the Warner pictures 
to make it still stronger. 
The first thing we will do is use the 26 color 
films in a Friday night slot we'll call “Warner Bros. 
Premiere: Also, the high caliber of this Seven Arts 
release gives us pictures we'll run as specials in- 
‘A’ time. Actually all of these films have the high 
quality we require for our spot carriers. All in all I'd 
say these “Films of the 50’s” will strengthen our 


7 


leadership in feature film audience here in Atlanta: 














Warner's Films of the 50’s.... 
Money makers of the 60's 





NEW YORK: 278 Park Avenue « YUken 6-1717 
CHICAGO: 8922-D LaCrosse, Skokie, ii. « ORchard 4-5105 
DALLAS: 6710 Sradbury Lane * ADams 9-2855 
BEVERLY HILLS: 232 Reeves Drive * GRanite 6-0192 
SMUT, Ree es EE 


For list of TV stations programming Warner's Films of 
the 50’s see Page One SRDS (Spot TY Rates and Data) 
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Mickelson’s CBS Exit PACE PUT AT 90%,| Technical Unions ' 
r . =m Continued from page as 
— Contians® fremn-page © an “popeyer” the Paramount heat today, the networks are on im, Brasselle S First 
me gs ee ad pe 
ag ce gen ae io eles boss of the Voice of America | station which had the original con-| The turn to film has made it nigh Lunar Productions, new outfit 


Washington angles insofar as they 
reflect on news & pubaffairs pro-| 
gramming. But that’s as far as it 
goes. Clark, on the other hand, has 
a longtime news | background, | 
starting as a reporter with the St. 
Louis Post-Dispatch, founding and 
editing the New Hampshire Sunday 
News and then serving as an edi- | 
torial writer on the Boston Herald 
& Traveler before joining CBS in 
1953 in Paris. 

Clark is highly regarded by his 
colleagues; he’s worked primarily 
in radio, most reeently as producer- 
commentator on “The World To- 
night.”” He’s indenendently wealthy | 


(a member of the Clark Threads 
family), was a classmate of Presi- 
dent Kennedy's at Harvard (class 


of '40) and is prexy of the Radio 
& Television News anclysts. | 

Appointment of Clark as v.p. and | 
general manager means that he'll | 
have wider duties than did Day, 
whose authority extended over} 
hard news only. Under the new| 
setup, Clark will also supervise | 
public affairs, with Jack Kiermaier, 
pubaffairs director, reporting to 
Clark. 

Mickelson is understood to be} 
eonsidering several offers, among 
them a major post at North 





in Munich. Pending a final deci-| 
sion, he’s using office space at CBS | 
though his resignation was effec-| 


\tive Friday (3). A couple of ironic | 


notes—his last days at CBS are| 
being spent on the “executive 


floor,” CBS’ 20th floor, due to a| 


{swap of offices with Salant, who} 


Monday (6) moved down to the! 
17th floor where the news opera-| 


tion is headquartered and where | 
| Salant 


will occupy Mickelson’s | 
quarters. And on Thursday | 
ing (2), before Mickelson’s resigna- 
tion was made known, CBS News | 
press staff circulated to newspapers | 
the text of a speech Mickelson was | 
due to make Monday night (6) at 
the U. of Texas titled “The Role 
of Mass Communications in a Dem- | 
ocratic Society.” 


Marty Melcher’s Plans | 


Hollywood, Feb. 7. | 

Marty Melcher will make a full- 
scale entry into television with his 
Arwin Productions. Discussions 
are now in progress with William | 


Dozier, veepee of coast operations | 
for Screen Gems, for Melcher to} 


develop and package shows for SG. 





tract expire, has picked up the 
“Popeye’s” for another ride, of 
from three to five years. 


Stations renewing the series in- 
clude WINK, Ft. Myers; WFGA, 
Jacksonville; WSOC, Charlotte; 
WEEK, Peoria; WPTA, Ft. Wayne; 
WTTV, Indianapolis; WMTV, 
Omaha; KGUN, Tucson; KGW, 


Portland, Ore.; and KROD, El Paso, | The union wanted assurances that 


All told close to 30 stations 
signed renewal pacts. 


Tex. 
have 


Grayson Back to NTA 


Mitch Grayson has rejoined Na- 
tional Telefilm Associates as a pro- 
ducer, working on the “Children’s 
Play of the Week” project. 

He is now collecting script ma- 
terial for an eventful pilot. For 
awhile he worked on a number of 
shows at WNTA-TV, Newark-N.Y. 
indie. Prior to his NTA associa- 
tion he had been producer-director 





impossible for NABET or IBEW 
to pull a successful strike, to deci- 
mate a network’s resistance to 
union demands—whether just or 
unjust. 

It started becoming apparent 
that the unions were losing their 


| bargaining power when NABET 


of such network shows as “You Are | 


There,” “The Ford Theatre,” “Best 
Sellers” and “Somerset Maugham 
Playhouse.” 





Atlanta—Carolyn Clark has been 
named woman’s director for WSB- 
Radio. Fred Briggs is the new 
face on the announcing staff. 








EEE 



























brand 
about 


@ FIRST 


VENTURE, 


the NEW 
program... 


A half hour 


series... 


A special 


of 


adventure 


men 


and bold 
undertakings... 


Filmed 
especially for 
television 
throughout 
the world... 


Top sales and 
Image building 
power... 


CLASS 


PRODUCTION 
Realistically Priced 


Televenture 


Reports 





For Further Information Contact 


ART FOLEY—VP Sales and Promotion 
TELEVENTURE INC., 285 Madison Avenue, N.Y.C., MU 5-5357 





struck NBC a couple of years back. 


its men would be used to make 
NBC productions abroad. This was 
deemed hardly as emphatic an 
issue as today’s pension & welfare 
inequities, but NABET thought it 
was important enough to strike 
over. Thus, NBC’s reserve corps 
went into action. NBC had more 
live shows then than ABC has now, 
and still NABET lost the strike. It 
returned to work finally, but got 
hardly any of the things it wanted 
overseas and, in fact, lost much 
of the ground it had gained in 
earlier negotiations. 


It’s almost certain, according to 


expert observers, that NABET this | 


time wanted to strike ABC over 
pension. But whether it felt cap- 


able of winning a strike is another | 


matter entirely. If it had felt ca- 
pable, there probably would not 
have been a 3% deferred settle- 
ment. 


If the unions have been virtual- 
ly deprived of the power to strike 
on matters as concrete as pension 
& welfare, then — if the trend 
toward film continues (and it 
doesn't look ready to abate) — 
they should have one terrible 
time convincing themselves to 
strike for the furtherance of job 
security. 








Soviet Spy Story 


=———aas Continued from page 8 


okay for its reinstatement as the 
next segment on the biweekly Arm- 
strong stanza. Execs who made the 
final decision were Oscar Katz, pro- 
gram v.p.; Joe Ream, program 
practices veep; Bill Lodge, v.p. for 
affiliate relations and engineering; 
Bill Hylan, v.p. for sales adminis- 
tration; Tom Fisher, v.p. and gen- 
eral attorney; and Jack Cowden, 
v.p., information services. 

While no reason was given for 
both actions, it was apparent that 
the network brass had misgivings 
about the show in the current cli- 
mate of U.S.-Soviet relations and 
felt they could not judge the tem- 
per of the show from the script 
alone. Hence the decision to okay 
production and view the final tape. 
And while the web*refused to com- 
ment on its motives, it did stress 
that it had received no request from 
the Executive Branch of the Gov- 
ernment to cancel the program and 
that it had done so solely on its 
own responsibility. 

Web had consulted Armstrong on 
the move, but despite the sponsor's 
opposition, decided to cancel it 
anyway pending the screening. 
Armstrong was upset enough about 
it to issue its own statement blast- 
ing CBS’ original action. It has had 
no comment since the reinstate- 
ment of the show. 


Schnitzer 


sues Continued from page 77 gas 





commercials a year ago; today it 
does over a third. Its deal with 
Warners is for below-the-line pro- 
duction plus a fee to the studio, 
with an arrangement to use other 
quarters when WB's production is 
at a peak and to use the lot during 
slack periods. 

Schnitzer, a multiple prize-win- 
ner (Cannes Fest, Edinburgh Fest, 
American Film Fest, principally 
for his Chevrolet blurbs), joined 
Lawrence some four years ago as 
his exec v.p. on the Coast, also set- 
ting up the Lawrence-Schnitzer 


outfit as a subsidiary. Control of | 


the Lawrence company was recent- 
ly acquired by RKO General. 





‘DAVEY & GOLIATH’ 

A new children’s series, “Davey 
and Goliath,” is set for tv distribu- 
tion by the National Council of 
the Churches of Christ. 

Filmed in Hollywood, budget for 
the teleseries ran to $250,000. 


|by Keefe Brasselle and Martin J. 
Machet, is set to roll on its initial 
tv series, a one-hour filmed entry 
titled “Joey Trouble,” being done 
jin association with CBS-TV. All 
|told Lunar is anticipating four new 
shows. 

| “Joey” is being produced in New 
York, with shooting to start before 
jthe end of this month. Brasselle 
| will serve as exec producer of the 
series, with Nick Mayo assigned the 
|producer role and Howard Adel- 
|}man as associate producer. Script 
for initial show is by Eliot Asinof. 
Arthur Hiller directs. 

| Lunar meanwhile has taken over 
| Brasselle’s other properties, includ- 
jing his Hollywood Club nitery in 
Edison Township in N. J. 


‘I-UA PERSONNEL 
SHIFTS, PROMOTIONS 


Ziv-UA has added four new ac- 
count execs, awarded several pro- 
motions, and has made certain re 
alignments. 

Jack P. Martin, currently spot 
sales manager western division, has 
been upped to sales manager of the 
| northeastern division of syndicated 
sales. He succeeds Jerry Kirby, 
|who is leaving the organization 
| to establish his own ad agency im 
| Chicago. 

Jim Grubb has been promoted 
from spot sales manager in the 
midcentral division to sales man- 
ager of the north central division 
in Chicago. He succeeds Robert 
| Reis, who has been given a special 
assignment with headquarters in 
N.Y. James Packer, who joined 
the company in ‘57, has been 
named Chicago city sales manager. 
| The four new account execs are 
Taylor Durham and Wells Bruen 
both assigned to the south central 
| division; Joe Madaleng and Bob 
Mott. 
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Chicago’s Luxury Hotel ; 








BAIVE-IN PARKING © RESTAURANT-LOUNGS 
PRIVATE BANQUET & MEETING ROOMS CC; 


‘Por reservations, write, wire, phone 
Executive House; or see your local 


Wacker Dr., Chieago 1, 
We Financial neo” 
A. M, QUARLSS, General Manager 
1961, another 
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WORLD'S FUNNIEST MONOLOG 
“Nikite, The ry Dise Jockey” 


@1 yew order before Dee. 81, 2061) 
A. GUY VISK 
Writing Enterprises 
124 Old Homestead Road 
Warwick, &. |. 
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ADORABLE 3 LB. POODLE 
PLATINUM SILVER 
TINY TOY PEMALE 


18 months old. Trained te ride in 
| ladies handbag. $1000. 

Alse Yorkshire Terriers and 

Poodies: $150 te $250. 


Phone WA 6-8100 


























FOR RENT 


|| Luxury unfurnished home. Gracious 
living. Broad Leake View. 45 mins., te 
46th St. NYC on Merritt Pkwy. Good 
Large Lv. Rm., Dining Rm., 
Den, Kitchen. 5 Bedrooms, 4 Baths, 
Playroom. 2 Car Garage. Excellent 
Neighborhood. 


Schools. 
| 


| Greenwich TO 9-0242 
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More and more renewals every day for MY 
LITTLE MARGIE ... as station after station keeps coming 
back for MARGIE because audiences ask for her. Gale Storm 
wins her way through 126 episodes into the hearts of 
America... creates a friendly acceptance for sponsors and 
their products. Now in 7th, 8th, 9th and 10th runs. Ratings 
are getting better all the time. 


Avallable for strip programming 








seen” 
ROLE 





MY LITTLE MARGIE still beats all competition In_her ¢ 





mea slot 





NO. 1 IN 10TH RUN... 7.6 CHICAGO 

My Little Margie outrates programs such as | Love 
Lucy, | Married Joan, Abbott & Costello. 

NO. 1 IN 9TH RUN,.. 12.9 RICHMOND 

My Little Margie outrates programs such as 
December Bride, Amos 'n Andy, | Love Lucy. 

NO 11N 8TH RUN... 7.7 NEW YORK CITY 
My Little Margie outrates programs such as Life 
of Riley, Our Miss Brooks, Abbott & Costello. 

NO. 11N 7TH RUN...8.3 DETROIT 

My Little Margie outrates programs such agi i.\2 
Lucy, Life of Riley. 

NO. 1 IN 7TH RUN...10.1 BOSTON 

My Little Margie outrates programs such as Burns 
6 Allen, i Married Joan. 


Starring STU ERWIN 


Another favorite Trouble with Father 


Entertainment for the whole family-—-130 amusing, 
fast-paced epis6des— available for syndication 


NO, 1 IN 6TH RUN ..:7.2 
: DALLAS, FT. WORTH 

My Little Margie outrates programs such as Life 
of Riley, | Love Lucy, December Bride. 

NO. 1 IN 7TH RUN.,.8.4 PITTSBURGH 

My Little Margie outrates programs such as Burns 
& Aller, Our Miss Brooks, Gaie Storm Show. 
‘NO. 1 IN 6TH RUN ...12.2 MINNEAPOLIS 
My Little Margie outrates programs such as | Love 
Lucy,.) Married Joan, Burns & Allen. 


Source ARB Nielsen 
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TV Cameras Banned in Minn. Prison 


Hearing Scandal, 


St. Paul, Feb. 7. 

Despite intercession by Minne- 
sota Gov. Elmer L. Anderson in 
their behalf, tv cameramen were 
denied permission to film a public 
hearing involving ouster proceed- 
ings against Stillwater prison 
warden Douglas C. Rigg last 
Wednesday. 

Judge E. J. Kenny of Duluth, ap- 
pointed by state commissioner of 
corrections Will C. Turnbladh to 
serve as referee in the case, stead- 
fastly refused to grant tv coverage 
of the hearing, even after being 
notified by the governor that he 
was acting contrary to policy of 
the state administration. 

Broadcasting officials felt that- 
the ban was prompted by the state 
attorney general’s office which is 
seeking Rigg’s ouster because of 
food withdrawals from the prison 
commissary by the warden and 
other prison officials 18 months 
ago. The situation was disclosed 
during the political campaign last 
fall in which Andersen, a Repub- 
lican, defeated the DFL incumbent, 
Orville Freeman. 

Prior to the hearing, WCCO 
Radio had received permission 
from Judge Kenny to set up micro- 
phones in the courtroom. But when 
tv cameramen arrived, they found 
the door barred by the court 
security officer. Protests by the tv 
newsmen that they were being dis- 
criminated against resulted’in the 
judge's extending the ban to in- 
elude radio mikes and moving the 
hearing to another chamber. 

Wednesday evening Sheldon 
Peterson, president of the North- 
west Radio and TV News associa- 
tion, and Jim Bormann, chairman 
of the group’s freedom of informa- 
tion committee, sent a wire to Gov. 
Andersen, urging hia “to correct 
(commissioner Turnbladh’s) mis- 
taken belief that public interests 
would adequately be served by 
forcing radio and tv to revert to 
primitive methods of paper and 
pencil reporting.” 

The wire continued that the 
broadcast media ‘contend this 
ruling clearly opposes public in- 
terest, based on ability of camera 
and microphone as modern toois of 
Teportage to convey accurate re- 
port of this event.” 

A followup letter from the 
governor to Turnbladh which was 
A TT AL TT 


TV and RADIO CONTEST 
PROCESSING 








57th Street, Corner of Seventh Avenve 
New York City 
OFFICES FOR RENT 
AMONG AGENTS 
AND PRODUCERS 


Choice Location, 5 private offices and 
p area, i 

1,800 square feet, central air ‘eondi- 

tioning, reasonable rental. PL 2-4530 





Provokes Rhubarb 


relayed to Judge Kenny emphasized 
that administration policy dictated 
equal access to radio and tv in all 
public hearings. 

When the hearing resumed 
Thursday, however, tv cameras 
were again barred from the cham- 
ber. At the request of tv newsmen, 
Gov. Andersen called Turnbladh 
but was told that the-case was an 
administrative hearing, not a judi- 
cial hearing, and that Judge Kenny 
had the right to set his own ground 
rules. The judge refused to com- 
ment on the governor’s statement 


and continued to stick to his “no 
admittance” ruling. 
Rigg called the hearing a 


“kangaroo court” and told news- 
men he welcomed tv and radio 
coverage of the proceedings. 


WBAL-TV Goes On 
Factuality Kick 


Baltimore, Feb. 7. 

WBAL-TV, Baltimore, has out- 
lined an ambitious brief but deep 
nightly news strip scheduled to 
preem Monday (13) in the 6:30 to 
6:40 p.m. time slot. 

Called “Special Report,” the 
Monday-Friday strip aims to offer 
a “detailed, factual exploration of 
any significant news or news-relat- 
ed story with local application. 
Every known audio-visual tech- 
nique will be employed as the cir- 
cumstances of particular subjects 
dictate—film, sound-on-film, slides, 
interviews, drawings, maps, re- 
motes, bleeper phones, audio and 
visuai tapes” . Station says sub- 
ject matter will range from Govan’s 
snow monster to a Port of Balti- 
more slant of high-seas piracy. 

WBAL program director John 
Frankenfield and news manager 
Galen Fromme will supervise. Vet 
newsman Al Quinn will research 
and script the show. Andrew Banks 
will be  producer-director,; and 
newsman Rolf Hertsgaard will be 
the on-air spokesman. 


ANTITRUST GENTLE TO 
TELEPIC DISTRIBS 


Federal Judge Archie O. Daw- 
son has entered separate decrees 
in each of the six cases brought 
by the Dept. of Justice against six 
features-to-tv distribs. 








Decrees forbid conditioning of | 


one feature film on the licensing 
of any other film. Decrees, though, 
permit each distributor “to sell 
or license for exhibition over any 
tv station, or group of stations any 
number of films for any number of 
runs in a single agreement in an 
aggregate price or fee.” 

Language of the decrees rep- 
resents a victory of the defendants, 
although Dawson found instances 
when the defendants were ‘in viola- 
tion of the anti-trust laws. Govern- 
ment’s bid to have the decree 
spell out provisions requiring each 
defendant to offer its films on a 
picture- by picture basis with each 


TV Features Abroad 


Move of Metro in selling its 
pre-'48 feature backlog to 
Amalgamated Television Serv- 
ices (ATN) in Australia has 
stimulated the entire foreign 
market for pix selling, 

Because of exhibitor and 
other pressures, many of the 
American film companies have 
adopted a go-slow attitude in 
selling pix to tv abroad. Metro, 
after a good deal of soul 
searching, sold its pre-’48 
library for $2,600,000 in Aus- 
tralia. Columbia's Screen 
Gems subsid also made a big 
deal in that market. Now 
Metro, SG and other film com- 
panies are scouting the entire 
foreign market, waiting for the 
right price and opportune time 
to make deals. 


TV’s In-Fighting 


—=mume Continued from page 73 ee 
its agency, Benton & Bowles, the 
Monday slot under any circum- 

















of the shift as a factor in its pitch 
for the Thomas-Griffith shows. 
Of course, the $12,000,000 in GF 
billings is as good a motivation for 
the raiding as any, but there’s a 
lot more at stake than the cash. 
The Thomas-Griffith shows, both 
produced out of Thomas’ Marterto 
Productions shop, are prestige 
items. In addition, they’re both 
big audience-getters, the Griffith 
show having hit the Nielsen Top 10 


Thomas a longtime Top 10’er 
though ranking in the teens this 
season. 

Moreover, both NBC and ABC 
can legitimately lay some claim to 
preference. Thomas started on 
ABC and ran on the web for four 
years, though with indifferent rat- 
ing results. It wasn’t until Tom 
McDermott, then v.p. at Benton & 
Bowles, forced the show over to 
CBS and into the fabled Monday 
at 9:30 slot as the successor to “I 
Love Lucy” did the Thomas show 
take off. It’s hardly a secret that 
ABC would love to have it back. 

As for NBC, it paid a record 
price for the reruns of the Thomas 
show for daytime—ironically it was 
the reruns of the ABC stanzas, and 
therefore can claim some- identity 
with Thomas. However, General 
Foods, not Thomas, will determine 
at which web the network will 
land, so that NBC’s dealings with 
Thomas (and for that matter, prexy 
Bob Kintner’s close friendship with 
exec producer Lou Edelman) prob- 
ably won’t have any bearing on 
GF’s decision. 

The big grab for Thomas and 
Griffith started immediately after 
— nailed down “The Rifleman” 
for next season, after it looked ex- 
tremely close to switching to CBS 
to run back-to-back with “Gun-. 
smoke” reruns. ABC didn’t get 
away cheaply at that—besides of- 
fering Procter & Gamble and Ben- 
ton & Bowles 
(whether or not it succeeds in get- 
ting Thomas and Griffith), it has 
also reportedly given P&G the 
franchise at Thursday at 9:30. 
That's a major concession, since it 
falls between the highly successful 
“My Three Sons” and the runaway 
“Untouchables,” which will be 
moved to the 10-11 slot come fall. 

The war is on, and it looks as if 
the boys are playing for keeps. No 
|doubt CBS’ passes at ABC shows 








stances. But it is taking advantage ' 


list a couple of times this year, and | 


Inside Stuff—Radio-TV 


Some CBS-TV news execs and “CBS Reports” exee producer Fred 
W. Friendly were throwg into a mild ferment last Thursday morning 
when a tune-in ad paid for by the Health Insurance Plan of N. Y. 
appeared in the N. Y. Times calling attention to that night’s “CBS 
Reports” stanza on “The Business of Health—-Medicine, Money & 
Politics.” 

The CBS concern stemmed from the fact that the ad gave the 
impression {hat HIP was sponsoring the show or endorsing it. Fact is 
that HIP representatives were interviewed on the program about their 
dispute with the American Medical Assn., as were AMA reps, and both 
sides of the controversy were explored. 

But CBS felt the ad might imply that the scales had been tipped in 
favor of HIP. At the end of the show, consequently, “CBS Reports” 
aived a disclaimer to the effect that while various groups had been 
consulted about the show, nobody had seen it in advance. The no- 
screenings policy is SOP on “Reports,” but the announcement of it 
wasn’t. Also SOP: no ads promoting the show by anyone but CBS-TV. 

Nevertheless, the HIP ad must have helped with the ratings, since 
the show pulled down a respectable 9.9 average for its Thursday night 


Edward R. Murrow, Dr. Frank Stanton, David Susskind, and two 
corporations have won Roll of Honor appointments of the Continuing 
Conference on Communications and Public Interest, conducted at the 
Annenberg School of Communications at the U. of Pennsylvania. 
Murrow was cited for exposing on the air the effort of the State 
Department to guide the networks in regard to the visit of Premiere 
Khrushchev; Dr. Stanton, for eliminating sponsorship from the all- 
network presentation of the Kennedy-Nixon debates; Susskind for 
announcing that he would not submit names of actors and actresses 
for clearance’ from professional blacklisting. 

Also Gulf Oil for underwriting a discussion series while leaving topie 
selection and program production to NBC; NBC (in particular Irving 
Gitlin and his associates) for “strong editorial opinion and carefully 
Pay yee fact” in the production of the white paper dealing with the 

-2 incident. 


The Broadcasting Foundation of North Carolina, foundation sup- 
ported by several of the state’s radio and tv stations and headed by 
Harold Essex, prexy of WSJS-TV, & AM in Winston-Salem, will offer 
a total of 25 scholarships in 1961 “to provide opportunity for those who 
will be tomorrow’s leaders in the broadcasting field.” 

The Foundation aids the educational program of the Dept. of Radio, 
TV and Motion Pictures at the U. of North Carolina, and has expressed 
growing concern over the number of graduate students at the school 
who have turned to fields other than broadcasting. Scholarships are 
aimed at keeping graduate students within the broadcasting specialty. 





Reporter tv critic Marya Mannes and CBS-TV program veepee Mike 
Dann will be the speakers at the Newsmaker luncheon given tomor- 
row (Thurs.) at the Roosevelt Hotel by Radio & TV Executives So- 
vane. Two will confront each other in a debate of “What Is Television 

or?” 

Richard Heffner of CBS, chairman of the luncheons for RTES. will 
moderate the meeting and the new CBS News prexy Richard Salant 
will be chairman. 





Communications Capital Corp., with headquarters in the Times-Life 
Bldg., is a new company organized to specialize in financing of radio 
and television stations. 

Officials include Lazar Emanuel, an attorney, president; George G. 
Weiss, formerly in commercial finance and equipment leasing, veepee 
and getieral counsel; Blair Walliser, former exec veepee of Mutual 


Broadcasting, secretary-treasurer. 
*« LOPEZ pithing 
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BBC-TV LENSING 
‘ROB ROY’ SERIES 





at 8:30 period | 


Glasgow, Feb. 7. 

Rob Roy MacGregor, legendary 
hero of Scot history, will be the 
central character in a new BBC-TV 
series being readied on location 
here. MacGregor was a colorful 
outlaw who had many adventures 
in the Highland hills. 

Titled “Rob Roy,” series will star 
Tom Fleming in main part. Scenes 
are being lensed near Aberfoyle, 
in the Trossachs, w.k. beauty spot. 
Producer is Kevin Sheldon. 


—___________ |; 





} —________" 


Betty Furness 


Continued from page 73 eae 





of experts on stage, with viewers 
asked to phone in their queries. 
Experts will include doctors, law- 
yers, politicians, etc. If necessary, 
as host, Miss Furness will seek out 





WEEKLY FORECASTS 


FABIAN — Feb. 6. Will make 
greater strides in TV and pictures 
- +. more so than on records. 
JACK BENNY — Feb. 14. 1961 
many adjustments in ail 
Business and domestic in his favor. 
FEB.— Will show the pattern of 
ge Realism. Take us out of 
“tt Can't Hap- 
sal Here Attitude.” 
AUTOBIOGRAPHY 
“LOPEZ SPEAKING” 

My Life and How | Changed It. 
A story helpful for all walks of life. 
(Citadel Press) 
NOW—HOTEL TAFT GRILL ROOM 


NEW YORK CITY 
CBS and ABC NETWORKS 

















picture separately priced, was re-| ignited the fuse, but the bitterly 
jected by the court. In refusing | competitive rating fight, the dearth 
the court held there’s nothing il-| of exciting new properties and the 
ie@al in selling films in groups as| general softness of the economy 
long as there wasn’t any condi-| were also factors in disturbing the 


other experts via phone for an- 
swers, 

Viewer participation also key- 
notes the two quiz shows one 











tioning. 

Six defendants were Loew's, 
United Artists, Associated Artists 
Productions (now United Artists 
Associated), National Telefilm As- 
sociates, Screen Gems and G&C 
Super. 


|peace and tranquility. 





| Hollywood—Robert E. Sharon, 
formerly veepee and general man- 
ager of KDEO, San Diego, has 
joined Crowell-Collier’s KFWB 
here as sales manager. 

















NEW YORK 
13.7 Rating 


NEW YORK DETROIT 





39% Audience Share 


“IVANHOE” 


For Further Details Contact 


SCREEN 


MILWAUKEE 


19. Rating 
56% Audience Shere 


HOUSTON 


GEMS, INC. 


TELEVISION SUBSIDIARY OF COLUMBIA PICTURES corpP. 
711 Fifth Avenue, New York 22 
CHICAGO 


PL ¥-4432 
HOLLYWOOD 


Starring 
ROGER MOORE | 


Source: ARB, 1960 


ATLANTA TORONTO 








slanted for teenagers with Clay 
Cowle as host, and the other keyed 
to women. Vjewers playing the 
game phone will be asked to iden- 
tify news personalities flashed on 
the screen. 

The teenage quiz show will be 
slotted at 5:30 p.m., necessitating a 
shift for the Jimmy Nelson puppet 
show. The kiddie puppet program 
will be slotted from 4:05 to 5 p.m. 

“TV Bandstand,” consisting of 
big bands in Paramount theatrical 





| shorts,” will be stripped in the 
| mornings. 
| Initially, sponsors riding the 


nighttime ‘Picture of The Week” 
and “The Movie,” will be given 
free rides for the daytime repeats. 
One feature will be slotted in the 
morning and the other in the after- 
noon. 





| 

| Philadelphia—Roy M. Schwartz, 

|formerly program manager, has 
been named operations manager of 

| WIBG, Storer radio outlet here. 


|He’s been with WIBG since the 
Storer’s takeover in '57, starting as 
promotion manager. 











ATTENTION 


Ad Agencies and TV Producers 


Using Children. Available, World's 
Foremost Expert on Handling ef 
Babies and Children. 


Contact "a ee Box —_ VARIETY, 
. 46th St. - 


SESE 
FOR SALE — ROLLS ROYCE 


1959 “Silver Cloud’’ 6-passenger convertible. 
Steel 7 leather upholstery. § -tal 
body. by J. Muiliner. Original: +, 
14,000 mites, anion driven, immac.. ie. 
Automatic transmission, power tos and marie. 

ve 





biue, 
eoneh 


electrie windows and aerial, American 
Will sacrifice. Car lesated N.Y.C. 
peintmeat call Mr. Lewis MU 5-411! or write 
Box V-2085 Variety, (54 West 46th Street. 
Rew York 36. 
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85 RADIO-TELEVISION VARIETY 
oe ——— the opener “Independent,” came | 
over effectively with “Whiffenpoof” . 
and was properly romantic over F Th p od tio Centres 
TV Followup Comment and was, property romantic ove! From The Production 
completely comfortable throughout 
———os Continued from page 76 the hour. He should have been, ne - Cntned fon O_o 
Paul Whiteman, Carol Lawrence, CBS Reports was in good company. Gros. |of the Air”. . . Minnesota Twins’ star baseball slugger Harmon Kille- 
Russell Arms, Roberta Peters,}| What is lacking in this “CBS Re- brew has joined sports staff of WICN-TV and Radio .. . WTCN-TV’s 


Jorge Bolet, Theodor Uppman and 
Kelly Brown, among others. Miss 
Bergen, who doubled as hostess, 
caught vaude’s oldtime flavor with 
a two-a-day routine. 

The Valentine’s Day number, re- 
plete with varied solos from the 
Misses Bergen and Lawrence, was 
a delightful cameo. Similarly, the 
Herbert salute was a fine show- 
case for Miss Peters, Uppman 
et. al. But the piece de resistance 
was the reenactment of the “Rhap- 
sody in Blue”’ preem. Bolet cap- 
tured the artistry of Gershwin’s 
music in an exciting piano solo 
while Whiteman obviously en- 


joyed his role as conductor. 
Gil 





Jackie Gleason Show 

Credit Jackie Gleason with one 
thing—he knows how to capitalize 
on a mistake. “Chapter III of 
Gleason in Television-land, or 
Week-to-Week Panic,” as Gleason 
called his shew last Friday (3), was 
a continuation of the one-man for- 
mat he employed a week earlier to 
apologize for the “bomb” of his 
Jan. 20 panel show premiere. 

Who knows, maybe Gleason can 
stretch things to a 13-week cycle 
just talking about that one panel 
show. For that was the basic 
theme of Friday’s show again, and 
Gleason succeeded in making a 
very funny half-hour out of it. 
This time out, he took the sequel 
to the disaster, the series of meet- 
ings that he and CBS and the agen- 
cies have been holding, and turned 
in an effective satiric monolog on 
the sessions. 

Best parts of the monolog were 
the bits on the various types who 
attend—the ear-puller, the ceiling 
gazer, the nodders, the “let’s-not- 
be-too-hasty” conservatives — and 
the various show suggestions of- 
fered up by the network and agency 
execs. Of course, the entire turn 
wasn’t quite accurate or even fair, 
since Gleason has been calling 
most of the meetings himself, but 
that’s within the area of artistic li- 
cense. 

Show had two other elements, a 
chimp as guestar and a singing 
gimmick. Gleason was in luck with 
the chimp—it pulled some funny 
business, and what with the reac- 
tion stuff Gleason gof a good 10 
minutes out of it. Song, “I Can't 
yet Started,” employed silent film 
clips for occasionally humorcous ef- 
fects. 

No question that this third Glea- 
son show was a good one. What 
happens next week, though? Per- 
haps with some more meetings 
Gleason can develop another com- 
edy angle out of his running ex- 
periences with this oddest of situa- 
tions. But it probably would be 
cheaper and less exhausting in the 
long run to liire writers. Chan. 
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ports” edition Thursday (2) night 
on the “Business of Health” was | 
better organization. The material 


Playboy’s Penthouse 
This hour of variety in party 
format has a new producer-direc- 


gathered was more than ample, but | tor, Max Miller; and from appear- 
time and again, threads in the ances, he’s following the formula 
story were left loose, untied, and |laid down early this year when 


even unexplored. 

The issues were provocative, 
dealing as they did with national | 
health insurance, socialized medi- | 
cine, various health insurance | 
plans now in operation, the high | 
cost of being sick, etc. Full title of | 
the outing, “The Business of | 
Health: Medicine, Money and Poli- | 
tics,” was descriptive of its wide | 
scope. It was as if the broad area | 
under examination worked to al 
tially hide the main threads. 

Oddly enough, the hour telecast 
unreeled like an inverted pyramid 
of a story lead. The most topical 
aspect of the story—the Kennedy | 
administration’s plan to tie medical | 


} 





aid for the aged to our Social Se- 
curity system—was put at the end. | 
Abraham A. Ribicoff, Secretary of | 
Health, Education and Welfare, 
came in for the final interview. 
What tended to make some of | 
the threads hang loose and, at | 
times, frustratingly unexplored was 
the constant jumping from spokes- 
man of one pressure group to an-| 
other, from one section of the coun- | 
try to another, from one plan to} 
another, etc. When a Blue Shield | 
spokesman, or an official of the | 


| Official Films took over distribu- 
tion of the Chicago-produced hour. 

Main idea is to have a topnotch 
headline talent and let him take 
over most of the final half of the 
show. In this case, Friday (3) from 
9:30 to 10:30 p.m. on WOR-TV, 
New York, the topper was Vic 
Damone, with the full backing of 
the Dick Stabile. instrumental 
group. Damone wound up the show 
with no less than five numbers in 
his suave, belting style, and it made 
for a sock climax. 

First half of the show featured 
sepia singer Bill Henderson, who's 
currently appearing at Chicago 


| Playboy Club, and his style of ac- 


centuated beat on_ standards 
breathed some life into the opening 
moments of the get-together. 

Also appearing were a trio of 
enthusiastic, hip youngsters, from 
the Second City Revue, who had as 
much fun as the guests in skits 
about mountain climbing and blind 
dates. It was spotty humor, but 
good and funny in the click mo- 
ments, 

Chantoosie, Tania Velia, from 
the intimery circuit, rendered a 


American Medical Assn., for ex- | brace of sophisticated numbers for 
ample, failed to address themselves | 00d effect in a thick, continental 
to the specific questions posed, the | accent. 





result was an inner hodgepodge | 
rather than an enlightening dimen- 
sion. 

A widow who spent her life sav- 
ings and then some in dical care 
for her husband, a cancer victim, 
seemed more eloquent in her cam- 
eo than most of the speakers. 
What the issues boiled down to was 
free choice of doctors on a fee sys- 


tem, the present practice, or some | 


modified version to cut the costs to 
the people and make medical care 
more generally available. 


List of those interviewed includ- | 


ed: Dr. E. Vincent Askey, Ameri- 
can Medical Assn. prez; Henry J. 
Kaiser, prez of Kaiser Foundation 
Health Plan; James E. Stuart, prez 
Blue Cross Assn., Nelson Cruik 
shank, director of social security, 


AFL-CIO; Dr. David Greeley, med- | 


ical director of Harlan Memorial 

Miners Hospital; and Dr. Henry N. 

Pratt, director of N.Y. Hospital. 
Horo. 





Perry Como Show 

Perry Como threw a stag affair 
on his “Kraft Music Hall” on NBC- 
TV last Wednesday (1) and it 
turned out to be an enjoyable 
welding of comedy, song and dance. 

The all-male party, with the ex- 
ception of a swiftie appearance by 
distaffer Beatrice Arthur, was a 
neat angle on which to peg a 
variety show and everyone cun- 
cerned worked it to advantage. 

Assisting Como in the guys- 
sans-gals stanza were Harry Beta- 
fonte and Buddy Hackett. Work- 
ing together or in solo, the trio 
scored handsomely on all levels. 
Choreographer Peter Gennaro also 
scored with a socko dance segment 
done to collegiate songs. It was 
bright and inventive and overall 
an outstanding bit of tv chore- 
ography. 

Belafonte was in top ferm on his 
solo vocals of “Travel On” and “I 
Know Where I’m Going” and 
Hackett lent a fine comedic touch 
to the proceedings. He was espe- 
cially good in the sketches but his 
material for the monolog about the 
White House Kennedys could have 
been sharpened for more impact. 

Como, Belafonte and Hackétt 
got together for a hilarious ver- 
sion of “Why Can’t a Woman Be 
More Like a Man” from “My Fair 
Lady” and had a socko closer with 
bits from songs that had names of 
girls in the tities. 

Como was in good vocal form on 


About the guests, who decorate 
| the penthouse set like an ingrown 
|live aud (its hoped)—these young 
| sophisticates can’t be from the YM 
j;and YW, but the party’s that dry. 
| Not a high ball in sight. Only high- 
| life device on the scene was host 
| Hugh Hefner's pipe (he’s publisher 
'of Playboy). A year ago, in the 
initial 90-minute version of “Pent- 
house,” all the chicks and cats 
decorating the set were clutching 
a drink and looking sad. Now 
they're super-animated sans the 
booze. Quite a switch (but the 
drinks used to look like water on 
plastic rocks, anyhow. Bill. 





‘Rendezvous New York’ 
| Series Made for 0’seas 


Preems on Hamburg TV 


Jean-Claude Schwartz, who re- 
cently resigned from the NBC pro- 
|duction staff, is now directing a 
|monthly series designed for over- 
|seas tv, called “Rendezvous New 
| York,” being produced at NBC 
| Studios under the production ban- 
|ner of Nord Deutsche Rundfunk. 
| First episode in the series bowed 
{on the Hamburg, Germany, station 
| Friday (3). 

The emcee host is Werber 
| Baecker, who did a similar pro- 
{gram on film this summer out of 
N.Y., and who for a long time did 
|a weekly Garroway-type show in 
|Hamburg. “Rendezvous,” recorded 
| on kinescope, marks the first regu- 
larly scheduled program series to 
be made in N.Y. for foreign tv 
networking. Show is a blend of 
interviews and variety numbers 
with the interviews kept short and 
the stress put on vocalists. John 
Herlihy, who used to be with NBC 
| International is the producer. 


Singer Yes; Alberto No 


Singer Sewing is expected to stay 
with the 9:30 o’clock half-hour slot 
on NBC-TV even after “Dante” 
| finishes its run. In the spring, NBC 
| will put a nighttime version of 
“Concentration,” a quiz, in the time 
period. 

But Alberto Culver, the other 
“Dante” sponsor, has indicated no 
interest in remaining with the NBC 
time beyond the run of “Dante.” 











“Expedition: Minnesota” featured rehearsal of Minneapolis Symphony 
orchestra last night (7). Same show will video-tape air and civil defense 
activities at Farmington, Minn. Nike base and Fort Snelling control 
center for airing Feb. 28... Ted Randal, formerly with KEWB, is new 
program director for KDWB, Crowell-Collier’s Twin Cities ‘radio sta- 
tion. He succeeds Don French who was named to a similar post at 


WMGN, the company’s newly-acquired property in N. Y. 


IN DETROIT... 


Mrs. Nellie M. Knorr, widow of the late Fred A. Knorr, has been 
named prexy of the Knorr Broadcasting Corp., which operates WKMH 
here and several other stations outstate. Van Patrick, sports director 
for WKMH and Mutual net, was named director of the Knorr Corp. 
. . . Four appointments at WJBK-TV with Robert J.. McBride Jr., 
replacing Ralph Hansen as program director as Hensen transfers back 
to another Storer station WJW-TV, Cleveland, to take a similar 
position; Maurice C. McMurray becomes national sales manager; 
Joseph B. Haigh is the new regional chief engineer for WJBK-TV, 
Detroit and WJW-TV, Cleveland, and Marion J. Stoner becomes 
operational chief engineer for WJBK-TV. ‘ 


IN CLEVELAND ... 


Tom Manning retired temporarily from the sports scene after hanging 
up at least two records for longevity. He had worked for KYW Radio 
and its predecessor, WTAM, for 35. straight years. His. last sponsor, 
Texaco, had backed him for 14 straight years when it canceled out .. . 
Sanford Markey quit KYW Radio, where he had most recently been 
public affairs director, to become public relations director of John 
Carroll Univ. . . . Bert Noble is the new station manager at WABQ. He 


= |WIR's $5000.00 
Purchase of WSAZ 





Granada TV Establishes 
Manchester U. Chair Of 
Drama; 42G Annual Gift 


London, Feb. 7. 


|chain’s WAGA-TV, Atlanta, 





GILL-PERNA, INC. 


654 Madison Avenue, New York 21, N.Y. TEmpleton 8-4740 


Granada TV Network is to con- 
tribute between $39,000 and $42,- 
000 a year to the cost of a depart- 
ment of drama at Manchester U. 
The gift is “without strings,” ac- 
cording to the shoal’s vice-chan- 
cellor, Professor W. Mansfield 
Cooper, even though the aim of 
the department is “to produce 
people of a high standard of edu- 
cation who will have a specialized 
knowledge of the theatre, television 
and film.” 

The only other chair of drama in 
the U.K. was established at Bristol 
in 1946. It is closely connected with 
the Old Vic theatre. Manchester 
has been considering the notion of 
a drama _ school for several years, 
but has hitherto had to give it the 
go-by for financial reasons. At pres- 
ent there is no adequate theatre 
at the university, but expansion 
plans include a larger and more 
modern auditorium than the ex- 
ized song énterlude. She is on the 

The department of drama will 
provide two distinct courses, one 
leading to joint honors degrees in 
which drama will be coupled with 
one other subject and the other 
a postgraduate diploma course. Lat- 
ter, claimed by the first of its kind 
at any university, will be open to 
students from other institutions in 
Britain and overseas and will focus 
more on the practical aspects of 
legit, tv and films, including man- 
agement. 





Bagwell’s Slot 
Atlanta, Feb. 7. 

Kenneth L. Bagwell, Storer 
Broadcasting Co. executive in Mi- 
ami, has been named manager of 
suc- 
ceeding Terry Lee, recently upped 
in Storer organization to regional 
vice president. 

Bagwell will take up new duties 
Feb. 13, when he will relinquish 
his present title of national sales 
manager of WTVJ, Miami, a post 
he has held for three years. J. 

Lee, whose regional duties in- 
clude supervision of WITI-TV, Mil- 
waukee, and WSPD-TV, Toledo, as 
well as the Atlanta mouthpiece, 
will continue to make this town his 
headquarters. 





Detroit — “Live Wrestling” with 
Sam Menacker at ringside, a John 
J. Doyle production, has been re- 
newed by CKLW-TV, Detroit, for 





another 52 weeks, the third year on 
this station. 


Detroit, Feb. 7. 


WJR has purchased all of the 
outstanding. stock of WSAZ, Inc., 
Huntington-Charleston, W. Va., for 
$6,000,000 payable over a term of 
years. It was the first acquisition 
in an expansion program made pos- 
sible last May when shareholders 
of the Goodwill Stations authorized 
issuance of additional shares for 
the purpose. 

Upon approval of the FCC, WJR 
will operate both WSAZ-TV and 
WSAZ radio, an NBC affiliate. 
WJR disassociated itself from CBS 
a year ago. The properties were 
acquired from the Huntington Pub- 
lishing Co. which now will concen- 
trate its full interest in its newspa- 
pers, the morning Herald-Dispatch, 
the evening Huntington-Advertiser 
andthe Sunday Herald Advertiser. 


KBUY Rejoins CBS 


KBUY, Amarillo, is rejoinin 
CBS Radio as an affiliate, the thir 
former outlet to rejoin the network 
in recent weeks. KBUY had been 
out of the CBS camp for a year 
and a half. 

Edd Routt, v.p. and drector of 
Gemco Radio Stations, which owns 
the Texas 5,000-watter, attributed 
KBUY’s return to the new CBS 
lineup of expanded news, sans 
soapers. 
een | 
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Bill Black’s Combo ( Hi): 
“HEARTS OF STONE” (Regentt) 
again spotlights this group in a 
nifty shuffling instrumental due 
for big returns. “ROYAL BLUE” 
(Ject) is more of the same. 

The Legends (Columbia): “EX- 
ODUS" (Chappellt), the main pic 
theme which has been piling up a 
tack of wax, gets a potent rhythm 
slice by this combo. “LATER” 
(Chateaut) is a frantic rocking in- 
etrumental. 

Roscoe Scully (Crest): “HOW 
COME MY DOG DON’T BARK” 
(Americant) is a standout piece of 
rhythm & blues material, not de- 
signed, however, either for the 
kiddies or for air play. “COME 





Jocks, Jukes and Disks 


By HERM SCHOENFELD 








“THE WILD SIDE OF LIFE” 


(Commodoret) is in the same 
groove. 
Rover Boys (United Artists): 


“MARRY YOUNG” (E.H. Morris*), 
a well-written ballad with broad J 
appeal, gets a smooth harmony 
workover by a group aiming at 
both juve and adult audiences. “IS 
IT ME” (E. B. Marks?) is a catchy 
groove. 

Hazy Osterwald Sextet (Decca): 
“COCO MIT DEM SCHWARZEN 
CHAPEAU” (Hollis), aside from its 
eye-catching title, is an attractive 
import done with verve by this 
German vocal and instrumental 
combo. “SCHUG-A-DUBBA-DUB” 
(Hollist) is another listenable side 





Best 


EYDIE GORME .........-- 


Bets 


.-.. YOURS TONIGHT 


(United Artists)........What Happened To Our Love 


Eydie Gorme’s “Yours Tonight” 


(Saxont) ts a sock ballad entry 


based on a Spanish theme delivered at the top of this songstress’ 
form. “What Happened To Our Love” (Maxana*) is another good 


class entry. 
* * 


JAYE P. MORGAN .........- 
(MGM) 


Jaye P. Morgan’s “Close Your 


oe eee we ee . 


® 
«+++... CLOSE YOUR EYES 


.....-. Catch Me A Kiss 
Eyes” (Tidelandt) is a standout 


blues-flavored number in a fine vocal and instrumental setting due 


for big returns. 
uptempo entry. 


“Catch Me a Kiss” (Aberbach Ltdt) ts an okay 


DANNY & THE JUNIORS ............ PONY EXPRESS 


(Swan) 


Ts 


ROO eg 


Danny & The Juniors’ “Pony Express” (Conley*) is a rocking 


takeoff on a western motif and 


it swings mightily all the way. 


“Daydreamer” (Conley*) is a less effective ballad effort. 


THE COUSINS 
(Palette-Int’l) .. 


ose eeeeee 


(eeetstddessdedinececss. Eee 


shan atees Seats ccie ania, okie > 


The Cousins’ “Kili-Watch” (World-BIEM) is a colorful import 


from the Continent with a blend o 
“Fuego” (World-BIEM) is a light 
. - 


THE GAYLORDS . 


(Mercury) 


eee 


f rocking motifs for solid impact. 
cha cha item. 
o 


BORN TO BE LOVED 


Daisy, You’re Drivin’ Me Crazy 


The Gaylords’ “Born To Be Loved” (Gilt) is a lilting ballad with 
a neat lyric which the lead singer of this combo projects very 


effectively. “Daisy, You're Drivin’ 
number with chances. 


FRANKIE AVALON .. 
(Chancellor) 


* 


Frankie Avalon’s “Call Me Anytime” (Bud Abbottt 


Me Crazy” (Edent) is a rhythm 


am 
cocccccccces CALL ME ANYTHING 


All Of Everything 


gives this 


young singer a rocking number not too demanding on vocal talent 
and with direct impact on the juves. “All of Everything” (Roose- 
veltt) is a good ballad well handled. 


JERRY HOLMES . 
(RCA Victor) 


eee RED RIVER SALLY 
The Language Of Love 


Jerry Holmes’ “Red River Sally” (Monorco*) ts a rollicking 
synthetic folk saga with an amusing lyric this singer works over 


for maximum results. “Our Language of Love” 


(Chappell*), from 


the “Irma La Douce” score, is a fine ballad due fora strong ride 


via this version, 


RAY ANTHONY 
(Capital) 
Ray Anthony’s “The Gurney Sl 

a British tv score, shapes up as 


ere ee 


weeeeees THE GURNEY SLADE THEME 


ee ee Return To Me 
ade Theme” (Hollist), based on 
a standout instrumental in this 


swinging arrangement. “Returr To Me” (Southern*) gets a pleas- 


tng orch and choral slice. 
. 


ERNESTINE ANDERSON. ... 


(Mercury) 
Ernestine Anderson’s “That- Al 


- 


THAT’ ALL I WANT FROM YOU 


.. A Lover’s Question 
lI Want From You” (Weiss & 


Barry*t) is a striking ballad entry with a cross-the-board appeal. 
“A Lover's Question” (Eden-Progressivet) is another patent ballad 
entry for a potential two-sided winner. 








ne 


BACK, BABY” (Americant) is a} 
fair rhythm item. 

Johanna Valente (Top Rank): 
“GENTLE GIANT” (Trinity?), a 
good juve-angled number, is han- 
dled effectively by this songstress. | 
“LAVENDER DOLL” (Trinity?) is | 
familiar rocking stuff. 

Lennon Sisters (Dot): 
KNOW” (Harry Von Tilzer*) shapes | 
up as a bright rhythm slice with | 
good commercial chances. “WHAT | 
A SKY” is an interesting ballad | 
in a slow torch vein. | 

Vera Lynn (MGM): “AGAIN” | 
(Robbins*), a fine standard, turns | 
up in a solid rendition »y the full-| 
voiced British songstress who could 
find her way back in the pop sweep- 
stakes here with this one. “ACCOR- 
DION” (Leeds*) is another excel- 
lent ballad with strong potential. 

Stanley Bros. (King): “THE WIN- 
OOW UP ABOVE” (Glad-Starday?) 
is a deep-down hillbilly entry by 
an authentic backwoods combo 
which has been virtually un- 
touched by recent trends in both 
the op and country idioms. As such, 
it has an old and flavorsome sound, 





despite the German lingo. 

Penny & Jean (RCA Victor): 
“HOW COME I’M CRYING NOW” 
(Sita) is an okay rocking 


cal manneris 





LAWRENCE WELK 
Features FRANK S8COTT’S 
Harpsichord on a Great New Dot 
Album and “Single” “CALCUTTA” 
...Following his Top-Hit ‘Last 
Date!” 
oe 


ket. “THE PUSH” (Avenuet) is 
more of the same with variations. 

Ray Sanders (Liberty): “LONE- 
rhythm tune in the contemporary 
LYVILLE” (Pamper?f), fair rhythm 
ballad with a country flavor, reg- 
isters with some impact because of 
the clean vocal and good arrange- 
ment. “I HAVEN’T GONE FAR 
ENOUGH YET” (Centralf) is strict- 
ly routine. 





. 


*ASCAP, 


tBMI. 


Artist-Disk 


Deals 


RCA Victor: Joey Heatherton 

Joey Heatherton, 16-year-old 
daughter of Ray Heatherton, has 
been inked by RCA Victor. 

She's also just joined the Perry 
Como show as asupporting vocalist. 








Kaybo: Roberta Daye 
The newly-formed Kaybo Rec- 
ords has signed songstress Roberta 
Daye. Jimmie Haskell arranged the 
first sessions which will be cut in 
early February. Singer opens short- 
ly at the Slate Bros. Club, L.A. 





Merc’s Brazil Deal 


Chicago, Feb. 7. 
Mercury Records last week set a 
new Brazilian licensee, Industrias 
Electricas E. Musicais Fabrica 
Odeon, Rio de Janiero. 
Pact was inked per Irwin Stein- 
berg, Mercury viceprez, and Harold 
E. Morris, g.m. for the licensee, 





Western Ontario Fete 
London, Canada, Feb. 7. 
The University of Western On- 
tario here is staging its “Spring 
Festival '61” on the campus April 
29-30. 


chestra conducted by George Szell 


and Leon Fleischer. 





Fete consists of series of three | gives 
concerts with the Cleveland Or- sound to numbers like “A Bird In 
| the Gilded Cage,” “March of the 
and with guest artists Rise Stevens | 


Martin Orch: “Dynamica” 


Ray 
(RCA Victor). Launching .RCA 
Victor’s new “Stereo Action” series, 
this entry exploits the directional 
effects of stereo for maximum im- 
pact. The results are literally 
head-turning as the s@&nds keep 
moving in the space separating the 
two speakers. Musically, Ray Mar- 
tin’s orch, supported by a chorus, 
performs a group of standards in 
rich style and with fresh arrange- 
ments. Included are tunes like 
“Malaguena,” “Mood Indigo,” 
“Shadrack,” “Lullaby of the 
Leaves,’ “Stormy Weather” and 
“Humoresque.” The physical pack- 
aging is also highly attractive. 

“We Wrote ’Em and We Sing 
"Em (MGM). This is an excellent 
pop conception, showcasing a half- 
dozen contemporary cleffers sing- 
ing their own hit material, plus 
some new entries. Since these 
rocking cleffers are also disk singers 
as well, the level of the perform- 
ances is not only very high, but 
has the alvantage of distinctive in- 
terpretations. Included are Otis 
Blackwell’s “All Shook Up,” Eddie 
Cooley’s “Fever,” Winfield Scott's 
“Tweedle De,” Ollie Jones’ “Send 
for Me,” Lincoln Chase’s “Jim 
Dandy” and Billy Dawn’s “The 
Angels Listened In.” New songs 
by the same writers are swinging 
rockers that could also make it big 
as singles. 

Yaffa Yarkoni: “Sabra” (Colum- 
bia). This set is a colorful pro- 
gram of Israeli songs delivered by 
a fine songstress who has recently 
been on the U. S. nitery and con- 





cert trail. Yaffa Yarkoni projects 
with an intense beat and vigorous 
pipes that extracts the full flavor | 
from this material, including horas, | 
love songs, liturgical chants and 
folk tunes. 

Freddy Martin Orch: “Seems 
Like Old Times” (Capitol). This 
is a pleasing excursion into a by- 
gone era of the music biz when 
sweet songs were played sweetly. 
Freddy Martin’s orch, which hasn't 
departed from its familiar reeds- 
on-top style, dishes up a couple of 
dozen standards, arranged in med- 
leys. The book includes such ever- 
greens-like “Peg O’ My Heart,” 
“I'm Always Chasing Rainbows,” 
“Sleepy Time Gal,” “Jeannine, I 
Dream of Lilac Time” and others 
of the same type. The band plays 
“Johnson Rag” and “Wabash 
Blues” in very polite style. 

Charles Bud Dant: “The Turn of 
the Century Swings” (Decca). This 
set has dipped into the reservoir 
of early 1900 hits, in or approach- 
ing public domain status, for a 
crackerjack set, combining oldies 
with up-to-date arrangements for 
new values all around. Charles 
Bud Dant’s orch, assisted by The 
Clark Sisters in wordless choruses, 
a jumping instrumental 


| 


Toys,” “In the Good Old Summer- 
time,” “Under the Bamboo Tree,” 











Longplay Shorts 


Patti Page was in Nashville this week to cut a batch of country tunes 
for Mercury's Shelby Singleton. Thrush has been on a c&w kick lately, 
per her current release, “Don’t Read the Letter.” 

Tennessee Ernie will go to his hometown, Bristol, Tenn.. later this 
;month to record an album for Capitol at the Methodist Church there 





|... Abbey Lincoln recorded her first solo album for the Candid label 
last week in which she included some of her own cleffing items .. . 
Flatt & Scruggs, currently out on the Columbia label with “Foggy 


ballad | Mountain Banjo,” are on a concert trek ... Paul Evans will get a 
‘delivered with all the standard vo-|™onth-long premotion from Carlton Records for his “Folk Songs of 
aye micelles tye re tage duo.| Many Lands” LP .. . Sax player Julian (Cannonball) Adderley will 


“I FORGOT MORE THAN YOU'LL | "arrate “A Child's Introduction To Jazz” for Riverside’s Wonderland 


EVER KNOW” (Fairway*) is 2 
the juves will understand. 

Richie Allen (Imperial): “IN A 
PERSIAN MARKET” (Belwin*) has 
been shaped into a colorful instru- 
mental entry with enough rocking 


angles for the juke 


kiddie line... 


. The Brothers Four, Columbia diskers, to the Coast to 
“DID-JA | good number with a message that | cut some Coke commercials . . . Claudio Villa and Luciano Virgili, who 


| reoeeted for Coral and Capitol, respectively, will head the list of Ital- 
ian talent coming to N. Y. for the “Second New York Festival Of Ital- 


| 


side disk is called “The 


ian Songs” to be held at Carnegie Hall Feb. 17-19 . . . Riverside and 
Jazzland Records will release sampler albums for February. The River- 
Soul of Jazz—1961” and features Thelonious 
spins. | Monk, Cannonball Adderley, Wes Montgomery, Bill Evans, Nat Adder- 


“HAUNTED GUITAR” (Podlort) is ley, Bobby Timmons, Blue Mitchell, Johnny Griffin, Jimmy Heath and 
the Jazz Bros. Jazzland’s sampler, “The Stars of Jazz—1961” will spot- 
light more than 25 instrumentalists including Woody Herman, Eddie 
Orlie & The Saints (Band Box):| (Lockjaw) Davis, Zoot Sims, Dexter Gordon, Yusef Lateef and Paul 


another nifty instrumental due for 
plays. 


“TWIST AND FREEZE U. S. A.” 
(Band Box*) moves down a well- 


Chambers . 


. . The newest LP with scores in the “Jazz In The Class- 
room” series has been released by Berklee Press. Current volume, the 


trodden rocking path, but it has a/ fifth in the series, features 11 compositions by Benny Golson .. . Jack 
good beat which the Coke set can | Mills has taken over four songs recorded by Caterina Valente in both 


hoof to. “KING KONG” 
Box*) has a cute lyric also angles 
for the juves. 
Hank Marr 
BUNK-SHUSH” 


(Federal): 


(Dornixt) is 


(Band| French and German on the Decca label. 


The tunes are “Melodia 


|D’'Amore,” “Papa Piccolino,” both written by Kurt Feltz and Heinz 
| Gietz and originally published by Edition Rialto Hans Gerig, of Co- 


“RAM-|logne, Germany; and “Rendez-vous” and “Ou es-tu ma Joie,” pe 
a| by Henri Contet and Paul Durand, published by Edition Paris-Etoile. 


nned 


driving instrumental with the ap- | Mills has assigned writers to fashion English lyrics for release of the 
proved beat for the rocking mar-| songs here. 








“When You and I Were Young, 
Maggie” and “When You Were 
Sweet Sixteen,” among others. 

Eddie. Albert: “Edgar A. Guest” 
(Cadence). The yerses of Edgar 
Guest, a homespun, inspirational 
writer who probably had the wid- 
est readership of any poet since 
Shakespeare although without the 
latter’s standing in the academies, 
are brought to life in these recita- 
tions by Eddie Albert. The regu- 
larity, if not monotony, of Guest’s 
poems are not mitigated by Al- 
bert’s deliberate style. Not so re- 
strained is Pete Martin’s warm de- 
fense of Guest and his vigorous at- 
tack on his egghead detractors. 

The Playmates: “Wait For Me” 
(Roulette). Title of this set is taken 
from the Playmates’ recent single 
click and the teeners who went for 
it will undoubtedly run after this 
collection of the group’s work. The 
trio has a bright harmony manner 
that’s shown to best advantage on 
lighthearted novelty numbers but 
they also have control over the 
more solid ballad lines. In addi- 
tion to the title song, the boys 
come over strongly on “These 
Things I Offer You,” “Parade of 
Pretty Girl,” “Eyes of an Angel” 
and “On The Beach.” 

Matty Matlock & The Paducah 
Patrol: “Gold Diggers In Dixie- 
land” (Warner Bros.). The old se- 
ries of “Gold Digger” films, hark- 
ing back to the late ’20s and early 
30s, have been mined for a nifty 
Dixieland session by Matty Matlock 
and,a slick combo. It’s a roundup 
of solid standards, including “With 
Plenty of Money and You,” “Lulla- 
by of Broadway,” “Painting The 
Clouds With Sunshine,” “Tip-Toe 
Through The Tulips With Me” and 
others, all played with spirit and 
color. 

“Son of Drum Suite” (RCA Vic- 
tor). This is a skin-beating sequel 
to Victor’s click LP of some years 
ago, “The Drum Suite,” one of the 
albums that prefigured the current 
percussion cycle. In this offering, 
played by a craek studio aggrega- 
tion under Al Cohn, there’s anoth- 
er brilliant display of swinging 
percussive and instrumental sounds 
composed by Cohn. It’s an entry 
with strong appeal for both jaz 
buffs and audio nuts. Herm. 


Sy Warner Takes Over 
As Dist. Aide at London 


Sy Warner has joined London 
Records as special assistant to na- 
tional distribution manager Joe 
Bott. He'll contact rack-jobbers 
on behalf of distributors as well as 
work with distributors to concen- 
trate on sales and promotion of 
specific items. 


The appointment of Warner 
marks the third such addition to 
national sales and promotion staff 
of London Records this month. Be- 
fore taking over the new assign- 
ment, Warner had been sales man- 
ager of the pop division of Lon- 
don’s N. Y. branch. 








E. R. Lewis Eyes Cricket 


London, Jan. 31. 

New stint for E. R. Lewis, chair- 
man of the Decca diskery: to seTve 
on a committee to inquire inte 
the future of firstclass cricket in 
Britain. Cricket’s that game played 
with bat and ball and which baffles 
all. baseball fans. : 

Lewis—-who was knighted in the 
New Year Honors—represents “the 
public” on the probe. Only remote 
connection with show biz in the 
chore is that a cricket match is 
usually a lengplay affair. 





Dennis Morgan’s Houston Date 
Houston, Tex., Feb. 7. 

Dennis Morgan, the singer and 
actor, will head a show to be pre- 
sented in the Musical Hall here 
Feb. 9 by J. David Nichols. Also on 
the show will be Shep Fields orch 
and several other acts, 

The revue will be sponsored by 
the Downtown Optimist Club. 

Morgan will also head the revue 
at the Musical Hall in Dallas on 
Feb. 8 with Lou Nelson and Shep 
Fields. Morgan is currently appear- 
ing in the Coconut Grove in Los 
Angeles. 
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Cap Realigns Its Sales Staffers 
Into 3 Separate Product Groups 


Capitol Records Distirbuting 
Cerp. has realigned its homeoffice 
executive sales staff into three 
product groups covering the major 
products marketed by CRDC. 

Each of the three product groups 
— albums, singles, and portable 

honographs and accessories—will 

e headed by a product sales man- 
ager reporting to William B. Tal- 
lant Jr., CRDC veep and national 
gales and operation manager. Bill 
Mikels, former CRDC merchandis- 
ing manager, takes over as album 
gales manager, with responsibility 
for popular, classical and Angel 
albums. Jay Swint, former CRDC 
promotion manager, becomes single 
records sales manager, and Don 
Hassler, former sales manager for 
special markets, will be in charge 
of portable phonographs and acces- 
sory sales, as well as any other 
products which CRDC may dis 
tribute. 

“Establishment of the product 
groups within CRDC now allows 
us to have an experienced sales] 
executive devoting his total effort 
to one specialized field,” said J. K. 
Maitland, CRDC prez, “and will 
free Bill Tallant of many details 
and permit him to devote his time 
to planning new and improved 
sales policies and programs.” 

Mikels, Swint and Hasslcr will 
work directly with CRDC’s distrib- 
utor and branch sales and opera- 
tions managers on the sales end, 
and with CRDC’s merchandising 
staff in planning promotion. 

In the area of single-record pro- 
motion, Swint will coordinate with 
Voyle Gilmore, director of single 
record artists & repertoire for the 
disk company, Joe Csida, veepee 
for eastern operations, who has 
executive responsibility for all 
single record a&r and promotion 
activities; and with national singles 
promotion manager, Manny Kellem 
who directs the special single re- 
cord field promotion force. 


Monte Kay Gearing For 
Major East-Meets-West 


Jazz Layout in Japan 








4 
— 


Mickey Kapp Wins Stripe 
At Father’s Indie Label 


Michael Kapp has been upped 
to vicepresident and general man- 
ager of Kapp Records which is 
prexied by his father Dave Kapp. 

The younger Kapp, who has 
been with the company since its in- 
ception, has been involved with 
company management operations 
including policy-making, purchas- 
ing, factory negotiations, person- 
nel, establishment of quality con- 
trols, etc, and has also been 
identified with much of the studio 
work of the label, taking charge 
of artists & repertoire. He has also 
been project director of the Medal- 
lion stereo series. 


Roulette Nabs 
‘Show Girl Cast 


Roulette Records is the latest 
indie label to get into original 
Broadway cast album sweepstakes. 
Diskery has acquired the rights to 
“Show Girl,” revue which opened 
on Broadway several weeks ago 
starring Carol Channing and fea- 
turing Jules Munshin and Les 
Quat’ Jeudis. 

The deal was negotiated for 
Roulette by its prexy Morris Levy 
and its new artists & repertoire 
chief Bob Thiele, and Stu Ostrow, 
representing both the publisher, 
Frank Music, and the producers 
of the show Oliver Smith, James 
A. Doolittle and Charles Lowe. It’s 
understood that Roulette shelled 
out $30,000 to nab the rights. 

“Show Girl” represents Roulette’s 
first original Broadway cast album 
and also marks the first time that 
an indie label has garnered a 
Broadway show after it’s opened. 
The deal also stands out as a de- 
parture from the usual methods by 
which record firms have been gain- 
ing recording rights to original 
casters. This, has been the practice 








Tokyo, Feb. 7. | 

Wrapping up a boffo tour with | 
Art Blakey and his Jazz Mes-| 
sengers, talent manager and pro- 
ducer Monte Kay outlined an ex- 
tensive program for jazz in Japan. | 
Kay said he expected to sign a! 
three-year contract with the local 
Art Friends Assn. to supply Japan 
with regular traffic in American 
jazz artists. | 
Kay is already planning a tour, 
for September. This one is likely | 
to teature vocalist Chris Connor 
with an all-star modern group, 
probably including Max Roach, 
Sonny Rollins, Kenny Dorham, 
Jeon Coltrane and J. J. Johnson. 


of investing money into the show 
before it opens, and thereby own- 
ing part of the actual production. 


|In this case Roulette shelled out 
|the loot after the opening and has 
'no production participation. 


Thiele cut the album last week 
and it’s currently being prepped 
for a rush release. Words and 
music for the show were written 
by Charles Gaynor. 


BMI UPS COIN DEAL 
WITH MEXICAN SOCIETY 


Mexico City, Feb. 7. 
Broadcast Musie Ine. has in- 





PUSH BUILDING 


The 33 rpm single, which has not 
yet got off the ground, is due to 
pick up steam within the next 
couple of months. At this -point, 
industry execs figure that conver- 
sion from the curre:t 45 rpm plat- 
ters to the new “compact 33s” will 
now take from two to five years 
with the process completed at the 
outside figure. 

The push for the 83 singles is 
expected to get momentum with 
the entry of important majors into 
this field. At the present time, only 
RCA Victor and Columbia Records 
are issuing the 33s regularly. How- 
ever, Capitol Records is coming 
out with its compacts in the next 
few weeks and Mercury Records 
is slated to follow suit shortly. 
It’s understood that both Capitol 
and Mercury will be issuing both 
the compact single and the “dou- 
bie,” comprising four tunes as the 
equivalent of the 45 E.P. Victor 
thus far is the only company re- 
leasing the compact doubles. 

Sales of the 33s thus far have 
been nothing to write home about 
mainly because there has been 


(Continued on page 92) 


Philly Toot 

On Unfair List’ 

Washington, Feb. 7. 

A National Labor Relations 
Board trial examiner has found the 
Philadelphia Musical Society, Lo- 
cal 77, American Federation of 
Musicians, guilty of four Taft-Hart- 
ley violations in its dealings with 
a New Jersey restaurant operator. 
Trial examiner W. Gerard Ryan 
recommended that the union be 
ordered to cease and desist from 
discouraging its members to per- 
form at restaurants eperated by 
Burt J. Ross in Pennsauken Town- 
ship, N.J. He further urged that 
the local be barred from “threaten- 
ing, coercing and restraining” Ross 
by putting his restaurants on an 
“unfair” list published in both the 
local’s periodical and the AFM 
national organ, ‘The International 
Musician.” 
| Ross, who operates the Holly 
| House and Ivystone Inn, does not 
hire musicians himself but rents 
| rooms for parties which do. 

The complaint, upheld substan- 
tially by the NLRB trial examiner, 
charged that the tooter loca) had 
|since February, 1960, demanded 
an agreement from Ross not to 
rent his facilities to anyone who 
| refused to hire Local 77 members. 
| Ross declined to bow to the union’s 








‘curing Japan from May 1 for creased royalties to Mexican com- | demands, claiming that he would 
Victor Artists will be the Modern | posers by $15,000, according to a | !ose business. 


Jazz Quartet, 
Mohnages, 

ie of Kay’s primary reasons | 
for making his first trek to Japan, 
are preparations for a visit by a/| 
top arranger—such as Gil Evans | 
or George Russell—to work with 
the best of the Japanese jazz art- 
ists. A large band, with key chairs 


which Kay also 


filed by Americans, would then 
play concerts and tv-radio dates | 
ere 

“I feel this is necessary,” Kay 
said. “The Japanese musicians 
now either resent the Americans 
or idolize them too much. It’s up 
to us to treat them as fellow musi- 
qMans 


“I don’t know when I'll be able 
to send an arranger here,” Kay 
coniinued, “but I’m going to make 
it happen. It can be done at any 
time. I don’t think it will inter-| 
fere with any of the big commer- 
cial tours. And if Art Friends isn’t 
interested, I'll do it another way.” 

Musing on the resurgence of ; 
se interest in Japan, Kay mixed 

ewilderment with admiration. He | 


FOR dd SINGLES 


|New York trip to finalize agree- 
'ment, said this will benefit 300 of 


/to Federal Trade Commission com- 
|plaints and agreed not 
|false claims in soliciting musical 


| stipulation whereby he consented 


new pact signed with the Mexican| Executive board of Local 77 con- | 
Society of Authors & Composers. | Sequently ordered Ross’ restaurants | 
Total royalties this year will | Placed on its unfair list to dis- | 
come to $65,000, according to | Courage AFM members from play- 
Carlos Barrera, head of the Mexi- | ing at parties held at the locations. 
can Society. Barrera, back from a | The names of the inns were printed 
}in the Local 77 monthly and the 
| national AFM monthly. 
| The Trial Examiner found the 
local violated various Taft-Hartley 
provisions by (1) encouraging its 
members not to work at Ross’ inns, 
(2) threatening and coercing Ross 
to fall in line, (3) wielding the 
power of the unfair list to force | 
Ross into an agreement, and (4) 
engaging in an illegal secondary 
boycott through its tactics. 


Bobby Vee Tours 


Hollywood, Feb. 7. | 


the Society’s members, and will be 
valid for a three-year term. 


Outfit for Would-Be 
Cleffers Inks FTC Order 


Washington, Feb. 7. 
Hollywood operator has bowed 














to make 


agreement business from would-be = 
lyricists. 

Alex Salomon, doing business as 
Hollywood Tunesmiths, signed a 


Records singer, 


to forbear, among other things, 
from misrepresenting that advance 
royalties would be reaped by those 
whose lyrics were published. 


ing Vee’s brother Bill. 








Country Music Set 


for Wide Spread 


Via Special ‘Week,’ Radio Survey, TV 





‘Arriba’ Arrives 

One overworked title in the 
package market these days is 
‘Arriba.” In the last couple 
of weeks, three different LPs 
have been released using the 
Spanish word for “arise” as 
their tag. 

The sets are by Tito Guer- 
rara on Crown, Sanchez Acosta 
on Tico and Caterina Valente 
on Decca. 


ASCAP to Tighten 
~ Ties With Coast 


The American Society of Com- 
posers, Authors & Publishers is 
setting up a writers relation office 
on the Coast with a fulltime offi- 
cial, as yet undesignated. Up to 
recently, L. Wolfe Gilbert, hoard 
member, acted as chief liaison be- 
tween the Coast ASCAP cleffers 
and the New York homeoffice. Gil- 
‘bert, however, stepped out of the 
role after two other Coast cleffers, 
Ned Washington and Jimmy Mc- 
Hugh, were also named to the 
board. . 

ASCAP’s move to set up closer 
relations with its Coast members 
reflects not only the importance of 
the western writing colony but also 
concern over the recent switch of 
several dozen background film 
writers from ASCAP Broadcast 
Music Inc. The switch was cued by 
dissatisfaction by the background 
cleffers, active in both films and tv, 
with the Society's payoff proce- 
dures. Under the ASCAP distribu- 
tion formula, the payoff for new 
themes and background music is 
calculated on fractional perform- 
ance credits while BMI, on the 
other hand, has stepped up its pay- 
ments for background, theme, 
bridge and cue music. 


BIG 3 UPS B’WAY SHOW 
SCORES WITH ‘CARNIVAL’ 


The Big 3 (Robbins, Feist & 
Miller) is stepping up its show 
music publishing activity. The big 
move in this direction has been 
the recent acquisition of the Bob 
Merrill score for the upcoming 
Broadway tuner “Carnival.” 

The firm has also acquired the 
scére from the operetta “The Gay 
| Chaperone” which recently opened 
| at the Crest Theatre, Toronto, after 
run in London. Meanwhile, 
“Meet Me In St. Louis,” which 
preemed as a stage musical this 
}past summer, is continuing to roll 
up more bookings throughout the 
country. 


The Big 3 has also beon getting 

















| strong action from the 1961 staging | 


of “Ice Capades” which features 
music from “The Wizard of Oz.” 
Firm is elso scanning the off-Broad- 
way as well as the Broadway scene 
for new musical properties. 


Avalon Asks Release 
Of Coin to Build House 


Philadelphia, Feb. 7. 
Teenage rock ’n’ roller Frankie 
Avalon asked the Orphans’ Court 
here for $11,500 to permit his par- 
ents buy a $35,000 home in New 
Jersey. Counsel for the young 
singer and film player asked the 





{Court to allow the grant because 


the family’s present residence in 
South Philly was “inadequate.” 
The petition states that the par- 


Bobby Vee, 17-year-old Liberty | ents are willing to contribute $24,-| Marks sees 


said the singer’s court-administered 


Vee’s pact with Liberty Records, | estate is “in excess of $186,624” |to make a_ personal 


comfortable.” 


-* The Country Music Assn. is on 


an all-out drive to spread the al- 
falfa beat. Org has set up plans for 
an official “Country Music Week,” 
a survey of 3,600 American and 
Canadian radio stations, and a 
country music tv_special. The plans 
were blueprinted at a meeting the 
CMA’s officers and directors and 
its first quarterly meet held in 
N. Y. last week. 


It was decided at the conclave 
that Connie B. Gay, of Connie B. 
Gay Broadcasting Corp., feel ov? 
Congressional leaders on the po 
sibility of setting aside a full v 
to salute country music. Idea jor 
a “Country Music Week” stems 
from the expiration of the ansual 
Jimmy Rodgers Day held at Merid- 
ian, Miss. Gay revealed that he felt 
bullish about the project because 
Congress had cooperated previous- 
ly in spotlighting the Meridian 
salute. 

The survey plan will be devel- 
oped to determine the extent of 
country music programming in the 
U. S. and Carada. It will attempt 
to show country music’s exact per- 
centage of programming time. It 
was pointed out that time buyers 
refer to Standard Rate and Data's 
radio media edition for music pro- 
gramming lists and are able to find 
listings for r'n'r stations but none 
that list country music. It is hoped 
that in surveying those stations 
which program country music in- 
formation will be gained on the 
best methods of programming, best 
sales methods and other material 
which will enable the stations par. 
ticipating to cooperatively strength- 
their country music segments. 

The country music drive was 
further amplified hy Don Pierce, 
of the Nashville-based label, Star- 
day Records, who reported that he 
had been in touch with the Ameri- 
can Federation of Musicians re- 
garding the use of more cduntry 
music in. its trust fund concerts. It 
was mentioned that Max Herman, 
chief of the trust fund concerts 
for the L. A. local, reported that 
country music concerts were the 
best-attended functions held by the 
local last year. 

While the tv special is still in 
the iffy stage, Ken Nelsen, chair- 
man of the board of CMA and a 
Capitoi Records artists & reper- 
toire staffer, reperted a steady in- 
terest from a major tv personality 
on the Coast, while Steve Sholes, 
CMA prez and head of pop artists 
repertoire at RCA Victor. reported 
that he is studying possibilities for 
a tv link in the east. 


Latino Market Getting 


Hypo From Charanga, 
A Chile-Charleston Step 


The Latin-American tune mar- 
ket is anticipating a revitalization 
from a new dance called the Chare 
anga. The dance, devised in N. Y., 
\is getting a big play at the Pal- 
ladium, terp spot in midtown 
Manhattan, and ig spreading 
around the country as well. 

Several small record companies 
have already etched the Charenga 
beat and United Artists has come 
out with a “Let’s Dance The 
Charanga” LP by Charlie Palmieri 
and the Duboney Orchestra. Don 
Costa, UA's artists & repertoire 
chief, has pencilled in another 
|Charanga package to he cut by 
| Tito Rodriguez. According to Rod- 
|riguez, who features the Charanga 
during his Palladium engagements, 
|the dance is a combination of the 
| Charleston, the cha cha cha and 
lother Latino dances. 

of E. B. 


the Charanga & 








The publishing firm 
in 


teed off an ex-|180 towards the purchase of the! chance to stimulate the Latin field 
tended tour in Ottawa last week,|new home with money partly de-|and is getting behind the dance 
working with The Shadows, a quar-|rived from the sale of their pres-|in a big way. 
tet of former schoolmates, includ- | ent house. Attorney Harry R. Back| Polly Rogers, 


Firm has tagesed 
formerly of the 
| Broadway tuner “West Side Story,” 
appearance 


| cover.ng a five-year term and pro-|and that “he wants tc live in a/tour demonstrating the dance. Misa 
said, “They know the least sideman| The arreement is for settlement | viding for 25% of his earnings to | new and modern home constructed | Rogers has been set for tv shows 
and the least littke combo. They of FTC complaints and constitutes | be set aside for savings, was ap- | according to his needs, and onejin N. Y., Philadelphia ‘and Wash- 
intuitively react to the right |no technical admission of guilt by | proved in L.A. Superior Court aj|which will also make his parents |ington to display her Charanga 
things. \ Salomon. couple of weeks ago. 


style. 
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¥s RECORD TIPS. 


(Tune Index of Performance & Sales) 





This weekly tabulation is based on a statistically balanced ratie of disk sales, nationally, as reported by key outlets in major cities, and musie 
programming by the major independent radio stations. 


lest Ne. Whe. 
Wh. OnChart TITLE, ARTIST tase 
i 7 CALCUTTA 
Lewrence Welk ........-++> -+ Dot 
2 11 EXODUS 
: Ferrante & Teicher.......-- .-. UA 
S 7 TOMORRO 
Ghirelles .....00eeeseeere Scepter 
4 6 SHOP AROUND 
Miracles .......2.-++0008 - Tamla 
6 6 CALENDAR GIRL 
Neil Sedaka .........-++> . Victor 
2 § EMOTIONS 
Brenda Lee ........++++++ . Decca 
7 13 WONDERLAND BY NIGHT 
Bert Kaempfert ........-.> Decc. 
it 9 RUBBER BALL 
Bobby Vee .......---++-+> Liberty 
i2 10 WINGS OF A DOVE 
Ferlin Husky .:.....-+++- Capitol 
8 8 ANGEL BABY 
Rosie ......ccccccccvee Highland 
9 9 CORINNA, CORINNA 
Ray Peterson .......-+.+0++ Dunes 
i8 3 PONY TIME 
Chubby Checker ........ Parkway 
25 3 WHERE THE BOYS ARE 
‘ Connie Francis ..........+- MGM 
31 5S WHEELS 
String-a-Longs .......... Warwick 
14 8 THERE SHE GOES 
Jerry Wallace ......... Challenge 
23 5 GHOST RIDERS IN THE SKY 
Remrods .........cces cose Amy 
13 5 1 COUNT THE TEARS 
PEE ov gecccnesetetves Atlantic 
20 '4 .BON'T WORRY 
Marty Robbins ......... Columbia 
15 5 C'EST Si BON 
Conway Twitty ..........-- MGM 
10 12 ARE YOU LONESOME TONIGHT 
Elvis Presley ...... Veses ++ Victor 
17 6 PEPE 
Duane Eddy ............-- Jamie 
19 6 ONCE IN A WHILE 
CRmeS 0 occ ccccccccesvce Tag 
22 8 YOU ARE THE ONLY ONE 
Ricky Nelson ..........++ Imperial 
26 5 BABY SITTING BOOGIE 
Buzz Clifford ........... Columbia 
16 4 MY EMPTY ARMS 
Jackie Wilson .......... Brunswick 
39 3 STORY OF MY LOVE 
Paul Anka ....... ose sisieic ABC-Par 
37 4 JIMMY'S GIRL 
Johnny Tillotson ......... Cadence 
44 3 * APACHE 
Jorgen Ingmann ...........- Atco 
43 7 DANCE BY THE LIGHT OF MOON 
GUISES ovo ccccccesccces Arvee 
29 6 HOOCHIE COOCHIE COO 
Hank Ballard ...........+++- King 
21 § IF! DIDN'T CARE 
PORES o's occcvevecicn sie’ Mercury 
34 8 UTOPIA 
eer Crusade 
73 3 THERE'S A MOON OUT TONIGHT 
GE 600d: sserewecssns Old Town 


This 
Wk. 
34 


38 
36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 


50 


51 
52 
53 
54 
55 
56 
57 
58 
59 
60 
61 
62 
63 
64 


65 








lest Ne. Whe. 
Wk. OnChert TITLE, ARTIST tase 
49 2 WHAT A PRICE 
r Fats Domine ..... eeesece Imperial 

40 3 GOODTIME BABY 

Bobby Rydell eeeeeveereeeee Camee 
30 7 ANGEL ON MY SHOULDER 

Shelbey Fliat eeeeeeeeeeaeee Valiant 
33 19 NORTH TO ALASKA 

Johnny Hortoa e@eeececee Columbia 
7? 2 EBONY EYES 

Everly Bros. ..........++ ooeee WB 
24 16 LAST DATE 

Floyd Cramer e@eeeeeeeeeeee Victor 
86 3 ATLAST 

Etta James eeeePoeseserseeee Argo 
58 |! MAGNIFICENT SEVEN 

Al Calete 2. cc cccccccccccces - UA 
42 3 YOU CAN HAVE HER 

Roy Hamilton ..........++++ Epie 
27 9 CHERRY PINK 

Harmonicats ........-.. Columbia 
36 3 ALLIN MY MIND 

Maxine Browa ..........+.+ Nomar 
90 3 TEAR OF THE YEAR 

Jackie Wilson ......... Brunswick 
59 7 \LOVEY DOVEY 

Buddy Knox ........... -- Liberty 
35 (5 A THOUSAND STARS 

Kathy Young .......-.200% Indigo 
52° 17 SAILOR 

LeMtR .ccccce eocccccccccecs Kapp 
41 6 WE HAVE LOVE 

Dinah Washington ....... Mercury 
53 5 WHAT AM I GONNA DO 

Jimmy Clanton ..........+. ++ Ace 
32. 6 I'M HURTING 

Roy Orbison .......... Monument 
47 4 1WANNA LOVE MY LIFE AWAY 

Gene Pitmey .........00. Musicor 
55 (4 HE WILL BREAK YOUR HEART 

Jetty DONO nose cccccecs Vee Jay 
70 3 DEDICATED TO THE ONE | LOVE 

CEED bcs vdesvscicies Sceptor 
—- 3 DON'T READ THE LETTER 

Patti Page .......... «eee Mercury 
46 8 YOUR OTHER LOVE 

PED Sov enevene eoceccce End 
8! 2 GEE WHIZ, LOOK AT HIS EYES 

Carla Thomas ........... Atlantic 
77 2 AIN'T THAT JUST LIKE A WOMAN 

Fats Domino ............ Imperial 
69 3 PONY TIME 

Don Covay & Goodtimers. . . . Arnold 
68 10 YOU DON'T WANT MY LOVE 

Andy Williams .......... Cadence 
66 4 SHOW FOLK 

ok eee Carlton 
83 5 FIRST TASTE OF LOVE 

Se GD Sever cccccces Atlantic 
28 14 YOU'RE SIXTEEN 

Johnny Burnette .......... Liberty 
75 2 MODEL GIRL 

MUINE S06 vebs 6 deur sss 00 Coed 
85 3  ICAN'T STOP LOVING YOU 

‘ Roy Orbison ........ .. Monument 

84 4 MUSKRAT RAMBLE 


Freddie Cannon ..........-. Swan 





This Lest No. Whe. 
Wh. Wk. OnChert TiTtd, ARTIST se 
67 89 & WALK SLOW 
Little Willie John eereses eeee King 
68 — {| DON'T BELIEVE HIM, DONNA 
Lenny Miles eeneeeeee eegeene Spector 
69 45 ##$Y #=WHAT WOULD 1 DO 
Mickey & Syivia.......... . Victor 
70 57 12 PERFIDIA 
Ventures e@eeeeoeeeeeeveveevee Dolton 
71 99 #=+%2 DREAM BOY 
Annette ....... euewetee ane .- Vista 
72 72 #=+%2& SPANISH HARLEM 
ee ee eer ee eee Atco 
73 — It SUGAR 
Cleveland Crochet ...... Goldband 
74 65.14 LOST LOVE 
‘H. B. Barnum ...........- eee Elde 
75 5! ##2 TUNES OF GLORY 
Cambridge Strings ....... - London 
76 — | CHARLENA 
EE 6,55 ab 5-084 gm s0es eye we 
77 50 2 SOUND OFF 
. TE -PEOR, ..vitnks0c0mon - Jamie 
78 80 6 ° BABY, OH, BABY 
IR o155% cd dewaseeS5es - Johnson 
79 — | LITTLE BOY SAD 
Johnny Burnette .......... Liberty 
80 95 2 FLAMINGO EXPRESS 
Royaltones .......... esos Goldise 
81 — 7 WONDERLAND BY NIGHT 
COURS PH: oso vccc cadectc ese Dot 
82 — | THE MOST BEAUTIFUL WORDS 
ae ere ae Victor 
83 48 3 NOONE 
Connie Francis ............ MGM 
84 — | YOURE THE ONE 
BD Sc kesecevecsoscse . Arge 
85 — | WAIT A MINUTE 
ee ee ee ere . Atco 
8&8 — | A NIGHT WITH DADDY "6" 
Church Street .......... Le Grand 
87 54 6 YES, I'M LONESOME TONIGHT 
Dodie Stevens eeeeee eeseeeeeee Dot 
88 96 2 THEM'S THAT GOT 
Ray Charles ........... - ABC-Par 
89 — | GREEN STAMPS 
WON 6.5 caws bce eee «+ Chess 
90 — 10 %IGOTTA KNOW 
TE voscceehidccue Victor 
91 71 #=Y #£=®BLUE TANGO 
Bill Black Combo eeeee e*eeseeeeese HI 
92 — | LEAVE MY KITTEN ALONE 
"Little Willie John ...... eeveeeKing 
93 38 3 # #=#WHEELS 
Billy Vaughn .......... eeeces Dot 
94 — | =MILORD 
Frank Pourcel ............ Capitol 
95 60 8 SAD MOOD 
Sam Cooke ..........02. e+ Victor 
96 63 5 EVERYDAY 
BONE FOO ccc ccccecees » Liberty 
97 97 #11 DOLL HOUSE 
Donnie Brooks ........ spesocee EPO 
98 98 #2 CALCUTTA 
eer Capitol 
99 62 10 BUMBLE BEE 
La Vern Baker........... . Atlantis 
100 61 I! FOOLS RUSH IN 
Brook Benton ....... eeeee Mercury 
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On The 


Upbeat 











New York 


Edwyn Silberling, son of Luu 
Silberling, au exec officer and di- 
rector of Famous-Paramount, se- 
lected by Attorney General Robert 


Kennedy as chief lieutenant for a 
stepped-up nationwide drive 
against organized crime . . . Jimmy 
McHugh and Ned Washington have 
written “The First Lady Waltz” 
viich will be performed for the 
first time at the Senate and Con- 


gressional Dinner, March 2 . 


Annette, Vista disker, set for the 
Walt Disney pic “Babes In Toy- 
land” . Lou Brecker, exec di- 
rector of Roseland Dance City, to 
Hollywood for a two-week talent 
tour Ben Arrigo has joined 
Budd Hellawell’s disk premotion 
outfit The Harold Quinn Trie 
and the Erskine Hawkins Quartet 














OF THE 





WEEK 


LARRY 
ELOART 
ARKANSAS 
HOLLER 


K 12979 















ALL TIME HITS 
BY JIMMY McHUGH 


WHEN MY SUGAR WALKS 
DOWN THE STREET 
Mary Kaye Trio—Verve 


1 CAN'T GIVE YOU 
ANYTHING BUT LOVE 
James— MGM 


MILLS MUSIC, INC. 
1619 Broadway New York 19 


———————————————— = 


WANTED 














Write to Sox V-2081, VARIETY, 
54 W. 46th Street, New York 36 


~ 


| Adderley 
'Lambert, Hendricks & Ross 




















were 


DUKE ELLINGTON 


and his WORLD FAMOUS ORCHESTRA 
Currently Jan. 11 thru Feb. 28 
RIVIERA HOTEL, Las Vegas 


aad then returaing to PARIS, FRANCE 
to complete score of “PARIS BLUES” 


COLUMBIA RECORDS 


BOOKED EXCLUSIVELY BY 


743 FIFTH AVE.. NEW YORK 22, WN. Y.. PLAZA 9-4608 
CHICAG® @ MIAMI BEACH @ HOLLYWOOD @ LAS VEGAS @ DALLAS @ LONOOR 








currently at the Embers . . . Moe 
Preskeli, national promotion head 
of Everest Records, on a deejay-| 
distributor tour of the south. 
Erroll Garner plays a concert in 
Kansas City Sunday (12)... Pinkey 
Records disker Martin Walker set | 
for a part pee met indie pic “Blocked | 
Exit” . ie Layton, organist | 
at the Park SSpocson, is readying | 
a two-month tour through Europe 
to begin in April . . . Orch leader 
Sal Salvador on NBC's “Saturday 
Prom” for the next month... 
Barbara Russell, United Artists 
disker, current at the Crystal Room 
. . Benny Goodman and 10-piece 
orch begin a two-weexer at Las 
Vegas’ Desert Inn and then return 
to N. Y. for a month’s stay at Basin 
Street East. | 


tables come off the assembly lines. 
U.S. manufacturers are still wait- 
ing for a definite consumer reac- 
tion before committing facilities 
to such machines. 

With single sales in a long slide, 
industry execs hope that the intro- 
duction of the 33 singles will pro- 
vide a new spark to spur this 
segment of the business. The al- 


| ternative is a radical overhaul of 


the pricing structure, a move 
which no label has as yet been 
willing to make. 





Local 86 Reelects Prez 


Youngstown, O., Feb. 7. 
Herbert MacPherson has been 
renamed to a seventh term as 


president and business agent of 
Local 86, American Federation of 
Musicians, at Youngstown. He 


was also named delegate to the na- 
tional convention. Both posts were 
unopposed 

Also going to the national con- 
vention are Al D’Orsi, re-elected 





Santa Fe Opera Company 
Books 3 Top Longhairs 


Albuquerque, Feb. 7. 

Three of the world’s top living 
composers, Igor Stravinsky, Paul 
Hindemith and Douglas Moore, 
are skedded to guest with the San- 
ta. Fe Opera Co. during its fifth 
season which opens June 28. 

Stravinsky has batoned the 
group for his own works in past 
seasons. and again this year will 
conduct at least one of two of his 
operas, “Oedipus Rex” or “Perse- 
phone.” 

Hindemith will conduct the 
American premiere of his own 
work, “The News of The Day,” and 
Moore will oversee the production 
of his “The Ballad of Baby Doe.” 





Puerto Rico Symphony will play 
“danzas,” typical Puerto Rican 
folk dances, during its upcoming 
season which starts Feb. 24 in 





Chicago : 

Ramsey Lewis working the Bird- 
house. Spot lined up Cannonball 
to open Feb. 15, and 
for 


March 1... Pee Wee Hunt to the 


| Roostertail, Detroit, June 5 for two 


Edmond Sister set for the 400) 
Club, Denver, through Feb. 26.) 
Peggy Lord opens March, and Bar- | 
bara Lantz goes in April 17... 
Hal Munro orch plays for the Pen- | 
dennis Club, Louisville, May 4, and | 
signed to work the anni Colonel's 
Ball there in the Kentucky Hotel | 
following day. 


Philadelphia | 
The Turf Lounge of the Latin | 
Casino embarks on a name policy | 
this month with Steve Gibson & 
the Red Caps as the first attraction , 
. Bill Haley & His Comets now | 
in Mexico City after completing a | 
tour of Peru, Chile and Ecuador. .. | 
Dave Brubeck Quartet booked into | 
the Norristown High Schoo! Audi- 
torium (13). Concert staged by the 
Norristown Jacees as benefit to 
construct a playground .. . Danny | 
Kent, former Louis Prima pianist, | 
and his unit playing Mayo’s... 
Anita O’Day into the Red Hill Inn, 
Feb. 10-12 . Joe Williams, for-| 
mer Count ‘Basie vocalist, current | 
at Pep’s Feb. 6-10 . . . Don Cherry | 
works the Smart Spot, Feb. 17-19 | 
. . . Fats Demine set for Sciolla’s, 
Feb. 27-Mar. 4; followed by Brook | 
Benton, March 6-11 . . . Sarah Me- | 
Lawler opened at Spider Kelly's | 
Feb. 6 for a week's stand . . .| 
Jimmy Myers, of Myers Music, in- | 
troducing an LP line, tagged | 
“Home Series,” to retail at $1.98. . . | 
Patti Page at the Latin Casino, | 
Feb. 9-15... Theodore Bikel 
booked into Town Hall for a con- | 
cert, Feb. 19. | 


One-Spood Biz 


Continued from page 39 

















virtually no consumer promotion. | 
Victor is planning to correct this | 
deficiency and, if Victor's past 
promotional performances are a/| 
judge, the company wil] make a 
vigorous effort to put the 33 com- 
pacts over the hill. 

The key to element in the suc- 
cess of the 33 singles is a simple, 
inexpensive automatic mechanism 
designed to make seven-inch 33s 
attractive to the juve disk buyers, 
the predominant market for pop 
singles. It’s understood that an 
Italian company has already come 
up with a suitable design but it'll 
be at least a year before the turn- 






























































































































































vice president, and Stephen Nea-|Cayey, located in central Puerto 
politan, a director. Rico. - 
(A National Survey of Key Outlets) 
This Last No. wks. 
wk. wk. on chart 
1 1 16 ELVIS PRESLEY (Victor) 
G. 1. Blues (LPM 2256) 
2 2 9 #£4EXODUS (Victor) 
Soundtrack (LOC 1058) 
3 3 14° BOB NEWHART (WB) ‘ 
Button Down Mind Strikes Back (WI 393) 
4 @ 8 LAWRENCE WELK (Dot) 
Calcutta 
S & 40 SOUND OF MUSIC (Columbia) 
Original Cast (KOL 5450) 
6 4 68 CAMELOT (Columbia) 
Original Cast (KOL 5620) 
7 12 HARRY BELAFONTE (Victor) 
Returns to Carnegie Hall (LOC 6007) 
8 16 4@ #£=FRANK SINATRA (Capitol) 
Swinging Session 
9 7 + 7 #=MANTOVANI (London) 
Music from Exodus (LL 3231) 
10 8 #9 LAWRENCE WELK (Dot) 
Last Date (DLP 3350) 
il 9 6 BERT KAEMPFORT (Decca) 
Wonderland by Night (DL 4101) 
12 18 #4 RUSTY WARREN (Jubilee) 
Knockens Up 
13 10 8 UNSINKABLE MOLLY BROWN (Capitol) 
Original Cast (WAO 1509) 
i4 11 23 KINGSTON TRIO (Capitol) 
String Along (T 1407) 
15 13 27 FRANK SINATRA (Capitol) 
Nice ’n’ Easy (W 1417) 
16 35 8 ROGER WILLIAMS (Kapp) 
Temptation (KL 1217) 
17 14 42 BOB NEWHART (WB) 
Button Down Mind (W 1378) 
18 15 18 MITCH MILLER (Columbia) 
: Memory Sing With Mitch (CL 1542) 
19 17 29 SHELLEY BERMAN (Verve) 
Edge of Shelley Berman (MGV-15013) 
20 #20 #2 RAY CONNIFF (Columbia) 
Memories Are Made of This 
21 31 2 BOBBY RYDELL (Cameo) 
Rydell’s Greatest Hits 
19 13 IRMA LA DOUCE (Columbia) 
Original Cast (BL 5560) __ 
23 #30 «#24 «JOHNNY MATHIS (Columbia) 
Jehnny’s Mood (CL 1526) 
24 #21 4#«#«11 ©THE ALAMO (Columbia) 
Seundtrack (CL 1558) 
2 23 25 ##DAVE GARDNER (Victor) 
Kick Thy Own Self (LPM/LSP 2239) 
26 #24 + @ NEVER ON SUNDAY (UA) “2 
Soundtrack 
27 #22 23 # BOBBY DARIN (Atco) 
Bobby Darin at the Copa (LP 122) 
28 #27 #«#=& «SOUTH PACIFIC (Victor) 
Soundtrack (LOC 1032) 
29 #25 #416 NAT KING COLE (Capitol) 
Wild Is Love (WAK 1392) 
30 26 3 GREAT MOTION PICTURE THEMES (UN) 
Various Artists 
$i 28 33 PAUL ANKA (ABC-Par) 
Paul Anka Sings His Big 15 (ABC-323) 
$2 #32 020©6©7©~=«=6BILLY VAUGHAN (Dot) 
Sundowners Theme (DLP 3349) 
33 29 #12 #4‘BILL BLACK COMBO (Hi) 
Solid & Raunchy (HL 12003) . 
33 7 60 YEARS of MUSIC AMERICA LOVES (Victor) 
Assorted Artists, Vol II 
35. 36 #5 ##SVYATOSLAV RICHTER (Victor) 
: Brahms Second Piano Concerte (LM 2466) 
36 34 24 =RAY CONNIFF (Columbia) 
Young at Heart (CL 1489) 
37 © 2 BILLY VAUGHAN (Dot) 
Leok for a Star (DLP 3322) 
38° = 380—~C*<‘ SCLEMELITERS (Victor) 
Tenight: In Person 
39 37 #24 #£=‘BRENDA LEE (Decca) 
This Is Brenda (DL 4082) 
4 639 «©61%©«©6RAY CHARLES (ABC-Par) 
Genius Hits the Read (335) 





— - 








Elvis’ ‘Soft Style’ 
Clicks in Reich 


Berlin, Feb. 7. 
Only a short time after Elvis 
Presley's “O Sole Mio” hit the 


1,000,000 mark in England, Ger- 
many reported the sale of the 
1,000,000th copy of this platter and 
therewith the first golden disk for 
Presley in Germany. 

Another Presley item, “Wooden 
Heart,” is registering sensational 
sales in this country too. “Heart” 
has already reached the 500,000 
mark and may eventually bring 
Presley the second German Golden 
Disk. All that gives evidence of the 
fact that German youngsters also 
go for Presley's “soft style.” 

Teldec, which handles the RCA 
repertory in Germany, sez that 
Presley may come to Germany to 
pick up the golden disk. 


From The 
JERRY LEWIS Production 


CINDERFELLA 


A PARAMOUNT Release 


SOMEBODY 


Records 


TONY BENNETT 


Columbia 


JERRY LEWIS 


4 
A 


JANE MORGAN 
JOHNNY NASH 


mount 


ABC Parar 


JOE WILLIAMS 


BARRY MANN 
Siege 
HAPPY BIRTHDAY, 
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LENNON 
SISTERS 
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Filipino Showman Urges Asian Circuit 
Of Top Foreign Stars at Low Admish 





Tokyo, Jan. $1. + 


Filipino sugar tycoon J. A. 
Araneta, who has brought top-line 
global entertainment to.the peo- 
ple of Manila at rock-bottom 
prices, is seeking to spread the 
pattern in Japan and throughout 
Southeast Asia. 

In Tokyo for a week en route 
to the U.S., Araneta has been hud- 
diing with Japanese promoters 
trying to stimulate interest in 
establishing an Asian show circuit 
that would bring about an inter- 
change of foreign talent with a 
sharing of transportation costs. 

Araneta, who has Nat King Cole 
booked to open May 19th at the 


Newhart Pulls Capacity 
24G in Seattle Concert 


Seattle, Feb. 7. 
Bob Newhart, kicking off a 





three-month concert tour, got,away | 
to a great start here Saturday (4) 
with a capacity $24,000 at the Or- | 
pheum. The 2,600-seat house was 
sculed to $4 top. 

Newhart was booked for two per- 
formances but did a third late Sat- 
urday to a full house. Following 
windup of the tour in the east, he’s 
due to start a film on the Coast. 





coliseum that bears his name, Gis- 
closed to Variety that Toho offi- | 
cials would like to get Cole for | 
five days of dates in Japan. | 

“We have the authority to nego- | 
tiate for Cole in Japan and Hono- 
lulu,” said Araneta, “I may even 
share in the promotion here,” he 
added. “Toho likes that idea.” 

The problem in Japan, Araneta 
continued, “is that there is no 
large place with the proper acous- 
tics. They are looking for some- 
place bigger than Sankei Hall. 

Suggests 28c Tickets 

“I am trying to interest the 
Korakuen people to build such a 
place when they demolish the 
velodome,” Araneta revealed. “And 
I will substantially contribute. 
Japan needs it. If you have to 
charge too much, as they are 
doing now, the ordinary people 
can't go. I suggested that they 
charge 28c admission. Anybody 
can pay that; newsboys, drivers 
and your cook.” 

Araneta’s sweet talk is not a 
residue of his sugar exports, He 
has proved his point on his home 
grounds. 

Last March 16 he opened the 
Araneta Coliseum in Manila with 
a dime-store admission policy. 
Seating as much as 36,000 for box- 
ing and 26,000 for theatrical pres- 
entations, the arena’ has seen some 
1,300,000 people pass through its 


(Continued on page 94) 


MARCO POLO NAME IN 
HONG KONG DISPUTE 


Hong Kong, Jan. 31. 

What's in a name? Nothing. 
But everything if it’s Marco Polo. | 

A legal vattle appears to be de- 
veloping over the decision taken 
by Americans Leo F. Corrigan Sr. 
and Toddie Lee Wynne Sr., own- 
ers of the $10,000,000 luxury hotel 
now being built, to name their ho- 
te] Marco Polo. * 

The owners, have stated through 
their lawyers here, that they want- 
ed this name because it was synon- 
re with travel, adventure and 

uxury. Meanwhile there is a 
swank nightclub-restaurant named 
Marco Polo which is situated in 
the annex of the Peninsula Hotel. 
Like the hotel, this restaurant is 
managed by the Hongkong and 
Shanghai Hotels Ltd., who, through 
its lawyers, has made it known! 











they intend taking action to pro- 
tect their interests. 














SMASH HIT 


THE GLAMOROUS NEW 
HOTEL 










VERB 


Show folks are raving about the 
all new Hotel Avery. All new, 
large, beautifully furnished de- 
luxe rooms with private bath, tel- 
© evision & radio. Air conditioning. 
| AVERY & WASHINGTON STS. 
————— 


COMEDY PARTNER 


for young (18 yr.) Comie 
“Nichols and May" Type Humor 
RON SAVAGE 


6741 Crittenden St. 
Phile. 19, Pa. GE 8-4088 













| It’s tagged “Hell Is for Heroes.” 





Int] Talent Fest 
Sets Marlo Lewis 


Marlo Lewis, former producer of 
the Ed Sullivan Show, has joined 
the staff of International Talent 
Festival, an organization which is 
promoting talent contests on a 
worldwide basis. It plans to pro- 
duce a tv show with the winners 
and tour them around the world. 
Lewis will be the talent con- 
sultant. 

Directors of the plan are Martin 
Cohen, who’s produced several 
shows on Broadway, and David 
Gordon, who has been packaging 
tv shows and was aligned with CBS 
publicity. Both are in the process 
of promoting the new festival’ 
which they hope will start in the 
fall in several countries. 

The contests will be open only 
to professional talent, and will be 
sponsored through various organi- 
zations including radio and tv sta- 


tions, disk companies, Variety 
Clubs in some situations and 
Chambers of Commerce. Their 


feeling is that with the need for 
fresh talent being universal, it's 
a feasible method of introducing 
fresh faces in many countries. The 
first year, the finals will be run 
off in the U. S., prior to a show- 
casing in television, and before 





they are toured in auditoriums and 
arenas, and thence to foreign coun- | 
tries. | 


BLACKPOOL SHOWMEN’S | 
COPE WITH FUTURE | 


| 
Blackpool, Eng., Feb. 7. | 

Blackpool Tower Co., major | 
show biz enterprise firm here, plan | 
re-development schemes to keep | 
pace with changing conditions. 
Palace block of buildings on the 
seafront is to be re-developed. 
Site includes Palace Varieties, a 
cinema and a ballroom. 

Douglas Bickerstaffe, company 
chairman, stated at annual meeting 
here that, if theatre business fur- 
ther deteriorated, it may become 
necessary to re-develop the Grand 
Theatre. 

Progress for the next two years 
are to include a major renovation | 
to the Blackpool Tower building. 

Trading profit of the company in | 
1960 showed a sum of $993,303. 
This is $363,000 up on the previous 
year. Net profit was $408,000 
against $384,000. 


Mexico Sets April 30 
Cafe Permit Deadline 


Mexico City, Feb. 7. 

The Office of Public Entertain- 
ments has given all cabarets, night 
clubs and other centers of public 
diversion until April 30 to revali- 
date their annual licenses. After 
this date managements will face 
stiff fines and, in case of flagrant 
violations, shutdowns for indefi- 
nite periods. 

It’s been learned that it will be 
tougher to obtain licenses this 
year, with authorities carefully go- 
ing over backgrounds of club own- 
ers and others before issuing new 
permits. 

Apart from cabarets, clubs and 
restaurants permits have to be re- 
newed for legit theatres, film 
houses, bullrings, the race track, 
sport parks, boxing arenas, vaude 
houses, television theatres, mobile 
film roadshows, drive-in theatres, 








BURNS AND BYRNES 
EYEING NITERY DATES 


Among those lining up dates on 
the nitery circuits are George 
Burns and Edd (Kookie) Byrnes, 
latter from the ABC-TV show, “77 
Sunset Strip.” 

Burns, who played Las Vegas 
niteries, was negotiating sometime 
ago to appear at the Copacabana, 
N.Y., but deal fell through. He’s 
now ready to accept a string of 





dates to be booked through MCA. 
cently—but as a parking lot attend- | 


rift with the Warner. Bros. studio, 
which produces the “Sunset” show. | 
However, this time he’ll work on- | 
stage. } 


Gotta Get Back to Fundamentals, 
Agents First, Execs Second—Sez Baum 


The agencies long ago lost their 
functions as agents and must re- 
turn to it, says Martin Baum, 
Coast-based General Artists Corp. 
veepee, who last week stopped off 
in New York to attend to a few 
chores. The top agents, he said, 


Byrnes worked in Las Vegas re- have become agency executives and 


have left the functions of agenting 


ant at the Sands Hotel during a and talent building to subordinates. 


The men, of many offices, he 
charged, are no longer interested 
in building talent, looking after 
the careers of many of their top 





players, directors, writers, etc., but 
have become more interested in 
packaging and profits. “It’s about 
time we got back to fundamentals,” 
he declared. 

Baum, one of the founders of 
Baum-Newborn Agency, which 
merged with General Artists Corp., 
asserted that the industry has 
suffered as a result of the new 
concentration on items other than 
individuals. “It is the duty of an 
agency man to be an agent first,” 

(Continued on page 103) ° 














(Eve.) 
Hollywood 
Hollywood 


9—U. of NEBRASKA 


11—ST. OLAFS 
12—U. of MASS. 


17—McGILL U. 


19—CLARK U. 
21—BOSTON U. 





527 Madison Ave. 
Mew York 22, N.Y. PL 1-3344 


Feb. 2—U. of NEW BRUNSWICK, 
Canada 
3—ACADIA U., Canada 
| 4—ST. ANSELMS (Maot.) 
AUBURNDALE TOTEM POLE 
7—COCA COLA Commercials, 


8—COCA COLA Commercials, 


10—CONCORDIA COLLEGE 


13—COCA COLA Commercials 
14—COCA COLA Commercials 
15—COCA COLA Commercials 
16—U. of PITTSBURGH 


18—ELMIRA COLLEGE 





THE 


Including 


BROTHERS FOUR 


— most extensive 


COLLEGE CONCERT TOUR 


ever played! 


22—SPRINGFIELD, MASS. 


24—U. of VERMONT ({Mat.) 
DARTMOUTH (Eve.) 


25—MIDDLEBURY COLLEGE 
26—BUSHNELL MEMORIAL, 


Hartford 


27—Travel 
28—U. of ALABAMA 
2—MISSISSIPP! COLLEGE 
3—MEMPHIS STATE 
4—ATLANTIC CHRISTIAN 
6—Recording 
7—Recording 
8—-Recording 
10—-BLOOMSBURG STATE 
11—-NEWARK STATE | 
13—-ST. VINCENT COLLEGE 
14—-EMORY ond HENRY COLLEGE 
15—-U. of WEST VIRGINIA 








17—-BALL STATE TEACHERS 
18——-CASTLE FARM, CINN. 
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Vande, Cafe Dates 


New York San Juan 








N.Y. Cold, Snow Fails to Warm 
Fla.’s Chilled Hotel, Cafe Biz 











The record cold snap and heavy + 
lls in New York, whieh in Bobby Rydell and Paul Anka pact-} Sam Juan Night Spots: Belafonte 

pg ” pnt would have caused Booked Solid ed for summer dates at the Copa- es —— ee at the 
SRO tigas te te EO ae toe Chicago, Feb. 7. cabana . . Pat Susuki to start at/ \i2ving the San Juan Intereonth. 


every Miami! Beach hotel, have This is probably a modern 
failed to benefit the resort thus far. record. Warbler-comedienne 
Although now at a period regarded} Jean Arnold is currently on a 
as the peak of the winter season, binge of five performances per 
the Florida hotels are far from/ night. 
being loaded. In some quarters, She’s top featured iri the re- 
it's regarded as the worst season| yue, “Medium Rare,” at the 
ever experienced in Miami Beach.| Happy Medium cabaret-thea- 
A story floating around concerns! tre here, which gives two per- 
an agent who called a Florida hotel formance per night. And be- 
owner to make sure a friend got a| fore, between and after the 
good room. The hotel owner crack-| shows she doubles as top- 
ed, “A Room? I can give him a! jiner of the Downstage Room. 


layin 
the Chi Chi, Palm Spring, March | nental’s Club Tropicoro this week, 
23 ... Myron Cohen to the Glen|replaces a one-week stint by 


Park Casino, Williamsville, N. Y.,| George Gobel who did only so-so 
business . . . New show at the 
July 24... Jam McArt nominated Condado Beach Hotel’s Fiesta 


for the Cork Club, Houston, Thurs-|Room has Argentine songstress 

day (9)... Jimmy Durante starts | Lilian Martin and flamenco danc- 

at the Chase Club, St. Louts,|¢™? Triana, Gitanillo, and Malena. 

— Fa Israeli — ee | 
la to start at le’s, 

Flushing, Feb. 13... Frances Faye Filipino Showman 


to the Basin St. East tomorrow 











fioor if he wants it.” Although it) Dual engagement is for three BUDDY H ACKETT (Thurs.) with Gene Baylos also on | aeacas Continued from page 93 os 
may be an exaggeration, it’s an| weeks, if she can last it. “Music Man” Warner Bros, | @@ Dill ent as “Ho wh 
indication « = — pong ——— a fc i-July 21 ad — view -— 2S _ 
the resort’s hotel business an e “ D ck,” 20th Century- 2 , Harry ’ ohnny 
ners indo MORRIS AGENCY NABS |" "ss. Oxsk,sup Come Chicago pe ae we, eae ae 
Factors responsible for this Personal Management Earl Grant to the Trade Winds Goa a ie Bo > ‘Data 
slump are varied. The major reason 3 ACTS IN BIG WEEK Frank Faske April 19. Same room set comic|® sa ae roagirey Mag 
is ascribed to the current recession, 450 Broadway, Brooklyn, N. Y. Mickey Sharp, who played there a an it Boone to Ww. neral 


and many patrons can no longer; There are good weeks and bad EVergreen 4-6000 fortnight recently, to 2 two-year i ba (27c) or less 


go for the steep tariffs in effect | weeks for the talent agencies. Last pact... Ray Hastings is at Fred-| “"* 
at both the hotels and the cafes. week the William Morris Agency die’s, Minneapolis, which booked - I — a fo nan 
Moreover there have been many! chalked up a winning session. It Str Negro comi¢ Gregory to open a “T "3 — r 
days in which the Miami Beach nabbed three easy-to-sell acts from March 27... , Johnny — on —_ 
weather wasn’t all that could have | other offices. They are Jack Car- “Pointblack '61” revue set for the rae need someone oe 
—- hoped en eine ter and — > ae a : hn ‘ id Tidelands, Houston, May 8, with the Piltionines Stace ther ae 8 
owever, one @ more whom switched from , and the Subs Peggy Lord going in June 5... Les 
reasons for the nosedive lies in| Barry Sisters, who came over from Dropping poor people, I decided that the 
the stiff —_ that — General Artists Corp. 
is getting from other » San} Previously, the Morris Agency) General Artists Corp. has junked ink 
jut ee le, paca | en ateing ir ees | wera Tora | Pa Regh eels, Sind ag gt PLN, «tong 
been luring the northern vacation-| walk off with some of its clients stituted more than a year ago in fa- July 24. . , Huddle Embers in that Sas eh anmeee 
ist. Its lower fares starting at $45| whose contracts had expired. Last vor of a single company depart-|city ta the Ri hee pP gD back, od 
se os SE ae ee ee mentalized into various funetioning |for a pair, Feb. 20. Julius LaRoss | added without exaggeration. “With 
divisions. Eliminated are such sub- | goes in Aug. 7. , . Sta Allen to the 
a magnet for many. |/R@R Names, Aussie silaries, all with thelr own prest.| Cork Club, Houston, Feb. 16. Cathy | big snows, And there is no sature- 
ae pig offering tough — — « a fe tes Johnson opens there ys 2, = tion point. We can have a new 
f e e . 7 ee rtists ureau, ~ ’ - | Dink Freeman on March eee ” 
yon te eg = F — — is Magico Click Hi} Hawaii Hamid, GAC-Super and the Baum- | Baekeas booked inte Holiday House, eneiolides bing 08 in 27 perform- 
Acapulco, which recently inaugu- Newborn setup. Presidents of the | Milwaukee, 19-27, with| ences drew 460,000 adwaissions. 


ated jet service from New York Honolulu, Feb. 7. 
— £ Actonaves Mexicn Other| .""Gleéw ef Sines” sevies, promoted eulte have been re a oe Johnny opening June 2/ Ricky Nelson drew the biggest 
competitors to Miami Beach are | by Earl Finch, brought in a power- | title, althoug ot re a “|... Casey 
Jamaica, Aruba and Nassau. house attraction last weekend | ing as veepee @ parent com-|the Kaiser-Knickerbocker Hotel,/ performances in two days. He 
However, despite the slump in| (3-5), with Bobby Rydell, Dodie | P@®Y. Milwaukee, June 1. , . Mile. Gee packed 26,000 into the coliseum for 
Miami Beach hotels and cafes, the | Stevens and Chubby Checker shar-| With the takeover of GAC by/Gee playing the Sho-Bar, Orlando, each of his shows. Two weeks be- 
talent agencies have had an excel-| ing top honors. Troupe also played | Centlivre Brewing Co. of Fort | Fla. fore Nelson opened, the reserved 
lent selling season there. The}at Army’s Schofield Barracks and | Wayne, a holding company headed 
Beach hotels have bought the top | Kaneohe Marine Corps Air Station. | Philly financier Herbert Siegel, Reno In addition to trying to en- 
roster of performers, some even| Reveen, Australian hypnotist-| various changes have been plotted. 
going back for two engagements | magician-memory marvel, has com-/} The streamlining stems from a sur-| Harry James set to open three-|a similar venture, Araneta is alse 
there during the season. pleted a series of Civic Auditorium | vey by the Arthur Anderson Co.,| weeker at Harolds Club Feb. 7... seeking to interest the American 
The agencies have also sold quite | shows as well as stints on Molokai }a firm of efficiency experts. It’s | Tahoe Harrah's eurrent bill is first | Culture Center officials in Manila 
a few expensive acts to hotels in|and Maui islands. His appearances | apparently figured that the numer- | ice show to play south end of Lake|to recommend similar projects 
Puerto Rico, Thus the percenteries | at $2 top have been sponsored by | ous subsidiaries were unwieldy in| Tahoe . . . Tomerlin Bres. inked | throughout Southeast Asia. 
have had a winning season in the/Joe Anzivino, former Honolulu |a firm of GAC’s proportions, and|Barry Ashtem Revue for three} “It’s the most effective way of 
tropics even if some of their cus-| sports editor who’s now a publicist iuhee mobility would result un-| months beginning in _, Nevada | acquainting people with Western 




















tomers haven't. and promoter in Oakland, Cal. der one operation. Entertainment Agency died deal| culture,” he submitted. “Through 
In the we gh oti _— ae wo Range eaagge tg eg my experience, I showed them tat 

( i LARRY HERMAN’S OPTION remains president. ton Krasny, | tinuous a ver-|these things ean be done. 
Dana . Nitery Debut a veepee and general manager, is | side Hotel, wi! Eckstine cur-| wouldn’t want a financial interest, 
Bill Dana will make his New! axing Over Once - Lively | based on the Coast. Buddy Howe, | rent hea . . + Gallioms with | but I think ft should be done in 


York nitery bow at Basin St. East d 1 manager, is | Ginny Greer to Mapes Hotel 

1 San Antonio a veepee and genera ger, ny Pp pes the other backward countries by 

—- _— 13 for 17 days. 4 ee homebased in New ong — = i ny “beat Davis fn someone. And you don’t have to 
ana, who was once a comedy Antonio, Feb. 7. Cy Donner, who has been G/ ea spo a agon ahoe | give them anything It’s a self- 

writer, achieved recognition with Larry oon ree bandleader | treasurer and with the firm for 23|... Ray Aathony & Bookends fol-| liquidating project. 

the “Jos. Jiminez” bits which | 125 put up $10,000 cash toward the | years, finally asked that his resig- low Harrah’s date with Vegas stint | qxoenees—esese=ngeeeeeey 





























were widely performed on video. : 0,000 for | Nation be picked up. He had previ-|... Tex Williams in Reno debut at)  ————_—_—_—_—_—_—_—————————— 
cL LL LTT pevmectnanwoegse eae sry For- | ously handed in his notice, but the Harrah's doing business . . .|/f o Bitty. FUN-MASTER 
merly one of the bright spots in|company declined to act on it.|Jo Ann Jordan to Vegas after PROFESSIONAL 
the city, the club featured name | Feted by GAC execs last week at a Reno date . , . Della Resse to Bali COMEDY MATERIAL 
CAL CLAUDE bands. small dinner, he hasn’t yet di-/| Hai, Portland for two-weeker. for oll Theatrical 
In recent years it has catered to|Vulged his future plans. He is a “We Service the Stars” 
Master of the Art of Balancing private parties. Spot has been op-| ™ajor stockholder in the company. Atlanta Big Temporary Special on All 
erated by James Hunt and Gladys 96 Gag Files for $18, Pius $1.00 Postage 
Working McKinney. Charlotte Politte Trie opened |} — foreign: $1.90 es. 35 for $40 
FERNANDEZ CIRCUS House Review iments’ Corte ious. .. beard Sone ere 
° onte Carlo re y |] @ 4Bia -- $250 
HAWAII Fire Razes Pitt Club cone. sang rs omy me poe © ee te oe ee . 
Feb. 18 Thrw March 7 ~ intiaian a cae per a Apollo, N.Y. __| first time this lounge-eatery haa|| %e eee a eee 
letely rebuilt after a fire Gospel Caravan with Clara Ward | offered entertainment . .. Patti Lk ; + 9 Eine 
For Open Time Contact: pg oS yew or fire | & Her Singers (5), James Cleve-| White, school teacher who turned sew, ath a gg te Esmee 
CAL CLAUDE ¢/e Fornanden Cirevs [| on Thuredar 426) with o cenorted | and & His Gospel All Stars (4), | exotic, in second week at Manager |] “et s Real Protessional Trala You) 
P.O. Box 175 Henolviv 10, Hawall I! loss of $45,000 P Swanee Quintet, Philadelphia Jr.’s | Earl Turner’s Club Peachtree Sup- 















4 pt 
Club was owned by Ralph Mas-| (3). Five Singing Stars; “Wives per Room | » Five Fabulous Ink| CONTINENTAL ECCENTRICS 
trangelo who had been enjoying | °f Dracula” (UI). Sade Gelinas tel's ple 


44 ” success resenting jazz units. ; ‘ ‘ 
THE COMEDIAN The club had been closed for three| 1° the Apollo's gospelers, the se (3) elos loved two-veek ant 


Only Real Month high drifts along 125th St. from 
PROFESSIONAL GAG SERV Ice days before the fire, which broke Saturday's 17-inch snowfall were} Saturday (27) at ‘Chick 


THE THE MOSTUPTODATEOE — || Cut im early morning zero weather. just so many heavenly clouds,|Domino Lounge im Imperial Hotel 
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New in its 125th Issue, containing ER RK Groups belted out their four-a-day |#nd Rusty Draper opened Monday 
gg tg I some Gone a Sata ag’ with the usual—if not a little ex-| (30) on same bill with Naja Kara- 
logs, parodies, double gags, mors. With bookings of Brook Benton, | ‘fa—susto, and the light house at | muru, exotle . .. Freddie SMART © INIMITABLE 
ras, intros, Impressions and im- | show caught responded with un-|Martell’s frappe uction (he Currentl 
pe ons, political, inter Jackie Wilson and Ray Charles wrote it, directed it and produced e 
i of the News. Vignetien eee” “"™* || orch for separate upcoming one- gh ny = establish the norm|it) “Frosty Icetime” is current at CASINO THEATRE 
} $25 YR.—SINGLE ISSUES week stands, southside indie Regal| , “°'PIné * _|the Atlante Biltmore Hotel’s Em- Toronto, 
ak Theatre is steppin its stage- | for this instiutional Caravan, head ecienae 
— ae ep oe ee ; pire Room , , . Jacki Raye & Marty PARIS ese 
; Foreign show activity. ed by WWRL gospel deejays Fred an Ge a land, 
$35 YR—SINGLE ISSUES $4 The 2,800-seater recently scored | Barr and Doc Wheeler, are three poor 4 Ray A Charl ot Ei ae MADRID Rafeel Cortys 
ae SE its top gross with presentation of | top groups,.Clara Ward and her|;) — . at nta Cabana|| Us.A. 7i9 9th Ave. Now York 38, WY. 





SILLY GLASON, 206 W. S4th 8¢. La Verne Baker, Jer quartet; James Cleveland and the 
new Sere Sy ee oe Pee Dee — Butler and tin stars trio; and the young, male | Motel-Hotel. 


»| Swanee Quintet of Augusta, Ga. 


Cirele 7-2 












































Miss Ward is so well known that 
DICK a the Caravan’s run this are 
she'll be presented a gold platter 
WEST ON AND MARTHA on stage from Savoy Records in 
recognition of her undisputed 
Comedy Ventriloquism lead in gospel disk sales through 
Currently the years. 
Ward Singers have a commer- 
SADDLE and SIRLOIN CLUB cial polish which doesn’t detract ‘ eeess, Rade 
TUCSON, ARIZONA from the sincerity of presentation. os erste 
Pers. Mat: GEORGE SOARES re pa he i st wif ae 
4208 El Jardin, Los Vegas, Nev., Du. 4.2182 robes and sparkling rhinestone = —_ 
rdin ‘egas (Continued on page 102) Management BILL MITTLER, 1619 Broadway, New York 
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VARIETY 


NIGHT CLUB REVIEWS 


95 





Waldorf-Astoria, N.Y. 

Betty Comden & Adoiph Green, 
Warner Skilkret accompanist; Emil 
Coleman & Theo Fanidi Orchs; 
$3-$4 eover. 


The Hotel Waldorf-Astoria has a 
comedy bill for the second suc- 
cessive show. Having done excel- 
lently with the Shelley Berman 
engagement, it looks likely to re- 
tain its highgrade boxoffice with 
the team of Betty Comden & 
Adolph Green. 

This duo has been responsible 
for some of the choicest material 
in show business througn their 
scripting for legit musicals and 
films. With collaboration of such 
eminents as Leonard Bernstein 
end Jule Styne, they have come 
up with the lyrics for “On the 
Town,” “Wonderful Town,” “Peter 
Pan,” “Do Re Mi,” among others. 
Their scripting has provided a di- 


mension of literacy, sprightliness | 


great wit. 
The Waldorf’s last two bills al- 
most indicate that the _ nitery 


sphere is trying to catch up with 
the cultural lag all at one time. 
The universality of the Comden- 
Green material is evidenced by 
the fact that having done well in 
the original media for which it was 
written, it has also served as a 
legit vehicle for the participants 
having started “A Party with Com- 
den & Green’ in an off-Broadway 
house and then moved to the Stem 
successfully. 

The pair are not strange to ni- 
teries having been part of The 
Revuers, a satirical quintet, later 
a quartet, in which Judy Holliday 
was a major participant. THis act 
moved from the depths of the Vil- 
lage Vanguard to the heights of 
the Rainbow Room in the days 
when the Rockefellers were in the 
saloon business. 

The excellence of their materi- 
a) is undeniable and the calibre of 
ae damon is also of top level. 
Jowever, their show needs a little 
reorientation, a bit of sharpening 
here, and a change of accent there, 
tut it’s just a matter of getting 
a few performances under their 
belt in this room. 

They give a show which includes 
many of their creations, with. some 
incidental gab in between. Some of 
their ideas are extremely zany 
such as the union of “Drink to Me 
Only With Thine Eyes” with 
“Stars and _ “Stripes Forever.” 
Green’s uninhibited takeoff of Har- 
ry Richman is another highspot. 
Also included in this entertaining 
package is a rib of Shubert musi- 
cals, a medley from a distinguished 


list of Broadway shows in .which | 


they had a hand, and satirical treat- 
ments of endeavors with which 
they've been associated. 

Emil Coleman is back on the po- 
dium again after a layoff during 
the prior engagement, when a 
large show band wasn't a necessity. 
Coleman provides a touch of au- 
thority to the scene, and Theo 
Fanidi gives picturesque relief. 
Louis Siciardi presides at the tape 
with the necessary tact. Jose. 


Desert Inn. Las Vegas 
Las Vegas. Feb. 3. 
Dinah Shore, Jimmy Edmondson, 
Donn Arden Dancers (12), Carlton 
Haves Orch (14); produced by 
Frank Sennes; choreography, Donn 
Arden; $4 minimum. 





The charm of Dinah Shore was 


never more evident than it is in, 
her DI debut—a package of tune- | 


ful, pleasant, and pretty entertain- 
ment. Backed by a highly talented 
chirping-terping male sextet (Earl 
Brown, Tom Allison, Frank How- 
ren, Joe Pryor, Ronnie Dexter, and 
Dave O’Hearn), Miss Shore breezes 
through a splendidly staged act 
under the direction of Nick Castle. 

Slight tightening of the turn 
after the first 
give it blockbuster status. Star is 
stunningly gowned by Robert Carl- 
ton, and Harry Zimmerman grace- 


fully guides the Carlton Hayes} 
orch (14). Earl Brown and 88er | 
Ticker Freeman have _ provided 


clever special material for a couple 
of Miss Shore's songs. 

Her numbers include a touching 
“Something Wonderful,” a stirring 
“Swing Low Sweet Chariot,” 
amusing “What Have You Done All 
Days?” and a pensive “When The 
World Was Young.” At one point 
Miss Shore’s teammates do a de- 
lightful bit of musical nonsense 
involving a toy balloon, a cup, a 
comb, keys, and other unlikely “in- 
struments” for a sustained yock. 
Summing up: the act is a most 
welcome click. 

Jimmy Ed d bypasses his 





“Prof. Backwards” gimmick for 


performance will | 


an) 


this stanza, concentrating on one- 
line gags which for the most part 
are borrowed from other comics— 
however, he manages to get many 
laughs. An excellent Donn Arden 
production number, “Now We're In 
Napoli,” is held over for fine effect. 
This bill is in for two weeks. ° 
Duke. 


Shamrock Hilton, 
Houston 
Houston, Feb. 3. 
Tony Bennett, Sloan-Krueger 
Orch (11); no cover or minimum. 





Tony Bennett, & pro who is teps 
at selling a song and himself, found 
the ropes up at his opener at the 
Shamrock Hilton’s Continental 
Room, a situation that seems cer- 
tain to prevail for the next two 
stanzas. 

Bennett appears a bit weary 
when he first takes stage, no doubt 
the result of closing at the Latin 
Casino, Camden, N. J. at two a.m. 
and opening the show here at 9:30 
p.m. Within a few minutes, how- 
ever, his personality begins to glow 
and auditors get feeling he enjoys 
the performance as much as they. 

With director and arranger Ralph 
Sharon sitting at 88s, Billy Exiner 
at skins and Don Payne at bass, 
the K. Bert Sloan-Dick Krueger 
orch does great backing job during 
50 minutes of show, which is pro- 
longed somewhat in usual manner, 
for he does a few request numbers 
before final begoff, 

Bennett warbles about 22 tunes, 
never singing more than one 
chorus, which makes for variety. 
He’s best, of course, in the old 
Bennett standards, such as “Rags 
to Riches,” “Sing You Sinner” and 
“Old Biack Magic.” It isn’t easy to 
fault this show, but a slight prun- 
ing of the three or four dramatic 
pieces wouldn't hurt the variety, 
and would give more of the belting 
| Bennett that built him into a top 
entertainer. Skip. 





Flamingo, Las Vegas 
Las Vegas, Feb. 2. 
Bobby Darin, Frank Gorshin, 
Don Kirk, Flamingoettes (12), Nat 
Brandwynne Orch (19); presented 
by Morris Landsburgh; choreogra- 
phy, Barry Ashton; $4 minimum. 





Any way you look at him or 
listen to him, Bobby Darin proves 
in his latest Vegas outing that he’s 
one of the top showmen in the biz 
—an entertainer with the savvy of 
vets far beyond his 24 years. 
Darin has developed into a distinc- 
tive song stylist, and he’s greatly 
aided bv the exciting arrangements 
of his 88er-conductor Dick Behrke, 


Ronnie Zito. 

Darin tosses about a dozen songs, 
}and surprises with a neat bit of vib- 
ing and terping. Numbers include 
“Some Of These Days,” “I'll Be 
Around,” “Lazy River,” “Bill 
Bailey,” “Funny Valentine,” “That's 
| All,” and his trademark, “Mack The 
| Knife.” Nat Brandwynne’s orch 
(19) backs with the proper aplomp. 

Frankk Gershin, an impression- 
{st of tremendous talent, makes his 
Vegas bow in this one. His carbons 
of about 25 celebs, including JFK 
|and such offbeat personalities as 
| Steve McQueen, Rod Steiger and 
| Burt Lancaster are startling in that 
| they are extremely accurate both 
'in sight and sound. Furthermore, 

he comes up with good comedy 
| dialog for his subjects. 

| Holdover production number by 
Barry Ashton, featuring Don Kirk 





Feb. 15. 


Gaslight. Toronto 
Toronto, Jan. 25. 
Eve Smith; no cover. 





latest Continental night spot, has 
Eve Smith, former fronter for 
Duke Ellington's Orch, accompany- 
ing herself at piano in vocals, main- 
ly oldies. (She made three Colum- | 
bia records with the Ellington or- | 
ganization). | 

On opening night, songstress- 
pianist was in black velvet and| 
scored with her relaxed ballads | 
| and runs on the keyboard. She is | 
on from 9 p.m. till 1 a m. for 40) 
minutes on the hour, with a 20-| 
minutes break. 

New Setup seats 82 at no cover. 
But customers are expected to eat 
and drink at the hefty prices of 
this cabaret-bistro, which includes 
Sundays. Elegant upstairs and 
downstairs dining decor, done by 
Mary Orenstein, is in rich, mid- 
Victorian mauves and purples, with 
interior lighting by simulated gas- 








and the artistry of his drummer, | 


and the Flamingoettes (12) rounds | 
out the bill; it's skedded through | 
Duke. | 


Hoiel St. Regis, N.Y. 
Marti Stevens (5), Milt Shaw 
Orch, Walter Kay Trio; $2-$3 cover. 





It was just about eight years ago 

that Marti Stevens opened in New 
York at the Blue Angel. Now she 
is back at the Maisonette of the 
St. Regis, and has that glamorous 
room attracting a solid clientele 
which comes out despite zero 
weather or deep snow. Miss Stev- 
ens, daughter of Nicholas M. 
Schenck, long Metro Pictures’ top- 
per, opened on one of the coldest 
nights Thurs. (2) that N. Y. has 
had in years, but it did not matter 
| here. 
Wearing a shimmering white 
gown (by Jean Louis), this husky- 
| voiced balladist fits snugly into this 
room, reaching the category of 
| singers such as Genevieve, Dorothy 
| Shay and Julie Wilson who have 
| won favor at the Maisonette. Miss 
Stevens, who has been doing con- 
certs in Europe, appearing on Brit- 
ish ty and even touring the Middle 
East since last seen in Gotham, has 
a repertoire which ranges from the 
standards to recent musical hit 
songs and medleys of oldies. 

Using her own four-piece combo 
conducted by musical director Jack 
Elliott, this comely bionde holds 
her aud here for 45 minutes with- 
;}out a hitch. Intro was “Someone 
To Watch Over Me,” moving into 
“Walk A Little Faster” for a quick- 
er beat. Both go well but her folk 
song, described as an Irish tune 
with French words, particularly 
scored, because of Miss Stevens’ 
deft enunciation. 

“At Long Last Love,” with spe- 
cial lyrics by Roger Edens, comes 
through smartly. However, she 
hits her peak with “There's Love.” 
Miss Stevens’ explanation that “old 
songs sit on a shelf so I'll sing 
them myself,” was the opening 
gambit to do “It Had To Be You,” 
“I Cry All Day Sunday” and “It 
All Depends on You,” all in a 
solid groove. For an encore she 
does “Are You Lonesome To- 
night?” for vigorous applause. 

The Milt Shaw Orch continues a 
fave here for terping while the 
Walter Kay Trio alternates. 

Wear. 





Sahara, Las Vegas 
Las Vegas, Jan. 31. 
Victor Borge, Moro-Landis Danc- 
ers (16), Louis Basil Orch (13); 
produced by Stan Irwin; $4 mini- 
| mum, 








Victor Borge’s unique arrange- 
ment with the Sahara Hotel is that 
he gets $5 per patron, meaning it’s 
possible for him to make $7,500 
every night—and from the recep- 
tion he received at his opening, he’s 
worth every bit of it and more. 

Borge’s strictly a fun show—to 
warn those who are hoping for a 
generous helping of longhair piano 
artistry—but even the highbrows 
are certain to give it their stamp 
of approval. He kids the classics, 
kids himself, and tosses in topical 
gags to update the turn from his 
last visit. 

For first-nighters he demonstrat- 
ed his towering talent on one com- 
plete number (Liszt’s Concert Etude 
in D Flat Major) and for the first 
!time with a delightful jazz beat. 
Leonid Hambo (88er with the N.Y. 
|Philharmonie and radio _ station 
| WQXR) is again with him, and 
they team for some very funny mu- 
sical sessions on twin pianos— 
jlonghair with an occasional sneaked 
|in pop. 
| Louis Basil’s orch (13) occasion- 
ally gets to enrich the atmosphere 
with flavorful backking during 
Borge’s 60 minutes, and neatly cuts 
the holdover Moro-Landis = 

uke. 








| tion number. 


Chi Chi. Palm Springs 
Paim Spring, Feb. 1. 
The Crosby Bros. starring Phil- 


Teeoff of the Gaslight, Toronto’s | lip, Denis, Lindsay; Tony Lavelli, 


| The Velanos (2), Bill Alexander 
Orch (11); $2 cover. 





Supported by two strong variety 
acts (The Velanos and Tony Lavelli), 
the Crosby Bros. did good biz on 
their return engagement in the 
Starlite Room. They harmonize 
better and don’t lean so heavily 
on the old Groaner as formerly. 

What the act still needs is some 
comedy material not based on vis- 
ual horseplay. They sing well, 
using a lot of material written 
especially for them. All of it is 
clean. 

Told by their vocal teachers to 
try dancing, they do a soft shoe 
routine, well timed, in step; not 
particularly difficult steps but well 
executed. The routine leaves them 
plenty winded. 

At the end of the turn they plug 





lights MeStay. 


one of their records, It might have 


been better used as 2 commercial 
in the middle while they got their 
wind back. 

They try some persifiage on hit 
records, enly to learn that none of 
them has one so they retreat to 
retreading some of Pop's old pops. 
They do well with “Blues of the 
Night,” “White Christmas,” and 
“True Love.” 

Phillip seems to have: taken 
over as the straw boss, with the 
clowning left to Lindsay, the 
youngest. Lloyd Morales subbed 
as their drummer during their turn 
and Fred Otis directed from the 
piano. Trio is under the paternal 
wing of Pete Petitto. 

Bill opens with a plaid duffle 
bag being carried on stage. It 
rolls around for a while, is opened 
and out comes the femme half of 
The Velanos, an acro-adagio-bal- 
let act that piles one tour-de-force 
upon another. It’s a strong open- 
|ing act. 

They are followed by Lavelli in 
a Stuart plaid dinner jacket and 
a squeeze box that shone like a 
harvest moon. He did an eight- 
nation version of “London Bridge” 
that was an outstanding piece of 
accordionship. Scul. 





Sands, Las Vegas 
Las Vegas, Feb. 1. 
Frank Sinatra, Buddy Lester, 
Copa Girls (12), Garr Nelson, An- 
tonio Morelli Orch (32); produced 
by Jack Entratter; choreography, 
Renne Stuart; $4 minimum. 





There was one fiaw in Frank 
Sinatra’s opening show — he did 
only 12 songs and the greedy audi- 
ence seemed to want at least twice 
that many, Sinatra, the hottest star 
in Las Vegas—and probably any- 
where else — here again displays 
his skill as a powerhouse perform- 
er, and it’s certainly good to have 
him back. 

Combining dramatic sensitivity 
with overwhelming drive, Sinatra’s 
voice has warm appeal for fans of 
both sexes. First-nighters heard 
him do such standards as “I’ve Got 
My Love To Keep Me Warm,” “I 
Concentrate On You,” “When I 
Take My Sugar To Tea,” “They've 
Got An Awful Lot Of Coffee In 
Brazil” and “Foggy Day,” among 
others. A.most listenable blend— 
Antonio Morelli’s 17-piece supple- 
mented by 15 strings—backs the 
well-balanced turn. Bill Miller is 
excellent on 88 as he pilots the 
musical crew. 

A colorful Renne Stuart produc- 
tion number, and the fine standup 
comedy of Buddy Lester balances 
the bill. Lester gets lingering yocks 
with his splendid nonsense which 
shuffles very funny dialog and out- 
landish props. 

The Jack Entratter production is 
in for two weeks. Duke. 


Harrah’s, Lake Tahoe 
Lake Tahoe, Jan. 30. 
Adventures on Ice, produced and 
staged by Ed & Wilma Leary. With 
Jean Arlen, Lou Folds, Jan Van 
Ormer, Skating Bladettes (12), 
Jinx (skating chimpanzee), Doro- 
thy Dorben Singers & Dancers 
(12), Leighton Noble Orch (12); 
no cover, no minimuin. 








Tahoe Harrah's, for the frst 
| time at Lake Tahoe, is offering a 
complete ice show—and one that 
offers much in the way of variety, 
‘albeit all the performers work on 
skates, including a chimp. There's 
a chorus line, both male and 
female acros, a juggler, and full 
production numbers on the _ ice 
backed by the Dorben Singers & 
Dancers, sans the blades. 

And the show for the first time 
places tne Leighton Noble orch 
in the pit in front of the stage. 
Boys on occasion have played from 
auxiliary stage-to either side of 
main floor, but never have made 
the pit. 

Jean Arlen, working solo, scores 
with routines done to “If I Loved 
You.” She also makes for nice 


much talent in the juggling de- 
partment, adds to the excitement 
by working on the skates. He 
mixes it up with spinning plates, 
boomerang hats, etc. for good re- 
sponse. 

Buddy LaLonde, in full and per- 
fect command on the blades, works 
it both solo and with five-year- 
old daughter, who has lotsa savvy 
on both acro and skating routines. 
She works like a pro, and act is 
done at a fast pace. 

Jinx, the chimp, with femme 
handler, skates to command, does 
a real okay job on the ice, and 
caps the acts jumping three 
hurdles. Show also offers produc- 
tions on “sultan’s garden” and 
“island fantasy” themes. Long. 





eye appeal. Lou Folds, who shows | 





Copacabana, N.Y. 

Jmmy Durante, with Eddie Jack- 
son, Sonny King, Jack Roth, 
George Finley, Sally Davis, Dw 
rante Girls (6); Ellis & Winters, 
Elliott Ames, Douglas Clarke, Copa 
Girls (8), Paul Shelley Orch, 
Frank Marti Orch; $5.50-$6.50 min- 
imum, 





Neither rain nor snow nor sleet 
nor the sub-zero weather N.Y. has 
becn enjoying shall stay Jules 
Podell from his appointed rounds 
between the Copa and the bank 
now that Jimmy Durante is in for 
his Gotham tour at the eastsidery. 
The below-zero readings on open- 
ing night didn’t prevent an SRO, 
nor should anything else during 
Durante’s stay. 

Durante & Co. are a unique 
nitery turn—with few changes over 
the years, the act remains a dura- 
ble stint, pulling back the repea- 
ters time after time. If anything's 
changed, it’s just that the timing 
is sharper than ever, the interplay 
among the company more spirited 
and the total impact stronger each 
time out. 

Durante was tireless opening 
night, on for better than an hour. 
After the relatively tame but still 
charming opener with the girls and 
the series of costume changes, he 
got up steam and the paee never 
slackened after that. His standard 
turns with Eddie Jackson, latter 
belting out “Every Street's a 
Boulevard” and “Bill Bailey,” sre 
as spirited as ever, And his con- 
tinuing with Sonny King, his prin- 
cipal prop and a fine performer in 
his own right, continues to be the 
mainstay of the act. 


George Finley, who replaced the 
late Jules Buffano at the piano, 
isn’t completely integrated into the 
act but has caught the spirit of 
the turn; Jack Roth at the drums 
and Sally Davis in her walkon are 
valuable elements. Paul Shelley, 
Copa house band conductor, cuts 
the show right on the button and 
is a fine foil for Durante to boot. 

Other act on the bi'l is Ellis & 
Winters, as good a ballroom turn 
as they come. Lifts, spins and 
perches are handled with superb 
technique and control, and the pair 
endow their terping overa}l with a 
grace and style that’s completely 
captivating. : 

Opening dinner show had the 
production numbers cut to a single 
turn, a “Garden of Eden” number 
in which the gals didn’t get a 
chance to display their usual fiam- 
boyant costuming. Elliott Ames 
handled the vocal nicely, Douglas 
Clarke furnished an okay tap turn, 
and the girls were their usual 
decorative selves. Shelley orch 


.was fine in the showbacking and 


dancing; Frank Marti combo of- 
fered good Latino stuff on the 
reliefs, Chan, 


Shoreham, D.C. 
: Washington, Jan. 31. 
Gogi Grant, Bob Cross Orch 
(12), Gao Gurgel Quintet, Jerry 
Rodis Orch (5); $2 cover. 








It was a cold night, but Gogi 
Grant stirred one of the warmest 
receptions Shoreham Hotel Blue 
Room customers have dished out 
in at least a year. The thrush 
had not previously played the 
swankery. She was given three 
encores, a remarkable compliment 
in this room. ° 

From a “Sound of Music” opener 
to an exciting “Gypsy” windup, 
she belted them hot and cooed 
them sweet in between with the 
audience cheering her on at every 
opportunity. A standout, as could 
be anticipated, was her treatment 
of Helen Morgan numbers, which 
she did for Miss Morgan's motion 
picture biog. 

Real muscle of her act is the 
vocal whammy she lets go on “Let 
Me Entertain You,” amid blaring 
brass and loud drum beats, as 
climaxer of “Gypsy” tunes. She 
is at least as loud as Ethel Mer- 
man with perhaps better tone. As 
she delivers the song, it stirs a 
crowd. 

Her disk success of the past, 
“Wayward Wind,” exhibits the 
quality of her voice, as does a 
charming number sung in Hebrew 
with interesting lighting effects, 
“Kinaret.” She did “You and the 
Night and the Music” in Spanish. 

She had the advantage of the 
slick show backing the Bob Cross or- 
chestra consistently provides Blue 
Room acts. Cross also has a wide 
following here for dancing. Bernie 
Bralove, who has succeeded his 
brother, Allan, as the Blue Room 
boniface, has instituted # con- 
tinuous dancing policy. Carp. 

















LEGITIMATE 


VARIETY 


Wednesday, February 8, 1961 





Shows on Broadway 


Midgie Purvis 


Robert Whitehead and Roger L. Stev- 
ens, in association with Alfred R. Glancy 
Jr. presentation of comedy in two acts 
(mine scenes) by Mary Chase. Staged by 
Burgess erode settings and lighting, 


Ben Ed-vards; costumes, Guy Kent; inci- 
dental music, Saul Kaplan. Stars Tallulah 
Bankhe nd; features illiam Redfield, 


Russell Hardie, 
Feb. 1, ‘61, at the Martin Beck Theatre, 
N.Y; $7.59 ton Friday-Saturday nights, 


$6.90 weeknighis. 
Mrs. Durkee. - .-...--- Mary Farrell 
er Redfield 


Canfield Purvis ‘ 
Edwin G ilroy Purvis... ssell- Hardie 


Midgie Purvis o nulsn Bankhead 
Dorothy Plunkett iver Alice Pearce 
Luther Plunkett .......- John Cecil Holm 


Janice Mars 


hiv Stubb: 
hfe ag etn Richard Prahl 


Louis Kronfeldt 





Althea Malone . Nydia Westman 
Emma Pasernack Jane Van Duser 
Mother - ...cccccccccesccosec Kip McArdle 
Cleo Jum@ ....eceeecercceres ia Zadora 
Wesley « .ncccvccccccessonss Paul Mace 


™ arry 

tek Feddersen 

Bill Lomax as ai ‘ P 
M enstic! er 

- eat Cte Sundberg 

Babe Jensen Jean Bruno 


Witliam Callan 
. Red Granger 





Tallulah Bankhead is out of 
character as “Midgie Purvis.” In 
seven of the play’s nine scenes, 
she’s disguised as an octogenarian 
who acts like an eight-year-old. 
This would be a difficult assign- 
ment under the best of circum- 
stances. In Mary Chase’s new play, 
the conditions are such that 
neither the author nor star shine. 

Miss Bankhead, cast as a 
wealthy middle-aged eccentric with 
a penchant for practical jokes, 
makes a grand entrance in the 
first scene as she descends a flight 
of stairs in a beautiful white gown. 

he moment is short-lived, how- 
ever, for soon after she appears as 
a professional baby-sitter in a 
shabby black dress, made up to 
look some 30 years older than 
when first seen. 

The transformation, which fol- 
lows her vanishing from home after 
being berated by her about-to-be- 
married son for her childish 
pranks, enables her to engage in 
some mischief with three juves 
who come under her care. Miss 
Chase, in developing the plot, 
strives unsuccessfully for whimsy. 
The script and characters, rather 
than being flighty and funny, are 
forced and foolish. 

Miss Chase apparently believes 
that instead of adhering to rigid 
behavior patterns, adults should 
let loose, get down to the level of 
their kids when they play with 
them and, in general, enjoy them- 
selves. This is evident in her title 
character, who plays with the 
three moppets in her charge as 
though she were batting in their 
league, a carryover from the time 
she helped her son to crayon the 
walls of their home when he was 
in short pants. 

However, even though she slides 
down a banister and motivates her- 
self on a swing, Miss Bankhead 
just isn’t convincing in her kiddie 
capers. Ir fact, the few times she 
does register effectively are those 
when she's more Tallu than Midgie 
as the result of a sly remark or 
pose. Neither she nor the other 
cast members are able to do much 
to help the proceedings. 

There are some weak spots in 
Burgess Meredith's staging, par- 
ticulariy when he resorts to en- 
tangling people in a telephone wire 
for laughs. Tough to take also is 
the scene where Clinton Sundberg 
is continually unsuccessful in at- 
tempting to get his hands on the 
attractive Kip McArdle, who pro- 
vides some visual relief, as do Ben 
Edwards colorful sets. 

Except for Pia Zadora, who's 
delightful as one of the kids, the 
remainder of the cast contribute 
little that’s standout. Alice Pearce 
manages to pull an _ occasional 
laugh, but it’s a struggle. Although 
the play, produced by Robert 
Whitehead and Roger L. Stevens, 
in association with Alfred R. 
Glancy, isn’t likely to register 
much of a run on Broadway, it 
seems a natural to get subsequent 
subsidiary play on the community 





theatre level. Jess. 
H. M. 8S. Pinafore 

N.Y. City Center QWulius Rudel, pro- 
ducer) presentation of comic opera by 
WS. Gilbert and Arthur Sullivan rep- 
er'ory, Staged by Allen Fletcher; scenery 
end costumes, Patton Campbe i Opened 
Feb. 1, “61, at the Center, N BS ; $2.95 top. 
Sir Joseph Porter .... Coley Worth 
Capt. Corcoran ...... William Chapman 
a SE re Frank Porretta 
D Deadeye ........ - Paul Ukena 
RE err rae Richard Fredericks 
B John Macurdy 
J Doris Yarick 
Cecilia Ward 
E WOE scons cacanee Beatrice Krebs 





Who was that little boy on stage 
during several scenes of “Pina- 
fore,” and why was he there? He 
was a nice little boy and he may 


grow up to be an actor. Mean- 
while, through no fault of his, he 
was the smalltimey touch of an 
otherwise bigtimey and well-sung 
production. His presence, without 
his doing anything wrong, dis- 
tracted audience attention from the 
action. It was having baby take a 
bow at the matinee in Oshkosh hind 
didn’t belong. Since Allen Fletcher 
did the staging, credit him. 

Fine performances were rend- 
ered by, in the order of their 
voltage, William Chapman as a spe- 
cially upstanding captain, Coley 
Worth as the triumphant bureau- 
crat ruling the Queen’s Navy, and 
Doris Yarick as a Josephine of 
voice, diction and character con- 
viction. 

The other roles were generally 
well in hand, even Paul Ukena’s 
Deadeye Dick having a certain au- 
thentic realization. Beairize Krebs, 
always a standby here, left some- 
thing to be desired as Buttercup, 
which is not a point against her 
musicianship but her suitability for 
the role and her makeup in it. An- 
other City Center, regular Frank 
Porretta, did well as Ralph. 

The set production was prac- 
tical and attractive and the musi- 
cians well led by Robert Irving. 

Land. 


How To Make a Man 


Dick Randall presentation of three-act 
liam Welch, based on a 


siory by Clifford Simak. by Eddie 
Bracken; settings and ting, Harry 
Horner; costumes, Frank jompson; as- 
sociate producer, Jerome Rudolph; sound, 


Bruce ack; a presentation of Play Pro- 
ducers Inc. by special arrangement with 
Jay Garon & Morgan Wiison and Spice 
Wood Enterprises. Stars Tommy Noonan, 
Barbara Britton, Pete Marshall, Vicki 
Cummings, Erik ——— features Monica 
May, Charles Haroid Gary, 
Michiael Dunn, Alien 'S Swift. Opened Feb. 
2. °61, at the Brooks Atkinson Theatre, 
50 ay. Saturday nights. 


N.Y.; br 
$6.90 weeknights. 
Offstage Voices..Allen Swift, Scott —_ 


Amsom Lee ....-.cccese: 

Grace Knight ......... Barbara Britton 
Harriet Lee .......... Vicki Cummings 
Gordon Knight ........ ommy Noonan 
PD Acco Van'cdesnpeduces Pete Marshall 
Delivery Scott Hale 
Robots Charice ‘Pursell, Alois Sapik, 


John Schon, Pepi Krisch, Michael Dunn 
Switchboard ——— .... Monica May 
Judge _ rold Gary 
Counsel al: 





Perhaps “How to Make a Man,” 
which opened last Thursday night 
(2) at the Brooks Atkinson Theatre, 
isn’t absolutely thy worst play ever 
seen on Broadway. But in 30 years 
of professional showgoing, it’s one 
of the front runners. 

The William Welch opus, billed 
as a comedy and based on a story 
by Clifford Simak, is supposed to 
take place in 1991 in a New York 
suburb where the houses and furni- 
ture are of plastic, the residents 
commute by helicopter and life, 
from across the footlights, is stupe- 
fyingly unfunny. 


who get a do-it-yourself hit and as- 
semble a robot. The latter not only 
makes a corps of assistants, but 
presently learns to reason and real- 
izes he was better off before, so he 
goes back to being an automaton. 
The young couple, finding the com- 
plexities of unlimited robot assist- 
ance a mixed blessing, go into a 
happy clinch over the fact that 
they're going to have a baby. 

This synthetic yarn is presented 
with a leering clumsiness that pres- 
ently has a numbing effect. The 
jokes, mostly double-entendre, tend 
to be not only tasteless but witless, 
and the staging and playing is em- 
barrassingly inept. 

Tommy Noonan appears to be 
doing a Jackie Gleason parody as 
the young husband, and Barbara 
Britton does nothing to mitigate 
the silliness of his wife. Pete Mar- 





shall plays the chief robot with a 
suggestion of swish, and Vicki 


The show is about a young couple | 





| 





MARTHA RAYE IN ‘CADILLAC’ 
Fort Worth, Tex., Feb. 7. 

Martha Raye is set for Casa Man- 
ana’s spring play season opening 
April 19 in “The Solid Goid Cadil- 
lac.’ . 

Sal Mineo is to appear in a pro- 
duction of “Operation Madball” la- 
ter in the spring. 


Opera Review 


li Trevatore 
Giuseppe Verdi’s four-act opera with 
libretto by Salvatore Cammarano. Na- 
thaniel Merrill stage direction after Herb 
Graf. Sets and costumes by Motley. Con- 


ductor, Fausto Clevo. At Met Opera, N.Y., 


27, °61; $10 top. 


Jan. 
are 
Manri 


The macabre powerhouse melo- 
dgama of Verdian repertory fre- 
turns with an American Negro so- 
prano, Leontyne Price, to make 
the occasion a rave. As so often 
happens, and not just to colored 
talent, there is an extensive series 
of engagements in European opera 
houses (and at the Lyric, Chicago) 
as prelude to the Met. Hence the 
lady from Mississippi arrives with 
much authority, whatever her pos- 
sible nervous jitters in the first 
sfene. At no time was she in 
trouble and by performance-end 
she was in the pantheon of the 
fine voices. 

The Met. in today’s sophistica- 
tion, ignores color. Miss Price is 
white Leonora with no apologies— 
a considerable advance over the 
persisting opera convention of put- 
ting Gloria Davy and other colored 
gals into “Aida,” and 60 on. It 
helps that Miss Price, with much 
legit stage experience, possesses 
an actress’ know-how as to stand- 
ing, crossing and impersonating. 
She showed few awkward move- 
ments or moments in stage deport- 
ment. Full audience attention 
could be given her voice—a warm, 
lush and faceted instrument, sure 
up-top and lovely in the smaller 
effects. Of volume to fill a big 
auditorium she has to spare. 

Plainly Miss Price is an im- 
portant artistic addition to the Met 
roster, certain to bring the house 
and American opera prestige and 
respect. There are no mental res- 
ervations about her talent. 

Questions arise as to the eve- 
ning’s other debut-artist, Franco 
Corelli from Italy. As debuts goes, 
his went well enough though he 
created with part of the audience 
an almost measurable resistance. 
Outwardly he is opera’s dream 


jcome true—a tall tenor and a very 


{handsome one with legs as good as 





ihe makes a big thing of coaching | 


George London or Niccolai Gedda. 
Even in a vocal medium looks 
count and Corelli 1s a fine figure 
of a man, as the saying goes. It 
is almost literally exact to say that 
Corelli sounds sweetest and most 
hauntingly evocative off-stage, first 
in Act I and then, again, in Act 
IV. This is a strange commentary 
but, the fact remains, typical of 
his maiden performance, which was 
now white, and then suddenly, 
briefly prgmising. The often slight- 
ly absurd Met standees trembled 
between their wish to justify a 
swoon and their frustration that 
it could not quite be managed on 
what Corelli put forth. 

Corelli is nonetheless a distinct- 
ly plausible candidate for opera 
house idolatry. Against that, his 
uneven production of tone, at this 
debut, cries for coaching, although 


|himself, which many will be quick 


to deplore. It is hard to analyze 


ithe audience effect of his person- 


| 


| Cummings and Erik Rhodes are un-| 
believable in the caricature roles of | 


|}a couple who keep dropping in, 
presumably to react to the pre-| 


posterous situations. 

Eddie Bracken is listed as stager 
of the fiasco, having succeeded 
Harry Horner a few days before 
the opening. Horner designed the 
elaborately tricky scenery 
Frank Thompson provided the gro- 
tesque costumes. 

The show is presented by Dick 
Randall, who took over when it 
folded in Detroit during an initial 
tryout tour, and raised a reported 
$60.000 extra financing to bring it 
to Broadway. The original produc- 
ers, who get program mention and 
retain a stake in the venture, were 
Jay Garon & Morgan Wilson and 
Spice Wood Enterprises (the latter 
comprising two theatrically enthu- 
siastic ladies from Texas). Also 
billed is Play Producers, Inc., Rich- 





ard Swirnow, president. Hobe. 





and | 





ality. He may be too pose-striking 
and almost too masculine, forgive 
the remark. Or perhaps too in- 
discreetly fond of adulation, Neo- 
politan style. One thing for cer- 
tainty: the eudience is never 
indifferent. 

No neéd to quibble about the 
success of the Count di Luna bari- 
tone role in the suddenly-master- 
ful control of Robert Merrill. It 
is as if this longtime Met standby, 
always reliable but not always 
memorable, has taken a giant 
stride artistically. At least Jan. 
is a night of significance, in the 


Merrill record. The obvious, per- 
haps glib, idea arises that he may 
grow into the desperately vacant |r 


baritone glory spot of Leonard 
Warren, the late monolith of all he 
surveyed musically. 

Another acquiring broadened ar- 
tistie stature in this generally-vi- 
brant “Il Trovatore” is Irene Dalis. 











27 | 





Her Azucena is a creation of vocal | 
and dramatic passion, 


Land, 


Shows Out of Town 


Devil’s Advecate 
Boston, Feb. 7. 


Dore Schary, in association with Walter 
oe presentation of three-act drama by 
» based on the novel by Morris L. 
staged by Schary; settings and 
ting, Jo Mielziner; es Theoni 
Aldredge. Stars Leo Genn, Sam Levine, 
ge ulhare; features Eduardo Cian- 
Olive Deering, Michael Kane, Tresa 
ton Fred J. Scollay, Tumarin, 
Dennis Scroppo. Opened = 6, 61, at 
Colonial Theatre, Boston 


Monsignor Blaise Meredith ... Leo Genn 


Eugenio Cardinal Marotta. Boris Tumarin 
Nina Sanduzzi ..........- Tresa Hughes 
Dr. Aldo Meyer .......+.+- am Levine 


Nicholas Blanch 
Aurelid, Bishop of Nalenta 
io Ciannelli 


Contessa Anne Louise de Sanatis 





Olive Deeri 
Father a eecesenee Allen 
Paolo Sand mnis Scroppo 
Giacomo in’ ° “eee Mulhare 
SED 36 inne s2edganee> Fred J. Scollay 


Otners: Diane Collins, Lyn Forman, 
Maurice Shrog, Steve Karmen. 





“Devil’s Advocate” proves a great 
dramatic cauldron of seething emo- 
tions destined for smash hit pro- 
portion. Although heavy with ex- 
position, dialog and flashbacks, play 
is tense with portent keeping audi- 
ence hooked through long conver- 
sation piece: curtain went up at 
7:30 and came down three hours 
later. Dore Schary stated it pur- 
posely was permitted so long for 
reaction to guide cutting. 

Problem now is to condense 
many-angled many-charactered 
drama into concise, tight, flowing 
unity. As now there’s almost an 
hour of exposition in story of Eng- 
lish Roman Catholic priest sent to 
provincial town in southern Italy 
to investigate qualifications for of- 
ficial sanctification of man alleged 
to have performed mirac'e before 
his execution by Communists at 
end of World War II. Fascinating 
exploration of types includes a 
Homo and a nympho. Excitement 
builds as each character is stripped 
away to the flesh in series of fiash- 
backs in relentless probe by priest. 

Absorbingly presented drama 
captures interest consistently main- 
taining firm demand on audience 
attention: it follows there’s power- 
ful film script here. 

Leo Genn plays priest superbly 
with an emotional variety that 
saves long revelations from becom- 
ing monotonous. Sam Levine as 
Jewish physician is standout. Ed- 
ward Mulhare in flashbacks por- 
traying mysterious protagonist un- 
der investigation is fine, bringing 
an imaginative quality. Olive Deer- 
ing adds a cameo as wicked con- 
tessa. Michael Kane as homo-sexual 
young painter who is destroyed, 
turns in crackling performance. 

Teresa Hughes is just right as 


the mysterious stranger's mistress, | 


mother of his child. Eduardo Cia- 
nelli is good as bishop; Boris 
Tumarin fine as cardinal: Fred J. 
Scollay has nice bit as Communist 
leader. Dennis Scroppo plays be- 
wildered boy, pawn in proceedings, 
in capable fashion. 

Jo Mielziner’s settings provide 
interesting playing areas from 
cardinal’s study to contessa’s draw- 
ing room, doctor's house and peas- 
ant bedroom with sliding scenery, 
which added opening night jitters 
by sliding in with a bangjolt in 
start of big scene, buckling away on 
one side. Failed to jar Miss Deering | | 
who went right into scene with 
Kane and audience attention only 
momentarily distracted. 

Technical production as whole 
including lights’ costumes props 
creates authentic 
Schary’s staging successfully han- 
dles wide range moods: advocate 


stands out for quality presentation | 
difficult theme and dignity of man} 


eloquently stated through 
tagonis under investigation. 


pro- 


Guy. 


Come Blow Yeur Horn 
Philadelphia, Feb. 3. 


William Hammerstein & Michael Ellis 
presentation of comedy in three acts, 
Neil Simon. Features Hal March, Sarah 
Marshall, Pert Kelton, Lou Jacobi, Arlene 
Golonka, Warren Berlinger. Staged by 
Stamey Prager; setting and lighting. Ralph 
Alswang: costumes, Stanley Simmons. 
Opened Feb. 2, 61, at the Walnut Thea- 
tre, Philadelphia; $5.40 top Friday-Satur- 
day nights, $4.80 weeknights. 

Alan Baker 
Peggy Evans 
Buddy Baker 
Mr. Baker 


< 


Hal March 
Arlene Golonka 
Warren Berlinger 
Lou Jacobi 


Connie Dayton ........-- Sarah Marshall 
BEGG. MARGE .cccccssncas Pert Kelton 
oo. Carolyn Brenner 





“Come Blow Your Horn” is a 
comedy study of Bronx folkways| 
relying on a stream of gags and 
sight laughs to tell an undistin- 
guished story of middleclass family 
life. It is played in broad, one- 
dimensional strokes and the capac- 
ity first night audience found it 
highly amusing. 

TV scripter Neil Simon, the au- 


| thor, maintains a continuous flow of ' proper pathos. 


atmosphere: | 


by | ences, 


yocks, some good, some borrowed 
and surprisingly few blue. He has 
also created a plausible tyrant of @ 
father who helps make the wilder 
farce moments credible. 

March is cast as a playboy in his 
early 30's who is living it up to the 
distress of his father, a manufac- 
turer of waxed fruit. The problem 
of the play is stated by the irascible 
parent, played well by Lou Jaco 
who piously believes that it’s al! 
right to be a bachelor up to 28 or 
29, but after 30 if you're not mar- 
ried “you're a bum.” 

The star is most secure in the 
opening bon vivant segments. He 
has difficulty with the playwright’s 
trite message, “the girl you respect 
is the girl you love.” March still is 
under the influence of his tv cuiz- 
master days. At times he seems to 
enjoy the work of his colleagues on 
stage much as if he, too, were a 
spectator. 

The hinge on which the play 
swings is the revolt of the just- 
turned-21 younger brother, played 
by Warren Berlinger. He deserts 
the family home and factory to 
have a fling, as the older brother. 
March sees in the young man’s 
excesses a parody of his own antics 
and the brief self-examination is 
sufficient to drive him into matri- 
mony with Sarah Marshall as the 
ready-and-walting fugitive froia an 
industrial show. 

As the mother of the split house- 
hold, Pert Kelton's biddy appeare 
ance and mannerisms suggest that 
there may have been a misalliance 
somewhere along the line. Although 
she extracts every last laugh from 
a telephone scene and other situa- 
tions, she has a distracting habit of 
performing straight to the audi- 
ence. 

Berlinger has a cinch role that 
lets him run the gamut, as the 
virginally shy youth who turns into 
a cha-cha expert and convinced 
beatnick within the short space of 
three weeks. Gagh. 


The Hostage 
Toronto, Jan. 30. 
Leonard 8S. Field & Caroline Burke 
Swann presentation, by arrangement with 
Donaid Albery and Oscar Lewenstein Ltd., 
of the London Theatre Workshop Pro- 
duction of three-act comedy-drama by 





dan Behan. Staged by Joan Little- 
wood; scenery and lighting, Frederick 
| Fox; costumes, Margaret Bury; production 
supervisor, William Ross. Jan. 
*. “61, at O'Keefe Centre, Toronto; $4.50 
op. 
a Roe yen Moffat 
TN nc desccvcss is Bunnage 
Monsewer ; William H. Bassets 
. re J Edwards 
| Colette Pade si Cases ta Dangler 
| Princess Grace .......... erry Carter 
| Rio Rita .. a Michael Forrest 
Mr. Mulleady ......... »- Aubrey Morris 
Miss Gilchrist .......... Beulah Garrick 
Sea ar Christopher Cary 
PD anc anievaguiekaceu's Lelia rry 
Da cc cacscuncess Victor Spinetti 
Volunteer —_....... Dudley Sutton 
Russian Sailor . Walter Pinge 
Pianist Bill J sy 








With eight American replace- 
ments in a hitherto British-import- 
ed cast of 15 players of the five- 
| month Broadway production, the 
{touring edition of “The Hostage” 
{opened in Toronto prior to ene 
| gagements in Philadelphia, Chi- 
cago and possibly a subsequent re- 
turn to New York. 

The new and imyortant changes 

nclude Donald Moffat as the 
i: othel proprietor, succeeding 
Maxwell Shaw; William Bassett as 
the haughty but deranged Mone- 
sewer, succeeding Glynn Edwards; 
Christopher Cary as the British 
soldier-prisoner in place of Alfred 
Lynch, and Lelia Barry replacing 
Celia Salkeld as the love interest. 
|Ad libs or written-in dialogue has 
jlocal references to public non- 
drinking in Toronto on Sundays, 
Premier Diefenbaker, the Mounties 
and Elliot Lake, Ontario's uranium 
ghost town. 2 

Apart from the cast switches 
and topical revisions, “The Host- 
age” remains an enigma to audi- 
but an outlet for Brenden 
| Behan’s philosophical and political 
theses, his Irish caricature-charac- 
ters, personal comments on Ire- 
land’s troubles of the past, plus 
his ribald attacks on the Catholie 
clergy, colonialism, motherhood, 
|ericket and the Royal Family. 

“The Hostage” retains its Brit- 
ish direction in asides to the audi- 
ence and soliloquies, in addition 
ito its lack of motivation, and its 
music-hall style song-and-dance in- 
terruptions. Avis Bunnage, from 
| the original company, is excellent 
be the brothel madam, and there 
lare notable bits by Moffat as the 
keeper of the dive, William Bas- 
sett as the loony Britisher, and 











Victor Spinetti as the brusque 

I. R. A. officer. As the young 

lovers, Cary and Miss Barry lend 
McStay. 
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ANTA Assembly Hails Peggy Wood 


And Valentines Ford Foundation |: 





The 1961 Assembly of the Amer-4- 


fean National Theatre & Academy 
ends its four-day run in New York 
today (Wed.) with a Inncheon 
celebrating the 50th anniversary in 
the theatre of actress Peggy Wood, 
president of ANTA. This year’s in- 
ternationally-attended meeting has 
been hinged on the theme, “The 
Contemporary American Theatre— 
Substance or Vacuum?” 

A series of panels relating to 
that question were held the last 
two days at the Hotel Edison. The 
third annual ANTA award was pre- 
sented last night (Tues.) at an 
After-Theatre Supper Dance in the 
Edison’s Grand Ballroom to the 
Ford Foundation for its “outstand- 
ing contribution to the art of the 
living theatre.” The award to the 
Foundation, which has made nu- 
merous theatre grants under its 
Humanities and Arts Program, 
marks a departure from the cus- 
tomary accolade for actors and 
actresses. 

The Assembly program has also 
included theatre-going to such 
Broadway shows as “Becket,” 
“Taste of Honey,” “The Unsinkable 
Molly Brown” and “Rhinoceros,” 
plus the off-Broadway revival of 

Ballet Ballads.” There was also 
a special production last Sunday 
(5) at the Edison by ANTA’s Chap- 
ter One Matinee Theatre of Iones- 
co’s “The Shepherd’s Chameleon,” 
under the artistic direction of Lu- 
eille Lortel, 


Griffith-Prince Mail 
Checks to ‘Tenderloin’ 
And ‘Fiorello’ Backers 


Robert E. Griffith and Harold S. 
Prince are distributing coin this 
week to the backers of their two 
current Broadway musical produc- 
tions, “Fiorello” and “Tenderloin.” 
Another $31,500 is being repaid the 
investors in the latter presentation 
and $7,500 is being sent the “Fio- 
rello” backers as their share of a 
$15,000 profit divvy, split equally 
between them and the show’s man- 
agement. 

The “Tenderloin” distribution 
brings to $157,500 the total repaid 
the backers thus far on their $350,- 
000 investment. The musical, star- 
ring Maurice Evans and currently 
in its 17th week at the 46th St. 
Theatre, N.Y., has been peddling 
two-for-one tickets the last three 
weeks. The tuner cost $247,027 to 
produce. 

The $15,000 “Fiorello” distribu- 
tion brings the show’s total profit 
divvy thus far to $285,000. That 
amount split equally between the 
backers and the management gives 
the former a 4712% return thus 
far on their $300,000 investment. 
The same writing team is respon- 
sible for both “Fiorello,” now in 
its 63d week at the Broadhurst 
Theatre, N.Y., and “Tenderloin.” 

George Abbott, who staged both 
shows, collaborated on the books 
with Jerome Weidman and the 
musie and lyrics were written, re- 
spectively, by Jerry Bock and Shel- 
don Harnick. “Fiorello” is an origi- 
nal and “Tenderloin” is an adapta- 
tion of the Samuel Hopkins Adams 
novel. 

Besides their two current Broad- 
way productions, Griffith & Prince 
have two properties slated for Main 
Stem production next season. One 
is a musical, “Carte Blanche,” and 
the other, a comedy by James 
Goldman, is “They Might Be 
Giants.” The Goldman play is to 
be preemed next June in London 
at Joan Littlewood’s Theatre Royal, 
with Miss Littlewood directing. 
She's to repeat as stager for the 
show’s Broadway outing. 

“Carte Blanche,” which Abbott 
will stage, is being written by Dean 
Fuller and George Goodman 
(book), Mary Rodgers (music) and 
Marshall Barer (lyrics). 








Pinter Back to Acting 
In Own Play, ‘Caretaker’ 


- London, Feb. 7. 

Harold Pinter, author of “The 
Caretaker,” is to join the cast of 
three for a month, beginning Feb. 
20. He'll be substituting for Alan 
Bates, who has a commitment to 
appear in a film “Whistle Down 
The Wind,” with Hayley Mills. 

Pinter was an actor before click- 
ing as a playwright. 





DUNDEE REP LOOKS KAPUT 


Civic Subsidy Fails to Keep Scot 
House Afloat 


Dundee, Scotland, Feb. 7. 
Black news for legit in the East 
of Scotland is revelation that Dun- 
dee Repertory Theatre will shutter 
April 1 unless there is an in:me- 
diate and marked jump in attend- 


ance. Now 21 years old, house has 
been a “nursery” for many British 
thespers who have since made a 
name in films or theatre, including 
Richard Todd and Virginia Mc 
McKenna. Last July the directors 
were forced to ask Dundee Town 
Council for a $9,000 subsidy for 
the present financial year, and 
were given $6,000. 

A recent Christmas pantomime at 
the theatre ran for only three 
weeks, and was not a popular suc- 
cess. 


‘Mattress’ Repays 
Its Investment 


It took about 19 months, but the 
N. Y. production of “Once Upon a 
Mattress” finally completed repay- 
ment of its $100,000 capitalization 
last month with the distribution of 
another $10,000 to the backers. 
The T. Edward Hambleton, Norris 
Houghton and William and Jean 
Eckart presentation opened May 
11, 1959, at the downtown Phoenix 
Theatre, N. Y., where it ran 27 
weeks prior to being shifted to 
Broadway. 

The musical, which has a book 
by Jay Thompson, Marshall Barer 
and Dean Fuller, with musie by 
Mary Rodgers and lyrics by Barer, 
played four different Main Stem 
houses prior to closing last July 2. 
However, the producing company 
has been earning income from two 
touring editions of the musical. 

The road companies each pay the 
original N. Y. venture $750 a week 
royalty against 5% of the weekly 
gross. One of the companies, co- 
starring Buster Keaton and Dody 
Goodman, is being handled by S. 
Hurok for a major city tour. The 
other, costarring Imogene Coca, 
Edward Everett Horton and King 
Donovan, is playing mostly split- 
week subscription stands for Broad- 
way Theatre Alliance, the subsidi- 
ary of Columbia Artists Manage- 
ment, recently sold to new owners. 


CHl DOES HAVE CULTURE 
AND EXPORTS IT, TOO 


Chicago, Feb. 7. 

The sometime canard (as seen 
here) that Chicago has no culture 
to export is belied by at least two 
longhair organizations. First, the 
Chi Symphony under Fritz Reiner, 
which, though touring less than 
others, nevertheless is making deep 
impact via the RCA Victor label, 
including a number of premiere 
LPs—e.g., Van Cliburn and, more 
recently, Russian pianist Sviatoslov 
Richter. Also enhancing is the 
orch’s tele exposure via the syndi- 
cated “Great Music From Chicago” 
series. 

Ever since Reiner burnished the 
orchestra to its former lustre, and 
then some it’s widely thought, it 
has been one of the disKery’s 
prized highbrow possessions. 

Though less notice is usually 
paid it, other Chi longhair com- 
modity being exported to acclaim 
is Ruth Page’s Chicago Opera Bal- 
let, a respected old company in 
this town. Home base past seven 
years has been the Lyric Opera, 
but since Lyric stages a relatively 
brief seven-week season, the Page 
troupe spends more time on the 
road than here, with bookings from 
Texas to New York. 

Now and then it rates scrutiny 
by a Windy City critic, with top 
booster being Chicago American 
dance reviewer Ann Barzel. Feel- 














ing is that the troupe has quietly 
been doing an impressive goodwill 
job for Chi’s tarnished longhair 
reputation—and also whetting bal- 
letomane appetites for the time 
when Lyric Opera elects to tour. 





grossed $26,981 the previous frame 
in the second stanza of a fortnighi's 
booking at the Hartford Theatre, 
Los Angeles. The gross was inad- 
vertendly misquoted in last week’s 


Ledia P.A.’s Get 
Salary Raise To 


London, Feb. 7. 

London’s theatre press represen- 
tatives, after three years of negotia- 
tion, have at last won recognition 
and more money. The Assn. of 
London Theatre Press Representa- 
tives, consisting of 17 freelance 
press agents, was formed 10 years 
ago. 

It subsequently affiliated with 
the National Assn. of Theatrical 
and Kine Employees. Three years 
ago the p.a. group persuaded 
NATKE secretary Tom O’Brien to 
seek a salary raise. That is one of 
the key results of negotiations with 
the Society of West End Managers. 

George Fearon, chairman of 
ALTPR, told Variety that the new 
agreement covers a sliding scale 
of minimum fees, decreasing as the 
run of a show continues. With 
musicals it is much higher than 
with straight shows, and the down- 
ward slide starts later in the run. 
The setup also guaranteed six 
weeks’ pay, even if the show only 
runs one night. ’ 

Fearon declined to give the new 
minimum figures, but confirmed 
that they involve raises of 25% to 
30%. Average pay for a pressagent 
covering a West End show has 
previously has been $28 a week, 
and there has reportedly been con- 
siderable price cutting among 
p.a.’s. Under the new rules the 
minimum for a new show would be 

7 





(The minimum for pressagents on 
Broadway is $254.12 per week, and 
$223.85 for a concurrent second 
show for the same management. 
The minimum for a touring show 
is $297.12—Ed.) 


ALBERY DUE TO GiT 
THE PICCADILLY, LONDON 


London, Feb. 7. 

Bernard Delfont has dropped out 
of the bidding, so Donald Albery’s 
offer for the Piccadilly Theatre 
will probably be accepted by the 
stockholders. The proposed deal 
for the 62-year lease of the build- 
ing is in the region of $850,000. 

If the proposition goes through 
it will considerably enhance Al- 
bery’s theatrical property inter- 
ests, which already include the 
New, Criterion, Wyndham’s and 
the Comedy. Albery intends to 
widen the proscenium openng of 
the Piccadilly to provide full facili- 
ties for staging large musicals. 

The theatre, with a capacity of 
1,256, currently has “The Amorous 
Prawn,” which transferred recently 
from the Saville Theatre. 


Banyai, Kilpatrick Run 
For V.P. Office in ATPAM 


George Banyai and Thomas 
Kilpatrick are candidates for the 
post of vice-president of the Assn. 
of Theatrical Pressagents & Man- 
agers. They were nominated for 
the vacant office at a special union 
meeting held Jan. 19 in New York. 
The veepee spot became vacant 
when William Fields automatically 
advanced to the presidency of the 
union as successor to Harold Gold- 
berg, who died Dec. 24. 








Ballots for the v.p. election have |: 


been sent out to the ATPAM mem- 
bership and have to be returned 
by midnight next Monday (13). 
Fields and either Banyai or Kil- 
patrick will be serving on an in- 
terim basis, since the terms of 
office expire June 10. 

The regular bi-monthly meeting 
of the union is scheduled for the 
afternoon of Feb. 16 at the News- 
paper Guild Building, N.Y. 





See Toronto's O'Keefe as Setting 
Pattern for Road Legit Survival 





Reds Say He Recruits German Kids 
As U. 8S. Spies 


Leipzig, Feb. 7. 

Names of Mickey Mouse and 
Marilyn Monroe have been added 
by East German Communists to 
their list of “undesirable Ameri- 
cans.” A parent-teacher group here 
was told that the U. S. used Walt 
Disney’s comic books on his Mickey 
character to help recruit German 
children as spies. 

National Zeitung, an East Ger- 
man newspaper, criticized Miss 
Monroe for being “a manufactured 
film star who achieved fame 
bt low-cut gowns and scan- 

als.” 


$1-Mil Profit On 
Damn Yankees’ 


The profit distribution on “Damn 
Yankees” has hit $1,000,000. That 
mark was reached last week when 
another $25,000 profit was divided 
equally between the backers and 
management of the musical, which 
ended a 128week Broadway run 
in October, 1957. 

The tuner capitalized at $250,000 
was presented by Frederick Bris- 
son, Robert E. Griffith and Harold 
S. Prince, who were also partnered 
in the presentation of “Pajama 
Game,” which ended a 133-week 
Broadway run in November, 1956. 
A distribution of another $37,500 
in “Pajama” profits was also made 
last week, bringing the total profit 
divvy thus far on that musical to 
$1,712,500. 

“Pajama” was also capitalized at 
$250,000. Therefore, the total dis- 
tributed profit, split equally be- 
tween the backers and the manage- 
ment, represents a 342144% return 
to the former on their investment. 
Similarly, the distributed profit on 
“Yankees” represents a 200% re- 
turn to the backers on their in- 
vestment. 


FAR COUNTRY’ BUDGET 
90G (PLUS OVERCALL) 


“Far Country,” the Roger L. 
Stevens-Joel Schenker production 
which went into rehearsal last 
Monday (6), is capitalized at $90,- 
000 with provision for 20% over- 
call, Returning to Broadway in the 
play will be Sam Wanamaker, 
who's costarred with Kim Stanley 
and Steven Hill. The actor, who's 
also been a director and producer 
in England since 1951, returned to 
the U. S. recently to appear in 
“Royal Gambit” the Goodman 
Theatre, Chicago. 

“Country,” which Miss Stanley’s 
husband, Alfred Ryder, is direct- 
ing, is scheduled to begin an out- 
of-town tryout March 1 in New 
Haven, and will open March 22 on 
Broadway. 


Turnbull Quits Gateway 
To Direct Aussie ‘Suzie’ 


Edinburgh, Feb. 7. 

David Turnbull, director of pro- 
grams at the Gateway Theatrehere, 
is quitting to direct the first Aus- 
tralian production of “The World 
of Suzie Wong.” He planes out 
next month. 

Turnbull was stage manager of 
the original London production of 
“Suzie Wong.” 

He will leave the Gateway legit 
theatre here after staging its next 
play, Thornton Wilder's “The Skin 
of Our Teeth.” 


Pair in Puerto Rico 


San Juan, Feb. 7. 

Walter Abel and Paulette God- 
dard Co-star in the seventh San 
Juan Drama Festival production, 
“The Man Who Came To Dinner.” 
Its one-week engagement at the 
Tapia Theater, Old San Juan, 
begins Feb. 21. 

Last week Farley Granger 
shared top billing with Tom Hel- 
more in “Witness for tae Prosecua- 
tion.” 














By JESSE GROSS 


Toronto’s $12,000,000 O'Keefe 
Centre is giving the road a new 
look that’s not only visual but vital. 
It could conceivably serve as a 
blueprint for the survival of hinter- 
land legit. 

The 3,200-seater, the most mod- 
ern of the professional commercial 
theatres in North America, is es- 
tablishing a present-day booking 
record for an out-of-town legit 
house. In an era of declining activ- 
ity for road theatres, the O'Keefe, 
has not yet had an open week. It's 
booked solidly through next June 
3, the end of its initial eight-month 
season. 

A gross of around $2,250,000 is 
anticipated for the semester. Of 
that potential, over $1,000,000 had 
heen taken in during the spot’s 
first 11 weeks of operation Oct. 1- 
Dec. 17. The total gross, as of last 
Saturday night (4), was $1,354,168. 

The continuity of presentations 
at the O’Keefe is unusual in that 
it stems from a succession of book- 
ings of one-to-three weeks each. In 
general, the few road houses that 
stay lighted for lengthy periods do 
so because of long-run entries. 

The O'Keefe lineup isn’t re 
stricted to legit productions, of 
which 12 are included in the sea- 
son’s schedule. Other offerings in- 
clude variety shows, headlined by 
such names as Marlene Dietrich, 
Harry Belafonte and Johnny 
Mathis, plus ballet, operatic and 
symphonic presentations. 

The new Toronto showcase, built 
by the O’Keefe Brewing Co., is 
representative of the important 
part industry can play in contribut- 
ing to the revitalization of legit 
and its consequent cultural benefit 
to the public. Although the beer 
firm footed the bili on the con- 
struction of the theatre, the house 
has to support itself, which it has 
been doing. 

Contributing to the healthy busi- 
ness being racked up at the 

(Continued on page 100) 
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‘Peninsula’ Adds $7,500, 

For $41,500 Net So Far; 

° ‘ 
Gurian Plans ‘On Board’ 

“Warm Peninsula,” which had 
an l1l-week Broadway run last 
season after a successful six-month 
tour, has distributed 55% profit 
thus far on its $75,000 investment. 
A distribution of $7,500 last month 
hiked the profit divvy on the Man- 
ning Gurian production of Joe 
Masteroff’s comedy, to $41,500. 
That amount, split equally between 
the backers and the management, 
gives the former a 224%2% net 
returu to date. 

The January divvy is believed 
to represent income from stock 
and the sale of the film rights. The 
success of “Peninsula,” in which 
Gurian’s wife, Julie Harris, costar 
red with June Havoc, has prompied 
the producer to attempt another 
presentation for a similar season- 
long, nationwide pre-Broadway 
tour. The new property, for which 
he’s currently soliciting $150,000 
capitalization, is “Get On Board,” 
an all-Negro revue by Mervyn 
Nelson and J. C. Johnson. 

The revue, originally titled “Jazz 
Train,” debuted in London in 
1955. It was presented again last 
year for a European tour, with 
Gurian associated in the venture. 


Seeking $30,000 Bankroll 
For Off-B’way ‘Countess’ 


“The Tattooed Countess,” planned 
for off-Broadway production with 
Irene Manning as star, is budgeted 
at $30,000. The presentation, to be 
produced by Theaire 1961, is a 
musical adaptation by Coleman 
Dowell of Carl Van Vechten’s 
novel. A solicitation to potential in- 
vestors reveals that the profit split, 
in accordance with Theatre 1961's 
policy, will be 60% to the backers 
and 40% to the management, in- 
stead of the standard 50-50 arrange- 
ment. 

The author royalty is to be 6% 
of the gross and the director royal- 
ty not more than 2% of the gross. 
The management is to get a $50 
weekly fee and office expenses of 
$75 weekly. 











Actress Joan Plowright has been 
appointed by the Arts Council of 





Great Britain to its Drama Panel 
for a term of three years. 
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Following are available parts 


way, and touring shows, as well as ballet, films, industrial and tele 
vision shows. All information has been obtained directly by the 


Variety Casting Department by 


checked as of noon yesterday (Tues.). ; 
The available roles will be repeated weekly until filled, and addi- 
tions to the list will be made only when information is secured from 


responsible parties. The intention 


provided by the managements of the shows involved rather than to 
run a wild goose marathon. This information is published without 


eharge. 


In addition to the available parts Usted, the tabulation includes pro- 


ductions announced for later this 
ments, as yet, aren’t holding open 
tions are as follows: (C) Comedy, 
(MD) Musical Drama, (R) Revue 
Reading. 


| 2 | 
| Legit z 
- BROADWAY 


“All The Best People” (C). Pro- 
ducers, Joel Spector & Buff Cobb 
(147 W. 57th St., N.Y.; PL 7-2691). 
Available parts: naive femme, 21; 
male, 30-35; middleaged femme; 
executive male, 50-60; callous male, 
30-35. Mail photos and resumes, 
c/o above address. 

David Merrick, 246 W. 44th St., 
N. Y.; LO 3-7520. Accepting photos 
and resumes of sopranos, bass- 
baritones, tenors and boys and 
girls, 7-14, who sing and dance, for 
casting file. Mail material, c/o 
Michael Shurtleff, above address. 
Indicate voice range. 

“Donnybrook” (MC). Producer, 
Fred Hebert (130 W. 57th St., N.Y.; 
JU 6-1962). Available parts: man, 
45, burly, agile, 6 feet tall or over; 
several male and femme character 
singers. All roles are Irish. Mail 
photos and resumes, c/o above ad- 
dress. 

Drama (untitled, formerly “Gen- 
eral Seegar”). Producers Shirley 
Ayers, Charles Bowden & H. Ridge- 
ley Bullock Jr. (137 W. 48th St., 
N. Y.; CO 5-2630). Available parts: 
male lead, 45-55; woman, 50; girl, 
30; man, 24, military; five officers, 
35-50; 10 reporters. Mail photos 
and resumes, above address. 

“Get it Up” (MC). Producer, 
Charles Curran (c/o Lambs Club, 
130 W. 44th St., N.Y.; JU 2-1515). 
Available parts: six femme singers, 
20-23, must double with specialty; 
ballroom dance team, 20-23; young 
flamenco or Spanish dancer or 
team; young comedienne. Accept- 
ing photos and resumes, c/o above 
address. Don’t phone. Applicants 
must have intimate night club ex- 
perience. 

“Gypsy” (MC). Producer, David 
Merrick (246 W. 44th St., N.Y.; 
LO 3-7520). Available parts: girl, 
50-54 inches tall, must sing and do 
toe and tap dance work; man 
17-20, good-looking dancer, must 
also sing; boy singer-dancer, 7-11, 
under 54 inches tall; girl, 25, to 
sing, dance,and play trumpet. Ac- 
cepting photos and resumes, c/o 
Michael Shurtleff, above address. 
See also touring notice. 

“How to Succeed in Business 
Without Really Trying” (MC). Pro- 
ducers, Cy Feuer & Ernest Martin 
(Lunt-Fontanne Theatre, 205 W. 
46th St., N.Y.; JU 6-5555), in asso- 
ciation with Frank Productions. 
Available parts: ingenue, unusual 
character baritone, 50, charming, 
personality, wide vocal range; 
handsome; comedienne, 25, sexy 
singer or singer-dancer; soprano, 
45-50, sophisticated, cold; man, 26, 
Ivy League type, cold, singer or 
singer-dancer; character man, 55, 
vaudevillian. Mail photos and re- 
sumes through agents only, c/o 
Larry Kasha, above address. Do 
not phone or visit theatre. 

“Jennie” (MD). Producer, New- 
burge-Porter Prods. (148 W. 24th 
St., N.Y.; WA 9-6836). Available 
parts: male lead, 30's, tall; femme, 
20, etherial, small, lovely, must 
sing well; character woman, 30; 
barmaid, 40's, plump; character 
man, 40s; Irish man, 50’s. Mail pho- 
tos and resumes, through agents 
only, above address. 

“Love A La Carte” (MC). Pro- 
ducers, Arthur Klein, in associa- 
tion with Conrad Thibault (St. 
James Theatre Bldg., 246 W. 44th 
St., N. Y.; LO 5-6376). Available 
parts: girl, 22; leading man, 30; 
second leading man, 30; character 
comedienne, 30. Accepting photos 
and resumes, above address. 

“Medium Rare” (R). Producer, 
Robert Weiner (146 CPW, N.Y.; 
SU 17-1914). Parts available for 
male and femme revue types. Ap- 
ply through agent or mail photos 
and resumes, c/o above address. 

“Nine Milliouth Star” (D). Pro- 




















' CASTING NEWS _ 





in upcoming Broadway, off-Broad- 


telephone calls, and has been re- 


is to service performers with leads 


season, but, for which, the manage- 
casting calls. Parenthetical designa- 
(D) Drama, (MC) Musical Comedy, 
, (Rep) Repertory, (DR) Dramatic 


s 
> 





ducers, Michael Charnee & Geof- 
frey F. Rudaw (340 E. 66th St., 
N. Y.; RE 4-1478). Available parts: 
girl, 14; boy, 15: boy, 16. Mail} 
photos and resumes, c/o above. 

“Sound of Music” (MD). Produc- | 
ers, Richard Rodgers & Oscar) 
Hammerstein 2d (488 Madison 
| Ave., N. Y.); casting director, Eddie | 
Blum. Auditions for possible future 
replacements for girls, 7-16, and 
boys, 11-14 all with trained voices. 
characters. Mail photos and} 
resumes to above address. 








OFF-BROADWAY 


“Achilles and the Maidens” (C). | 
Producer, Leonidas Ossetynski (40 
W. 45th St., N.Y.; MU 2-4390), in 
asso. with Richard R. Roffman. 
Available parts: several girls, 16- 
18, beautiful; leading man, young, | 
handsome, muscular; woman, 35- | 
45, beautiful; woman, 35-45, cul- 
tured, dignified; man, 40's,  mili-| 
tary, regal; man, 40’s, easygoing, | 
aristocratic; buxom, redhaired 
maid; middleaged man_ servant. | 
Mail photos and resumes, c/0 
Anthony Smith, above address. 

“Country Girl” (D). Producer, 
Equity Library Theatre (226 W. 
47th St., N.Y.; PL 17-1710). All 
parts available except George El- | 
gin; however, a standby for that | 
part is sought. Auditions next | 
Monday (13), at 11 a.m.-2 p.m,; | 
Tuesday (14), at 6-9 p.m.; Wednes- | 
day (15), at 2-6 p.m., at ELT Re-| 
hearsal Hall (133 Second Ave., 
N.Y.) All applicants must bring | 
Equity membership cards. Script 
is available at Drama Book Shop | 
(51 W. 52d St., N.Y). } 

“Decameron” (R). | Producers, | 
| Selma Tamber & William Tarr 
(250 W. 52d St., N. Y.; JU 6-0482). 
Available parts: mezzo-soprano, 5v, | 
comedienne, soprano, 28; lyric svu- 
prano, 20; leading man, 35, bari- 
tone; character man, 45, basso; 
leading man, 20, tenor; six male 
and femme singer-dancers. Bring 
photos and resumes to above ad- 
dress, 11 a.m.-12:30 p.m. daily. 
Open call for dancers today (Wed.), 
men, at 12 noon-2 p.m. and women, 
at 2-4 p.m., at Variety Arfs Studios 
(225 W. 46th St., N. Y)). | 

“Double Entry” (MD). Producers, | 
Albert C. Lasher & Paul Lehman | 
& the Happy Medium (L & L| 
Theatre Prods., 245 Lexington 
Ave., N.Y.; MU 5-7484). Available 
parts: Negro tenor, 18-23; bass- 
baritone, 35-50; lyric soprano, 30- 
40; Negro soprano, 18-25; Negro 
contralto, 35-60. Legit voices only. 
For appointment, call Joe Dei San- 
ti, Lo 5-8559. 

“Feast of Panthers” (D). Pro- 
ducer, John Bowman (c/o Lambs 
Club, 130 W. 44th St., N.¥.; JU 2- 
1515). Available parts: character 
man for role of Oscar Wilde; 
femme, 26-30, slight, pretty, sensi- 
tive; man, 40-50, slim; man, 20-22, 
gracious; man tall, austere, hawk- 
like stare; man, 50-60, large, 
kindly. Mail photos and resumes, 
above address. 

“It Should Happen Te a Dog” (C). 
Producer, James J. Cordes 
(600 Tenth Ave., N. Y¥.; JU 2-5999). 
Available parts: five character men 
to play older Jewish types with 
authentic accents. Mail photos 
and resumes c/o above address. 

“Hamlet” (D). Producers, Philip 
Dean (52 W. 91st St., N.Y.; LY 
5-0086). All parts available for this 
all-Negro production. Auditions 
for Equity performers Feb. 16, at 
3-6 p.m., Avon Studios (223 W. 43d | 
St., N.Y). 

“Leave It To Jane” (IMC). Pro- 
ducers, Joseph Berhu & Peter 
Katz (‘c/o Sheridan Square Thea- 
tre, Seventh Ave. & Fourth St., 
N.Y.; CH 2-9609). Auditions for 
male and femme singers as replace- 
ments, every Thursday at 6 p.m., 
above address. 





j 




















OUT OF TOWN 
“Flower Drum Song” (MC). Pro- 
ducers, Rodgers & Hammerstein | 








| 22. Mail photos and resumes, c/o 


(488 Madison Ave., N. Y.; MU 4 


3640). Available parts: young Ori- 
ental femme, sexy, belting voice | 
for Pat Suzuki part and replace- 
ment for Juanita Hall part. Contact 
Edward Blum, above address. 

“Vintage ’61” (R). Producer, Zev 
Bufman (1605 N. Ivar Ave., Holly- 
wood 28, Calif.; HO 4-7121). Parts 
available for six male and six 
femme singer-dancer-actors under 
30 Mail photos and resumes, 
above address. 


STOCK 
BOILING SPRINGS, PA. 
Allenberry Playhouse. Producer, 
Charles A. B. Heinze (c/o Play- 
house, Boling Springs, Pa.; CL 
8-3211). Parts available for male 
and femme musical and dramatic 
performers and paid apprentices. 
The 29-week season opens April 





Richard North Gage, above ad- 


dress. 
CHICAGO 

Chicago Melody Top. Producers, 
Rach, Biddle & McCarthy (720 N. 
Michigan Ave., Chicago, Ill; N. Y. 
rep: Henri Gine, 36 CPS, N. Y.; 
PL 1-5350). Auditions for male and 
femme principles Feb. 6-10, at 1-5 
p.m., at Nola Studios (111 W. 57th 
St., N. Y.); chorus calls for Equity 
contraltos, mezzos, tenors, basses, 
bass-baritones, Feb. 13, at 3-6 p.m., 
and open call for’ singers, same 
voices, 7-10 p.m.; Equity dancers, 
Feb. 14, girls, at 12 noon-2 p.m., 
and boys, at 2-4 p.m., and open call 
male and femme dancers, at 7-9 
p.m., at Variety Arts Studio (225 
W. 46th St., N. Y.). 

FORT WORTH 

Casa Manana Musicals Inc. Man- 
aging director, Michael Pollock 
(545 Fifth Ave., N.Y.; Rm. 1015). 
Parts available for male and femme 
musical and dramatic stock per- 
formers for the Ft. Worth theatre, 
opening April 19. Mail photos and 
resumes, c/o above. address. 
Ensemble auditions will be held 
late in February. 

JONES BEACH, N. Y. 

“Paradise Island” (MC). Pro- 
ducer, Guy Lombardo (c/o Mayor, 
635 Madison Ave. N. Y.; PL 
1-5420). Parts available for Ha- 
waiian specialty acts and attractive 
femme singer-dancers. Mail photos 
and resumes c/o Arnold Spector, 
above address. 

PALM BEACH, FLA. 

West Palm Beach Musicarnival. 
Producer, John Price (940 S. Mili- 
tary Trail, West Palm Beach, Fla.; 
P.O. Box 2108). Parts available for 
leading men and women, and male 
and femme chorus performers. 


4 





Mail photos and resumes, through 
agents only in the case of the leads, | 
c/o above address. 

Deux Productions. Producer, Al- | 
exander Morr (P. O. Box 1832, 
Cleveland 6, Ohio). Parts available 
for male and femme musical com- 
ed performers to tour midtvest this 
summer and form resident com- 
pany next fall. Mail photos and 
resumes, c/o above address. New 
York interviews will be held Feb. 
13-18. 





TOURING 

“Gypsy” (MC). Producer, David 
Merrick (246 W. 44th St., N.Y.; 
LO 3-7520). Several parts avail- 
able. Mail photos and resumes to 
Michael Shurtleff, at the Merrick 
office. Script, published by Random 
House, available at Drama Book 
Shop (51 W. 52d St., N. Y.). 

“La Plume de Ma Tante” (MC). 
Pioducer, David Merrick (246 W. 
44th St., N.Y.; LO 3-7520). Avail- 
able parts: two femme dancers. 
Mail photos and resumes c/o 
Michael Shurtleff, above address. 

“Premise” (C). Producers, Theo- 
dore J. Flicker, Allen Mankoff & 
David Carter (154 Bleeker St., 
N.Y.; LF 3-5020). A second com- 
pany of the improvisational group 
is being formed to play club dates 
and possibly a concert tour. Audi- 
tion appointments being arranged 
by phone at above number. 


SHOWS IN REHEARSAL 
BROADWAY 

“Big Fish, Little Fish” (C). Pro- 
ducer, Lewis Allen (163 W. 46th 
St., N. Y.; PL 17-5100). 

“Carnival” (MC). Producer, 
David Merrick (246 W. 44th St., 
N.Y.; LO 3-7520). 

“Far Country” (D). Producer, 
Roger L. Stevens (745 Fifth Ave., 
N.Y.; PL 1-1290). 

“Happiest Girl in the World” 
(MC). Producer, Lee Guber (140 
W. 58th St., N. Y.; LT 1-3250). 

OFF-BROADWAY 

“After the Angels” (D). Producer, 
Al Viola (c/o West Third Restau- 
rant, W. Third and Thompson Sts., 
N.Y.; GR 3-9300). 

“Double Entry” (MD), Produ- 
cers, Albert C. Lasher & Paul 











Lehman & the Happy Medium 


(L &L Theatre prods., 245 Lex- 
ington Ave., N. Y.; MU 5-7478). 

“Hamlet” (D). Producer, Phoe- 
nix Theatre (198 Second Ave., N.Y.; 
OR 4-7160). 

“Rendezvou at Senlis” (C). Pro- 
ducers, Claude Giroux & Manny 
Azenberg (c/o Gramercy Arts Thea- 
tre, 138 E. 27th St., N.Y.; MU 6- 


| 9630). 


“Roots” (D). Producers, Norman 
Twain & Irving Maidman (1501 
Broadway, N.Y.; BR 9-7235). 

“Tiger Rag” (C). Producer, Tira 
Productions (c/o Cherry Lane 
Theatre, 38 Commerce St., N. Y.; 
CH 2-3951). 

TOURING 

“Broadway USA-’61” (R). Pro- 
ducer, John Effrat (1619 Broadway, 
N.Y.; CO 5-6440). 


“Sound of Music” (MD). — 


ducers, Leland Hayward, Richard 
Halliday, Richard Rodgers & Os- 
car Hammerstein 2d (488 Madison 
Ave., N. Y.; MU 8-3640). 


Films 





“Young Doctors” (D). Producers, 
Lawrence Turman & Stuart Mil- 
lar, for release through United 
Artists (729 Seventh Ave., N. Y.; 
CI 5-6000). Parts available for 
Screen Actors Guild extras. Bring 
Photos and resumes to Central 
Casting (200 W. 57th St. N. Y.; 
CO §-0756—rm, 1110). All appli- 
cants must bring SAG membership 
cards. 








“Defenders” (dramatic series). 
Producer, Herbert Brodkin (Plau- 
tus Prods., 44 E. 53d St., N. Y.; 
PL 1-2345). Parts available for 
Screen Actors Guild extras. Bring 
photos and resumes to Central 
Casting (200 W. 57th St., N. Y.; 
CO 5-0756—rm. 1110). All appli- 
cants must bring SAG membership 
cards. 

“Naked City” (dramatic series). 
Producer, Herbert B. Leonard 
(Screen Gems, 711 Fifth Ave., 
N. Y.; PL 1-4432). Accepting pho- 
tos and resumes of general male 
and female dramatic talent by mail 
only, c/o above address. Appoint- 
ments will be made for interviews. 

NBC-TV. (30 Rockefeller Plaza, 
N. Y.; CI 7-8300). Casting director 
Edith Hamlin is accepting photos 
and resumes of male and femme 
dramatic performers for several 
shows. Mail information to her, 
c/o above address. 

Untitled children’s show. Pro- 
ducer, Robert Silver (c/o Park 
Sheridan Hotel, Seventh Ave. & 
55th St., N.Y.; CI 7-8000). Inter- 
views for male or femme host, 16- 
30, versitile, Friday (10), at above 
address. 

“Lamp Unte My Feet” (religi- 
ous-dramatic series). Producer, 
CBS (524 W. 57th St., N. Y.; JU 
6-6000); casting director, Paula 
Hindlin. Accepting photos and re- 
sumes of general male and female 
dramatic talent, c/o above address. 
No duplicates. 





Clothing Manufacturers’ Fashion 
Industrial. Producer, Nina Little 
(Jack Morton Prods., 635 Madison 
Ave., N.Y.; PL 9-6151). Available 
parts: male model type, clean-cut, 
sing and move well; ingenue, sing 
and move well with comic ability; 
young femme, sexy, sing and move 
well. Auditions next Tuesday (14), 
men at 12 noon-3 p.m., and girls at 
3-5 p.m., at Variety Arts Studio 
(225 W. 46th St., N.Y.). 


Miscellaneous 





American Mime Theatre. Man- 
aging Director, Paul Curtis (192 
Third Ave., N. Y.; SP 7-1710). Parts 
available for Equity character man 
and young leading lady with move- 
ment background. Auditions Feb. 
18, at 2 p.m., by appointment only. 
Call above number, 2-8 p.m. daily, 
for appointment. The repertory 
group plays concert, tv and off- 
Broadway engagements. 


SCHEDULED B’WAY PREEMS 
Once Russian, Music Box (2-18-61). 
Comedie Francaise, Center (2-21-61). 
Come Biow Horn, Atkinson (2-22-61). 
13 Daughters, 54th St. (3-2-61). 

Mary, Mary, Hayes (3-8-61). 

Devil's Advocate, Rose (3-9-61). 
importance of Oscar, Lyceum (3-14-61) 
Big Fish, ANTA (3-15-61). 

Hamlet, Phoenix (3-16-61). 

Far Country, Music Box (3-22-61), 
Happiest Girl, Beck (3-30-61). 
Carnival, Imperial (4-13-46). 











Boston Biog 
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likes his own pictures. When he 
brought the first print of “Godzilla” 
te Boston for a trade showing, he 
requested the projectionist to show 
the ending over and over again. The 
hideous 20-story high monster is 
being riddled with: machine gun 
bullets as a tidal wave lashes him 
in a wild finale. Said Joe: “Y’know 
—lI feel sorry for that—monster.” 
When I recalled this incident of 
some years ago to Joe, he laughed 
and said, “Yeah, I remember, but I 
think it was my money I was sorry 


| for.” 


Right now, he’s negotiating with 
Massachusetts’ ex-governor, Foster 
Furcolo, in Mexico, re latter's 
stage play, “Leave It to George”; 
also working on a deal for his first 
New York film production, a prop- 
erty he has just purchased, with 
Marion Hargrove signed as writer, 
Doris Day to star; plus his upcom- 
ing releases. 

Always a fast man with a line, 
Joe’s favorite these days is: “I 
didn’t set up that pirate ship bit, 
even though I do have a picture, 
‘Morgan the Pirate.‘ ” 

In Boston's Film Row, Joe re- 
mains one of the boys, sits around 
the coffee spot, picks up the tabs 
for the boys. He’s gregarious, likes 
people around him, makes tele- 
phone calls like crazy from 9 to 5, 
and then trys to find at least six 
people to have dinner with. 

He’s regarded in his home town 
with awe, envy and admiration, a 
little of each from his contempo- 
raries. But they agree on one thing, 
“he always put the money where 
his mouth was.” 

Publicity is his life’s blood. He 
eats it, sleeps it and dreams it. He 
confided to this writer that some 
years ago one line about him ap- 
peared in Varrety. “I cut it out,” 
he said, “and carried it around with 
me for the longest time.” 

One significant incident may be 
cited. He got in touch with this 
VARIETY rep, saying he had an an- 
nouncement to make. Over a ham- 
burg and a cup of coffee we talked. 
He told me he was going to spend 
$2 million to exploit “Hercules,” 
and make 602 color prints. I wrote 
the story, Variety carried it, and 
Joe began getting calls from all 
over the world. 

Many in the industry took the 
news with tongue in cheek—just 
didn’t believe it. Nobody ever 
heard of making over 600 prints, 
and all this from a man known in 
Boston as “one print Levine.” 

It came off as written, but it 
must be admitted that the side- 
walks were lined with students of 
flops, who were tremendously sur- 
prised, to say the least, when the 
grosses'on “Hercules” came it. 





s 
Lux, Pioneer 
=——mms Continued from page 109 =a 


ing giant masses of calvary were 
shot on the plains of Yugoslavia; 
Spain, France, and other countries 
were “used” by units on other in- 
ternational productions, as were the 
African deserts, where right now, 
for example, Henry Levin is direct- 
ing Donald O’Connor and a multi- 
lingual cast in “The Wonders of 
Aladdin” which we are producing 
on an elaborate scale in participa- 
tion with Joseph Levine’s Embassy 
Pictures. 

Actors of worldwide fame have 
been signed by us for these films; 
all have been enthusiastic about 
their Italian stay, be it because of 
the method of work, be it because 
of the Italian technicians, be it 
for other reasons. Names such as 
Kirk Douglas, Victor Mature and 
Orson Welles (who are teamed ia 
our current “The Tartars” for 
Metro release), Alan Ladd (now 
starring here in Lux’s ““foratius”), 
Van Heflin (who receatly com- 
pleted “The Wastrel” for us), An- 
thony Quinn, Donald O'Connor, 
and many others of a similar high 
level have come to Italy to star in 
films produced by Lux and other 
Italian or foreign companies. 

If until now the Lux program 
has ranked high among those of 
the top Italian companies, for the 
future it plans a continued devel- 
opment of its technical and organ- 
izational means leading to the pro- 
duction of films suitable for all 
publics and understandable to peo- 
ple of all races. And it will be 
more than pleased, as in the past, 
to associate itself with the top 
American production companies so 
as to more easily attain the goal it 
has set itself. 
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Bway Belted By New Snowstorm; 
Talla $10,760 for 4, Carol $23,451, 
Lucille $56,456, Merman $45,821 


Broadway can’t seem to win. If 
it’s not the critics it’s the weather. 
On top of the high percentage of 
reviewer raps this season, the win- 
ter has thus far been one of the 
roughest in yéars. The blizzard last 
which left 
the city in over 17 inches of snow, 
cut substantially into potentially 


lucrative weekend business for | 


most shows. 

However, despite snarled traffic 
conditions over the weekend, three 
entries went clean on the frame. 
They were “Camelot,” “Do Re Mi” 
and “Sound of Music.” A few 
shows registered increases while 
others suffered substantial drops. 
Particularly hurt by the blizzard 
were those productions, which 
have been” on a marginal basis in 
recent weeks. As indicated below, 
seven of the shows now on the 
boards are circulating two-for-one 
exchange tickets. 

There was one closing last week, 
“Invitation to a March,” which 
shuttered Saturday (4). “How to 
Make a Man,” which opened last 
Thursday night (2), failed to give 


week, but resumed last Monday 
night (6). “Wildcat” began an 
abrupt fortnight’s layoff last Mon- 
day to permit star Lucille Bail to 
take a Florida rest on the advice 
of her doctor. Miss Ball has been 
suffering from_a virus and fatigue. 
The musical is scheduled to resume 
Feb. 20 at the Alvin Theatre. 


Estimates fer Last Week 


Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
MC (Musical-Comedy), MD (Musi- 
cal-Drama),. O (Opera). OP (Op- 
eretta), Rep (Repertory), DR 
(Dramatic Reading). 

Other parenthetic designations 
refer, respectively, to weeks played, 
number of performances through 
last Saturday, top prices (where 
two prices are given, the higher is 
or Friday-Saturday nights and the 

wer for weeknights), number of 
scats, capacity gross and stars. 
Price includes 10% Federal and 
5% City tar, but grosses are net; 
i.e., exclusive of taxes. 


Advise and Consent, Cort (D) 
(12th wk; 92 p) ($7.50, 1,155; $40,- 
500) (‘Ed Begley, Richard Kiley, 
Chester Morris, Henry Jones, 
Kevin McCarthy). Previous week, | 
$33,141. 

Last week, $33,C75. 


All the Way Home, Belasco (D) 
(10th wk; 77 p) ($6.90-$7.50; 967; 
$38,500). Previous week, 15,093. 

Last week, $14,950. 


Becket, Royale (D) (18th wk; 137 
p) ($6.90-$7.50; 1,050; $45,507) 
(Laurence Olivier, Anthony Quinn). 
Previous week, 32,168. 

Last week, $36,882, with twofers. 


Best Man, Morosco (D) 44th 


wk; 344 p) (6.90-$7.50; 999: | 
$41,000) ‘(Melvyn Douglas, Lee 
Tracy, yo Lovejoy). Previous 


week, $24,5 
Last on '$20, 427. 


Bye Bye Birdie, Shubert (MC) 
(42d wk; 328 p) ($8.60-$9.40; 1,453; 
$64,000). Previous week, $44,417. 

Last week, $41,140. 


Camelot, Majestic (MC) (9th 
wk; 73 p) ($9.40; 1,626; $84,000) 
(Richard Burton, Julie Andrews). 
Previous week, $84,098 with par- 
ties. 

Last week, $84,140 with parties. 


Critie’s Choice, Barrymore (C) | Previous week, $17,343. Moves Feb.| Jewish Community. Center. Beeraye 
(8th wk; 61 p) ($6.90-$7.50; 1,067; | 20th to the Booth. Pa. (12). 


$40,000) (Henry Fonda). Previous | 
week, $31,524 with parties. 
Last week, $28, 431 with parties. 


Do Re Mi, St. James (MC) (6th | 331) 
; $69,- | week, $42,370 with twofers. 


wk; 48 p) ($8.60-$9.40; 1,615 
500) (Phil Silvers). Previous week, 
$71,560. 

Last week, $70,589. 


Evening With Mixe Nichols and | 562). 


}man, News; Kerr, Herald Tribune) 
pees 6 eee ae | and five unfavorable (Aston, World- 





}cupied with rehearsals and pre- 





| Duke). 


er’s (C) (12th wk; 93 p) ($6.90-$7.50; 
— $30,486). Previous week, $11,- 


Last week, $10,528. 
Unsinkable Molly Brown, Winter 
Garden (MC) (14th wk; 108 p) 


($8.60-$9.40; 1,404; $68,000). Previ- 
ous week, $60,065. 
Last week, $56,282. 


Wall, Rose (D) (17th wk; 135 p) 
($6.90-$7.50; 1,162; $46,045). Previ- 
ous week, $11,088 with twofers. 

Last week, $11,287 with twofers. 

Last week, $45,821, with twofers.| witdeat, Alvin (MC) (8th wk; 59 

How to Make a Man, Atkinson! p) ($8.60-$9.40; 1,453; $65,000) 
(C) (1st wk; 1 p) ($6.90-$7.50; 1,090; | (Lucille Ball). Previous week, $63,- 
$43,522) (Tommy Noonan, Barbara | 750. 
Britton, Pete Marshall, Vicki Cum-| Last week, $56,456. 


mings). Closed Last Week 


Opened last Thursday night (2) 
to unanimous pans (Aston, World-| Invitation te a March, Music Box 
(C) (14th wk; 113 p) ($6.90-$7.50; 


Telegram; Chapman, News; Kerr, 
Herald Tribune; McClain, Journal- | 1,101; $49,107) (Celeste Holm). Pre- | 


500) (Ethel Merman). Previous 
week, $49,358 with twofers. 


American; Strassberg. Mirror;| vious week, $11,914. Closed last | 
Taubman, Times; Watts, Post). Saturday night (4) at an estimated 
Last week, about $1,500 for| Loss of its entire $100,000 invest- 


ment. 
Last week, $15,587. 


Opening This Week 

Faust, Part I, A Center (D)| 
(3.95; 3,090; $80,000 

Gert Von > nl Felix G. 
Gerstman and Deutsches Theatre, | 
Inc., in association with N.Y. City) 
Center, presentation of Gustaf, 
Grundgens’ Deutsches Schauspiei- 
haus Hamburg in the original Ger- 
man version of Goethe’s drama. 
|Opened limited two-week stand 
last night (Tues.). 


Canadian Ballet $17,900 
Single Week in Toronto 


Toronto, Feb. 7. 

The National Ballet of Canada, 
buckine rough weather, grossed a 
fair $17,900 last week at the 1,525- | 
seat Royal Alexandra Theatre here. | 

The potential capacity gross at | 
the house, scaled to a $3 top wéek- 
nights and a $3.50 top weekend 
eves, was $29,000. 


London Bits 


London, Feb. 7. 
Hugh Hastings is writing the 
book, = and lyrics of a new 
, « musical, based on Jaek McCarthy’s 
Monday (6). Previous week, $29,211. “ 
Sock @oek, $31,008. novel, Song On A Penny Whistle.” 


opening performance. The Friday- 
Saturday (3-4) showings were can- 
celled because of financial diffi- 
culties, but the play resumed last 
Monday (6). 

Irma La Deuce, Plymouth (MC) 
(19th wk; 148 p) ($8.60; 999; $48,- 
250 (Elizabeth Seal, Keith Michell). 
Previous week, $48,246. 

Last week, $46,476. 

Midgie Purvis, Beck (C) 
wk; 4 p) ($6.90-$7.50; 1.280; 
000) (Tallulah Bankhead). 

Opened last Wednesday night | 
(1) to two favorable reviews (Chap- 


(st 
$48,- 








Coleman, Mirror; Mc- 


Telegram; 
Taub- 


Clain, Journal - American; 
man, Times; Watts, Post). 


Last week, $10,760 for four per- 
formances. There was no per- 
formance Thursday night (2) to 
give the cast, which had been oc- 


views the earlier part of the week, 
a day off as required by Actors 
Equity. 

Miracle Worker, Playhouse ‘D) 
(67th wk; 532 p) ($6.90-$7.50; 994; 
$36,500) ‘Anne Bancroft, Paity 
Suzanne Pleschette suc- 
ceeded Miss Bancroft as co-star last 








Business on the road ranged 
from satisfactory to splendid for 
most shows last week. There were 
some sluggish entries, notably the 
Broadway-targeted productions of 
“Come Blow Your Horn,” in Phila- 
delphia, and “Once There Was a 
Russian.” in Washington. Both 
cities were among those hit by the 
Friday-Saturday (3-4) snowstorm. 

“Hostage” got off toa strong 
start in its initial post-Broadway 
road stand in Toronto and “13 
| Daughters” was so-so in the first 
frame of a Philly break-in. 

Estimates fer Last Week 

Parenthetic designations for out- 
of-town shows are the same as for 
Broadway, except that hyphenated 
|T with show classification indicates 
| tryout and RS indicates road show. 
Also, prices on touring shows in- 
clude 10% Federal Tax and local 
| tax, if any, but as on Broadway 
| grossés are net: ie., exclusive of 
| taes. Engagements are for single 
| week unless otherwise noted. 


BOSTON 
My Fair Lady, Shubert (MC-RS) 
(5th wk) ($6.50-$7; 1,717; $67,355) 
(Michael Evans, Careline Dixon). 
Previous week, $67,331. 
Last week, $66,971. 


CHICAGO 

At the Drep of a Hat, Blackstone 
(R-RS) (2nd wk) ($4.50-$5; 1,447; 
| $38,500) (Michael Flanders, Donald 
;Swann). Previous week, $26,684 
|with Theatre Guild-American The- 
latre Society subscription. 

Last week, $31,059 with TG-ATS | 
subscription. 


Flower Drum Song, Shubert 
(MC-RS) (12th wk) ($5.50-$6.60; 
2.100; $67,613). Previous week, 
$50,600. 
| Last week, $56,057. 


CINCINNATI 
Five Finger Exercise, Shubert 
(D-RS) ($4.75-$5.30; 2,100; $60.000) 


























Road Mostly Good; Sun’ $41,251, SF; 
‘Hostage’ $49,656 in Toronto Week: 
-Ameche $30,880, ‘Horn’ 8146 (4), Philly 


ST. PAUL 
Majority of One, Auditorium ‘C- 
RS) ($4.40-$5.50; 2,695). Gertrude 
Berg, Cedric Hardwicke). Previous 


week, $36,272, Erianger, Chicago. 
Last week, $43,656 with TG-ATS 
subscription. 





TORONTO 
Hostage, O'Keefe (CD-RS) $4- 
$4.50; 3,200; $75,487). Began post- 


Broadway tour here Jan. 30. 
Last week, $49,656. 





WASHINGTON 
Once There Was a Russian, Na- 


‘tional (C-T) (ist wk) ($4.50-$4.95; 
| 1,685; $42,900) 


(Walter Matthau, 
Francoise Rosay, Albert Salmi, 
Julie Newmar). Previous. week, 
$5,671 for four performances, 
Playhouse, Wilmington. 

Opened here Jan. 30 to one 
favorable notice (Coe, Post), one 


mixed (Carmody, Star) and one 
pan (Donnelly, News). 
Last week, $11,501. 
SPLIT WEEKS 
Andersonville Trial (D-RS) 
(Brian Donlevy, Martin Brooks). 
Previous week, $22,625, six-per- 


formance split. 

Last week, $31,218 for séven per- 
formances with Broadway Theatre 
League subscriptions: Palace, 
Youngstown, Monday-Tuesday ‘30- 
31), twe $7,953; Sexton High 
School, Lansing, Wednesday (1), 
one $3,273; Regent, Grand Rapids, 
Thursday (2), one $3,460; Memo- 
rial Hall, Dayton, Friday-Saturday 
| (3-4), three $16,532. 


Onee Upon a Mattress (Hurok) 
(MC-RS) (Dody Goodman, Buster 
Keaton). Previous week, $25,786 
with TG-ATS subscription, Shu- 
bert, Cincinnati. 

Last week, $30,364 for seven per- 
formances: Memorial, Louisville, 
Tuesday-Wednesday (31-1), four, 
$7,519; U. of Indiana, Bloomington, 
Thursday (2), one, $7,615; Purdue 
U., Lafayette, Ind., Friday-Satur- 





| George Fearon has been appoint- 
Musie Man, Broadway (MC) (163d ed first press officer of Assn. of 
London Theatre Press Represen- | 
tatives. 

“Elegy for Young Lovers,” a new | 
| opera by W. H. Auden and Chester 
Kallman, with music by Hans Wer- 
ner Henze, will be heard in this 
year’s Glyndebourne season. It'll 
be in July, first performance of 


wk; 1,295 p) ($8.05; 1,900; $73,850). | 
Previous week, $35,245 with two-, 
fers. 

Last week, $30,430 with twofers. 


My Fair Lady, Hellinger (MC) 
(255th wk; 2,031 p) ($8.05; 1,551; 
$69,500) ‘Michael Allinson, Margot , 
Moser}. Previous week, $35,116. 

Last week, $32,430. 


Octeroen, Phoenix (D) (2d wk, 13 | 
p) ($4.60; 1,150; $20,382). Previous 
| week, $10,991 for five perform- 
ances. 

Last week, $10,600. 


Period of Adjustment, Hayes 
(CD) (13th wk; 100 p) ($6.90-$7.50; 
1,139; $43,530) ‘James Daly, Bar- 
bara Baxley, Robert Webber). Pre- 
vious week, $24,506 with parties. | 


the -opera with its original English | 


libretto. 
| Nottingham is expecting the okay 
from the local council to build a 
| civic a at a cost of around 
| $1,000,000 





Touring Shows 
nnn (Feb. 5-19) 
ite Triei—o’K ‘oronto 
(6-11); E. Illinois U., ioe as Or- 


pheum, Hall Ree aa; = Cmaha (15); 
ici: M 


‘(Jessica Tandy, Roland Culver). 
Previous week, $16,193 with TG- 
|ATS subscription, Hanna, Cleve- 


day (3-4), two, $15,230. 
Once Upon a Mattress ‘bus-and- 


land truck) (MC-RS) (Imogene Coca, 
Last week, $17,142 with TG-ATS Edward Everett Horton, King 
subseription. . Donovan). Previous week, $30,602, 


six-performance split. 

Last week, $33,523 for six per- 
formances: Senior High School, 
Appleton, Wis., Sunday (29), one, 
$5,310; Municipal, Sioux City, 
Tuesday (31), one BTL, $5,950; 
Music Hall, Kansas Cily, Wednes- 





CLEVELAND 
Fierello, Hanna (MC-RS) (lst 
wk). Previous week, $45,395, five- 
| performance split. 
Last week, $48,872 with TG-ATS 
subscription. 





day-Thursday (1-2), two, $12,204; 
Central Senior High School, 
LOS ANGELES Springfield, Mo., Friday-Saturday 


J.B., Biltmore (D-RS) (4th wk) 
($5-$5.50; 1,636; $53,000) (John Car- | 
radine, Shepperd Strudwick, Fre-| 


| (3-4), two BTL, $10,059. 
Pleasure of His Company (C-RS) 





| (MD) (60th wk; 476 p) ($9.60; 1,407; | pai 





| 
| 


Elaine May, Golden ‘R) (17th wk; | 


139 p) ($6.90-$7.50; $30,439). 
vious week, $27,963. 
Last week, $28,973. 


Fiorello, Broadhurst (MC) (62d | $39,600) (Maureen Stapleton, irene | titer School, Oklahoma 
| Worth, Anne Revere, Robert Log-! Mahon Aud. 
| gia). Previous week, $17,162 with 


wk: 492 p) ($8.35-$9.40; 1,182; $58,- 
194). Previous week, $44,885. 
Last week, $42,996. 


Gypsy, Imperial (MC) (82d wk; 
646 p) ($8.60-$9.40; 1,428; $64,- 


Pre- | 








Last week, $19,799. Closes Feb. | Myst Hall, KC. ie: | Munic 
18. | «6. at t the Drop 7? "Ma Macksione, chi 

Rhinoceros, Longacre ‘CD) (4th | Cones Biow | Your Horn’ (tryout)—Wal- 
wk; 32 p) ($6.90; 1,101; $37,000) (Eli) 


nut, bs, Ba 
vocate (tryout)—Colonial, 
| Wallach, Zero Mostel). Previous) ton (6-18). — Bee 


lo (24 Co.)—Henna, 
week, $27,186. = | o*kecke, Toronto a1). a one 
Last week, $29,279. Finger Exercise—American, St. L. 
11); Moines (14); Aud., 


Show Girl, O'Neill (R) (4th wk; | Denver asas. Song_—Shubert. Chi 6-18. 
28 p) ($6.90-$7.50; 1,076; $45,052)|  fisppress ein the 
(Carol Channing). Previous week, | | Shubert, New Haven age | 
$31,321. | Forse: Philly (13-18). 


Hostage—Her Majesty's, Montreal 6-11); 
Last week, $23,451. J.8.—Memorial. Fresno ©); 


California 

- Lent-Fent | Focetre. - rnardino (7); Temple, | 
unt-Fontanne | Tucson School, Phoenix | 

Sound of Music, (10-11); Civic, Lubbock, Tex. (13); Munict- 


San , (15); Municipal, Austin 
Dallas 





$75,000) (Mary Martin). Previous 16; New D 
week, $75,924. Le Plume de Ma Tante—Rivi Las | 
Last week, $75,872. Vegas (5-19) "i = 
Majority of One—Rivoli. Toledo -7); 
Taste cf Honey, Lyceum (D) (18th) Hartman, Col. (8-1; Shubert, Cincy 


(13-18 

wk; 143 p) ($6.90; 955; $32,000) |"“Ais, twain Tenight—Cadell Hall, 
| (Joan Plowright, Angela Lansbury). | Charlottesvitle (6); Grey Chapel, 

OQ. (8); Shrine M Peoria (10); | 


re. 


(tryout)—Shubert, 


Last week, $17,329. ery, nYB-1De Wilbur, Boston (13-18). 
Dream— Play 


Midsummer Night's 

Tenderloin, 46th St. “od a Wilmington (1? National. Wash. (13-18). 
wk; 128 p) ($8.60-$9.60; 1 2) usic n (@d Co.)\—Aud., Atlanta (6- | 
(Maurice Evans). Previous hays Bate ay da Co Shaber Bos- 
ton (6-18). 
| 


New 


Once T 
Last week, $36,742 with twofers. | ' National, Wash et ae | 
Mattress 


Once Upon (Hurok)—F 
Tenth Man, Ambassador ‘D) (65th Balto oi & Erianger. Philly a3- — 
-, One @ Mattress (bus-and-truck)— 
wk; 511 Pp) (6.90-$7.50; 1,155; — Memorial Pall, Independence, oy (6); 
Previous week, $12,967 with | High School, Topeka (7); Municipal, Tulsa 
se > eee Memorial. Little Rock 
emoria z 
Last week, 14,875 with twofers. {) Beaumont 14); ‘aah. Mew Geesams | 


Toys in the Attic, Hudson (D) | ‘ "lice of His Sompery —Me Allister, 


| (49th wk; 384 p) ($6. 90-$7. 50; 1 065; t+ ee SS. hon Christia 


twofers. 





ve dern Classic 
ity (10-11); Me- 
Lawton, (da. (12); Miller, 
| Wichita (13-14); Indiana U., Bloomington 





oe. Quimby Aud., Ft. Wayne 8). 
(woters Ag te ce he 
Last week, $16,997 with twofers. | SL. G31). as }; American, | 


Under the Yum Yum Tree, Mill-| a Deventer (iryouty—Shubert, Philly 


Dela- | 


deric Worlock). Previous week, | (Joan Bennett, Donald Cook). Pre- 

$20,712. vious week, $24,460, seven-per- 
Last week, $19,366. formance split. 

Last week, $24,968 for six BTL 

MEMPHIS performances: Auditorium, Dallas, 

Music Man, Auditorium (MC- | Monday (30), one, $4,113; Munici- 

RS). Previons week, $52,774, Civie,|pal, Austin, Tuesday (31), one 

New Orleans. $4,912; Memorial, Wichita Falls, 

Last week, $60,609. Wednesday (1), one $5,734; Muni- 

mo cipal, Harlingen, Tex., Thursday 


PHILADELPHIA 

Come Biow Your Horn, Wainut 
\(C-T) (1st wk) ($4.80-$5.40; 1,360; 
| $33,000) (Hal March). 
Opened here last Thursday (2) 
to two endorsements (Murdock, 
Inquirer; Schier, Bulletin) and one 
|pan (Gaghan, News). 
| Last week, $8,521 for four per- 
| formances, 


Midsummer Night’s Dream, For- 
rest (C-RS) (2d wk) ($4.80-$5.40; 
11.760; $56,000) (‘Bert Lahr). Pre- 
{vious week, $31,816 with TG-ATS 
subscription. 





| Last week, $35,147 with TG-ATS | 


subscription. 


| 43 Daughters, Shubert (MC-T) | 
(Ist wk) ($6-$7.50; 1,876; $69,000). | 
(Don Ameche). 

| Opened Jan. 30 to one favorable | 

lreview (MurJock, Inquirer) and } 
two unfavorable (Gaghan, News; 
Schier, Bulletin). 

| Last week, $30,880. John —s 
|ley has withdrawn as director and 
choreographer Rod Alexander has 
taken over the staging assignment, 

| with the assistance of George Mal- 

| Jonee. 





SAN FRANCISCO 
Raisin in the Sun, Geary ‘D-RS) 
\(4th wk) ($5.40-$5.95; 1,550; $50,- 
000) ‘Claudia McNeil). Previous 
week, $35,254. 
| Last’ week, $41,251. 


| 








(2), one $£,450; Del Mar, Corpus 
Christie, Friday-Saturday (3-4), 
two $5,760 


Off Bistdwes Shows 


(Figures denote opening dates) 


American Dream, York (1-24-61) 

poten, Circle im Square (3-3-60). 
anquet fer Moon, gtare (risen. 

call Me, 1 Sheridan Sq. (1-31-6 

Connection, ia Th'tre “ny 2. 15-59), 

Denogoo-Tonka, ews (1-18-61). 

Elsa Lanchester, 41st St. (2-4-61). 

Epitaph for Dillon, Actors ()2-28-60). 

poery Other Evil, Key (1- tm 

F Sullivan St. (5-3-6¢ 

Hedda Gabler, 4th St. (11 ~~ 

jungle Cities, Living (Rep) (12-20-60). 
rapp’s & Zoo, Cricket (1-14-60). 

Leave it to . ridan So. ‘ 

Mary Sunshine, Orpheum (11-18-5% 

Montserrat, Gate (1-6-61); closes Feb. 19. 

Moon and River, East End (2-6-61). 

Mousetrap, Maidman (11-5-60); closed 
next Sunday (12). 

©, Oysters, Village Gate (1-30-61) 

Stewed Prunes, Showplace (12-14-60) 

Theatre Chance, Living ‘Rep’ ‘-22-00). 

3 Japanese Pizys, Players (2-53-61). 

Threepenny Opera, Ge Lys (9-20-55). 

SCHEDULED OPENINGS 

Cicere, St. Marks (2-661). 

King Dark Chamber, Jan Hus (29-6). 

After Angels, W. 3rd St. (2-10-61). 








Two for Fun, Madison Ave. (2-13-61) 

T Theatre East S BOSD. 

Play Tonight, Marquee (2-15-6 

Kreutzer Sonata, Maidman (2 is 61) 

Tiger » Cherry Lane (2-16-41). 
Double Entry, Martinique (2-20-61). 

Walk-up, Provincetown (2-23-61) 

R Gramercy Arts (2-27-61). 
ight wignol, Guignol 


N at © @-1-6)). 
Five Pests, Gate (3-641). ‘ 

Roots, Mayfair (3-661). 

Merchant of Venice, Gate (3-19-61) 

She Stoops to Conquer, Gate (4-23-61. 


CLOSED 
Ballet Baliads, E. 74th St. (1-3-61); closed 
Sunday ) after 37 performances. 
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" Teret O'Keefe 








a local subscription 
udience of 18,600, built up 
through a joint campaign con- 
ducted by the O'Keefe manage- 
ment and the Theatre Guild-Amer- 
ican Theatre Society. That repre- 
sents an increase of about 900% 
over the 2,100 subscribers on the 
TG-ATS roster for the 1959-60 sea- 
1,525-seat Royal Alex- 


O'Keefe is 


son at the 
andra Theatre, the town’s only 
major legit showcase at that time. 


This season’s 18,600 subscribers 
are signed up for 10 shows, six 
under TG-ATS auspicies and four 


—mmumg, Continued from page 97 


Setting Pattern 





revue. The deal calls for the pro- 
duction to get 70% and the theatre 
30% of the first $20,000 gross. The 
split then goes to 75-25 from $25,- 
000-$32,000 and a straight 75-25 on 
the entire gross if it goes over 
$32,000. 

The rental deals, Cohen ex- 
plains, range from a straight 50-50 
to the special “My Fair Lady” set- | 
up (believed to be the same at vir- | 
tually all theatres) whereby the 
split was 75-25 up to $50,000 and 
80-20 over that amount. Under the 
deal with “Lady,” which played| 





| 


| spectacle, of course, and the invest- 


| allegory must be clear and appar- 


| direct the picture and flew to Italy 





extra on special O'Keefe subscrip-|the O’Keefe for three weeks, the 
tion. The TG-ATS Toronto season |theatre also paid for stagehands, | 
was set up so that the Royal Alex- | musicians and advertising. 

andra and the O’Keefe wouid each) he rental arrangement for | 
get three entries, with the produc- | «camelot ” which opened the thea- 
tions puiting in three weeks On| ire and “tts pre-Broadway tryout 


| backgrounds, we did not find the 


| essential to several huge scenes in 


could our picture be made to differ 
from the many other Biblical epics 
which were either planned or were 
already in production around the 
world. It was the opinion of my 
colleagues and I that spectacular 
and rich production were not 
enough to tell the story. The pic- 
ture would need sweeping, dazzling 


ment of a great deal of money, but 
the story had to be strong, immedi- 
ately comprehensible and pertinent 
to the lives of today’s people. The 


ent. 
Happily, Bob Aldrich agreed to 


the day after he said yes. He, Joe 
Levine, our production people and 
I personally seouted exterior loca- 
tions in Israel and though we found 
many beautiful sites and stunning 


masses of dress extras and above 
all horse and horsemen that were 


the picture. Reluctantly we aban- 





Lite 


Scots’ Own Dictionary 

Compiling of the Scottish Na- 
tional Dictionary, which deals with 
Scot words after the year 1700, has 
reached the halfway mark. When 
complete it will have 40 parts in 
10 volumes; the 20th part is now 
in print and volumes one to five 
will be available soon. 

A twin Dictionary of the Older 
Scottish Tongue is also being com- 
piled. The 19th part is about to 
be published, while the 20th is com- 
pleted editorially. 

An appeal for $300,000 in the 
name of the Scottish Dictionaries 
Joint Council was launched about 
18 months ago. 





Mexico Hits Girlie Mags 
These are sad, sad days indeed 
for visiting tourists and Mexican | 














subscription at the former house | imn- | 


volved a 75-25 split up to $80,000 
and then 80-20 on the balance. 
Other than “Camelot,” the O’Keefe 
season sked includes no tryouts, | 
but Cohen hopes to get more 
break-in entries into the house in 
the future. 
Cohen feels the theatre’s mod- | 
ern facilities would be beneficial | 
for tryouts. He also disputes cer- | 
tain raps circulating in the trade | 
regarding the accoustics at the 
O'Keefe, which has its own elec- | 
trically controlled system. He ar- 
gues the accoustics have been bad 
only when a production insists on | 
using its own equipment. 
Besides the O'Keefe subscrip-| 
tion shows mentioned earlier, the 
three TG-ATS entries at the house 
included “Camelot” and “Lady” 
plus the upcoming “Drop of a Hat.” 
The solid booking lineup at the 
O'Keefe takes in one week when 
there were no performances at 
the theatre. The house, however, 
was being used at that time for 
rehearsals of “Treasure Island,” | 
which was imported from London | 
for a two-week run. | 
Anent the subscription picture 
in Toronto, Cohen claims the 
O’Keefe-TG-ATS goal next season 
is 25,000 subscribers, which would 
give the O’Keefe three weeks of 
subscription time and the Royal 
Alexandra five weeks. Incidentally, | 
this season's tally of 18,600 sub- 
scribers for 10 shows represents a 
total guaranteed Toronto legit au- 
dience of 186,000 and a guaranteed | 
advance of around $750,000. 
The O'Keefe sked includes the 
current “Andersonville Trial’; 
“Fiorello,” Feb. 13-25; “Hat,” Feb. 
27-March 11; two successive va- 
riety shows, the weeks of Mafch | 
13 and March 20; “Once Upon a} 
Mattress,” March 27 - April 1; | 
“Sound of Music,” April 3-22; a 
variety show, April 24-29; a Cana- | 
dian Conference gathering (not a 
show), the week of May 1; the N.Y. 
Philharmonic, May 8-13; “Gypsy,” 
May 15-27, and the Metropolitan 
Opera, May 29-June 3. 


and two weeks on subscription at 
the latter. 

The importance of the Toronto 
subscription cushion is illustrated 
by the guaranteed advance it will 
provide for the touring production 
of “Fiorello,” which plays the 
O'Keefe for two weeks starting 
Feb. 13. The musical, scaled to a 
$5.50 top weeknights and $6 week- 
end eves. will open to a subscrip- 
tion advance of $74,644. The poten- 
tial capacity for the fortnight, al- 
lowing for the subscription dis- 
count, will be around $180,000. 
Thus, the show will have to do a 
little over $50,000 each week in 
non-subscription business to go 
clean. 

“Fiorello,” incidentally, ls one of 
the four O’Keefe subscription en- 
tries. “Destry Rides Again,” which 
closed Jan. 28 after a fortnight at 
the theatre and the Harry Bela- 
fonte show, which played there 
Nov. 21-Dec. 3, were also on 
O'Keefe subscription; as will be the 
touring edition of “Sound of 
Music,” which is. slated to begin a 
three-week run at the house 
April 3. 

Ail bookings for the O'Keefe, of 
which Hugh P. Waiker is manag- 
ing director, are approved by the 
theatre’s New York representa- 
tive, Broadway producer Alexan- 
der H. Cohen. One of the entries 
scheduled for the theatre is 
Cohen’s production of “At the 
Drop of a Hat,” the two-man revue. 
in which Michael Flanders and 
Donald Swann costar. 

Cohen claims the rental terms 
at the theatre are generally the 

“same as prevail at other large 
houses in major cities. “Hat,” he 
asserts, has been booked under 
the same arrangement worked out 
for other theatres played by the 
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tour simultaneously Oct. 1, 


| 


| act just as did their forebears three | beside the point, even though the 


| to achieve elsewhere. 


|}each evening and have been de-| 
| lighted in attending the screening | 


| clearer to me that this is the one) 


doned our plan to shoot in Israel. 

After looking over many loca- 
tions throughout the Eastern hemi- 
sphere, we settled on Southern 
Morocco, where he weather is uni- 
formly excellent, the government 
officials courteous and extremely 
helpful and where there were avail- 
able the three or four thousand 
horsemen and two or three thou- 
sand foot soldiers our battle scenes|qgwn on magazine stores, book- 
called for. shops, department stores and street 

An additional benefit of working | stands carrying the “offensive” 
in Morocco, we were to find, was|and “pornography laden” Ameri- 
the availability of hundreds of Jews | can magazines which say they, “cor- | 
whose forefathers migrated to!rupt” morals of teen-agers. Wheth- | 
Morocco 3000 years ago, and who er or not the magazines contribute | 
live, dress, look and in many ways|to moral delinquency of youth is 


lighted in oggling the female form 
divine, gringo style, in a parade! 
of girlie books from Playboy, Nug- | 
get, Dude, etc. down to such bla- 
tant pineup books as Gala, Follies, | 
Modern Man, etc., and the long list | 
of one-shots masquerading under) 
title switches along the general | 
line of “Photography for Men.” 
City authorities suddenly cracked 


machos (he men) who formerly rm | 





milleniums ago. Putting these won-| usual pattern at such spots at San-| 
derful people with their Biblical | born’s, Misrachi, Palacio de Hierro, 
style dress and their strong, digni-| was the surreptitious thumbing | 
fied faces into our picture will add} through of the girlie books by teen | 
an element of reality to “The Last | agers and under who looked with | 
Days of Sodom and Gomorrah” | popped eyes, but did not buy the 
which would have been impossible | magazines. 

| Actually this bluenose crusade | 
which has put the magazines in 
question under the counter for sale | 
at two or more times their retail | 
prices, is outcome of rancor of 





After so many years of planning | 
it was almost with a sense of won- 
der that I found on my desk the | 
morning of Jan. 24 the first day’s| 2 : cs is 
production report. Since then J bvegy mel portman _ oe 


have watched with pleasure the|,~. enti: : 
arrival of the production reports | ‘Widdle their thumbs, watch gringo 


imports flood stands, while their | 
own efforts were not permitted on | 
” E self-same pornography charge. The | 
Ss eee _— = - | Mexican books came closer to por- | 

, erg. : | nography than the American count- 
because of the judicious! 


| erparts, 
models and camera 


time when a dream really is com-|~ *: 

ing true, but much bigger and | Povles of 
much better and infinitely more gee 
exciting than my father and I had 
ever thought it would be. 


today, so-called alleged | 
bona-fide magazines, find one ex- | 
| cuse or another for a cheesecake 
spread with accent on angles high- 
lighting region just below the waist | 
and the mammaries. 
in the entertainment field especial- 
ly go in for as much daring cheese- | 
eee : . j 
; : | cake as they can dare, withou;‘ in- | 
parties which launch the saturation | citing official wrath, 
sell The puritan drive, which has full | 
Active in philanthropic and club | S¥UPPort of the Mexican Church and | 
thels’ subuchen Boston civic organizations, has also cracked | 

| down on French editions of alleged | 








Continued from page 10 








work in 


yor: v7) 
Pubiications 


| script 


|community, Mrs, Levine decided to | 
The shows that have already make her decorating ideas pay off | 
played the theatre, with the length |and became a partner in a party | 
of the bookings and respective | decorating business seven years 
grosses of each, were “Camelot,” | 280 called “The Magic Touch.” 
three weeks Oct. 1-22, $352,443; | A man who knows a good thing 
Marlene Dietrich show, one week! when he sees it, Levine promptly 
Oct. 24-29, $57,507; “My Fair|became her best non-paying cus- 
Lady,” three weeks Oct. 31-Nov.|tomer. For the first “Hercules” 


19, $333,912; Harry Belafonte show, 
two weeks Nov. 21-Dec. 3, $192,-| 
694; “Holiday in Japan,” one week 
Dec. 5-10, $39,668; Johnny Mathis | 
show, one week Dec. 12-17, $51,369; | 
“Treasure Island” (rehearsal Dec. 
19-24), two-week run Dec. 26-Jan. | 
7, $76,851; Royal Ballet, one week | 
Jan. 9-14, $111,571; ‘“Destry,” two! 
weeks, Jan. 16-28, $88,492, and 
“Hostage,” single week, Jan. 30- ; 
Feb. 4, $49,656. } 

The booking of “Hostage” for its 
stand at the O'Keefe last week 
was made only three weeks ago 
with the production guaranteed a | 
minimum of $14,000 for the date. 
On the basis of its gross, the pres- 
entation’s share of the take came 
to about $35,000. 





CALL 
Mr. Trapp 
Ci 7-6900 








RENT OR SALE 
SUMMER THEATRE 
GRISTMILL PLAYHOUSE 


Andover, New Jersey 
Seats 800 Stage 30'x50° 
EDITH PIERSON ST 6-5420 











— Sodom & Gomorrah | 
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as.a film salesman I decided to in- 
crease the picture budget three- 
fold, and in place of the director 
we had thought to use, offer the 
picture to Robert Aldrich 

We have great regard for Aldrich 
in Italy and it was my feeling that 
only by bringing in a young and 





vigorous director who would see 
the 4000 year old story of Sodom | 
| and Gomorrah in the light of what) 
| was happening in our society today, | 


epic she dreamed up a time bomb 
invitation after a chance remark by 
one of her husband's business asso- 
ciates that the firm was going to 
be exploded not merely launched 


j and planned an “Explodation lunch- 


eon.” 

For “An Evening with the Gods” 
she produced a rhinestone-studded 
champagne bottle. That spectacu- 
lar at the Forum of the Twelve 
Caesars also featured table center- 
pieces of Steve Reeves in plaster 
amid broken chains and crumbling 
columns for “Hercules Unchained.” 

She considers “Jack the Riprer”’ 
was one of her best but bloodiest 
challenges. The luncheon menu 
printed on drops of blood featured 
hearts of lettuce, London Broil, pre- 
ceded by “odd bits and pieces of 
appetizers” and Bloody Marys. 


Mrs. Levine attributes these 


|“rather unusual” ideas to a won-4 


derful rapport between herself 
and her partner, Estelle Wasser- 
man. “We sit and talk and sketch, 
let our imaginations roam and be- 
fore we know it the plan takes 
shape,” she explained. 

Does she mind the loss of her 
paying customers? “Not at all, my 
husband's business has become my 
business too. There’s a great lati- 
tude in this type of work. Like my 
husband I believe that in show 
business no holds are barred.” 


“lewd” classics including Henry 
Miller’s series of tomes, Funny Hill, 
The Perfumed Garden, and on'! 
down the list to hack produced, | 
garbled English “novels” using | 
four letter words every other para- | 
graph and devoted to graphic de- | 
scriptions of erotic love play. 

Magazine distributors are at-| 
tempting to fight the ban against 
the American magazines. But once | 
the minds of authority is made up, | 
it generally means that ban orders 
remain in effect. Tourists can still | 
get the unclad beauty books back 
in the States. But what they mourn 
is the inability to buy alleged por- 
nography at “bargain counter” 
rates in Mexico. Miller's books and 
others were offered at prices from 
$5 to $10 dollars and now, only a 
week or so after the ban, prices in | 
black market for this “literature” | 
has doubled and tripled | 

There's no telling how many 
thousands of copies of the forbid- | 
den classics and contemporary | 
works cross the border in luggage | 
of visitors. But despite current ban | 
pirate editions of the French edi- | 
tions are being turned out for the | 
tourist trade—at correspondingly 
increased prices. 








Chicago Staff Changes 
Chicago Tribune has transferred | 

a couple of key staffers to top 
editorial posts on the evening Chi- 
cago American, which it bough: 
four years ago,and which for years | 
has been low-sheet in the four-| 
paper Chi market. 
The Tribmen are Richard | 
Hainey, who becomes executive | 
editor of the American, and Lloyd 
Wendth, who'll take title as editor. 








Latter had been Trib’s longtine 


rati 





In the 


Sunday magazine boss. 
American’s managing ed slot is 
Luke P. Carroll, ex-N.Y. Herald 


Tribune. Rainey replaces Edward 
P. (Ted) Doyle, resigned. 

Moveovers were announced just 
prior to American’s occupancy of 
new quarters adjacent the Trib 
building, in space that formerly 
housed the Trib’s broadcast prup- 
erties, WGN-AM-TV. 





Palm Springs Competition 

Virgil Pinkley, who was the 
L. A. Mirror-News, first publisher 
until he resigned and retreated to 
the desert to publish small town 
Papers, has started the Palm 
Springs Star to add to his string. 
His main daily is published in In- 
dio and circulates some in Palm 
Springs, which up to now has had 


| only one paper, the Desert Sun. 


New Pinkléy venture is pub- 
lished on quality newsprint and has 
top art work. Features are Ann 
Landers, Dr. Joseph G. Molner, 
Mike Connelly, Millie Iverson and 
Paul Wilhelm. First edition ran 
20 pages. Pinkley said his policy 
would be 

“With or without consent of 

friend or foes, 

We sketch your World exactly 

as it goes.” 

Desert Sun's chief competish to 
date has been the Riverside En- 
terprise, rated best paper in the 
state. What Pinkley’s paper can 
do to dent Sun’s armor further is 


a question. Desert Sun has Hildy 
Crawford, top gal reporter of 
them all, George Laine, for show 


biz, wire service, Bob Considine, 
Stan Delaplane. Abby Van Buren, 
Holmes Alexander and a UP wire 
service. 

Main issue is whether a town of 
13,000, even if it balloons up to 
50,000 weekends, can support these 
papers. So far advertisers have 
been shelling out generously to all 
of them. 





Such Interesting People 

Literary agent Mrs. Carlton Cole 
has moved from Algonquin to Wal- 
dorf Towers. She’s placed two new 
books by society photographer 
Jerome Zerbe, one about the 1930s, 
for Obolensky; one about 18th Cen- 
tury French homes with a Cyril 
Connolly foreword, for MacMillan. 

Meanwhile Huntington Hartford 
is concocting an art book for Ran- 
dom House to appear coincidental 
with the opening of his now mu- 
seum at Columbus Circle in a year 
r so. 

Finally, Rufus Jarmon, the mag- 
writer, is turning to family nos- 
talgia with a Doubleday manu- 
called “The Old Home 
Place.” 


ATTENTION 


Stock Producers 


Air-conditioned auditorium for 
summer stock lease. Capacity 2502. 
Large stage, plenty of lines and 
lighting. Basement large enough 
for rehearsals, set buildikg and 
painting. Area population approx. 
700,000. No commercial Strawhat 
Competition. 


Write or Call: 
E. ACKERMAN, Mer. 


MEMORIAL HALL 
125 E. Ist St., Dayton, Ohio 
Phone: BA 3-7581 


























MUTUAL FUNDS 
FIND LIFETIME SECURITY 


selling Mutual Furds. Expert training, good 


sale leads, high comm. & bonuses, All fringe 
benefits. PART TIME or FULL TIME, Out- 
standing firm since 1930. Come iu or eall 
Mr. Max Weil for an appointment. 


FIRST INVESTORS 
CORPORATION 
71 West 35th Streat 


Suite 700 LO 4-1044 
= 

















SUMMER THEATRE 
FOR RENT 


Seats 1450; legitimate theatre in heart ef 
Connecticut vacation area, full stage dressing 
reoms ete., fully air conditioned. 
Write JOSEPH ADORNO 
206 Main Street, Middietown Cenn. 
Phene: Diamond 7-3559 
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VARIETY 


LEGITIMATE 101 








Bonogoe 

Stella aes presentation of three- 4 

by Roma - translated by 
ames B. Gidnes. Staged by Adrian Hall; 
settings, Robert Soule; i E., Domingo 

Rodriguez; trey Bi Jules 

music, Denis Jeffrey ess production 
eoordinator, Maurice Schaded. Features 
William Mullaney, Richard Woods, Wells 
Richardson. Opened Jan. 18, 61, at the 
Greenwich Mews Theatre, N.Y.; $4.50 top. 


Lamendin .........-. William Mullaney 
ee aoe George Martin 
of. Rufisque Rona) id Bishop 


rof. Yves Le Trouhadec 
Wells Richardson 








Fisher’s lighting and Domingo A. 
Rodriguez’ costumes colorfully 
complement Soule’s_settings. Al- 
though the translation is credited 


to James B. Gidney, it is noted 
that some scenes and excerpts 
from a Gilbert Seldes version are 
also used. Kali. 


A Banquet fer the Moen 


Robert Woods presentation of two-act 


Margajat Richard Woods | comedy-drama by John Cromwell. Staged 
ankers Raleigh Bond, Jonathan Taylor |by Nola Chilton; settings and lighting, 
en CD 26 iaesseetnienweee Brendan Fay | Warwick Brown: music, Herbie Mann. 
GER 0:65.4%4008esenetss0 George Cohen | Features Jean Shepherd, Jack Betts, Lee 
Senator Russell Bailey | Firestone. Opened Jan. 19, ‘61, at the 
Russian .... Harry Kaiserlian | Theatre Marquee, N.Y.; $4.50 top. 
American .... eS) eae Mako 
Swede Path PROMO [TOMB ...0.ccccccccccceccces Jack Bette 
Italian Woman .....----:- Fiore |Mr. Beel 
ere Janice Wiison |Hostess =... . seen cence Paul B. Price 
EE is 6c6e ceeweveeesees Beth Porter | John’s Father 
Leader a hilip Baker Hall iA aes s+ Veseseeeenes Jean Shepherd 
Pioneers..... ’ Russell Dido. Daniel Ades, | \fargaret 
Jack Johnson. Ben Gorelick |Helen =... s sewveeeens Lee Firestone 
| TC Cee Terry Schreiber | }ohn’s Mother 
Guide LSEaetbaeagaawe DORE SRI 6oséc sss. scnsccnveose Kenneth Rock 
Proeubados 2 .vcccccccscccs Jenny Duncan | Girl ... s* Lynn Kevin 
Others. Bob Burgos, Haig Chobanian, 
x a ere David Frank, Catherine Mandas, Roma 
Contemporary man’s gullibility | Satterfield. 


and its ramifications in several fa- 
miliar institutions. ranging from 
psychoanalysis to high finance, is 
given an often-amusing satirization 
in Jules Romains’ “Donogoo” at 
the Greenwich Mews Theatre, N.Y. 
The combination of producer Stella 
Holt and director Adrian Hall, re- 
sponsible for many past Mews pro- 
ductions, has presented the farce 
with a light-handed flexibility that 
generally holds the disjointed piece 
together. 

In Peris in 1930 the show at- 
tracted considerable attention be- 
cause of its amusing satire and the 
stage mechanics for the frequent 
change of locale. As presented off- 
Broadway today, “Donogoo” is still 
comic in concept and challenging 
to the scenic artist, and the cast 
and designer Robert Soule display 
clever versatility. 

Romains’ comedy deals with the | 
frevdulert founding of a city in tne 
wilds of Brazil so a professor can 
substantiate his “discovery” 
place and thereby gain admittance ! 
to the French Academy. The proj- 
ect eventually turns into a wild | 


financial scheme involving brokers | 


and explorers who end up “found- 
ing’ Donogoo in exaspiration after 
being unable to find it. Climactic 
scenes showing flashing neon signs 
of the Donogoo Hilton, A&P and 
other signs of commercial invasion, 
as well as earlier experiences with 

psychoanalyst, jungle exploring 
parties and stock brokers provide 
zany moments. 

William Mullaney is amusing as 
the fellow who starts the scheme 
rolling and eventually becomes 
governor-general of Donogoo, and 
Wells Richardson is a credible cat- 
alyst as the phony professor. Rich- 
ard Woods is siick and often- 
diverting as the financial brains 
behind the operation and Brendan 
Fay is an okay leader of an explor- 
ation party. Also entertaining are 
Ronald Bishop zs the kockie head- 
shrinker, Fiore as an Italian house- 
wife and Russell Bailey as a sen- 
ator 

Pleasing and effective continuity 
is provided by Jenny Dunean as a 
troubador who renders Denis Jef- 
frey Blood’s appropriate Parisian 
musie on an accordian and Jules 











| SUMMER THEATRE 


Moder, fully equipped pley- 
house heating 500. Situated 
resort area with turnover of 
over 100,000 vacationists 
weekly. 80 miles from New 
York. For particulars, write 
HAROLD AUTEN 
Bushkill, Pike Co. 
Pennsylvania 
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In lights on Browdway 
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In “A Banquet for the Moon,” 
playwright John Cromwell has 
provided a vehicle for radio-tv 
personality Jean Shepherd. The 
comedy-drama at the Theatre 
Margue, N. Y., a modernization of 
the Faust legend, displays flashes 
of sardonic wit and provocative 
drama to comment on contem- 
porary society. 

Key figure in the proceedings is 
a Mephistophelian character, re- 
ferred to simply as M, portrayed 
by Shepherd. As the devil's en- 
voy who hosts a heart-sick nuclear 
physicist through an_ excursion 
into youth, innocence, heroics and 
power, he gives an expressive per- 
formance, particularly in _ the 
comedy scenes. 

“Banquet for the Moon” at- 
tempts to hold a mirror up to the 
|audience and, in fact, actually does 
so in one sequence involving a trip 
to the theatre in which M and his 
| charge sit on the stage to watch 
{the “play” going on in the audi- 
ence. At times the philosophic 
| sketches are confusing, end event- 
|ually she concept itself tends to} 
become tiresome. But generally | 
“Banquet” holcs attention and 
provides interesting theatre. 

As the disillusioned physicist, 
Jack Betts aptly conveys his con- 
| fusion and ultimate despair over 
his Satanic pact. Paul B. Price pro- 
vides amusing moments, first as a 
salesman of the demonic bargains 
| and later as a mummified “hostess” 
| at a wild cocktail party. Lee Fire- 
|stone offers diverting moments, 
particularly as a psycho temptress. 

Nola Chilton has directed with 
lively imagination, and Warwick 
Brown's settings and lighting pro- 
vide clever atmospheric touches. 

Kali. 








Every Other Evil 
Nils L. Cruz & Robert E. Judge presen- 
tation of three-act drama by James 
Comorthoon. Staged by Herbert Nielsen; 
settings, Herbert Nielsen; lighting, Lynn 
Fishbein; costumes, Venti Melia; music, 
Arthur Kaplen: associate producer, 
| Sylvia Singer. Opened Jan. 22, 61, at the 
fd ee N.Y.; $3.50 =. 
sesee nis Cooney 
| Dan Fitageraid sees utaek C. Schneider 
ees Linda Robinson 
Mrs O'Donnell 


Elaine Ejdridge 
oa CE ovevcdesecs 





Stan Whitman 
John Horn 


pan Se Buk io Frederick Heidemann 
McLoughlin ‘ obe Molnar 
Maggie McLoughlin Sylvia O’Brien 
hy pesieab ova : Bob Sonderskov 
paeeeeee Robert C. Schneider 
Children Diane Robins, Lyle Rose, 
Charles Camleri 

ee Te John Kimbro 
DORM ccccoccccccccevcccs Henry Heffner 


Two favorite author themes the 
Irish rebellion and the conflict be- 
tween devotion to God and duty to 
country, are the core of James Co- 
morthoon’s “Every Other Evil” at 
the Key Theatre, N. Y. But despite 
its heavy subject, the drama con- 
tains warmth and sincerity and is 
skillfully performed so as to over- 
ride the handicap. 

If there is nothing particularly 
original in “Every Other Evil,” 
there is arresting drama developed 
out of the inner struggle of a young 
Irish lad who has chosen the Clergy 
as his future vocation but is forced 
to forsake his Christian principles 
and kill a man when his country is 
in danger. There are also touching 
moments concerning the love of a 
young colleen fer the boy and her 
compassion for his torment, and the 
anguish of an old woman over the 
lives of her sons. 

As the tormented youth, Dennis 
Cooney is impressive, with a sensi- 
tive quality that convey the an- 
guish the lad experiences. Linda 
Eldridge is attractive and delicate 
as his girl and Elaine Eldridge 





gives a forceful performance as the 


old woman. Other persuasive a 
trayals are registered by 
Whitman as a fatherly priest, Fred- 
erick Heidemann as an IRA leader, 
John Horn as a young freedom 
fighter, and Robert Molmar and 
Sylvia O’Brien as a shopkeeper and 
his wife. 

Herbert Neilsen’s direction is 
concise and generally well-paced 
and his settings are appropriate. 
Venti Melina’s costumes and Lynn 
Fishbein’s lighting create oo 
illusion. zli, 


Dance Review 








Paul Taylor Danee Co. | 
(Hunter College, N. Y.) 

A full and enthusiastic house 
(Hunter College aud) greeted Paul 
Taylor’s program, his choreography 
and excellent little company. Com- 
pared to last season these artists 
seem more consumate and ma- 
tured. Perhaps Taylor will one day 





Met Opera Drops Philly Series 
After 75 Years: Inflation Blamed 


Philadelphia, Feb. 7. 
The Metropolitan Opera is giv- 
| ing up its Philadelphia series after 
| more than 75 years of perform- 
here. U.S. inflation ts 








‘ROOTS’ INTO HOTEL SPOT 


Wesker Opens 299-Seat . Mayfair | 
Off Times Square 





| 
; ances 


| blamed. 
Norman Twain’s production of| Tradition and general excellence 











Arnold Wesker’s British play, | of the New York company have 
“Roots,” scheduled to open March | made its schedule here the out- 


|6 in the new 299-seat Mayfair Thea- | standing social as well as musical 
tre, N.Y., will operate under a spe- event. The performances of Alces- 


| tis” tonight (7); “Martha,” Feb. 28, 
jcial Actors Equity contract. Pro-| and “Turondat.” March 21, will 
duction activity on the play had mark the conclusion of Philadel 
— — —— a phia’s running musical aitraction. 
ion of a pact to cover the small- ; ey . 
seater, which is located in the heart | , RU@ol Bing nner ed eon ae 
f the Broadway theatre district a : The 
= a i lity | #8 Philadelphia dates. The com- 
an consequent y does not qualify | ,any had asked for $186,000, which 
as an off-Broadway house. |local sponsors made up in ticket 

The Mayfair, which Russell Pat-| sales and contributions. Tickets 


erson is designing, is located on W. 
46th St. in the Paramount Hotel! | 
cellar spot formerly occupied by | 
Billy 
An Equity rule defines off-Broad- | 
way as being outside the area 
bounded by 5th and Q@th Aves., 
from 34th to 56th streets. The stand- 


also devise a program of wider 
emotional, less abstract vein. He is 
capable of going this one further 
step in the right direction. The 
human body is not merely an in- 
strument but a personal being. 
There is inventiveness, aware- 


| series sales. 
Rose’s Diamond Horseshoe. | 


| 


ard minimum for Equity perfor- | 


|are at a premium here and the 
house is sold f-r in sdvance. hy 
Parquet, balcony and 
box-holders are acked to holster 
the substantial boxoffice tariff with 
2 hefty donation. else their pref- 
|erential rating may be endangered 
in favor of someone more generous. 


Breakdown of the nevotiations 


ness of body design in space and 
his own perfectly controlled tech- 
nique which makes even awkward 
and contorted movements appear 
graceful and lithe. His company 
follows Taylor’s intentions closely 
though each retains a certain per- 
sonality, Akkiko Kanda, Maggie 
Newman, Pina Bausch, Elizabeth 


mers off-Broadway is $45 and on aia when Bing asked $225.000 for 
Broadway $111. The minimum at | six performances next season but 
the Mayfair will be $85, plus a/ forbade boosting the ticket pvrice. 
sliding pay scale contingent on The Philadelphia committee hajked 
the weekly grosses, iat raising an additional $39.000 in 
The rehearsal pay for the} | contributions. 
“Roots” cast will be $50, compared The Tuesday evening appearance 
with $82.50 on Broadway and $20 | here and in Brooklyn were a d® 


Walton and Don Waggoner execute 
this strictly abstract but fascinat- 
j ingly ingenious choreography with | with realtor-investor Irving Maid- 
| astonishing naturalness, as well as|man. The theatre is on the same 
|more often than not a sardonic | ctreet with three Broadway houses, 
humor. \the Lunt-Fontanne, Helen Hayes 
Taylor is also to be commended |and 46th St. 
on his excellent and original choice | Operating under a special Equity 
|of musical accompaniment though | contract because of its loation, is 
| it is regrettable that this should be|the 4ist St. Theatre on 41st St., 
reproduced on ‘ape which is most-| between 6th and 7th Aves. 
ly not even perfect in its rendition, 
but mainiy detracts from the for- 
mal enjoyment of the music, Rick Colitti,, who plays a small 
'which would hardly be missing |Tole in the off-Broadway produc- 
|with live performers. Economics ition of “Montserrat,” came to the 
preclude. But it is to be hoped that | rescue of the show’s management 
Taylor may yet find the means, | recently when Leonardo Cimino, 
perhaps in a European opera | who has one of the major assign- 


off-Broadway. Twain, incidental- 








house, to show “Meridian”. (to | ments in the play, was unable to 
music by Pierre Boulez.) or the} |g0 on for four performances be- 
wonde?fully somber “Fibers” (to|cause of laryngitis. No understudy 


had rehearsed the Cimino role, but 
Colitti was able to take over the 
ailing actor’s part with very little 
| Preparation. 


“Five pieces for orchestra” by 
Arnold Schoenberg) to an audience, 
accompanied by a full and well 
rehearsed orchestra. Goth. 





Another smallseater | 


| 
| 





velopment of the Met's former 


ly, is also co-owner of the } Mayfair | practice of going dark that night. 


The Brooklyn series was given up 
some 25 years ago. When Rudolf 
Bing took over the management of 


| the opera troupe 10 vears ago he 


instituted a partial Tuesday night 
subscription plan. which proved 
highlv popular and has now reach 
ed 18 Tuesday evenings each sea 
son. 





Tuesday Eves In N. Y. 

Met Opera in N.Y. is adding an- 
other eight opera Tuesday night 
subscription season next season. In 
times past Tuesday was dark at 
the house, the Met dividing be- 
tween Broaklyn Academy of Musie 
and Philadelphia dates. 

What now happens is that the 
Met will have an odd-Tuesday and 
an even-Tuesday block of tickets 
to divide between new subscribers, 
of which the waiting list is long. 
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BROCHUR: AVAILABLE WITH 
COMPLETE TELEVISION, FILM 
AND THEATRE BACKGROUND 











TOMI cron 


For the past four years she has been 
active in theatre, television and films in 
Canada, in such plays as Ondine, Dark of 
the Moon, St. Joan and The Time of the 
Cuckoo; in the film Ivy League Killers; 
and television series: Cannonball, Last of 
the Mohicans, and Tugboat Annie, cure 
rently on the New York teievision screens, 
Born in Tagonrog, U.S.S.R., she lived in 
geveral European tountries on both sides 
of the Iron Curtain before emigrating to 
Canada where she worked first as an inter- 

reter in family and juvenile court. Off 
a eal she was in The World We Live 
In last spring. Most recently she appeared 
on Broadway with Claudette Colbert in 
Julia, Jake and Uncle Joe as “Elena.” 

LUDMILLA TCHOR 
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Broadway 


Marquis Guy de la Passardlere, 
husband of Lilo, in for surgery at 
Mt. Sinai Hospital. 

The Mike Lanins have adopted 
an infant daughter. He’s the veepee 
of the Howard Lanin Enterprises 
and she’s the former Ilyana Yank- 
wich, daughter of Judge Leon 
Yankwich of the Los Angeles Fed- 
eral Court. 

Long Island Forum Inc. has been 
authorized to conduct a publishers 
and printers business in Westhamp- 
ton Beach, Suffolk County. Capital | 
stock is 200 shares, no par value. 
Leonard L. Bishop Jr. of West- 
hampton Beach, was filing attorney 
at Albany 

Capt. George H. Maines, long- 
time personal publicist for Jimmy 
Durante, and his wife, the former 
Elizabeth Breakstone, celebrated 
their 20th wedding anni yesterday 
(Tues.). They're in N. Y. with Dur- 
ante, who opened at the Copaca- 
bana last week. 

“The New Theatre in Germany,” 
an exhibit of photos, blowups, scale 
models eic. shows daily at Pepsi- 
Cola bldg. March 14. For the chi- 
chi premiere, Joan Crawford for 
Pepsi and Jean Dalrymple for N.Y. 
City Center, where “Fautus” from 
Hamburg opened, were joint) 


greeters 
Las Vegas 


By turrest Duke 
(DUdley 44141) 

Benny Goodman inked for Des- 
ert Inn, Feb. 21. 

Harvey Diederich, Sahara flack, 
took over as ad-publicity chief on 
Feb. 6 

The Barry Katleman who mar- 
ried Gail Stevens isn’t the son of 
E! Rancho’s Beldon Katleman as 
he was identified in VARIETY. 

Jack Carter, Flamingo topper, 
says his girl friend kept pestering 
him to buy her a foreign conver- 
tible; so he bought her a rick- 
shaw 

Thunderbird star Billy Gray vis- 
iting his pals Jack Entratter at the 
Sands, and Cene Delmont at the 


Flamingo after his first night 
openings. 

Lloyd Lindroth, harpist in the 
Desert Inn lounge, had option 


picked up indefinitely, thus join- | 
ing the regulars such as Dave 
Apollon Milt Herth, and Michael 
Kent who've been there for years. 

Peggy Dietrick did a splendid 
job of batting for the ailing Jane 
Froman at the Flamingo. Miss 
Dietrick, wife of local deejay Don 
Adams, recently chirped with 
Louis Bellson at the L. A .Coconut 
Grove 


Paris 
By Gene Moskowitz 
(66 Ave Breteuil; SUF. 5920) 
Lynda Gloria to head the new 
Folies-Bergere show due late this 
season 





Agnes Varda and Annette Wade- 
ment. re 

20th-Fox has Anglo language 
rights to Brigitte Bardot’s new pic, 
“The Loose Reins,” to be called 
“Only For You” in the U.S. and 
England. BB produces and Roger 
Vadim directs. 


Mexico City 


By Emil Zubryn 
(Apartado 385, Acapulco) 


Dolores del Rio readying for 
brief personal appearance engage- 
ment in one of Frank Fouce’s thea- 
tres in Los Angeles. 

David Niven building a summer 
home in the Hidden River exclu- 
sive colony, with construction cost- 
ing around $32,000. 

Peruvian actress Ofelia Mon- 
tesco Hollywood bound for a role 
in a George White and Jack Pres- 
ton production this March. 

Jorge Rosas, 23 year old Mexi- 
can, back here for a rest after 
working as scene designer at the 
Paris Opera throughout 1960. 

The Palace of Fine Arts plans 
to install a luxury restaurant for 
the public during intermissions of 
opera, ballet, music and legit 
shows. 

Bob Lerner swears he will not 
do another musical comedy here 
until authorities permit him a $1.44 
orch admission at the b.o. Current 
admission is frozen at 96c. 

Miguel Aleman Jr. definitely 
bowing out of organizing commit- 
tee of the World Review of Film 
Fest.vals this year as prelude for 
political bid for a deputy’s seat. 

Fernando Borges, billed as the 
“Pat Boone of Argentina,” will 
arrive here soon to fulfill theatre, 
nightelub and tele engagements as 
well as waxing records for RCA 
Victor Mexicana. 








Bill Hayes who built an Acapuico 
residence in a month with a labor 
force of 600, dickering to become | 
a member of the Mexican Assn. of | 
Film Producers so he can make | 
pictures in Mexico. | 

Francisco Aguirre fast becoming | 
biggest night club  impressario 
here, now owning such spots as 
La Fuente, Astoria, Mar y Cielo, 
Rio Rosa, and Capri. He also owns 
three radio broadcasting stations 
and a deluxe hotel. 











Studios Off Hook | 


es Continued from page 1 ee 





pation by WB. Import of nisin | 
revised ruling becomes apparent | 
with disclosure that, for 44-month | 
period only “about’’ $20,000 of tax | 
is now being levied. 

When. proposed assessment was 
made, Warners alerted other stu- | 
dios and, under a deep veil of 
secrecy, they banded together to} 
get an adjustment. Law firms of | 
Loeb & Loeb and Mitchell, Silber- | 
berg & Knupp were retained. For 


Edith Piaf breaking records at) getting entire situation clarified, | 
the Olympia Music Hall and also| culminating in Nevins’ ruling. 


hitting disk bestseller lists. 

About $16,300,000 will be spent 
on governmental film handouts and 
administration underwriting this | 
year 

Jean-Pierre Leaud, boy star of| 
“The 400 Blows,” now making his | 
first pic as a director. 
short which he also wrote. 

Robert Dhery to do exteriors on | 
a Yank bankrolled pic, “La Belle | 
Americaine,” here next spring with 
interiors earmarked for Hollywood. 

Robert and Robert Hakim to pro- 
duce another version of “Camille,” 
based on Alexandre Dumas’ book 
not the play. Marcel Carne will 
direct. 

The Prix Louis Delluc, one of 
the top film critic’s awards here, 
to Henri Colpi for his first pic, 
“Such a Long Absence.” Copli 
edited “Hiroshima Mon Amour.” 

Raoul Levy made a quickie ap- 
pearance from N.Y. to tell local 
scribes about his forthcoming Co- 
lumbia production, “Marco Polo,” 
and then went right back to 


| the 


lerty 
. *| picture. However, it establishes 





Gotham 

New stage adaptation of Feodor 
Dostoyevsky’s “The Brothers Kar- 
amazov" by Dominique Auber due 
next season with Laurent Terzieff, 
Jean-Louis Trintignant and Nicole 
Courcel 

The Nouvelle Critique Prize for 
the best French film of the year did 
not go to Francois Truffaut's ‘The 
409 Blows” as first reported. Ac- 
tually it went to his second pic, 
“Shoot the Pianist.” 

A 20-year-old actress, 
Paquin, turns pic director for 
temme 


Otiners 


director ranks 


are 





Nicole | 


According to Nevins, revised | 
yardstick of taxability now is this: 

The interpretation is based on | 
fundamental provision . . 
that the producer is the consumer 
of all the tangible personal prop 
used in producing a motion 


categories of sub-producers and co- | 
producers which have not previous- | 
ly been defined and classifies them | 
as taxable or not-taxable. | 

Tests are given which may be | 
applied in determining the taxa- |} 
bility of many other transactions 
found in the industry.” 

Hereafter, before equating the 
5% sales and use tax applicable 
for rental deals, state will exempt 
numerous items and cost computa- 
tions of “straight rental deals on 
filmaking facilities will be fixed. In 
most insiances, what will be taxed 
no longer will be questionable, but 
when questions do arise equaliza- | 
tion board will hand down a rapid | 
ruling. 

Attorneys retained by studios | 
spent months going over all facets 
of studio operations and rental ar- 
rangements—and for first time, ap- 
parently, really brought equaliza- 
tion board up to date on precise | 
modus operandi of studios at pres- | 
ent. 

Nevins reports: “This interpre- | 
tation is the result of numerous | 
conferences held by the equaliza- | 


tion board with industry represen- | 


tives and their attorneys. Staff 
members and technicians of the | 





London 


(HYDe Park 4561/2/3) 
Dollars In the Stock Market.” 

Alec Guinness signed by John 
Columbia release. 

Marcel Hellman and his brother 
Carol (from Munich) to N.Y. and 
the Coast on picture deals. 

Lola Fisher, current heading bill 
at the Society, out for a couple of 
days with a bout of laryngitis. 

Fred L. Thomas, Rank Film Dis- 
tributors managing director, back 
at this desk after undergoing sur- 
gery. 

Val Gielgud to be guest of honor 
at the Arts Theatre Club supper 
Feb. 20. He is BBC’s head of radié 
drama. 

Leon Gluckman in town to stage 
the All-African musical “King 
Kong.” It is due at the Prince’s 
Theatre later in the month. 

Marty Wilde off to South Africa 
to film in “The Helions,” which is 
being made jointly by Warwick 
Films and Jamie Van Uys. 

Nicolas Darvas in last week from 
Paris to finalize publication of his 
book “How I Made Two Million 
Dollars on the Stock Market.” 

Cc. J. Latta, managing director 
of Associated British Picture Corp., 
tossed an informal luncheon to 
welcome Steve Broidy and Norton 
Ritchey to town. 

Caroline Lejeune, who retired 
as Observer film critic at the end 
of the year, appointed by Kenneth 
Rive to be artistic program adviser 
for his Gala Films. 

Bob Hartford-Davis is to direct 
Unifilms’ first feature production, 
tentatively titled “Crosstrap,” with 
Laurence Payne, Bill Nagy, Gary 
Cockerill and Jill Adams. 

Producer W. A. (Bill) Whittaker 
and director Robert Day, who 
brought comedian Tony Hancock to 
films in “The Rebe!,” will be hand- 
ling the star’s next vehicle, 


Tokyo 


By Dave Jampel 
(Press Club—211-3161) 
Earl Grant and unit swinging 
through Japan. 
French actress Francoise Arnoul 








| in for 12-day visit. 


Ditto the Delta Rhythm Boys. 


“Cimarron” (M-C) opened 
strong at the Hibiya 
Disney’s Far East rep Alex 


Caplan to U.S. for visit. 

Iwo promoting agencies here 
seeking to nab Sammy Davis Jr. 
for dates later this year. 

General sales manager Ernest 
welton of Rank Overseas here on 


biztrip. 
Alee Guiness here to absorb 
culture prepping fer playing a 


Japanese in WB filmization of 
“Majerity of One.” 

After a year of California living, 
Kabuki-type dance leader Tokuho 
Azuma, whose units have made 


| past nine months they have worked | global tours, will resume residence 


in Japan. 

In a Coals-to-Newcastle move, 
Art Friends Assn. is negotiating 
with Columbia Artists to bring full- 


| Sized “Madame Butterfly” troupe 


to Japan. 

The Pentagon trying to buy a 
print of ‘Storm Over the Pacitic” 
from Toho. Film, which depicts 
Pearl Harbor raid, is still in ne- 
gotiation for U.S. release. 


Frankfurt 
By Hazel Guild 
(24 Rheinstrasse; %25751) 
City of Schweinfurt building a 





new city stage at a cost of $1,500,-| 
000, to seat 750 people and be ready | 


in two years, 

East Germany reportedly has 
just reached its 1,000,000 tele set, 
as compared to the 4,500,000 now 
in West Germany. 

“Irma la Douce” due for its first 
German presentatio; with Margit 
Saad and Harald Junke playing the 
leads at the Baden-Baden Theatre. 

John Cranko, former choreog- 
rapher with the London Royal Bal- 
let, signed as new ballet master for 
the Wuertemberg State Theatre of 
Stuttgart. 

William Backhaus, 76-year-old 
concert pianist, suffered a heart 
attack in Cologne following the first 
of his three scheduled concerts 
there. 

Top German record star Caterina 
Valente signed to an appearance on 
the Perry Como Show in February; 
then will go on a concert tour of 
Mexico and South America. 

Hans Schweikart and Friedrich 


, | Studios were interviewed in order Duerrenmatt writing the film script 
“Death Without a Will,” swelling: to obtain complete understanding | based on Duerrenmatt's play “The 


to four.|of the problems facing the in-| Marriage of Mr. Mississippi.” Kurt 
Jacqueline Audry,| dustry.” 


Hofmann directs, and Johanna yon 





Koczian and Martin Held are play- 
ing the leads. 

John Schapar, German film and 
television choreographer, who is 
now staging the show “L’Amour 
Madame” at La Nouvelle Eve in 
Paris, signed as soloist for a show 
at Ciro’s in Hollywood; then will 
play Las Vegas and tour the U.S. 
with the show. 


Hong Kong 
By Ernie Pereira 
(Tel. 774156) 

Aussie tele commentator Bob 
Sanders flew in from Sydney. 

An envisaged cross-harbour 
bridge scheme will cost $80,000,000. 

Esquire mag. travel editor Rich- 
ard Joseph in for a visit on his 
Orientour. 

Time Magazine banned from 
Macao until further notice report- 
edly for “untrue” articles the mag- 
azine carried in its Jan. 2 issue on 
Portuguese West africa. 

Hong Kong chosen as site for 
first Asian Students Conference, 
scheduled for September. Delega- 
tions will come from Singapore, 
Malaya, Japan, Korea, India, Thai- 
land and Afghanistan. 

Two floating fairs, one from 
Japan and the other from Indo- 
nesia, due here this month. The 
Indonesian vessel is bringing a con- 
tingent of Indonesian dancers and 
belles from Bali who will perform 
ort three consecutive nights, Feb. 

-9-10. 
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necklaces, and in the vocal line, 
all are masters of the medium. In- 
cidentally, no one upstages Miss 
Ward, who often solos with self 
accomp on piano. One of the Sing- 
ers broke into a terp solo on her 
own, and was forthwith returned 
to the fold by emcee Fred Barr 
(who is familiar with artistic tem- 
perament in gospel circles). 

James Cleveland, a big man with 
rich baritone pipes to match, real- 
ly took over the aud with his wind 
rhythm chant, “I Need Jesus,” 
which easily has as much jazz as 
gospel in the beat. His physically 
ample All Star Femmes supply 
solid support. 

“Swanee Quintet,” described as 
“the hottest thing going in gospel,” 
scored with a steady, driving rendi- 
tion of “I'm Going to Take the 
Lord With Me.” As opposed to 
the more traditional approach of 
Cleveland and Miss Ward, the 
Swanees are of the modern school 
with sharp-drape suits and shades 
of r&r in the projection. 

Same applies to the Five Singing 
Stars, described by emcee Wheeler 
as “sharp, young boys.” They 
could be sharper, however, and 
seem to feel the moving spirit most 
when plugging one of their disks. 
The three Philadelphia Jr.’s open, 
and show with good effect that 
youngsters can belt in the tradi- 
tional groove as well as the mod- 
ern. 

Adding a lot, especially to the 
sock rhythm numbers, were Her- 
man Stevens on organ, Randolph 
Thompson on piano, and Pola Rob- 
ins, drums. Wheeler and Barr split 
the emcee chores and switch over 
with a turn of their own. Generally 
they sing a duet, but this time out 
Barr solos on organ and backs 
Wheeler in his pleasant. sotto-bari- 
tone rendition of “Without a 
Song.” It makes for a nice break 
midway in the group frenetics 

Bill, 


i 
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| 
man stars; “Tenderloin,” in which 
Evans stars; “Toys in the Attic.” 
in which Maureen Stapleton, Irene 
Worth, Anne Revere and Robert 
Loggia costar; “Music Man,” 
“Tenth Man” and “The Wall.” 
These seven shows represent one- 
fourth of the available Main Stem 
product. 

The regular b.o. top for four of 
the bargain offerings, “Becket,” 
“Tenth,” “Toys” and “Wall,” is 
$6.90 weeknights and $7.50 week- 
end eves. “Gypsy” and “Tender- 
loin” are both scaled to an $8.60 
top weeknights, with the former 
climbing to $9.40 weekend eves 
and the latter $9.60. “Music Man” 
plays to a straight $8.05 top 

In a number of cases, where off- 
Broadway shows are on cut-rates, 
the price differential still offers 
prograimbasement come-ong tor 





legit patrons. 


Hollywood 


Steve Broidy back from Madrid, 

Bill Ornstein joined staff of Daily 
Variety. 

Art Linkletter to Honolulu to 
emsee YMCA centennial banquet. 

Billy Wilder in Berlin gabbing 
with Horst Buchholz on “One-Two- 
Three.” 

John Bromfield on month’s p.a, 
tour to bally his “U.S. Marshall” 
teleseries. 

Kim Novak formed Kimco Pic- 
tures Corp. as spread for future 
production. 

Robert Joseph upped to director 
of literary activities of Jerry Wald 
Productions. 

Y. Frank Freeman kudosed with 
life membership at Directors Guild 
of America’s annual awards dinner. 

Norman Benson named manager 
of Technicolor Consumer Photo- 
graphic Products Division, new unit 
of parent company. 


. 
Chicago 
(DElaware 7-4984) 

International Recording Co. 
opened a new location on the far 
westside. 

Gerald Maloney, ex-Metro head 
booker here, joined territorial film 
distrib Charles Teitel. 

Chi GAC topper Leon Wolfberg 
on a southwest looksee, including 
stops in Dallas and Houston. 

Galen Williams band supplants 
the Ralph Rotgers dansapators in 
the Ambassador West Buttery. 

Show trade publicist William 
Corcoran sidelining gossipy column 
in the suburban Messenger Press 
chain of gazettes. 

Linda Darnell skipped one Ca- 
mellia House performance and 
truncated a few others because of 
a virus infection. 

Local music trade tossing a sur- 
prise bash in the Sheraton Towers 
today (Wed.) for Irwin Barg on 
his 43d anni with Robbins Music. 

Vet Pump Room maitre d’ Phil 
Boddy being lend-leased for a 
couple months to the Eldorado in 
Palm Springs, but due back for 
Easier. 

Chi composer of longhair jazz 
Bill Russo guest-conducted the 
Kansas City Philharmonic last 
Saturday (4) in world preem of 
his latest, “Variations on an Ameri- 
can Theme.” 


Zarich 
By George Mezoefi 
(32 Florastrasse; 34-70-32) 
Louis Armstrong combo set for 
a two-a-day concert at Kongress 
haus here, Feb. 11. 


Zurich Stadttheatre chief Her 
bert Graf, will stage Verdi's “Sl 
mone Boccanegra” at this year’s 
Salzburg Festival. 

What's-in-a-name-dept.; Andre 
Roussin’s boulevard comedy, 
“Nina,” will be tagged “Viola” at 
Zurich smallseater, Theatre am 
Hechtplatz. 

Stadttheatre Basle is presenting 
Swiss bow of Benjamin Britten 
ballet, “Prince of the Pagodas,” 
choreographed by Wazlaw Orlk 
kowsy. 

Two Americans into new Stadt- 
theatre production of “Samson and 
Delilah” (Saint-Saens), end of 
February: Samuel Krachmaltnick 
to baton, Lotfi Mansouri to stage. 

Rudolf Kempe to replace the late 
Dimitri Mitropoulos as conductor 
of Richard Strauss’ “Elektra” at 
Stadttheatre here during the June 
Festival. Inge Borkh will sing the 
lead. 

Lisa Della Casa inked for three 
performances at Zurich June Festl 
val. She will twice sing the Mars- 
challin in the new Graf production 
of “Rosenkavalier,” plus the lead 
in “Ariadne auf Naxos” (Strauss). 

St. Louis-born contralto, Grace 
Bumbry, currently a Stadttheatre 
Basle pactee, will be the first 
colored singer inked for the Bay- 
reuth Festival. To sing Venus in 





the opening production, “Tann- 
haeuser.” 
U.S. tenor James McCracken, 


who scored as “Othello” (Verdi) 
at Zurich and Vienna Opera this 
season, has been pacted by Rudolf 
Sellner, succeeding Carl Ebert as 
artistic topper for the new Berlin 
Opera next season. 

Swiss participation at upcoming 
Theatre of Nations in Paris to be 
Ibsen’s “Rosmersholm” by the 
Schauspieltruppe with Maria 
Becker and Will Quadflieg, plus 
Friedrich Duerrenmatt’s early com- 
edy, “Romulus the Great,” by 


Lausanne group Theatre des Faux- 
Nez, in French, 
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OBITUARIES 


ANNA MAY WONG FRANKLIN GILBERT 

Anna May Wong, 54, Los An-| Franklin Gilbert, 43, producer of 
geles-born Chinese film actress dat-| “Lend an Ear” and other legit 
ing from the 1920 silents, died Feb. | shows in Hollywood and Broadway, 
2 in her Santa Monica home of a/died Jan. 28 in Rome, Italy. His 
heart attack. Among her first re-| real name was Franklin Goldberg. 
leases was Douglas Fairbanks’ 1924| Both he and the late actor Wil- 
fantasy, “The Thief of Baghdad.” |liam Eythe produced “Lend an 

Her credits were numerous cul-| Ear” together in Los Angeles and 
minating with Universal's “Portrait |later brought it to Broadway. | 
in Black” last year starring Lana | Among other plays he did in Los 
Turner and Anthony Quinn. Angeles was Tennessee Williams’ 

Popular with the film colony and “The Glass Menagerie.” He also | 
with those among the television ad-|had been an associate film pro- 
vertising fraternity who got to|ducer for Columbia and Republic 
know her recently, the Chinese ac- | Pictures in Hollywood. 
tress had a lively humor. She ap-| Gilbert went to Europe last fall 








parently needed it as her success|as assistant to the producer of 
as an actress left her partly es-|‘Lion of Sparta,” a 20th-Fox ag 
tranged from the California Chi-| just completed in Greece. In 1953, | 
nese community and, friends have | he 
said precluded marriage. 
type 


was co-producer with John 
Fearnley of the Broadway musical | 
Miss Wong | “Maggie,” which was based on the 


As an exotic 








Hane 


Feb. 9, 1958 








was an early traveller from Holly- | James M. Barrie play, “What Every 
wood to foreign film studies. She,Woman Knows.” 


she became publicity director for 
Interstate Theatres and the de- 
funct Dallas Little Theatre. Lately 
she had been a teacher. 


Survived by an adopted daugh- 





BOB HAMMOND 
Bob Hammond, 64, veteran 
vaudeville performer, died Feb. 1 
in Chicago. He appeared in his 
own act called, “Bob Hammond's 
Birds,” the birds being trained 
cockatoo’s. The act played most of 
the leading vaude houses including 
the N, Y. Palace and the London 
Palladium. He appeared on many 
of the top tele shows including 
“The Ed Sullivan Show.” 
His wife survives. 





ROBERT E. CLARK © 

Robert E. Clark, 74, musician 
and composer, died Jan. 28 in 
Washington. He was a member of 
the U.S. Marine band fcr 22 years 
and after his Marine cetirement 
was first trombonist with the na- 
tional symphony orchestra. He 
composed several pieces for trom- 
bone solo. 

Two brothers, a sister and a step- 
son survive. 





VACLAV DIVINA 

Vaclav Divina, music arranger 
and composer, died Jan. 26 in 
Sherman Oaks, Calif. He was asso- 
ciated for many years with the 
Columbia Broadcasting System and 
later with the leading Hollywood 
film studios. He appeared frequent- 
ly in public recitals as an accom- 
panist. 

His wife and daughter survive. 





MEYER J. KASSEL 
Meyer J. (Mike) Kassel, 58, head 
of the Continental Distributing 


The Leng Ro 
ever audience taste for frontier 
conflicts and primitive themes 
flourishes. But its market value 





| as a running mate with diminish if 


tion... Care should be taken to 
avoid burdening more selective au- 
diences with such a modest, cursory 
morsel of dramatic entertainment. 

The film runs only half-a-minute 
beyond an hour, an unusually shert 
span in today’s market, even for a 
second feature. Written by Robert 
Hamner, the yarn is concerned with 
the stalwart efforts of a federal 
circuit judge in the early west to 
conduct a respectable trial in a 
lawless town for a poor Mexican 
shopkeeper falsely accused of mur- 
dering the brother of an influen- 
tial, tyrannical land baron. It de- 
velops that the Mexican’s deranged 
mother-in-law is the guilty party, 
having planned the murder as a 
frame in order to make her daugh- 
ter re-available for matrimony to 
the baron, thus restoring the fam- 
ily’s pride and wealth. The story is 
full of motivational holes, but it 
manages to sustain interest and 
mild concern. 

Acting is generally competent. 
Prominently involved, and effec- 
|tive, are Hugh Marlowe (as the 
|judge), Alan Hale, Robert Wilke, 
| Lisa Montell (attractive as the de- 
|fendant’s spouse), Chris Robinson, 
| Jeffrey Morris, David Renard, Mad- 
;eleine Holmes (the mother-in-law) 
and John Alonzo (the accused). 
Considering the rush factor, direc- 
tor William Witney has done a re- 





paired with too premium an attrac- | 


appeared in German and French | 


films, acquiring an adequate | 
fluency in those languages. She 
visited China in 1936. 


At one time she commanded big 
money. 


MICHEL MOC& 

Michel Mok, 72, a_ theatrical 
pressagent and former reporter for 
the New York Post, died Feb. 2 in 
New York. Until recently, when 
his work was curtailed by a back 
injury, he was a member of the 
staff of Richard Rodgers and the 
late Oscar Hammerstein 2d. Before 
joining them in the early 1940's, 
he had been a press agent for Billy 
Rose and Jed Marris. 

Born in Amsterdam, Netherlands, 





IN LOVING 


LEW BROWN 


Feb. 5th, 1958 





His mother survives. 





KIERAN T. MURPHY 

Kieran T. Murphy, 46, Crosley 
Broadcasting Corp. vice president 
and treasurer, died Feb. 2 aboard 
a Carribean cruise ship off the 
Venezuelean coast on the sixth day 
|of a vacation with his wife. Death 
|apparently was gue to a heart ail- 
|ment which he suffered recently. 


A native of Brooklyn, he was) 


| brothers and two sisters. | 


branch in Chicago past three years, |‘ <rectable job, as have cameraman 
died there Jan. 31 of a heart attack. | Kay eaten editor Peter Johnson, 
Bulk of his film industry tenure, | art director John Mansbridge, and 
some 30 years, had heen with RKO, | «ore collaborators Paul Sawtell 
for which he was head booker in | and Bert Shefter, along with “in- 
the Chi office up to its dissolution. | ¢jdental” music contributor (theme 
Survived by wife, son, tW0 strains) Frankie Ortega. Tube. 


‘ La Grande Olimpiade 
Melvin L. Belew, 54, radio —_ : Pp 
nouncer, in McKinney, Tex., on| (THE GREAT OLYMPIAD) 


Jan. 28 at ‘a local hospital. For (ITALIAN-COLOR) 








Rome, Jan. 31. 





many years he was an announcer 
with KMAE, McKinney. Survivors 
include his wife, two sons, six 
brothers and two sisters. 


with King Features Syndicate for 
several years before joining Hearst 
Radio, Inc., and becoming business 
{manager of WINS, New York, in 
| 1943. When that station was pur-| 
|chased in 1946 by Crosley he was! 
|appointed manager and became 
‘comptroller in 1949. WINS was sold 





Gisela von Berger, 81, died in a 
Vienna hospital. (Jan. 29) A pro- 
lific author, one of her plays was 
produced at the Burg Theatre as 
early as 1916. Lately an assistant 
in the theatrical departments of 


MEMORY OF the Austrian Library. 





| Wife, of Ralph L. Errolle, di- 
rector of the Atlanta Opera Arts 
| Assn. and onetime tenor with the 





| Metropolitan Opera Co., died Jan. | 


he worked for newspapers in Eu- | 
rope and Canada before joining the 
former Philadelphia Record and 
later the Post, where he wrote | treasurer. 
mostly on the theatre. Mok also} Two sons also survive. | 
covered other news topics, includ- | | 
ing the trial of Bruno Richard! CAROL FRINK MICHELMORE | 
liauptmann, the convicted kidnap-| Carol Frink Michelmore. 59 
er of the Lindbergh baby. 4 auaabnn 
His two sons, daughter, brother 
and sister survive. 


in 1950 and Murphy transferred to 
Cincinnati as comptroller of CBS| 
and in 1951 advanced to veep and! 





jon the old Chicago Herald & Amer- 
j}ican and latterly a Washington 
| Times reporter, died Jan. 27 in 
SCOOP CONLON | Evanston, lil. She had been the 

Scoop Conlon, 68. pioneer film first wife of playwright Charles 

ublicist, died of cancer Jan. 30 in| MacArthur, whom she had met on 
lollywood. Educated at U. of Mis- | the H&E (now Chicago’s American) 
souri, after two years as drama|during the Windy City’s “Front | 
editor of Los Angeles Times in| Page” newspapering days, per | 
1917-18, he turned to publicity and Hecht-MacArthur. She was some- 
= ,|times bylined, “Carol Frink, Our 


| Little Girl Reporter.” 
She and MacArthur were di- 
Caldwell H. Brown, Jr. 
1917 = 1936 


} 





vorced in 1926, and later she mar- 
lried Thomas Michelmore, now 
financial editor of the American. 
| Also surviving are a sister and 
| brother. 








HARRY OAKES | 


onetime picture and drama mer 


27 in Atlanta. A brother and sister | 


also survive. 

Mrs. Eunice N. Groth, 59, singer 
during radio’s pioneer days, died 
Jan. 31 in Milwaukee. Her husband 
and a brother survive. 


_ Fundamentals 
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he said, “and a corporation execu- 
tive afterward. In my case, my 
work as an executive is far to the 
rear of my work as an agent.” 

As a result of the new concen- 
tration on other fields by toppers 
of major talen‘ offices, Baum said, 


|many of the top people can jook 
|at a script and in a flash tell how 


it would go as a package. “But 
have this same individual read a 
script that has been submitted for 
one of his stars and he no longer 
knows how to evaluate it.” 

At the same time, said Baum, 
the agents have also permitted a 
false picture of themselves to be 


was one of the first press agents 
of Hollywood. 

For years he managed William 
& Hart. He handled many of the 
top silent picture stars such as 
Anna Q. Nilsson, Marie Prevost, 
Phyllis Haver, Kenneth Harlan 
and others, and later concentrated 
on directors. Among those he 
flacked for years were Frank 
Capra, Norman McLeod, Howard 
Hawks and George Sidney. 

During the past few years he 
Was active in industrial film pro- 
duction for Richfield Oil and U. S. 
Steel 
land Studios. 

Surviving 
daughter, 


and 
dancer 


are his wife 
¢ Natalia, ballet 
known professionally as Natalia 
Tupine, wife of Russian dancer- 
ballet instructor Oleg Tupine. 


He also repped John Suther- | 


Harry Oakes, 64, radio actor, | painted before the general lic 
died Jan. 30 in’ Birmingham, Eng.|"we have been pictured ae eiig, 
Previously a pottery artist, he ap- lerabty: avaricious individuals more 
| peared in several amateur theatri- | interested in the buck than in our 
cal productions and was noticed by people,” he pointed out. “We have 
jthe BBC. After several broadcasts faijed to present the constructive 
|he was cast as Dan Archer, the side of our operations to the public. 
farmer in the nightly radio pro- yhe public has a false picture of 
|gram, “The Archers, which began our function and of our methods, 
in 1951 and has run ever since. | and it's about time we corrected 

Oakes, who is survived by his | jt” 
wife, had to leave the cast in No- 
vember due to heart trouble. 








WORCESTER SPOT SOLD 
JEAN D. MATTHEWS Worcester, Mass., Feb. 7. 
Jean Darnell Matthews, former | Charlie Hamid, manager of 
actress, publicist and school! White City Park, has purchased 
teacher, died Jan. 20 in Dallas. | Tillis night club, across the street 
She had appeared in N.Y. musi-|from the park, from Kenneth 
cals, was a publicity agent in| Trinder. 

Hollywood and acted in films be- Hamid will step up the spot’s 


‘fore going to Dallas in 1918. There | floor show policy. 


Cineriz release of a film produced by 
the LUCE Institute for C.O.N.1, 17th 
Olympic Games Committee. Directed by 
Romolo Marcellini. Story and screenplay, 
Marcellini, 
Luigi. Commentary, Sergio 
Corrado Sofia, Donato Martiucci; 
(Eastmancolor), Aldo Alessandri, Frances- 
co Attenni, Libio Bartoli, Cesare Colo, 
Mario Damicelli, Renato del Frate, Vit- 
torio della Valle, Angelo Filippini, Rino 
Filippini, Maro Fioretti, Angelo Janna 
relli, Luigi Kuweiler, Emanuel Lomiry, 
Angelo Lotti, Erico Menczer, Ugo Nudi, 
Emanuele Piccirilli, Marco Scearpelli, An- 
tonio Secchi, Renato Sinistri, Cario Ven- 
timiglia, Fausto Zuccoli, Mario Damicelli. 
Editor. Mario Serandrei, Jolanda Benvenu- 
ti, Alebtro Verdejo. Music, A. F. Lavag- 
nino, with Armando Trovajoli. Previewed 
at Rome Onrra House, Rome., Running 
time, 142 MINS, 





A magnificently exciting human 
and pictorial document of the 17th 
|Olvmpic Games has been put to- 
gether by a large Italian team led 
by Romolo Marcellini. It gives 
everyone a peerless up-front seat 
at the 1960 Olympics, whether they 
|have witnessed the event or not. 
|It should pay off handsomely in 
| all markets for the obvious effort 
| and expense which went into its 
j}making. It’s a special item, of 
course, but rates high in its class. 

Structurally, it begins with views 
of Rome, harks back briefly to 
Greece and the torch-lighting ritu- 
al, then follows the flame on its 
trip to Rome overland and over- 
sea. Whole villages in southern 
Italy turn out to see a runner flash 


by with the torch. Pic segues with | 


opening ceremonies, then flashes 
into action with various events. 
Approach is necessarily selective, 
and some events are missed though 
all sports are touched upon. The 
highlights in track, swimming, cy- 
cling, etc., are rendered in some ¢ 
tail and capture the exciteme>: 
and pathos of victory and defeai 
both in closeup and long shot. 

| Print viewed naturally had en 
jaccent on Italo feats, with much 
footage dedicated to cycling, where 


local medals topped others, but re- | 


mainder is remarkably well bal- 
anced. Nevertheless, an Anglo-U-S. 
version is also being readied with 
slightly varied content. Japan 
(where pic is already sold), will 
edit its own version. On all, how- 
ever, the Italo Olympic Committee 
has final okay to see that nothing 
iis distorted. 

| Two dozen lensers have done a 
\firstrate job to make this one of 
the finest sports documents in his- 
tory, often going beyond mere re- 
portage into the realms of human 
emotion or pictorial] beauty some- 
times bordering on the surreal 
Thus such memorable mementos 
jas the close-up views of javelin 


Niccolo Ferrari, Daniele G. | 
5 Valentini, | 
camera > 





_ Film Reviews 


es COMUNE 10 eT 


throwes-Cantello’s eliminating toss, 
or high-jumper Thomas’ defeat, or 
the duel between decathloners 
Johnson and Kwan. Pure sport 
buffs may object to accent on faces 
rather than muscles as the athletes 
{go through their paces, but the 
film gains much from this switch. 
Other highlighis are Wilma Ru- 
dolph’s runaway wins, the ‘elabor- 
ately p\ duced) nighttime mara- 
thon triumph of the barefoot Abys- 
sinian, Bikila. Above all, the 
brotherhood-of-nations aspects of 
the Games are given an oft-moving 
accent throughout this stirring pro- 
duction effort, for which a giant 
team deserves much credit. 
Hawk. 
Le Chien de Pique 

(THE JACK OF SPADES) 

(FRENCH) ¢ 

Paris, Jan. 31. 
Cocinor release of Belmont-Ares pro 
duction. Stars Eddie Constantine; fea- 
tures Raymond Pellegrin, Pierre Clementi, 
Marie ersini, Douking. Directed by 
Yves Allegret. Screenplay, Albert Vidalie, 
Allegret; camera, Michel Kelber; editor, 


Maurice Serein. At Biarritz, Paris. Kun- 
ning time, 9¢@ 





Patrick Eddie Constantine 
Robert ... . Raymond Pellegrin 
Zefra . Marie Versini 
Paco ... . Pierre Clementi 
| Manuel ° Douking 





Eddie Constantine is the Yank 
singer-actor who became a Euro- 
pean star playing hard-drinking 
American G-Men in local parodies 
of the genre. Now he appears in 
the first attempt at a Gallic west- 
ern, It follows the familiar Ameri- 
can patterns but is just too small- 
scale to emerge as much of any- 
thing but a local bet. 

Constantine is a reformed gang- 
ster who has bought a ranch in the 
plains section of France where he 
raises bulls. Into this comes an old 
pal on the run and also trouble 
with rice planters who infringe 
on his grazing grounds. A young 
girl enamored of Constantine 
brings on troubles when the pal 
makes passes. But all-is straight- 
ened out to end on a tragic note 
as he kills the friend who has led 
jhis young sidekick into robbery 
/and death. 

Countryside is sufficiently good, 
but fights, action and characteriza- 
tions are just too sparse. And the 
actors cannot do much with the 
| stereotypes. Technical credits are 
okay. Mosk. 





MARRIAGES 


Aurelia Nemeth to Al “Fats” Ed- 
wards, Vienna, Jan. 26. He's a 
nitery owner and bandleader. 

Deborah Diane Last to Frank 
Coda, London, Jan. 29. Bride is a 
“Talk of the Town” dancer; he’s a 
Theatre Workshop actor. 

Maroussia Frank to lan Richard- 
son, London, Feb. 2. Both are 

players with the Stratford-on-Avon 
Aldwych Theatre company; bride 
is the daughter of Elizabeth Frank, 
| show biz reporter and broadcaster. 

Jane Morrison to Gordon Hunt, 
Las Vegas, Jan. 29. He’s a freelance 
|} tv writer. 

Barbara Carlson to Franklyn 
MacCormack, Jan. 28 in Chicago. 
Groom is radio personality on 
WGN there. 

| Mary Melinda Urmy to Dennis 
| A. McGuire, New York, Feb. 4. 
| Bride is the daughter of actress 

Mildred D.uanock; he’s on the staff 
|} of television station KYW, Cleve- 
| land. 

Elizabeth Dennison to Syd 
Herman, at Glasgow, Scotland, Jan. 
| 30. She’s singer; he’s theatrical 

egcnt and former boxer. 

BIRTHS 
j vr. and Mrs. Larry Blyden, 
daughter, New York, Feb. 1. Moth- 
er is dancer-choreographer Carol 

Haney; father is an actor. 

Mr. and Mrs. Daniel M. Her- 
echer, son, Hollywood, Jan. 27. 
Father is an attorney; grandfather 

jis vet songwriter Lou Herscher. 





| Mr. and Mrs Cyrus Marder, 
daughter, New York, Jan. 31. 
| Mother is the daughter of Lou 


| Frankel, head of the WCBS, N. Y., 
| publicity dept. 

Mr. and Mrs. Martin Gorden, 
son, Feb. 3, N. Y. Father is an 
actor-director. 

Mr. and Mrs. John Malcolm, son, 
at Edinburgh, Scotland, Jan. 28. 
Father is staffer on “TV Guide,” 
Edinburgh. 

Mr. and Mrs. Bob Byron 
ter in Houston, Tex., 
Father is disk jockey 
KPRC. 


daugh- 
recently. 
there on 
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®@ Cocoanut Grove, Los Angeles ® 

“Paul Anka has a voice and personality that captures 
audiences and holds them spellbound. The Cocoanut 
Grove was jammed for his opening, and should cone 
tinue so throughout his engagement, for Anka is in 
rare voice—as usual. Anka comes through brilliantly 
. he has a maturity well beyond his years, consider- 
able charm and microphone authority—you know you 

are listening to an extremely talented entertainer. 
LOWELL REDELINGS, L.A. Citizen-News, Jan. 16, 1961 





“Paul Anka shows a smartness in song selection un- 
usual in a young performer ... as a singer and com- 
poser, he is a double threat man.” 

GEORGE JACKSON, LA. Herald-Express, Jan. 17, 1961 


“Paul Anka, always at ease, displayed a stage presence, 
personality and flair for the dramatic that would have 
complimented men twice his age . . . those sceptics 
who came to whet their curiosity about this teen-age 
idol were paralyzed by his exciting delivery. 

BARNEY GLAZER, L.A. Limelight, Jan.-19, 1961 





“Paul Anka is a one man Texas oil gusher. His talent 
is the real kind.” HEDDA HOPPER, New York Daily News 





@ Eden Roc, Miami Beach @_ 
“Paul Anka has showmanship .. . his voice of unusual 
pitch possesses an emotional quality translatable to 
more adult terms . . . Anka’s past appeal may have 
been principally with the juke record buyers, but he 
has the stuff to switch adults to his corner ... he has 
real talent.” GEORGE BOURKE, Miami Herald, Bee. 20, 1960 


“Paul Anka’s singing of ‘I Can’t Give You Anything 
But Love’ even brought smiles to the faces of the older 
women ... he really comes into his own when he sings 
songs he composed and made popular. A surprising 
number of those present knew all about them... he 
had the entire audience with him.” 

PAUL BRUUN, Miemi Beach Sun, Des. 19, 1960 


THE SAN JUAN STAR 
An Editorial—January 10, 1961 


Anka’s Away 


If the sun is less bright today, and the sky a duller 
blue, then you’re a teen-ager and Paul Anka has left 
the island. Paul Anka, as you probably know, is a 
young man who sings songs, composes them too, and 
the manner in which he does things fouls up the femi- 
nine endocrinic mechanism in an age range from lower 
teens to middle sixties. 

These disturbances manifested themselves last week 
during his singing at the Club Caribe of the Caribe 
Hilton, and at the new Woolworth’s on Ponce de Leon 
Avenue where Mr. Anka was rescued by helicopter 
from his idolaters. 

We cannot understand how a Mr. Anka can pro- 
duce these results. We know they occur, however, as 
we recall in our day having seen the same reaction of 
teenhood in full flower over the crooning of a Mr. 
Rudy Vallee. 
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